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Total Zonel Zone2 Zone3 Zone4 Zoneb5 Zone 6 Zone7

Q01 Where did you last go to undertake your main food and grocery shopping?

Aldi, Girling Street, Sudbury  0.4% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.8% 4  0.0% 0

Aldi, London Road, Lexden, 34% 34 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 73% 34 0.9% 0
Colchester

Aldi, Magdalen Street, 28% 28 0.0% 0 0.0% 0 0.0% 0 25% 3 16.6% 4 46% 21 0.0% 0
Colchester

Aldi, Pier Avenue, Clacton 26% 26 35% 2 86% 19 08% 1 39% 4 0.8% 0 0.0% 0 0.0% 0

Asda, Main Road, 13% 13 0.0% 0 0.0% 0 135% 11 1.4% 2 0.0% 0 0.0% 0 0.0% 0
Dovercourt, Harwich

Asda, Stoke Park Drive, 0.7% 7 0.0% 0 0.0% 0 0.0% 0 4.4% 5 0.0% 0 0.0% 0 57% 2
Ipswich

Asda, Turner Rise, 7.2% 73  0.0% 0 0.7% 1 05% 0 41% 4 25% 1 14.2% 65 0.7% 0
Colchester

Budgens, The Street, East 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 28% 1
Bergholt

Co-op, 4 Acacia Court, 0.4% 4  0.0% 0 0.0% 0 0.0% 0 35% 4  0.0% 0 0.0% 0 0.0% 0
Blenheim Close, Brantham

Co-op, 53 Frinton Road, 0.1% 1 00% 0 05% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Holland On sea

Co-op, 74 High Strest, 0.2% 2 3% 2 0.0% 0 0.0% 0 0.0% 0 0.6% 0 0.0% 0 0.0% 0
Walton on the Naze

Co-op, Abbots Road, 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 05% 2 0.0% 0
Colchester

Co-op, Bull Hill Road, 0.1% 1 00% 0 02% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Clacton

Co-op, Connaught Avenue, 0.3% 3 52% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Frinton

Co-op, Fiverways Retail 16% 16 0.6% 0 04% 1 00% 0 2.0% 2 0.0% 0 27% 12 0.7% 0
Park, Colchester

Co-op, High Street, Dedham  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 07% 0

Co-op, High Street, Hadleigh  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 07% 0

Co-op, Regent Street, 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.5% 2 0.0% 0
Rowhedge, Colchester

Co-op, Riverside Avenue, 0.9% 9 0.0% 0 0.0% 0 0.0% 0 71% 8 0.0% 0 0.0% 0 28% 1
Manningtree

Co-op, Samson Road, 0.2% 2 0.0% 0 0.0% 0 0.0% 0 18% 2 0.0% 0 0.0% 0 0.0% 0
Brightlingsea

Co-op, The Avenue, 0.3% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 12.2% 3 0.0% 0 0.0% 0
Wivenhoe

Co-op, The Centre, 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 05% 2 0.0% 0
Greenstead Estate,
Colchester

Co-op, The Commons, 0.1% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 02% 1 00% 0

Prettygate, Colchester

Co-op, The Street, Capel St 0.1% 1 0.0% 0 0.0% 0 0.0% 0 05% 1 0.0% 0 0.0% 0 07% 0
Mary

Co-op, The Street, Holbrook ~ 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 20% 1
Co-op, The Triangle, Frinton  1.0% 10 151% 10 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Farmfoods, Valleybridge 0.0% 0 06% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Road, Clacton-on-Sea

Iceland, 246/250 High Street,  0.1% 1 0.0% 0 0.0% 0 1.4% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Dovercourt

Iceland, &. Johns's Walk 0.2% 2 0.0% 0 0.0% 0 0.0% 0 21% 2 0.0% 0 0.0% 0 0.0% 0
Shopping Centre,

Colchester

Iceland, Triangle Shopping 0.2% 2 32% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Centre, Frinton on Sea

Iceland, Turner Rise Retail 0.5% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 5 00% 0
Park, Colchester

Iceland, Waterglade Retail 0.4% 4  0.0% 0 13% 3 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0
Park, Clacton

Lidl, Handford Road, 0.2% 2 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 16% 1
Ipswich

Lidl, Hening Avenue, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.7% 0
Ipswich

Lidl, Old Road/Castle road, 0.7% 7 0.0% 0 28% 6 0.0% 0 09% 1 0.0% 0 0.0% 0 0.0% 0
Clacton

Lidl, Parkestone Road, 1.0% 10 0.6% 0 0.0% 0 84% 7 21% 2 0.0% 0 0.0% 0 0.0% 0
Harwich

Lidl, St Osyth Road, Clacton  0.3% 3 17% 1 04% 1 00% 0 1.0% 1 00% 0 0.0% 0 0.0% 0

Marks & Spencer, High 0.1% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 0 0.2% 1 0.0% 0
Street, Colchester

Marks & Spencer, Pier 0.3% 3 0.0% 0 15% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Column %ges.
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Avenue, Clacton

Morrisons, Calais Street, 0.5% 5 0.0% 0 0.0% 0 0.0% 0 26% 3 0.0% 0 0.0% 0 4.0% 2

Hadleigh

Morrisons, Centenary Way, 74% 74 14.4% 9 275% 60 2.0% 2 20% 2 0.0% 0 0.3% 2 0.0% 0

Clacton

Morrisons, Iconfield Park, 5.4% 54 15% 1 0.0% 0 553% 47 6.4% 7 0.0% 0 0.0% 0 0.0% 0

Garland Road, Harwich

Morrisons, Sproughton 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.0% 1

Road, Ipswich

Morrisons, Station Road, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 04% 0 0.0% 0 0.0% 0 0.0% 0

Dereham

Morrisons, Waterglade 5.5% 55 2.6% 2 218% 47 44% 4 11% 1 0.0% 0 02% 1 0.0% 0

Retail Park, Clacton

Sainsbury's Local, 0.1% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.2% 1

Woodbridge Road,

Ipswich

Sainsbury's, Cornard Road, 0.1% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 02% 1 00% 0

Sudbury

Sainsbury's, Culver 1.7% 17 0.0% 0 04% 1 0.0% 0 05% 1 0.6% 0 33% 15 0.7% 0

Street/Priory Walk,

Colchester

Sainsbury's, Felixstowe 0.5% 5 0.0% 0 0.0% 0 0.8% 1 09% 1 00% 0 0.0% 0 7.8% 3

Road, Warren Heath,

Martlesham

Sainsbury's, Hadleigh Road, 0.4% 4  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 84% 4

Ipswich

Sainsbury's, High Strest, 11% 11 06% 0 39% 8 12% 1 09% 1 00% 0 0.0% 0 0.0% 0

Clacton on Sea

Sainsbury's, Tollgate Road,  12.7% 127 0.0% 0 20% 4  0.0% 0 39% 4 97% 3 252% 116 0.0% 0

Colchester

Sainsbury's, Western 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.5% 2 0.0% 0

Approach, Stanway,

Colchester

Tesco Express, Frinton 0.1% 1 0.0% 0 02% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Road, Holland on Sea

Tesco Express, High Street, 0.2% 2 2.6% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Walton on the Naze

Tesco Express, London 0.1% 1 0.0% 0 0.0% 0 0.0% 0 09% 1 16% 0 0.0% 0 0.0% 0

House, Plough Road,

Great Bentley

Tesco Express, St 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 04% 2 0.0% 0

Christophers Road, St.

John, Colchester

Tesco Express, St Osyth 0.3% 3 17% 1 07% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Road, Clacton

Tesco Express, Victoria 0.0% 0 0.0% 0 0.0% 0 0.0% 0 04% 0 0.0% 0 0.0% 0 0.0% 0

Road, Brightlingsea

Tesco Extra, Copdock 12% 12 0.0% 0 0.0% 0 0.0% 0 04% 0 0.0% 0 0.0% 0 27.0% 12

Interchange, Ipswich

Tesco Extra, Highwoods, 133% 134 0.0% 0 0.0% 0 0.0% 0 183% 20 3.9% 1 236% 109 9.1% 4

Colchester

Tesco Superstore, Brook 6.7% 67 203% 13 241% 52 0.8% 1 13% 1 0.0% 0 0.0% 0 0.0% 0

Retail Park, Clacton

Tesco Superstore, The 36% 37 0.0% 0 0.0% 0 05% 0 65% 7 384% 10 41% 19 0.7% 0

Hythe, Colchester

Waitrose, Futura Park, Crane  0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 38% 2

Boulevard, Ipswich

Waitrose, St Andrews 38% 38 3.3% 2 0.6% 1 20% 2 24% 3 7.8% 2 60% 27 13% 1

Avenue, Colchester

Waitrose, Station Road, 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 05% 2 0.0% 0

Sudbury

Waitrose, The Podium, 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 03% 2 0.0% 0

Northgate Street, Bath

Harwich Town Centre 0.0% 0 0.0% 0 0.0% 0 05% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Manningtree Town Centre 0.1% 1 0.0% 0 0.0% 0 0.0% 0 09% 1 00% 0 0.0% 0 0.0% 0

Station Road, Alresford 0.0% 0 0.0% 0 0.0% 0 0.0% 0 04% 0 0.0% 0 0.0% 0 0.0% 0

(local centre)

Internet 54% 54 18.6% 12 24% 5 7.9% 7 10.2% 11 4.8% 1 27% 12 13.8% 6

(Don't know / can't 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.7% 0

remember)

Weighted base: 1003 63 217 84 108 26 460 a4

Sample: 1002 100 183 100 141 100 276 102
Column %ges.
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Q02 Which retailer do you purchase your main food internet / home delivery shopping from?
Those that said 'Internet' at Q01

Asda 13.1% 7 29.0% 3 0.0% 0 55.9% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Iceland 0.7% 0 35% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Morrisons 1.4% 1 0.0% 0 14.6% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Ocado 11.2% 6 80% 1 27.5% 1 00% 0 0.0% 0 11.8% 0 12.7% 2 33.0% 2
Sainsbury’s 22.1% 12 18.3% 2 0.0% 0 24.9% 2 3% 0 44.1% 1 54.3% 7 95% 1
Tesco 49.1% 27 41.2% 5 58.0% 3 9.6% 1 90.9% 10 44.1% 1 33.0% 4 57.5% 3
Waitrose 2.3% 1 0.0% 0 0.0% 0 9.6% 1 54% 1 0.0% 0 0.0% 0 0.0% 0
Other 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Co-op 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
(Don't know / varies) 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Welghted base: 54 12 5 7 11 1 12 6
Sample: 58 12 6 5 10 5 7 13
Column %ges.
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Q03 What is the main reason you choose (STORE MENTIONED AT QO01) to do your main food and grocery shopping?

Accessibility by public 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
transport

Car parking prices 0.2% 2 0.0% 0 04% 1 05% 0 04% 0 0.0% 0 0.0% 0 0.0% 0

Car parking provision 15% 15 0.0% 0 24% 5 11% 1 32% 3 0.6% 0 12% 6 0.0% 0

Choice of food goods 51% 51 6.3% 4 43% 9 65% 5 62% 7 2.0% 1 54% 25 0.7% 0
available

Choice of shops nearby 0.3% 3 0.0% 0 0.0% 0 05% 0 0.0% 0 0.0% 0 0.5% 2 0.0% 0
selling non-food goods

Choice of shopssdllingfood  0.2% 2 0.0% 0 0.7% 1 00% 0 0.9% 1 0.0% 0 0.0% 0 0.0% 0
goods

Cleanliness 0.2% 2 0.0% 0 05% 1 00% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0

Delivery service 15% 15 9.3% 6 0.8% 2 0.0% 0 1.0% 1 06% 0 13% 6 0.7% 0

Easy to get to by car 1.4% 14 16% 1 04% 1 17% 1 38% 4 14% 0 1.0% 5 42% 2

Entertainment / events 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Good internal layout 0.9% 9 0.0% 0 0.7% 1 00% 0 05% 1 0.0% 0 13% 6 16% 1

Good service/ friendly staff ~ 0.3% 3 06% 0 02% 1 00% 0 04% 0 0.0% 0 02% 1 07% 0

Habit / always useit / 38% 38 54% 3 31% 7 41% 3 49% 5 6.8% 2 30% 14 83% 4
preference for retailer

Internet shopping is 25% 25 6.3% 4 13% 3 08% 1 7.9% 9 21% 1 09% 4 11.0% 5
convenient

Lower prices 14.8% 148 7.8% 5 130% 28 178% 15 169% 18 12.9% 3 163% 75 73% 3

Loyalty card/ pointsscheme 1.2% 12 21% 1 17% 4  0.0% 0 09% 1 00% 0 11% 5 28% 1

Near to home 38.7% 388 28.7% 18 31.8% 69 282% 24 281% 30 46.1% 12 47.1% 217 39.9% 18

Near to work 28% 28 09% 1 63% 14 0.0% 0 37% 4 13% 0 16% 7 37% 2

Nice shopping environment 0.6% 6 21% 1 05% 1 11% 1 0.0% 0 11% 0 04% 2 0.7% 0

Only oneinthearea/ no 15% 15 1.7% 1 1.0% 2 2.0% 2 14% 2 0.6% 0 18% 8 0.7% 0
other choice

Preference for retailer 43% 43 4.8% 3 55% 12 6.7% 6 18% 2 13% 0 4.0% 18 4.4% 2

Provision of leisure facilities  0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 13% 0 0.3% 2 07% 0
nearby

Provision of servicesnearby,  0.2% 2 0.0% 0 0.0% 0 0.0% 0 21% 2 0.0% 0 0.0% 0 0.0% 0
such as banks and other

financial services

Public information, signposts  0.1% 1 00% 0 0.7% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
and public facilities

Quality of food goods 59% 59 4.9% 3 64% 14 65% 5 26% 3 75% 2 65% 30 36% 2
available

Qudlity of shopssellingfood  0.2% 2 0.0% 0 0.0% 0 0.8% 1 14% 2 0.0% 0 0.0% 0 0.0% 0
goods

Safety (during the day) 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Safety (during the evening / 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
night time)
Staff discount / work there 17% 17 2.7% 2 44% 10 0.8% 1 09% 1 21% 1 0.6% 3 13% 1
Valuefor money 31% 31 17% 1 74% 16 6.1% 5 0.0% 0 16% 0 17% 8 0.0% 0
Other 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Large store 0.6% 6 0.0% 0 0.7% 1 44% 4 0.0% 0 0.0% 0 0.0% 0 0.9% 0
Near to family 0.2% 2 0.0% 0 0.0% 0 0.8% 1 04% 0 0.0% 0 02% 1 00% 0
The range of products 0.4% 4 06% 0 07% 2 2.0% 2 05% 1 0.0% 0 0.0% 0 0.0% 0
Small quiet store 0.4% 4 0.0% 0 0.0% 0 12% 1 1.0% 1 26% 1 02% 1 0.0% 0
Convenient 0.5% 5 0.0% 0 0.0% 0 0.0% 0 4.0% 4 0.0% 0 02% 1 0.0% 0
Has a petrol station 0.2% 2 28% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 15% 1
Near to school 0.3% 3 0.0% 0 07% 1 14% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Supporting local business 0.2% 2 35% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Price match offer 0.3% 3 0.0% 0 13% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Vouchers for the store 0.3% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 06% 3 0.0% 0
Self service checkouts 0.1% 1 0.0% 0 04% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
| get alift there 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 13% 0 02% 1 0.0% 0
Convenient opening hours 0.1% 1 00% 0 0.6% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Ethical 0.1% 1 0.0% 0 0.0% 0 0.0% 0 09% 1 06% 0 0.0% 0 0.0% 0
For a change 0.1% 1 0.0% 0 04% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Good location 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 02% 1 00% 0
Can leave food in donation 0.1% 1 0.0% 0 0.0% 0 0.8% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
boxesin store
Internet - online availability 0.1% 1 00% 0 0.0% 0 0.8% 1 00% 0 0.0% 0 0.0% 0 0.0% 0
isgood
Internet - dislike local store 0.0% 0 06% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Internet - dislike 0.1% 1 0.0% 0 0.0% 0 12% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
supermarkets

(Don't know / no reason in 25% 25 54% 3 1% 4 23% 2 31% 3 61% 2 17% 8 56% 2
particular)

Weighted base: 1003 63 217 84 108 26 460 44
Sample: 1002 100 183 100 141 100 276 102

Column %ges.
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Q04 What if anything is the one thing you most dislike about your main food shopping destination (STORE MENTIONED AT QO01) ?

Nothing 69.8% 700 67.7% 43 753% 163 75.1% 63 65.6% 71 56.8% 15 67.6% 311 754% 33
Change layout too often 0.7% 7 0.0% 0 0.0% 0 0.0% 0 36% 4 0.0% 0 08% 4  0.0% 0
Difficult / expensive parking  0.5% 5 0.0% 0 0.0% 0 1.2% 1 0.0% 0 08% 0 08% 4  0.0% 0
Difficult to get to 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 21% 1 02% 1 00% 0
Expensive 46% 46 7.3% 5 36% 8 17% 1 62% 7 45% 1 50% 23 2.7% 1
Lack of cycle parking 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Lack of parking 1.1% 11 24% 2 05% 1 0.0% 0 18% 2 3.0% 1 12% 6 0.0% 0
Lack of public transport 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Limited range of goods 10.0% 100 7.9% 5 81% 18 8.8% 7 97% 11 12.4% 3 11.7% 54  47% 2
No petrol station 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 31% 1 0.0% 0 0.0% 0
Poor internal layout 0.2% 2 0.0% 0 02% 1 0.0% 0 0.0% 0 06% 0 02% 1 07% 0
Poor quality 2.1% 21 0.0% 0 21% 5 13% 1 18% 2 53% 1 25% 12 0.7% 0
Preference for retailer 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Staff rude / unhelpful 0.4% 4 0.0% 0 04% 1 05% 0 08% 1 0.0% 0 02% 1 2.0% 1
Too busy 1.6% 16 0.6% 0 14% 3 15% 1 35% 4 29% 1 12% 5 22% 1
Too far away 1.0% 10 6.3% 4 0.7% 1 00% 0 21% 2 0.0% 0 05% 2 0.0% 0
Too small 13% 13 1.3% 1 14% 3 56% 5 0.0% 0 11% 0 08% 4 2.0% 1
Other 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Accessin and out is hard 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 02% 1 00% 0
Car park isunclean 0.1% 1 0.0% 0 02% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Disabled toilets are dirty 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 02% 1 0.0% 0
Doesn't have a cafe 0.1% 1 0.0% 0 02% 1 0.0% 0 04% 0 0.0% 0 0.0% 0 0.0% 0
Doesn't have self-service 0.1% 1 0.0% 0 0.0% 0 05% 0 0.0% 0 0.8% 0 0.0% 0 0.0% 0
checkouts
Don't have enough checkout ~ 0.6% 6 0.6% 0 0.7% 2 11% 1 09% 1 00% 0 0.2% 1 22% 1
staff
Don't like the people who 0.1% 1 0.0% 0 0.0% 0 0.0% 0 05% 1 0.0% 0 0.0% 0 0.0% 0
wash the cars
Misleading offers 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 05% 2 0.0% 0
Musicistoo loud 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 02% 1 0.0% 0
Old fashioned 0.0% 0 0.6% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Online shopping - items are 0.1% 1 0.0% 0 04% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
not always fresh
Online shopping - items are 0.1% 1 09% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

sometimes damaged
Onlineshopping - they send  0.1% 1 0.0% 0 04% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
incorrect products

Online shopping - you can't 0.1% 1 06% 0 0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
choose theitems yourself
Poor access to petrol station 0.1% 1 00% 0 0.0% 0 0.0% 0 05% 1 00% 0 0.0% 0 0.0% 0
Rundown / untidy 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 0 03% 2 0.0% 0
Shelves are too high 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 07% 0
Short opening hours 0.3% 3 0.0% 0 13% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Short use-by dates on 0.5% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 10% 5 0.0% 0
products
The Post Officeisinsidethe  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 07% 0
store
The areait's located in 0.1% 1 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 07% 0
The coffee shop is 0.0% 0 0.6% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
depressing
The company has poor ethics  0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 02% 1 00% 0
The self-service checkouts 0.3% 3 0.0% 0 0.8% 2 0.0% 0 0.0% 0 0.0% 0 02% 1 00% 0
The type of peoplewho shop  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 11% 0 0.0% 0 0.0% 0
there
The way they treat their 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 07% 0
suppliers
They bag your itemstoo fast ~ 0.2% 2 09% 1 0.0% 0 14% 1 00% 0 0.0% 0 0.0% 0 0.0% 0
They control the market 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 0 0.0% 0 0.0% 0
They don't deliver 0.1% 1 0.0% 0 04% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
They don't do their own 0.1% 1 0.0% 0 02% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
branded food
They don't have any trolleys ~ 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.5% 2 0.0%
They keep changing their 0.2% 2 0.0% 0 0.0% 0 1.2% 1 00% 0 0.6% 0 02% 1 00%
products/ discontinuing
items
Too big 13% 13 1.1% 1 0.0% 0 0.0% 0 0.0% 0 13% 0 26% 12 0.0% 0
Too many special offers 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 0 0.0% 0 0.0% 0
Too much variety 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 07% 0
Tourists 0.1% 1 0.0% 0 04% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Traffic congestion 0.1% 1 0.0% 0 0.0% 0 0.0% 0 10% 1 0.0% 0 0.0% 0 0.0% 0
Trolleys are awaysin the 0.1% 1 00% 0 04% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
way when they're
Column %ges.
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Weighted: for WYG May 2015
Total Zonel Zone2 Zone3 Zone4 Zoneb5 Zone 6 Zone7
restocking shelves
Unclean / smells 0.1% 1 0.0% 0 0.0% 0 0.0% 0 05% 1 0.0% 0 0.0% 0 15% 1
(Don’'t know) 0.5% 5 0.9% 1 0.6% 1 0.0% 0 0.0% 0 13% 0 0.3% 2 28% 1
Weighted base: 1003 63 217 84 108 26 460 44
Sample: 1002 100 183 100 141 100 276 102

Mean score: [£]

Q05 How much on average does your household normally spend on main food shopping in a week?

£1-£10 0.2% 1 06% 0 02% 1 0.0% 0 0.4% 0 0.6% 0 0.0% 0 0.0% 0
£11-£20 24% 24 19% 1 1.0% 2 21% 2 15% 2 11% 0 36% 16 22% 1
£21-£30 54% 54 10.8% 7 42% 9 7.6% 6 34% 4 3.9% 1 48% 22 122% 5
£31- £40 9.3% 93 10.4% 7 57% 12 74% 6 8.0% 9 11.6% 3 11.7% 54 57% 3
£41 - £50 11.6% 116 6.6% 4 133% 29 84% 7 158% 17 11.7% 3 115% 53 6.2% 3
£51 - £60 81% 81 50% 3 108% 23 65% 5 129% 14 7.7% 2 64% 29 8.0% 4
£61-£70 78% 79 59% 4 T77% 17 89% 8 6.1% 7 52% 1 84% 39 88% 4
£71-£80 125% 126 17.9% 11 191% 41 6.4% 5 58% 6 45% 1 119% 55 12.6% 6
£81 - £90 47% 47 24% 2 53% 11 55% 5 2% 3 92% 2 46% 21 6.0% 3
£91 - £100 125% 125 209% 13 135% 29 9.8% 8 153% 17 16.3% 4 102% 47 158% 7
£101 - £110 11% 11 0.0% 0 13% 3 08% 1 00% 0 08% 0 14% 7 0.9% 0
£111 - £120 40% 41 17% 1 46% 10 92% 8 45% 5 2% 1 33% 15 2.0% 1
£121 - £130 14% 14 0.9% 1 07% 2 34% 3 09% 1 14% 0 16% 7 0.0% 0
£131 - £140 16% 16 0.0% 0 0.0% 0 08% 1 29% 3 13% 0 25% 11 0.0% 0
£141 - £150 30% 30 1.7% 1 26% 6 2.7% 2 38% 4 6.4% 2 31% 14 22% 1
£151 - £175 12% 12 0.6% 0 0.7% 1 52% 4  2.0% 2 0.0% 0 09% 4  0.0% 0
£176 - £200 1.0% 10 0.0% 0 24% 5 08% 1 04% 0 63% 2 03% 2 25% 1
£201 - £225 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
£226 - £250 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 15% 1
£251 - £275 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
£276 - £300 0.3% 3 0.0% 0 0.0% 0 0.8% 1 14% 2 0.0% 0 0.0% 0 1.6% 1
(Don't know / varies) 99% 99 11.8% 7 68% 15 11.2% 9 107% 12 82% 2 109% 50 8.2% 4
(Refused) 20% 20 0.6% 0 02% 1 26% 2 11% 1 11% 0 29% 13 3.6% 2
Mean: 76.73 70.72 78.20 84.95 80.21 84.18 73.40 83.21
Weighted base: 1003 63 217 84 108 26 460 44
Sample: 1002 100 183 100 141 100 276 102

Mean score: [Number of visits per week]

Q06 How often do you normally do your main food shopping at (STORE MENTIONED AT Q01?)

Daily 21% 21 7.7% 5 1.0% 2 16% 1 38% 4 25% 1 15% 7 22% 1
At least two times a week 10.4% 104 16.2% 10 8.1% 18 7.1% 6 10.2% 11 16.0% 4 113% 52 72% 3
At least once aweek 654% 655 56.7% 36 71.0% 154 81.8% 69 59.8% 65 60.4% 16 628% 289 624% 28
At least once afortnight 12.0% 120 12.7% 8 91% 20 31% 3 109% 12 13.1% 3 15.0% 69 12.6% 6
At least once amonth 77% 78 2.9% 2 90% 20 25% 2 10.3% 11 52% 1 79% 36 121% 5
At least every two months 0.2% 2 0.6% 0 0.0% 0 0.0% 0 11% 1 11% 0 0.0% 0 0.0% 0
Less often 0.3% 3 11% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 04% 2 0.0% 0
Have only visited once 0.3% 3 0.6% 0 0.0% 0 0.0% 0 04% 0 17% 0 03% 2 0.0% 0
(Don’t know / varies) 1.7% 17 15% 1 18% 4 3.9% 3 35% 4  0.0% 0 0.8% 4  35% 2
Mean: 111 153 1.03 114 1.19 1.18 1.06 1.06
Weighted base: 1003 63 217 84 108 26 460 44
Sample: 1002 100 183 100 141 100 276 102
Column %ges.
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Total Zonel Zone2 Zone3 Zone4 Zoneb5 Zone 6 Zone7

Q07 How do you normally travel to (STORE MENTIONED AT Q01)?
Not those that said 'Internet' at Q01

Car / van (asdriver) 749% 710 54.4% 28 715% 151 720% 56 80.2% 78 67.7% 17 784% 351 77.7% 30
Car / van (as passenger) 12.0% 114 14.0% 7 13.7% 29 15.7% 12 9.7% 9 10.1% 2 108% 48 14.2% 5
Bus, minibus or coach 29% 28 3.8% 2 3.6% 8 21% 2 50% 5 71% 2 22% 10 0.8% 0
Motorcycle, scooter or 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 0 0.0% 0 0.0% 0
moped
Walk 6.8% 64 17.0% 9 17.7% 16 6.6% 5 42% 4 10.8% 3 56% 25 7.3% 3
Taxi 1.0% 9 16% 1 2.0% 4 11% 1 0.0% 0 0.0% 0 07% 3 0.0% 0
Train 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Metro 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Bicycle 0.2% 2 0.0% 0 07% 1 0.0% 0 0.0% 0 14% 0 0.0% 0 0.0% 0
Mohbility scooter / disability 0.5% 5 26% 1 03% 1 19% 1 04% 0 06% 0 02% 1 0.0% 0
vehicle
Other 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Don't travel - goods 0.1% 1 0.0% 0 04% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
delivered
(Don't know / varies) 16% 15 6.7% 3 03% 1 06% 0 04% 0 18% 0 21% 9 0.0% 0
Weighted base: 948 51 212 78 97 25 448 38
Sample: 944 88 177 95 131 95 269 89
Mean score: [Number of minutes]
Q08 How long did your last journey to (STORE MENTIONED AT QO01) take?
Not those that said 'Internet' at Q01
1- 10 mins 69.0% 654 33.4% 17 80.4% 170 82.5% 64 29.0% 28 51.8% 13 76.9% 344 47.0% 18
11-20 mins 21.9% 208 40.1% 21 12.3% 26 7.4% 6 50.6% 49 39.5% 10 17.7% 79 45.6% 17
21 - 30 mins 5.5% 52  9.5% 5 31% 7 8.6% 7 14.3% 14 3.6% 1 37% 17 7.4% 3
31-45mins 0.8% 8 21% 1 0.7% 1 0.6% 0 35% 3 14% 0 02% 1 0.0% 0
46 - 60 mins 0.8% 7 6.0% 3 15% 3 1.0% 1 0.0% 0 0.6% 0 0.0% 0 0.0% 0
61 - 90 mins 0.4% 4 21% 1 14% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
91 - 120 mins 0.1% 1 08% 0 0.0% 0 0.0% 0 04% 0 0.0% 0 0.0% 0 0.0% 0
More than 2 hours 0.1% 1 26% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
(Don’t know / can’'t 1.1% 11  0.0% 0 0.6% 1 0.0% 0 23% 2 24% 1 15% 7 0.0% 0
remember)
(Refused) 0.2% 2 33% 2 0.0% 0 0.0% 0 0.0% 0 0.6% 0 0.0% 0 0.0% 0
Mean: 11.49 23.94 10.44 9.21 17.44 13.10 9.42 13.76
Weighted base: 948 51 212 78 97 25 448 38
Sample: 944 88 177 95 131 95 269 89
Q09 When do you normally do your main food shopping?
Weekdays during the day 51.9% 520 60.2% 38 51.3% 111 49.0% 41 556% 60 60.9% 16 50.4% 232 49.8% 22
Weekdays during the 9.3% 93 91% 6 11.7% 25 42% 4 15.2% 16 3.2% 1 75% 35 155% 7
evening
Saturday 13.0% 131 7.1% 4 167% 36 95% 8 7.9% 9 14.6% 4 137% 63 14.2% 6
Sunday 28% 28 13% 1 73% 16 51% 4 37% 4 06% 0 06% 3 15% 1
(Don't know / varies) 23.0% 230 223% 14 131% 28 322% 27 17.7% 19 20.7% 5 27.8% 128 19.0% 8
Weighted base: 1003 63 217 84 108 26 460 44
Sample: 1002 100 183 100 141 100 276 102
Column %ges.
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Total Zonel Zone2 Zone3 Zone4 Zoneb5 Zone 6 Zone7

Q10 When you go main food shopping is your trip linked with any other activity?
Not those that said 'Internet' at Q01

Y es — non-food shopping 6.2% 59 9.8% 5 89% 19 6.3% 5 04% 0 6.6% 2 58% 26 51% 2
Y es — other food shopping 32% 31 34% 2 34% 7 34% 3 13% 1 31% 1 35% 16 33% 1
Y es — visiting services such 12% 12 0.0% 0 11% 2 13% 1 13% 1 20% 0 12% 5 33% 1
as banks and other
financial institutions
Y es — leisure activity 4.3% 41 6.4% 3 4.0% 8 3.8% 3 38% 4 4.3% 1 44% 20 51% 2
Y es —travelling to/from 51% 49 3.3% 2 44% 9 56% 4 88% 9 23% 1 45% 20 10.7% 4
work
Y es—travelling to/from 0.9% 9 0.0% 0 28% 6 0.0% 0 0.0% 0 0.0% 0 0.7% 3 0.0% 0
school/college/university
Y es — getting petrol 25% 24 4.1% 2 04% 1 00% 0 71% 7 0.9% 0 29% 13 3.0% 1
Y es—visiting café/ pub / 23% 21 39% 2 0.9% 2 23% 2 17% 2 0.6% 0 28% 13 4.0% 2
restaurant

Yes—visiting family/friends ~ 1.0% 9 0.0% 0 07% 1 14% 1 22% 2 14% 0 07% 3 23% 1
Yes—visiting health service  0.3% 3 0.0% 0 04% 1 06% 0 04% 0 0.0% 0 03% 2 0.0% 0
such as doctor, dentist,
hospital
Y es — visiting other service 22% 21 16% 1 49% 10 31% 2 31% 3 0.6% 0 0.8% 4 0.8% 0
such as laundrette,
hairdresser, recycling

Y es — getting petrol 0.8% 8 0.8% 0 0.9% 2 0.0% 0 22% 2 0.9% 0 0.6% 3 11% 0
Y es— visiting family / 19% 18 0.8% 0 13% 3 0.0% 0 18% 2 12% 0 29% 13 0.0% 0
friends
Y es — other activity 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
No activity 64.8% 615 615% 32 645% 137 722% 56 614% 60 745% 18 64.7% 290 60.0% 23
(Don't know / varies) 3.1% 30 45% 2 1.6% 3 0.0% 0 46% 4 17% 0 41% 18 1.3% 1
Weighted base: 948 51 212 78 97 25 448 38
Sample: 944 88 177 95 131 95 269 89

Column %ges.
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Total Zonel Zone2 Zone3 Zone4 Zoneb5 Zone 6 Zone7

Q11 Where do you do this linked trip?
Those who said 'non-food', 'other food' or 'financial ingtitutions at Q10

B&Q Warehouse, Lightship ~ 2.9% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 6.3% 3 0.0% 0
Way, Colchester

Tesco Extra, Highwoods, 0.4% 0 0.0% 0 0.0% 0 0.0% 0 14.3% 0 0.0% 0 0.0% 0 0.0% 0
Colchester

Brook Retail Park, Clacton 5.2% 5 0.0% 0 18.4% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Clacton Factory Outlet, 0.8% 1 0.0% 0 27% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Clacton

Colchester Retail Park, 1.7% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 23% 1 15.0% 1
Colchester

Colne View Retail Park, 1.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 23% 1 00% 0
Colchester

Harwich Gateway Retail 0.4% 0 0.0% 0 0.0% 0 52% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Park, Harwich

The Stanway Retail Park, 1.2% 1 0.0% 0 0.0% 0 14.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Colchester

Tollgate Retail Park, 4.6% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 9.9% 5 00% 0
Colchester

Turner Rise Retail park, 1.5% 2 0.0% 0 0.0% 0 52% 0 0.0% 0 0.0% 0 23% 1 0.0% 0
Colchester

Waterglade Retail Park, 2.7% 3 0.0% 0 9.8% 3 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Clacton

Campsea Ashe 1.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 23% 1 00% 0

Clacton on Sea 234% 24 265% 2 67.2% 19 11.9% 1 0.0% 0 74% 0 33% 2 0.0% 0

Colchester 287% 29 0.0% 0 0.0% 0 0.0% 0 42.9% 1 65.3% 2 536% 25 13.0% 1

Dovercourt 3.8% 4 13.7% 1 0.0% 0 28.9% 2 14.3% 0 0.0% 0 0.0% 0 0.0% 0

Elmstead 0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 52% 0 0.0% 0 0.0% 0

Frinton on Sea 3.6% 4 53.8% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Great Horkesley 1.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 23% 1 00% 0

Hadleigh 0.3% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 65% 0

Harwich 3.4% 3 6.0% 0 0.0% 0 34.8% 3 00% 0 0.0% 0 0.0% 0 0.0% 0

Highwoods, Colchester 2.5% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 53% 2 0.0% 0

Holland-on-Sea 0.5% 1 0.0% 0 19% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Ipswich 2.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 52.4% 2

Manningtree 1.1% 1 0.0% 0 0.0% 0 0.0% 0 28.6% 1 0.0% 0 0.0% 0 65% 0

Sudbury 2.6% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 56% 3 0.0% 0

Wivenhoe 0.5% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 17.0% 0 0.0% 0 0.0% 0

(Don't know / can't 0.4% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 52% 0 0.0% 0 65% 0
remember)

(Don't buy these goods) 2.1% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 46% 2 0.0% 0

Weighted base: 101 7 28 9 3 3 47 4

Sample: 119 12 30 12 7 13 34 11

Q12 Do you make ‘top up’ shopping trips for staple goods, such as bread and milk, in between your main food shopping trip?

Yes 71.6% 718 66.1% 42 744% 161 77.6% 65 67.3% 73 58.5% 15 715% 329 734% 32

No 284% 285 33.9% 21 25.6% 55 22.4% 19 327% 35 415% 11 285% 131 26.6% 12

Weighted base: 1003 63 217 84 108 26 460 44

Sample: 1002 100 183 100 141 100 276 102

Column %ges.
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Total Zonel Zone2 Zone3 Zone4 Zoneb5 Zone 6 Zone7

Q13 Where did you last go to undertake this ‘top up’ shopping?
Those who do top-up shopping at Q12

Aldi, Girling Street, Sudbury  0.2% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.3% 1 0.0% 0

Aldi, London Road, Lexden, 34% 24 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 74% 24 0.0% 0
Colchester

Aldi, Magdalen Strest, 1.3% 9 0.0% 0 0.0% 0 0.0% 0 15% 1 00% 0 24% 8 0.0% 0
Colchester

Aldi, Pier Avenue, Clacton 18% 13 1.0% 0 62% 10 0.0% 0 21% 2 20% 0 0.0% 0 24% 1

Asda, Main Road, 27% 20 0.0% 0 0.0% 0 282% 18 15% 1 0.0% 0 0.0% 0 0.0% 0
Dovercourt, Harwich

Asda, Stoke Park Drive, 0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 13% 0
Ipswich

Asda, Turner Rise, 27% 19 0.0% 0 0.0% 0 0.0% 0 13% 1 0.0% 0 56% 18 0.0% 0
Colchester

Budgens, Clacton Road, 0.3% 2 0.0% 0 0.0% 0 0.0% 0 28% 2 0.0% 0 0.0% 0 0.0% 0
Elmstead Market

Budgens, Drury Road, 0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.3% 1 0.0% 0
Colchester

Budgens, The Street, East 0.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 6.3% 2
Bergholt

Co-op, 162-164 Old Road, 0.2% 1 00% 0 0.9% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Clacton

Co-op, 4 Acacia Court, 0.8% 6 0.0% 0 0.0% 0 0.0% 0 7.6% 6 0.0% 0 0.0% 0 13% 0
Blenheim Close, Brantham

Co-op, 53 Frinton Road, 0.2% 1 1.0% 0 05% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Holland On sea

Co-op, 74 High Strest, 0.3% 2 46% 2 0.0% 0 0.0% 0 0.0% 0 1.0% 0 0.0% 0 13% 0
Walton on the Naze

Co-op, Abbots Road, 0.7% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 16% 5 0.0% 0
Colchester

Co-op, Bull Hill Road, 0.2% 1 2.2% 1 03% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Clacton

Co-op, Chapel Road, West 28% 20 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 60% 20 0.0% 0
Bergholt
Co-op, Connaught Avenue, 0.6% 4  46% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.8% 2 0.0% 0
Frinton

Co-op, Coopers Lane, 0.2% 2 0.0% 0 1.0% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Clacton

Co-op, Dysart Road, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.9% 0
Grantham

Co-op, Fiverways Retail 23% 16 1.0% 0 0.0% 0 0.0% 0 22% 2 0.0% 0 42% 14 0.9% 0
Park, Colchester

Co-op, Fronks Road, Upper 0.5% 4  0.0% 0 0.0% 0 6.0% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Dovercourt

Co-op, Harwich Road, 0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 03% 1 0.0% 0
Colchester

Co-op, High Street, Dedham  0.7% 5 0.0% 0 0.0% 0 0.0% 0 13% 1 0.0% 0 0.8% 2 56% 2

Co-op, High Strest, 0.2% 2 0.0% 0 0.0% 0 25% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Dovercourt

Co-op, Mersea Road, 0.6% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 13% 4  0.0% 0
Colchester

Co-op, Nayland Road, Mile 0.8% 5 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 16% 5 0.0% 0
End

Co-op, Old Heath Road, 0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 03% 1 00% 0
Colchester

Co-op, Riverside Avenue, 1.2% 9 0.0% 0 0.0% 0 0.0% 0 9.7% 7 0.0% 0 0.0% 0 54% 2
Manningtree

Co-op, Samson Road, 0.4% 3 0.0% 0 0.0% 0 0.0% 0 37% 3 0.0% 0 0.0% 0 0.0% 0
Brightlingsea

Co-op, Shrub End Road, 0.6% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 13% 4 0.0% 0
Colchester

Co-op, Station Road, 0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 0 0.0% 0 0.0% 0 0.0% 0
Brightlingsea

Co-op, The Avenue, 17% 12 0.0% 0 0.0% 0 0.0% 0 0.6% 0 67.8% 10 0.5% 2 0.0% 0
Wivenhoe

Co-op, The Centre, 0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 03% 1 00% 0
Greenstead Estate,

Colchester

Co-op, The Commons, 0.8% 6 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 17% 6 0.0% 0

Prettygate, Colchester

Co-op, The Street, Capel St 0.8% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 16.8% 5
Mary

Co-op, The Street, Holbrook  1.1% 8 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 25.0% 8
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Co-op, The Triangle, Frinton  1.2% 9 21.0% 0.0% 0 0.0% 0 0.0% 0.0% 0.0% 0 0.0% 0

Iceland, 246/250 High Street,  0.6% 5 0.0% 0.0% 0 7.0% 5 0.0% 0.0% 0.0% 0 0.0% 0

Dovercourt

Iceland, Triangle Shopping 1.2% 9 21.3% 0.0% 0 0.0% 0 0.0% 0.0% 0.0% 0 0.0% 0

Centre, Frinton on Sea

Iceland, Turner Rise Retail 0.8% 6 10% 0.0% 0 0.0% 0 0.0% 0.0% 1.6% 5 0.0% 0

Park, Colchester

Iceland, Waterglade Retail 0.4% 3 0.0% 1.9% 3 0.0% 0 0.0% 0.0% 0.0% 0 0.0% 0

Park, Clacton

Lidl, Handford Road, 0.1% 1 0.0% 0.0% 0 0.0% 0 0.0% 0.0% 0.0% 0 18% 1

Ipswich

Lidl, Hening Avenue, 0.0% 0 0.0% 0.0% 0 0.0% 0 0.0% 0.0% 0.0% 0 0.9% 0

Ipswich

Lidl, Old Road/Castle road, 0.5% 3 0.0% 2.0% 3 0.0% 0 0.0% 0.0% 0.0% 0 0.0% 0

Clacton

Lidl, Parkestone Road, 0.5% 3 0.0% 0.0% 0 3.9% 3 13% 0.0% 0.0% 0 0.0% 0

Harwich

Lidl, St Osyth Road, Clacton  0.3% 2 0.0% 0.8% 1 0.0% 0 0.0% 0.0% 0.0% 0 16% 1

Marks & Spencer, Colchester  0.6% 4  0.0% 0.0% 0 0.0% 0 0.0% 0.0% 1.4% 4  0.0% 0

Connect BP, Colchester

Bypass, Colchester

Marks & Spencer, High 1.7% 12 0.0% 0.0% 0 0.0% 0 0.6% 3.4% 3.5% 11 0.0% 0

Street, Colchester

Marks & Spencer, Pier 0.1% 1 14% 0.0% 0 0.0% 0 0.0% 0.0% 0.0% 0 0.0% 0

Avenue, Clacton

Marks & Spencer, Simply 0.3% 2 0.0% 0.0% 0 0.0% 0 0.0% 0.0% 0.8% 2 0.0% 0

Food, London Bridge

Station, London

Marks & Spencer, Westgate ~ 0.0% 0 0.0% 0.0% 0 0.0% 0 0.0% 0.0% 0.0% 0 0.9% 0

Street, Ipswich

Morrisons, Centenary Way, 31% 23 42% 115% 19 0.0% 0 0.8% 1.0% 0.5% 2 0.0% 0

Clacton

Morrisons, Iconfield Park, 29% 21 1.0% 0.0% 0 239% 16 24% 0.0% 0.9% 3 0.0% 0

Garland Road, Harwich

Morrisons, Waterglade 27% 19 0.0% 11.9% 19 0.0% 0 0.0% 0.0% 0.0% 0 0.0% 0

Retail Park, Clacton

One Stop, Cambridge Drive,  0.2% 1 00% 0.0% 0 18% 1 0.0% 0.0% 0.0% 0 0.0% 0

Ipswich

One Stop, Frinton Road, 0.3% 2 53% 0.0% 0 0.0% 0 0.0% 0.0% 0.0% 0 0.0% 0

Kirby Cross

One Stop, Ramsey Road, 0.6% 4  0.0% 0.0% 0 62% 4  0.0% 0.0% 0.0% 0 0.0% 0

Harwich

One Stop, Saint John'sRoad,  0.6% 4 0.0% 2.8% 4  0.0% 0 0.0% 0.0% 0.0% 0 0.0% 0

Clacton-on-Sea

One Stop, Vine Parade, 0.0% 0 0.0% 0.0% 0 0.0% 0 0.0% 2.3% 0.0% 0 0.0% 0

Wivenhoe

Premier, Gravel Hill Way, 0.2% 2 0.0% 0.0% 0 25% 2 0.0% 0.0% 0.0% 0 0.0% 0

Dovercourt

Premier, Main Road, 0.0% 0 0.0% 0.0% 0 0.0% 0 0.0% 1.0% 0.0% 0 0.0% 0

Alresford

Sainsbury's Local, Layer 1.0% 7 0.0% 0.0% 0 0.0% 0 0.0% 0.0% 2.1% 7 0.0% 0

Road, Colchester

Sainsbury's, Cornard Road, 0.5% 4  0.0% 0.0% 0 0.0% 0 0.0% 0.0% 1.1% 4  0.0% 0

Sudbury

Sainsbury's, Culver 15% 11 0.0% 0.0% 0 0.0% 0 0.0% 1.0% 33% 11 0.0% 0

Street/Priory Walk,

Colchester

Sainsbury's, High Street, 29% 21 0.0% 119% 19 1.0% 1 13% 0.0% 0.0% 0 0.0% 0

Clacton on Sea

Sainsbury's, Tollgate Road, 35% 25 0.0% 0.5% 1 00% 0 0.0% 0.0% 74% 24 0.0% 0

Colchester

Sainsbury's, Upper Brook 0.2% 2 0.0% 0.0% 0 0.0% 0 21% 0.0% 0.0% 0 0.0% 0

Street, Ipswich

Tesco Express, Bromley 0.8% 6 0.0% 0.0% 0 0.0% 0 31% 0.0% 1.1% 4  0.0% 0

Road, Colchester

Tesco Express, Crouch 21% 15 0.0% 0.0% 0 0.0% 0 0.0% 0.0% 46% 15 0.0% 0

Street, Colchester

Tesco Express, Frinton 19% 14 0.0% 81% 13 1.0% 1 00% 0.0% 0.0% 0 0.0% 0

Road, Holland on Sea

Tesco Express, High Strest, 1.1% 8 0.0% 0.0% 0 0.0% 0 11.1% 0.0% 0.0% 0 0.0% 0

Manningtree

Tesco Express, High Strest, 0.3% 2 56% 0.0% 0 0.0% 0 0.0% 0.0% 0.0% 0 0.0% 0

Walton on the Naze

Tesco Express, London 14% 10 0.0% 0.9% 1 00% 0 85% 0.0% 0.7% 2 0.0% 0
Column %ges.
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House, Plough Road,
Great Bentley

Tesco Express, Magdalen 0.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.7% 2 0.0% 0
Street, Colchester

Tesco Express, St 15% 11 0.0% 0 03% 1 0.0% 0 0.0% 0 0.0% 0 32% 11 0.0% 0
Christophers Road, St.
John, Colchester

Tesco Express, St Osyth 1.1% 8 0.0% 0 50% 8 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Road, Clacton

Tesco Express, Thrope Le 0.8% 5 26% 1 14% 2 32% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Soken

Tesco Express, Victoria 0.8% 5 0.0% 0 0.0% 0 0.0% 0 75% 5 0.0% 0 0.0% 0 0.0% 0
Road, Brightlingsea

Tesco Extra, Copdock 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.9% 0
Interchange, Ipswich

Tesco Extra, Highwoods, 55% 39 0.0% 0 0.0% 0 0.0% 0 7.7% 6 1.0% 0 101% 33 13% 0
Colchester

Tesco Superstore, Brook 53% 38 6.4% 3 208% 34 22% 1 06% 0 0.0% 0 0.0% 0 0.0% 0
Retail Park, Clacton

Tesco Superstore, Cedars 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 09% 0
Link Road, Stowmarket

Tesco Superstore, The 1.0% 8 0.0% 0 0.0% 0 0.0% 0 14% 1 51% 1 17% 6 0.0% 0
Hythe, Colchester

Waitrose, Futura Park, Crane  0.1% 1 00% 0 0.0% 0 0.0% 0 0.8% 1 00% 0 0.0% 0 0.0% 0
Boulevard, Ipswich

Waitrose, St Andrews 20% 14 0.0% 0 0.0% 0.0% 0 0.6% 0 7.8% 1 39% 13 0.0% 0
Avenue, Colchester

Alresford 0.3% 2 0.0% 0 0.0% 0 0.0% 0 15% 1 0.0% 0 03% 1 00% 0

Beaumont 0.2% 1 0.0% 0 09% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Bradfield 0.2% 1 0.0% 0 0.0% 0 0.0% 0 19% 1 0.0% 0 0.0% 0 0.0% 0

Brightlingsea Town Centre 0.3% 2 0.0% 0 0.0% 0 0.0% 0 24% 2 1.0% 0 0.0% 0 0.0% 0

Broadway, Jaywick (local 0.2% 1 0.0% 0 09% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
centre)

Capel St. Mary 0.4% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 03% 1 5% 2

Clacton and Spring Roads, St 0.2% 1 0.0% 0 08% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Osyth (local centre)

Clacton Road, Elmstead 0.2% 1 0.0% 0 08% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Market (local centre)

Clacton Town Centre 1.0% 7 0.0% 0 34% 5 0.0% 0 0.0% 0 0.0% 0 05% 2 0.0% 0

Colchester 17% 12 0.0% 0 05% 1 1.0% 1 0.0% 0 0.0% 0 33% 11 0.0% 0

Dedham 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.9% 0

Dovercourt Town Centre 0.5% 4 0.0% 0 0.0% 0 57% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0

East Bergholt 0.4% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 81% 3

Eight Ash Green 0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 03% 1 0.0% 0

Fordham 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 05% 2 0.0% 0

Frinton on SeaTown Centre  0.5% 3 84% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Great Bentley 0.1% 1 0.0% 0 0.0% 0 0.0% 0 11% 1 0.0% 0 0.0% 0 0.0% 0

Great Clacton (district 0.1% 1 0.0% 0 03% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
centre)

Harwich Town Centre 0.2% 1 0.0% 0.0% 2.2% 0.0% 0 0.0% 0.0% 0.0%

Holland on sea (district 0.1% 1 14% 0.0% 0.0% 0.0% 0 0.0% 0.0% 0.0%
centre)

Jaywick 0.2% 1 0.0% 0 08% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Kirby-le-Soken 0.1% 0 1.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Langham 0.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 06% 2 0.0% 0

Little Clacton 0.1% 1 0.0% 0 05% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Manningtree Town Centre 0.4% 3 0.0% 0 08% 1 0.0% 0 19% 1 0.0% 0 0.0% 0 09% 0

Mistley 0.1% 1 0.0% 0 0.0% 0 0.0% 0 08% 1 0.0% 0 0.0% 0 0.0% 0

Nayland 0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 03% 1 0.0% 0

Newtown, Kent 0.4% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 09% 3 0.0% 0

Parkeston 0.1% 0 0.0% 0 0.0% 0 07% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Ramsey 0.1% 1 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Station Road, Alresford 0.2% 2 0.0% 0 0.0% 0 0.0% 0 23% 2 0.0% 0 0.0% 0 0.0% 0
(local centre)

Sudbury 0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 03% 1 0.0% 0

The Street, Little Clacton 0.2% 1 0.0% 0 08% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
(local centre)

The Triangle, Friton (district  0.1% 0 1.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
centre)

Thorrington 0.1% 1 0.0% 0 0.0% 0 0.0% 0 13% 1 0.0% 0 0.0% 0 0.0% 0

Thurston 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.9% 0

Walton-on-the-Naze Town 0.2% 2 42% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Centre

West Bergholt 0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 03% 1 0.0% 0

Column %ges.

020515

NEMS market research



By Zone Tendring Household Survey Page 14
Weighted: for WYG May 2015
Total Zonel Zone2 Zone3 Zone4 Zoneb5 Zone 6 Zone7
Wivenhoe Town Centre 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 59% 1 0.0% 0 0.0% 0
Internet 0.4% 3 0.0% 0 07% 1 00% 0 08% 1 0.0% 0 03% 1 09% 0
(Don't know / can't 37% 27 0.0% 0 05% 1 0.0% 0 14% 1 0.0% 0 69% 23 7.0% 2
remember)

Weighted base: 718 42 161 65 73 15 329 32
Sample: 680 66 133 73 89 59 186 74

Mean score: [Number of visits per week]
Q14 How often do you make ‘top up’ shopping trips to (STORE MENTIONED AT Q13)?

Those who do top-up shopping at Q12
Daily 53% 38 11.8% 5 37% 6 9.8% 6 6.3% 5 58% 1 41% 14 4.4% 1
At least two times a week 365% 262 432% 18 357% 58 36.9% 24 381% 28 51.3% 8 345% 114 395% 13
At least once aweek 37.1% 266 39.3% 16 343% 55 27.4% 18 301% 22 27.1% 4 422% 139 35.1% 11
At least once afortnight 105% 76 1.0% 0 131% 21 93% 6 154% 11 7.9% 1 96% 32 122% 4
At least once a month 30% 22 24% 1 17% 3 17% 1 14% 1 29% 0 43% 14 3.6% 1
At least every two months 0.7% 5 0.0% 0 28% 4  0.0% 0 0.6% 0 0.0% 0 0.0% 0 0.0% 0
Less often 0.2% 1 0.0% 0 0.0% 0 0.0% 0 15% 1 0.0% 0 0.0% 0 0.0% 0
Have only visited once 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 10% 0 0.0% 0 0.0% 0
(Don’t know / varies) 68% 49 24% 1 87% 14 15.0% 10 6.6% 5 41% 1 51% 17 53% 2
Mean: 1.64 215 1.53 2.06 1.70 1.82 154 1.60
Weighted base: 718 42 161 65 73 15 329 32
Sample: 680 66 133 73 89 59 186 74

Mean score: [£]
Q15 How much on average does your household normally spend on top up shopping in a week?

Those who do top-up shopping at Q12
£1-£10 42.1% 302 37.9% 16 41.2% 67 339% 22 401% 29 27.6% 4 455% 150 44.8% 15
£11- £20 314% 226 33.7% 14 393% 63 29.7% 19 31.9% 23 38.3% 6 280% 92 24.0% 8
£21-£30 6.9% 49 24% 1 6.7% 11 6.6% 4 9.8% 7 46% 1 73% 24 4.0% 1
£31- £40 27% 20 47% 2 32% 5 20% 1 0.0% 0 143% 2 2.0% 7 1.3% 2
£41 - £50 30% 22 51% 2 12% 2 10.7% 7 51% 4 27% 0 16% 5 33% 1
£51 - £60 0.8% 6 32% 1 21% 3 0.0% 0 13% 1 1.0% 0 0.0% 0 0.0% 0
£61 - £70 0.7% 5 1.0% 0 05% 1 0.0% 0 0.0% 0 0.0% 0 11% 4 0.9% 0
£71- £80 0.4% 3 0.0% 0 0.0% 0 10% 1 0.0% 0 0.0% 0 0.8% 2 0.0% 0
£81 - £90 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
£91 - £100 0.5% 4 14% 1 05% 1 18% 1 08% 1 0.0% 0 0.0% 0 13% 0
£101 - £110 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
£111 - £120 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 05% 2 0.0% 0
£121 - £130 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
£131 - £140 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
£141 - £150 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
£151 - £175 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
£176 - £200 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
£201 - £225 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
£226 - £250 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
£251 - £275 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
£276 - £300 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
(Don't know / varies) 99% 71 9.6% 4 53% 9 124% 8 98% 7 11.6% 2 113% 37 129% 4
(Refused) 1.4% 10 1.0% 0 0.0% 0 18% 1 11% 1 0.0% 0 21% 7 16% 1
Mean: 17.10 19.49 16.43 21.91 17.36 19.81 15.99 17.41
Weighted base: 718 42 161 65 73 15 329 32
Sample: 680 66 133 73 89 59 186 74
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Q16 Where did you last go to buy clothing or footwear goods?

Asda, Main Road, Harwich 0.1% 1 0.0% 0 0.0% 0 13% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Asda, Stoke Park Drive, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.7% 0
Ipswich
Asda, Turner Rise, 0.1% 1 0.0% 0 04% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Colchester

Asda, Whitehouse Industrial 0.3% 3 0.0% 0 0.0% 0 0.0% 0 32% 3 0.0% 0 0.0% 0 0.0% 0
Estate, Goddard Road,

Ipswich

Sainsbury's, Felixstowe 0.2% 2 0.0% 0 0.0% 0 08% 1 09% 1 0.0% 0 0.0% 0 07% 0
Road, Ipswich

Sainsbury's, Western 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 13% 0 02% 1 0.0% 0
Approach, Stanway

Tesco Extra, Highwoods, 0.1% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.2% 1 0.0% 0
Colchester

Tesco Superstore, 0.3% 3 0.0% 0 0.0% 0 0.0% 0 04% 0 06% 0 05% 2 0.0% 0
Greenstead Road,

Colchester

Wyevale Garden Centre, 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 02% 1 0.0% 0

London Road, Colchester

Bluewater Shopping Centre, 0.4% 4  0.0% 0 0.7% 1 00% 0 0.0% 0 0.0% 0 0.6% 3 0.0% 0
Greenhithe

Brook Retail Park, Clacton 0.5% 5 0.6% 0 22% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Clacton Factory Outlet, 25% 25 21% 1 79% 17 32% 3 16% 2 0.0% 0 05% 2 0.0% 0
Clacton

Colchester Retail Park, 1.7% 17 0.0% 0 0.0% 0 14% 1 25% 3 0.0% 0 29% 13 0.0% 0
Colchester

Colne View Retail Park, 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.5% 2 0.0% 0
Colchester

Fairacres Retail Park, Oxford  0.4% 4  0.0% 0 21% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Freeport Outlet Shopping 13% 13 0.6% 0 0.9% 2 14% 1 18% 2 19% 0 14% 7 0.0% 0
Village, Braintree

Harwich Gateway Retail 0.6% 6 0.0% 0 0.0% 0 58% 5 0.0% 0 0.0% 0 0.0% 0 15% 1
Park, Harwich

Interchange Retail Park, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.9% 0
Ipswich

Junction 32 Retail Park, 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 02% 1 0.0% 0

Glasshoughton, Castleford

Lakeside Retail Park, West 0.8% 8 1.9% 1 17% 4  0.5% 0 1.6% 2 0.0% 0 02% 1 0.0% 0
Thurrock

Orwell Retail Park, Ipswich 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 09% 0

Sheephen Retail Park, 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.2% 1 0.0% 0
Colchester

Suffolk Retail Park, Ipswich ~ 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.9% 0

The Stanway Retail Park, 1.0% 10 0.0% 0 0.7% 1 0.0% 0 0.0% 0 0.0% 0 2.0% 9 0.0% 0
Colchester

The Tollgate Centre, 0.5% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 0 1.0% 5 0.0% 0
Colchester

Tollgate Retail Park, 21% 21 0.0% 0 04% 1 6.9% 6 0.9% 1 00% 0 28% 13 0.0% 0
Colchester

Turner Rise Retail park, 0.4% 4  0.0% 0 0.7% 1 0.0% 0 0.0% 0 0.0% 0 05% 2 0.0% 0
Colchester

Waterglade Retail Park, 0.5% 5 24% 2 18% 4  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Clacton

Westfield Shopping Centre, 0.1% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 02% 1 07% 0
Stratford City

White Cliffs Park, Whitfield ~ 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.2% 1 0.0% 0

Basildon 0.1% 1 00% 0 0.0% 0 0.0% 0 05% 1 00% 0 0.0% 0 0.0% 0

Braintree 0.4% 4  0.6% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.9% 4  0.0% 0

Brightlingsea 0.1% 1 0.0% 0 0.0% 0 0.0% 0 09% 1 0.0% 0 0.0% 0 0.0% 0

Bury St Edmunds 0.4% 4  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.8% 4  0.0% 0

Cambridge 0.5% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 5 18% 1

Central London 0.7% 7 0.0% 0 11% 2 14% 1 04% 0 31% 1 02% 1 16% 1

Chelmsford 0.7% 7 24% 2 07% 1 15% 1 00% 0 2.0% 1 05% 2 0.9% 0

Chester 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.2% 1 0.0% 0

Clacton on Sea 7.1% 71 11.1% 7 23.4% 51 10.3% 9 4.0% 4 11% 0 0.0% 0 0.0% 0

Colchester 414% 415 231% 15 215% 47 305% 26 483% 52 60.2% 16 554% 255 12.4% 5

Dedham 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.7% 0

Dovercourt 0.5% 5 0.6% 0 0.0% 0 28% 2 22% 2 0.6% 0 0.0% 0 0.0% 0

Eastbourne 0.1% 1 00% 0 04% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Fleetwood 0.0% 0 0.6% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Frinton on Sea 1.0% 10 14.1% 9 04% 1 05% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Harwich 0.7% 7 41% 3 0.7% 1 29% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Column %ges.
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Weighted: for WYG May 2015
Total Zonel Zone2 Zone3 Zone4 Zoneb5 Zone 6 Zone7
Highwoods, Colchester 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 05% 2 0.0% 0
Holbrook 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.7% 0
Ipswich 40% 40 3.3% 2 09% 2 32% 3 5.6% 6 11% 0 18% 9 427% 19
Keswick 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 02% 1 0.0% 0
Letchworth 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 02% 1 0.0% 0
Long Méelford 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 05% 2 0.0% 0
Manningtree 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.9% 1 0.0% 0 0.0% 0 0.0% 0
Newmarket 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.7% 0
Norwich 0.8% 8 0.0% 0 0.0% 0 0.0% 0 1.0% 1 21% 1 12% 6 0.7% 0
Pitsea 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.9% 0
Prettygate 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 02% 1 0.0% 0
Romford 0.1% 1 0.0% 0 04% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Southend-on-Sea 0.3% 3 0.0% 0 12% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Stratford 0.1% 1 0.6% 0 04% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Sudbury 0.3% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.7% 3 0.0% 0
Thurrock 0.0% 0 0.6% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Walton on the Naze 0.1% 1 16% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Welshpool 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 0 0.0% 0 0.0% 0
Woodbridge 0.0% 0 0.0% 0 0.0% 0 0.0% 0 04% 0 0.0% 0 0.0% 0 0.0% 0
Abroad 0.7% 7 17% 1 21% 4 0.0% 0 05% 1 0.0% 0 0.0% 0 12% 1
Internet / delivery 16.5% 165 14.2% 9 187% 41 174% 15 140% 15 20.3% 5 156% 72 19.6% 9
(Don't know / can't 26% 26 3.2% 2 44% 10 34% 3 28% 3 1.0% 0 11% 5 6.5% 3
remember)
(Don't buy these goods) 46% 46 10.3% 7 45% 10 4.6% 4 5.6% 6 34% 1 39% 18 35% 2
Weighted base: 1003 63 217 84 108 26 460 44
Sample: 1002 100 183 100 141 100 276 102

Mean score: [Number of visits per month]

Q16AHow often do you make shopping trips for clothing or footwear to (DESTINATION MENTIONED AT Q16)?
Not those who said 'Internet / delivery' or 'Abroad' or (Don't know / can't remember) or (Don't buy these goods) at Q16

Daily 0.1% 1 16% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
At least two times a week 0.5% 4 09% 0 0.0% 0 0.0% 0 17% 1 0.0% 0 06% 2 0.0% 0
At least once aweek 39% 29 0.9% 0 58% 9 36% 2 61% 5 4.0% 1 32% 12 09% 0
At least once afortnight 82% 62 16% 1 96% 15 11.9% 7 9.0% 8 8% 2 72% 26 12.9% 4
At least once amonth 224% 170 18.2% 8 266% 41 31.2% 20 257% 21 15.2% 3 19.0% 69 255% 8
At least every two months 14.3% 108 15.3% 7 176% 27 6.9% 4 8.0% 7 30.3% 6 142% 52 19.3% 6
At least every 3 months 16.3% 124 11.8% 5 128% 20 18.9% 12 22.9% 19 9.6% 2 17.2% 63 11.2% 3
At least every 6 months 13.3% 101 23.3% 10 8.0% 12 48% 3 55% 5 11.5% 2 179% 65 9.8% 3
Lessoftenthanonceevery 6  7.6% 58 11.8% 5 88% 13 7.8% 5 132% 11 93% 2 52% 19 85% 3
months
Have only visited once 31% 24 0.9% 0 4.9% 7 0.7% 0 05% 0 18% 0 36% 13 4.9% 1
(Don't know / varies) 10.3% 78 13.8% 6 59% 9 14.2% 9 73% 6 94% 2 120% 44 6.9% 2
Mean: 0.86 113 0.89 0.94 1.03 0.78 0.76 0.76
Weighted base: 759 45 152 63 83 20 365 31
Sample: 750 68 134 78 103 75 224 68

Q17 How do you normally travel to (LOCATION MENTIONED AT Q16)?
Not those who said 'Internet / delivery' or 'Abroad' or (Don't know / can't remember) or (Don't buy these goods) at Q16

Car / van (asdriver) 60.1% 456 59.2% 26 68.9% 105 620% 39 753% 63 494% 10 526% 192 67.9% 21
Car / van (as passenger) 92% 70 15.8% 7 118% 18 240% 15 4.8% 4 3.0% 1 59% 21 121% 4
Bus, minibus or coach 16.2% 123 13.2% 6 55% 8 58% 4 128% 11 31.6% 6 23.0% 84 13.0% 4
Motorcycle, scooter or 0.1% 1 00% 0 0.0% 0 0.0% 0 0.7% 1 00% 0 0.0% 0 0.0% 0
moped
Walk 8.4% 64 7.2% 3 72% 11 1.0% 1 16% 1 0.0% 0 13.0% 48  0.0% 0
Taxi 0.6% 4  0.0% 0 04% 1 00% 0 0.0% 0 0.8% 0 0.9% 3 0.9% 0
Train 33% 25 4.6% 2 53% 8 6.5% 4 48% 4 13.4% 3 1.0% 4 33% 1
Metro 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Bicycle 0.8% 6 0.0% 0 1.0% 1 00% 0 0.0% 0 18% 0 11% 4  0.0% 0
Mohility scooter / disability 0.1% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 03% 1 00% 0
vehicle
Other 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Park & Ride 0.5% 4  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.7% 3 28% 1
(Don't know / varies) 0.8% 6 0.0% 0 0.0% 0 0.7% 0 0.0% 0 0.0% 0 15% 6 0.0% 0
Weighted base: 759 45 152 63 83 20 365 31
Sample: 750 68 134 78 103 75 224 68
Column %ges.
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Total Zonel Zone2 Zone3 Zone4 Zoneb5 Zone 6 Zone7

Q18 When you go shopping for clothing or footwear, do you link this trip with another activity?
Not those who said 'Internet / delivery' or 'Abroad' or (Don't buy these goods) at Q16

Y es — food shopping 43% 34 7.6% 4 36% 6 7.8% 5 05% 0 42% 1 41% 15 87% 3
Y es — non-food shopping 6.6% 52 62% 3 69% 11 44% 3 29% 3 58% 1 76% 28 89% 3
Y es — visiting services such 27% 22 24% 1 16% 3 0.0% 0 26% 2 0.8% 0 36% 13 6.9% 2
as banks and other
financial ingtitutions
Y es — leisure activity 6.8% 53 13.5% 6 9.3% 15 54% 4 2.7% 2 84% 2 62% 23  3.6% 1
Y es —travelling to/from 2.7% 21 0.0% 0 05% 1 29% 2 12% 1 28% 1 44% 16 1.2% 0
work
Y es—travelling to/from 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
school/college/university
Y es — getting petrol 0.4% 4 2.0% 1 0.9% 1 0.0% 0 13% 1 0.0% 0 0.0% 0 0.0% 0
Y es—visiting café/ pub / 158% 124 7.9% 4 16.4% 27 14.0% 9 10.5% 9 17.9% 4 17.6% 65 20.2% 7
restaurant
Yes—visiting family/friends  4.1% 32 5.4% 3 22% 4 1.3% 1 91% 8 54% 1 42% 15 21% 1
Yes—visiting health service  0.6% 4 0.9% 0 11% 2 0.7% 0 05% 0 0.0% 0 03% 1 09% 0
such as doctor, dentist,
hospital
Y es — visiting other service 0.9% 7 0.9% 0 0.8% 1 22% 1 0.0% 0 0.0% 0 1.0% 4  0.9% 0
such as laundrette,
hairdresser, recycling
Y es — getting petrol 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Y es—visiting family / 15% 12 3.7% 2 0.0% 0 1.0% 1 29% 3 00% 0 15% 5 5.0% 2
friends
Y es — other activity 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
No 51.1% 401 44.7% 21 56.1% 91 578% 38 629% 54 51.9% 10 46.8% 174 38.7% 13
(Don't know / varies) 2.5% 20 47% 2 0.7% 1 23% 2 29% 3 28% 1 29% 11 2.9% 1
Weighted base: 784 47 162 66 86 20 371 33
Sample: 776 70 141 81 107 76 227 74

Column %ges.
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Total Zonel Zone?2 Zone3 Zone4 Zoneb5 Zone 6 Zone7

Q19 Where did you last go to buy Books, CDs, DVDs?

Asda, Stoke Park Drive, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.7% 0
Ipswich

Asda, Whitehouse Industrial~ 0.1% 1 0.0% 0 07% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Estate, Goddard Road,
Ipswich

Sainsbury's, Hadleigh Road,  0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 15% 1
Ipswich

Tesco Extra, Highwoods, 0.8% 8 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 17% 8 0.0% 0
Colchester

Wyevale Garden Centre, 0.1% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.2% 1 0.0% 0
London Road, Colchester

Brook Retail Park, Clacton 0.7% 7 24% 2 27% 6 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Clacton Factory Outlet, 0.1% 1 00% 0 0.2% 1 05% 0 0.4% 0 0.0% 0 0.0% 0 0.0% 0
Clacton

The Interchange Retail Park,  0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 16% 1
Ipswich

The Stanway Retail Park, 0.5% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 12% 5 0.0% 0
Colchester

The Tollgate Centre, 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.7% 1 00% 0 0.2% 1 0.0% 0
Colchester

Tollgate Retail Park, 11% 11 0.0% 0 0.0% 0 0.0% 0 05% 1 0.0% 0 22% 10 0.0% 0
Colchester

Turner Rise Retail park, 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 18% 1
Colchester

Waterglade Retail Park, 0.1% 1 00% 0 0.6% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Clacton

Whitehouse Industrial Estate,  0.1% 1 0.0% 0 0.0% 0 0.0% 0 09% 1 0.0% 0 0.0% 0 0.0% 0
Ipswich

Alresford 0.0% 0 0.0% 0 0.0% 0 0.0% 0 04% 0 0.0% 0 0.0% 0 0.0% 0

Ardleigh 0.2% 2 0.0% 0 0.0% 0 0.0% 0 21% 2 0.0% 0 0.0% 0 0.0% 0

Banchory, Aberdeenshire 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.7% 0

Basildon 0.0% 0 06% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Brightlingsea 0.2% 2 0.0% 0 0.0% 0 0.0% 0 14% 2 0.0% 0 0.0% 0 0.0% 0

Bristol 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 03% 2 0.0% 0

Bury St Edmunds 0.2% 2 0.0% 0 0.0% 0 0.0% 0 04% 0 0.0% 0 03% 2 09% 0

Central London 0.1% 1 06% 0 02% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Chelmsford 0.6% 6 0.0% 0 27% 6 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Clacton on Sea 48% 48 6.2% 4 188% 41 2.0% 2 16% 2 0.0% 0 0.0% 0 0.0% 0

Colchester 16.1% 162 2.1% 1 38% 8 94% 8 19.1% 21 21.0% 5 252% 116 5.6% 2

Dovercourt 0.3% 3 0.0% 0 0.0% 0 20% 2 0.9% 1 00% 0 0.0% 0 0.0% 0

Eastbourne 0.1% 1 00% 0 04% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Frinton on Sea 12% 12 164% 10 0.0% 0 0.0% 0 04% 0 0.0% 0 02% 1 0.0% 0

Hadleigh 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.7% 0

Harwich 0.4% 4  0.0% 0 0.0% 0 45% 4  0.0% 0 0.0% 0 0.0% 0 0.0% 0

High Wycombe 0.1% 1 0.0% 0 02% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Ipswich 18% 18 0.0% 0 0.6% 1 22% 2 3.6% 4 0.6% 0 0.5% 2 19.7% 9

Loughborough 0.3% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 3 0.0% 0

Manningtree 0.1% 1 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0

Southend-on-Sea 0.1% 1 00% 0 0.7% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Sudbury 0.1% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.2% 1 0.0% 0

Thorpe-le-Soken 0.0% 0 0.0% 0 0.0% 0 05% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Wivenhoe 0.3% 3 0.0% 0 0.0% 0 05% 0 04% 0 73% 2 0.0% 0 0.0% 0

Internet / delivery 41.3% 415 42.3% 27 40.2% 87 438% 37 424% 46 53.4% 14 40.3% 186 41.8% 18

(Don't know / can't 20% 20 0.6% 0 12% 3 41% 3 27% 3 16% 0 18% 8 54% 2
remember)

(Don't buy these goods) 25.2% 253 28.7% 18 27.1% 59 30.4% 26 21.2% 23 16.2% 4 249% 114 19.7% 9

Weighted base: 1003 63 217 84 108 26 460 a4

Sample: 1002 100 183 100 141 100 276 102

Column %ges.
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Total Zonel Zone2 Zone3 Zone4 Zoneb5 Zone 6 Zone7

Mean score: [Number of visits per month]

Q19AHow often do you make shopping trips for Books, CDs or DVDs to (DESTINATION MENTIONED AT Q19)?
Not those who said 'Internet / delivery' or ‘Abroad' or (Don't know / can't remember) or (Don't buy these goods) at Q19

Daily 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
At least two times a week 1.3% 4 23% 0 0.0% 0 0.0% 0 0.0% 0 20% 0 23% 4  0.0% 0
At least once aweek 6.6% 21 6.3% 1 165% 11 105% 2 31% 1 14.0% 1 28% 4  0.0% 0
At least once afortnight 83% 26 0.0% 0 37% 3 24% 0 19.5% 7 18.2% 1 92% 14 46% 1
At least once amonth 156% 49 26.0% 5 188% 13 19.2% 4 85% 3 222% 2 13.0% 20 23.0% 3
At least every two months 7.5% 24 6.8% 1 71% 5 12.6% 2 11% 0 7.7% 1 91% 14 2.9% 0
At least every 3 months 10.1% 32 10.7% 2 14.5% 10 0.0% 0 29.0% 11 6.5% 0 53% 8 6.8% 1
At least every 6 months 201% 63 23% 0 214% 15 22.0% 4 11.8% 4 65% 0 226% 34 352% 5
Lessoftenthanonceevery 6 156% 49 7.8% 1 6.6% 5 24% 0 154% 6 11.4% 1 226% 34 14.2% 2
months
Have only visited once 1.1% 3 0.0% 0 21% 1 0.0% 0 11% 0 0.0% 0 1.0% 2 0.0% 0
(Don't know / varies) 13.8% 44 38.0% 7 92% 6 30.9% 6 10.4% 4 11.4% 1 12.0% 18 13.4% 2
Mean: 0.94 124 1.16 111 0.82 157 0.85 0.51
Weighted base: 315 18 69 18 36 8 152 15
Sample: 307 29 55 22 42 34 94 31

Column %ges.
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Q20 Where did you last go to buy small household goods such as home furnishings, glass and china items?

Asda, Stoke Park Drive, 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 15% 1
Ipswich

Asda, Whitehouse Industrial ~ 0.2% 2 0.0% 0 0.0% 0 0.0% 0 21% 2 0.0% 0 0.0% 0 0.0% 0
Estate, Goddard Road,
Ipswich

B&Q Warehousg, Lightship  0.5% 5 0.0% 0 0.0% 0 0.0% 0 16% 2 0.0% 0 08% 4  0.0% 0
Way, Colchester

Lidl, Parkeston Road, 0.1% 1 0.0% 0 0.0% 0 12% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Harwich

Sainsbury's, Felixstowe 0.1% 1 0.0% 0 0.0% 0 08% 1 00% 0 0.0% 0 0.0% 0 09% 0
Road, Ipswich

Sainsbury's, Hadleigh Road, ~ 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 09% 0
Ipswich

Tesco Extra, Highwoods, 0.6% 6 0.0% 0 0.0% 0 0.0% 0 1.0% 1 08% 0 08% 4 15% 1
Colchester

Brook Retail Park, Clacton 0.5% 5 0.0% 0 16% 4 05% 0 05% 1 0.0% 0 0.0% 0 0.0% 0

Clacton Factory Outlet, 0.6% 6 0.6% 0 19% 4 05% 0 04% 0 08% 0 0.0% 0 0.0% 0
Clacton

Colchester Retail Park, 0.8% 8 0.6% 0 1.0% 2 26% 2 25% 3 21% 1 0.0% 0 0.0% 0
Colchester

Colne View Retail Park, 0.8% 8 0.0% 0 0.0% 0 0.0% 0 32% 3 0.0% 0 09% 4 15% 1
Colchester

Cowdray Trade Park, 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 03% 2 0.0% 0
Colchester

Cribbs Causeway, Bristol 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 06% 0 0.0% 0 0.0% 0

Euro Retail Park, Ipswich 0.5% 5 0.0% 0 0.0% 0 0.0% 0 32% 3 08% 0 0.0% 0 31% 1

Freeport Outlet Shopping 0.1% 1 0.0% 0 0.0% 0 0.0% 0 05% 1 0.0% 0 0.0% 0 0.0% 0
Village, Braintree

Futura Retail Park, Ipswich 0.8% 8 15% 1 0.9% 2 05% 0 14% 2 0.0% 0 05% 2 22% 1

Harwich Gateway Retail 11% 11 0.0% 0 04% 1 11.7% 10 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Park, Harwich

Interchange Retail Park, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 09% 0
Ipswich

Lakeside Retail Park, West 1.0% 10 0.0% 0 2.0% 4 14% 1 09% 1 37% 1 05% 2 0.9% 0
Thurrock

Mayflower Retail Park, 0.0% 0 06% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Basildon

Orwell Retail Park, Ipswich 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 07% 0

Peatree Road Retail Park, 0.1% 1 06% 0 0.0% 0 0.0% 0 04% 0 0.0% 0 0.0% 0 0.0% 0
Colchester

Severalls Industrial Park, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 07% 0
Colchester

Suffolk Retail Park, Ipswich ~ 0.1% 1 0.0% 0 0.0% 0 0.0% 0 05% 1 0.0% 0 0.0% 0 07% 0

The Interchange Retail Park,  0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 19% 1
Ipswich

The Stanway Retail Park, 19% 19 0.0% 0 0.0% 0 29% 2 22% 2 1.0% 0 30% 14 0.9% 0
Colchester

The Tollgate Centre, 0.7% 7 0.6% 0 07% 2 0.0% 0 0.0% 0 06% 0 11% 5 0.0% 0
Colchester

Tollgate Retail Park, 41% 42 0.0% 0 0.0% 0 22% 2 13% 1 36% 1 79% 36 28% 1
Colchester

Turner Rise Retail park, 1.7% 17 0.0% 0 0.9% 2 0.0% 0 09% 1 32% 1 3.0% 14  0.0% 0
Colchester

Waterglade Retail Park, 17% 17 0.0% 0 80% 17 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Clacton

Whitehouse Industrial Estate,  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 07% 0
Ipswich

Alresford 0.0% 0 0.0% 0 0.0% 0 0.0% 0 04% 0 0.0% 0 0.0% 0 0.0% 0

Beccles 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 16% 0 0.0% 0 0.0% 0

Braintree 0.1% 1 17% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Brightlingsea 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 06% 0 0.0% 0 0.0% 0

Cambridge 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 02% 1 00% 0

Central London 0.0% 0 0.0% 0 0.0% 0 0.0% 0 04% 0 0.0% 0 0.0% 0 0.0% 0

Clacton on Sea 80% 80 196% 12 302% 66 1.3% 1 09% 1 0.0% 0 0.0% 0 0.0% 0

Colchester 181% 181 165% 10 10.8% 23 132% 11 212% 23 26.6% 7 23.0% 106 2.0% 1

Copdock 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 05% 2 0.0% 0

Dovercourt 0.3% 3 0.0% 0 0.0% 0 11% 1 23% 2 0.0% 0 0.0% 0 0.0% 0

Felixstowe 0.1% 1 0.0% 0 0.0% 0 0.0% 0 05% 1 0.0% 0 0.0% 0 07% 0

Frinton on Sea 0.6% 6 8.0% 5 06% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Hadleigh 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 07% 0

Harwich 20% 20 0.0% 0 0.7% 1 191% 16 21% 2 0.0% 0 0.0% 0 0.0% 0

Hythe 0.0% 0 0.0% 0 0.0% 0 0.0% 0 04% 0 0.0% 0 0.0% 0 0.0% 0

Column %ges.
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Total Zonel Zone2 Zone3 Zone4 Zoneb5 Zone 6 Zone7
Ipswich 25% 25 15% 1 0.0% 0 56% 5 34% 4 11% 0 14% 6 20.5% 9
Lincoln 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 02% 1 00% 0
Little Clacton 0.1% 1 0.0% 0 04% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Long Méelford 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 02% 1 0.0% 0
Manningtree 0.0% 0 0.0% 0 0.0% 0 0.0% 0 04% 0 0.0% 0 0.0% 0 0.0% 0
Norwich 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 07% 0
Parkeston 0.0% 0 0.0% 0 0.0% 0 05% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Stanway 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 02% 1 00% 0
Stratford 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 05% 2 0.0% 0
Sudbury 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 02% 1 07% 0
Walton on the Naze 0.2% 2 24% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Wivenhoe 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 06% 0 0.0% 0 0.0% 0
Abroad 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 08% 0 0.0% 0 0.0% 0
Internet / delivery 11.7% 117 8.8% 6 166% 36 51% 4 113% 12 19.4% 5 108% 50 10.2% 5
(Don't know / can't 11.4% 114 32% 2 48% 10 13.3% 11 14.9% 16 7.8% 2 142% 65 16.2% 7
remember)
(Don't buy these goods) 25.0% 250 33.7% 21 185% 40 16.4% 14 192% 21 24.2% 6 29.6% 136 26.7% 12
Weighted base: 1003 63 217 84 108 26 460 44
Sample: 1002 100 183 100 141 100 276 102
Mean score: [Number of visits per month]
Q20AHow often do you make shopping trips for small household goods to (DESTINATION MENTIONED AT Q20)?
Not those who said 'Internet / delivery' or ‘Abroad' or (Don't know / can't remember) or (Don't buy these goods) at Q20
Daily 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
At least two times a week 0.3% 1 12% 0 0.7% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
At least once aweek 41% 21 0.0% 0 8.6% 11 52% 3 07% 0 0.0% 0 31% 7 14% 0
At least once afortnight 37% 19 0.0% 0 85% 11 112% 6 0.7% 0 24% 0 07% 2 0.0% 0
At least once amonth 11.6% 60 10.7% 4 150% 19 87% 5 205% 12 82% 1 76% 16 16.3% 3
At least every two months 6.6% 34 7.1% 2 132% 17 42% 2 56% 3 12% 0 3.0% 6 13.4% 3
At least every 3 months 132% 69 15.4% 5 10.9% 14 52% 3 20.8% 12 15.7% 2 148% 31 45% 1
At least every 6 months 157% 82 11.9% 4 82% 11 13.8% 8 11.3% 7 29.3% 4 228% 47 74% 2
Lessoftenthanonceevery 6 24.8% 129 325% 11 16.6% 22 249% 14 26.7% 16 25.8% 3 275% 57 30.1% 6
months
Have only visited once 43% 22 2.7% 1 37% 5 84% 5 24% 1 12% 0 50% 10 0.0% 0
(Don’t know / varies) 158% 82 185% 6 14.8% 19 18.4% 10 11.3% 7 16.2% 2 155% 32 26.9% 6
Mean: 0.60 0.42 1.00 0.75 0.44 0.32 0.41 0.47
Weighted base: 521 34 130 55 59 12 209 21
Sample: 508 54 100 57 72 50 128 47
Column %ges.
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Total Zonel Zone2 Zone3 Zone4 Zoneb5 Zone 6 Zone7

Q21 Where did you last go to buy goods such as toys, games, bicycles and recreational goods?

Tesco Extra, Highwoods, 0.5% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 11% 5 0.0% 0
Colchester

Tesco Superstore, 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 05% 2 0.0% 0
Greenstead Road,

Colchester

Bluewater Shopping Centre, 0.1% 1 09% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Greenhithe
Brook Retail Park, Clacton 0.7% 7 15% 1 17% 4  0.0% 0 08% 1 00% 0 04% 2 0.0% 0

Clacton Factory Outlet, 0.2% 2 0.0% 0 0.0% 0 08% 1 09% 1 0.0% 0 0.0% 0 0.0% 0
Clacton

Colchester Retail Park, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 16% 0 0.0% 0 0.0% 0
Colchester

Colne View Retail Park, 0.5% 6 0.0% 0 0.0% 0 0.0% 0 0.0% 0 56% 1 0.9% 4  0.0% 0
Colchester

Euro Retail Park, Ipswich 0.1% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 15% 1

Freeport Outlet Shopping 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 0 0.0% 0 0.0% 0
Village, Braintree

Harwich Gateway Retail 0.4% 4  0.0% 0 04% 1 3.0% 3 1.0% 1 0.0% 0 0.0% 0 0.0% 0
Park, Harwich

Interchange Retail Park, 0.1% 1 00% 0 0.7% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Ipswich

Lakeside Retail Park, West 0.3% 3 0.0% 0 0.7% 1 0.0% 0 11% 1 0.0% 0 0.0% 0 0.0% 0
Thurrock

Orwell Retail Park, Ipswich 0.1% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 15% 1

Peartree Business Centre, 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 02% 1 0.0% 0
Peartree Road, Stanway,
Colchester

Peatree Road Retail Park, 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 21% 1 0.0% 0 0.0% 0
Colchester

Pipps Hill Retail Park, 0.0% 0 0.6% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Basildon

Severalls Industrial Park, 0.1% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 02% 1 00% 0
Colchester

Suffolk Retail Park, Ipswich  0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 23% 1

The Interchange Retail Park, 3.4% 34 1.3% 1 6.4% 14 2.2% 2 64% 7 26% 1 18% 8 41% 2
Ipswich

The Stanway Retail Park, 1.3% 13 0.0% 0 02% 1 20% 2 37% 4  0.6% 0 14% 7 15% 1
Colchester
The Tollgate Centre, 17% 17 0.9% 1 04% 1 00% 0 0.0% 0 0.0% 0 35% 16 0.0% 0
Colchester
Tollgate Retail Park, 2.6% 26 0.0% 0 0.7% 1 44% 4  0.9% 1 27% 1 40% 18 1.3% 1
Colchester
Turner Rise Retail park, 0.0% 0 0.6% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Colchester
Waterglade Retail Park, 0.1% 1 00% 0 04% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Clacton
Ambleside 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 4.8% 1 0.0% 0 0.0% 0
Bildeston 0.0% 0 0.0% 0 0.0% 0 0.0% 0 04% 0 0.0% 0 0.0% 0 0.0% 0
Chelmsford 0.3% 3 0.0% 0 0.0% 0 0.8% 1 0.0% 0 0.0% 0 0.6% 3 0.0% 0
Clacton on Sea 47% 47 9.3% 6 175% 38 2.0% 2 0.9% 1 06% 0 0.0% 0 0.0% 0
Colchester 129% 129 6.8% 4 10.9% 24 47% 4 14.8% 16 18.8% 5 16.4% 75 28% 1
Copdock 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 15% 1
Dovercourt 0.2% 2 0.0% 0 0.2% 1 0.0% 0 14% 2 0.0% 0 0.0% 0 0.0% 0
Edinburgh 0.1% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 02% 1 00% 0
Frinton on Sea 0.4% 4 56% 4  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Great Bentley 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.4% 0 0.0% 0 0.0% 0 0.0% 0
Harwich 0.8% 8 0.0% 0 0.7% 1 7.6% 6 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Ipswich 1.7% 17 15% 1 0.0% 0 12% 1 41% 4  0.0% 0 0.0% 0 24.1% 11
Langham 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.7% 0
Manningtree 0.0% 0 0.0% 0 0.0% 0 0.0% 0 04% 0 0.0% 0 0.0% 0 0.0% 0
Norwich 0.1% 1 0.0% 0 05% 1 0.0% 0 0.0% 0 0.6% 0 0.0% 0 0.0% 0
Sudbury 0.1% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.2% 1 0.0% 0
Walton on the Naze 0.1% 1 17% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Abroad 0.1% 1 0.0% 0 0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Internet / delivery 18.0% 180 20.0% 13 22.2% 48 26.7% 23 197% 21 23.2% 6 143% 66 9.1% 4
(Don't know / can't 3.1% 31 7.2% 5 20% 4  35% 3 45% 5 39% 1 24% 11 52% 2
remember)
(Don't buy these goods) 44.3% 444 42.0% 27 34.4% 75 41.1% 35 38.8% 42 32.3% 8 51.8% 238 44.5% 20
Weighted base: 1003 63 217 84 108 26 460 44
Sample: 1002 100 183 100 141 100 276 102
Column %ges.
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Total Zonel Zone2 Zone3 Zone4 Zoneb5 Zone 6 Zone7

Mean score: [Number of visits per month]

Q21AHow often do you make shopping trips for toys, games, bicycles and recreational goods to (DESTINATION MENTIONED AT Q21)?
Not those who said 'Internet / delivery' or ‘Abroad' or (Don't know / can't remember) or (Don't buy these goods) at Q21

Daily 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
At least two times a week 0.2% 1 0.0% 0 0.0% 0 0.0% 0 1.0% 0 0.0% 0 0.0% 0 16% 0
At least once aweek 32% 11 37% 1 6.6% 6 15.4% 4 1.0% 0 14% 0 0.0% 0 16% 0
At least once afortnight 1.5% 5 0.0% 0 0.0% 0 0.0% 0 28% 1 53% 1 25% 4  0.0% 0
At least once a month 128% 44 42% 1 21.2% 19 0.0% 0 21.2% 9 11.1% 1 83% 12 16.1% 3
At least every two months 103% 36 14.3% 3 195% 17 15.6% 4 12.0% 5 10.3% 1 29% 4 9.6% 2
At least every 3 months 182% 63 6.9% 1 216% 19 188% 5 18.1% 7 34% 0 193% 28 13.9% 3
At least every 6 months 171% 59 12.2% 2 84% 8 21.6% 5 17.3% 7 24.3% 3 20.4% 30 28.7% 5
Lessoftenthan onceevery 6  21.8% 76 29.0% 6 17.4% 16 4.2% 1 19.2% 8 34.1% 4 275% 40 12.3% 2
months
Have only visited once 1.2% 4 11.3% 2 0.0% 0 0.0% 0 0.0% 0 20% 0 13% 2 0.0% 0
(Don't know / varies) 135% 47 185% 4 53% 5 24.4% 6 7.4% 3 79% 1 17.9% 26 16.2% 3
Mean: 0.54 041 0.71 1.06 0.60 0.46 0.33 0.61
Weighted base: 347 20 89 24 40 11 145 18
Sample: 302 26 57 24 47 34 81 33

Column %ges.
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Total Zonel Zone2 Zone3 Zone4 Zoneb5 Zone 6 Zone7

Q22 Where did you last go to buy chemist goods (including health and beauty products)?
Asda, Main Road, Harwich 0.1% 1 0.0% 0 0.0% 0 0.8% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Asda, Stoke Park Drive, 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 23% 1
Ipswich

Morrisons, Sproughton 0.1% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 13% 1
Road, Ipswich

Sainsbury's, Felixstowe 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 22% 1
Road, Ipswich

Sainsbury's, Hadleigh Road,  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 09% 0
Ipswich

Sainsbury's, Western 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 02% 1 0.0% 0
Approach, Stanway
Tesco Extra, Copdock 0.1% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 16% 1
Interchange, Ipswich
Tesco Extra, Highwoods, 15% 15 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 32% 15 0.0% 0
Colchester
Tesco Superstore, 0.6% 6 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 0 13% 6 0.0% 0
Greenstead Road,
Colchester
Brook Retail Park, Clacton 0.8% 8 17% 1 31% 7 0.0% 0 04% 0 0.0% 0 0.0% 0 0.0% 0
Harwich Gateway Retail 0.4% 4  0.0% 0 0.0% 0 4.6% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Park, Harwich
The Interchange Retall Park,  0.3% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 6.9% 3
Ipswich
The Stanway Retail Park, 13% 13 0.0% 0 0.0% 0 0.0% 0 0.0% 0 31% 1 26% 12 0.0% 0
Colchester
The Tollgate Centre, 22% 22 0.0% 0 0.0% 0 05% 0 09% 1 00% 0 46% 21 0.0% 0
Colchester
Tollgate Retail Park, 25% 26 0.0% 0 0.7% 1 0.0% 0 04% 0 0.0% 0 52% 24 0.0% 0
Colchester
Turner Rise Retail park, 0.1% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 02% 1 00% 0
Colchester
Ardleigh 0.3% 3 0.0% 0 0.0% 0 0.0% 0 25% 3 0.0% 0 0.0% 0 0.0% 0
Blackheath, Colchester 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 05% 2 0.0% 0
Bockings EIm 0.1% 1 0.0% 0 02% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Brightlingsea 11% 11 0.0% 0 04% 1 00% 0 93% 10 0.0% 0 0.0% 0 0.0% 0
Capel St Mary 0.1% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 16% 1
Central London 0.1% 1 0.0% 0 0.0% 0 0.0% 0 05% 1 0.0% 0 0.0% 0 0.9% 0
Clacton on Sea 17.7% 178 9.5% 6 75.0% 163 35% 3 38% 4 14% 0 03% 2 0.0% 0
Colchester 339% 340 21% 1 26% 6 91% 8 359% 39 33.9% 9 59.9% 276 4.1% 2
Copdock 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 15% 1
Dedham 0.6% 6 0.0% 0 0.0% 0 0.0% 0 04% 0 0.0% 0 0.8% 4 55% 2
Dovercourt 30% 30 0.0% 0 0.0% 0 314% 26 28% 3 0.0% 0 0.0% 0 0.7% 0
East Bergholt 0.6% 6 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 03% 2 97% 4
Felixstowe 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.7% 0
Frinton on Sea 43% 43 614% 39 0.2% 1 17% 1 00% 0 0.0% 0 05% 2 0.0% 0
Great Bentley 0.5% 5 0.0% 0 11% 2 0.0% 0 27% 3 0.0% 0 0.0% 0 0.0% 0
Great Clacton 0.2% 2 0.0% 0 0.9% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Hadleigh 0.1% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 02% 1 07% 0
Harwich 22% 22 0.0% 0 0.0% 0 231% 20 23% 2 0.0% 0 0.0% 0 0.0% 0
Holbrook 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.7% 0
Holland-on-Sea 0.6% 6 0.6% 0 28% 6 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Hythe 0.1% 1 0.0% 0 0.0% 0 0.0% 0 04% 0 0.0% 0 02% 1 0.0% 0
Ipswich 17% 17 0.0% 0 0.0% 0 0.0% 0 18% 2 0.0% 0 0.0% 0 335% 15
Jaywick 0.6% 6 0.0% 0 26% 6 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Kirby Cross 0.2% 2 24% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Little Clacton 0.2% 2 0.0% 0 1.0% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Manningtree 24% 24 0.0% 0 0.6% 1 00% 0 165% 18 0.0% 0 04% 2 63% 3
Marks Tey 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 02% 1 0.0% 0
Norwich 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 12% 1
Prettygate 0.3% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 3 0.0% 0
Romford 0.1% 1 0.0% 0 04% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Shrub End 0.4% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.8% 4  0.0% 0
Southend-on-Sea 0.1% 1 00% 0 0.6% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
St Osyth 0.3% 3 0.0% 0 12% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Sudbury 0.7% 7 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 16% 7 0.0% 0
Walton on the Naze 0.8% 8 13.4% 8 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
West Bergholt 13% 13 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 28% 13 0.0% 0
Wivenhoe 15% 15 0.0% 0 0.0% 0 0.0% 0 17% 2 493% 13 0.0% 0 0.0% 0
Abroad 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 02% 1 15% 1
Internet / delivery 51% 51 3.7% 2 33% 7 53% 4 6.7% 7 4.0% 1 57% 26 6.9% 3
(Don't know / can't 10% 10 0.0% 0 0.0% 0 62% 5 34% 4 11% 0 0.0% 0 20% 1
remember)
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Weighted: for WYG May 2015
Total Zonel Zone2 Zone3 Zone4 Zoneb5 Zone 6 Zone7

(Don't buy these goods) 69% 70 51% 3 35% 8 138% 12 7.7% 8 6.6% 2 74% 34 74% 3

Weighted base: 1003 63 217 84 108 26 460 44

Sample: 1002 100 183 100 141 100 276 102

Mean score: [Number of visits per month]

Q22AHow often do you make shopping trips for chemist goods (including health and beauty products) to (DESTINATION MENTIONED AT
Q22)?
Not those who said 'Internet / delivery' or 'Abroad' or (Don't know / can't remember) or (Don't buy these goods) at Q22

Daily 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 03% 1 0.0% 0
At least two times a week 0.4% 3 14% 1 04% 1 0.0% 0 05% 0 0.0% 0 03% 1 0.0% 0
At least once aweek 13.6% 119 244% 14 111% 22 234% 15 128% 11 16.1% 4 114% 46 18.4% 7
At least once afortnight 13.0% 113 11.5% 7 127% 26 6.7% 4 171% 15 11.8% 3 134% 53 153% 6
At least once amonth 438% 381 343% 20 522% 106 454% 29 36.9% 33 49.0% 11 423% 169 405% 15
At least every two months 80% 70 35% 2 64% 13 9.6% 6 7.2% 6 9.7% 2 94% 37 72% 3
At least every 3 months 47% 41 21% 1 27% 6 5.0% 3 130% 12 13% 0 43% 17 6.0% 2
At least every 6 months 45% 40 8.3% 5 36% 7 75% 5 48% 4 0.0% 0 43% 17 34% 1
Lessoftenthanonceevery 6 22% 20 0.7% 0 23% 5 0.0% 0 09% 1 15% 0 32% 13 18% 1
months
Have only visited once 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 05% 2 0.0% 0
(Don't know / varies) 92% 80 13.7% 8 86% 17 24% 2 6.8% 6 10.6% 2 106% 42 7.3% 3
Mean: 1.52 1.98 142 1.64 1.45 1.59 148 1.63
Weighted base: 870 58 202 63 89 23 399 36
Sample: 863 88 166 77 118 87 247 80
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Total Zonel Zone2 Zone3 Zone4 Zoneb5 Zone 6 Zone7

Q23 Where did you last go to buy electrical items, such as televisions, washing machines and computers?

Asda, Stoke Park Drive, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.7% 0
Ipswich

Asda, Whitehouse Industrial 0.2% 2 0.0% 0 0.0% 0 0.0% 0 21% 2 0.0% 0 0.0% 0 0.0% 0
Estate, Goddard Road,

Ipswich

Sainsbury's, Felixstowe 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.7% 0
Road, Ipswich

Sainsbury's, Western 0.1% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 02% 1 0.0% 0
Approach, Stanway

Tesco Extra, Highwoods, 0.7% 7 0.0% 0 0.0% 0 0.0% 0 16% 2 0.0% 0 0.9% 4 15% 1
Colchester

Brook Retail Park, Clacton 62% 62 7.8% 5 222% 48 6.9% 6 2.9% 3 0.0% 0 0.0% 0 0.0% 0

Clacton Factory Outlet, 0.3% 3 0.0% 0 12% 3 0.0% 0 0.4% 0 0.0% 0 0.0% 0 0.0% 0
Clacton

Colchester Retail Park, 0.2% 2 0.0% 0 02% 1 00% 0 14% 2 16% 0 0.0% 0 0.0% 0
Colchester

Colne View Retail Park, 0.1% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 22% 1
Colchester

Euro Retail Park, Ipswich 0.1% 1 00% 0 0.0% 0 0.0% 0 11% 1 00% 0 0.0% 0 0.7% 0

Futura Retail Park, Ipswich 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 02% 1 31% 1

Harwich Gateway Retail 1.0% 10 0.0% 0 0.0% 0 10.8% 9 1.0% 1 0.0% 0 0.0% 0 0.0% 0
Park, Harwich

Interchange Retail Park, 0.5% 5 0.0% 0 0.0% 0 0.0% 0 23% 3 0.0% 0 02% 1 23% 1
Ipswich

Suffolk Retail Park, Ipswich  0.1% 1 00% 0 0.0% 0 0.8% 1 0.0% 0 0.0% 0 0.0% 0 0.9% 0

The Interchange Retail Park, 0.9% 10 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 216% 10
Ipswich

The Stanway Retail Park, 2.9% 29 0.0% 0 05% 1 20% 2 6.4% 7 35% 1 41% 19 0.0% 0
Colchester

The Tollgate Centre, 25% 25 0.6% 0 0.0% 0 0.0% 0 4.0% 4 14% 0 44% 20 0.0% 0
Colchester

Tollgate Retail Park, 13.9% 139 0.6% 0 07% 1 11.4% 10 7.9% 9 12.5% 3 249% 115 2.6% 1
Colchester

Turner Rise Retail park, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.7% 0
Colchester

Waterglade Retail Park, 0.2% 2 0.6% 0 0.7% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Clacton

Whitehouse Industrial Estate, 0.1% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 15% 1
Ipswich

Brightlingsea 0.2% 2 0.0% 0 0.0% 0 0.0% 0 14% 2 0.0% 0 0.0% 0 0.0% 0

Chelmsford 0.1% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 18% 1

Clacton on Sea 80% 81 269% 17 258% 56 6.4% 5 18% 2 0.6% 0 0.0% 0 0.0% 0

Colchester 13.9% 139 32% 2 24% 5 b56% 5 12.9% 14 17.2% 4 232% 107 3.9% 2

Copdock 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.9% 0

Dovercourt 0.9% 9 0.0% 0 0.0% 0 75% 6 21% 2 06% 0 0.0% 0 0.0% 0

Elmstead 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 0 0.0% 0 0.0% 0

Felixstowe 0.0% 0 0.0% 0 0.0% 0 0.0% 0 04% 0 0.0% 0 0.0% 0 0.0% 0

Frinton on Sea 21% 21 302% 19 0.8% 2 0.0% 0 04% 0 0.0% 0 0.0% 0 0.0% 0

Hadleigh 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.7% 0

Harwich 0.9% 9 0.0% 0 0.0% 0 11.1% 9 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Holland-on-Sea 0.1% 1 00% 0 0.7% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Ipswich 1.8% 18 0.0% 0 0.0% 0 22% 2 15% 2 11% 0 18% 8 13.7% 6

Manningtree 0.1% 1 00% 0 0.0% 0 0.0% 0 09% 1 00% 0 0.0% 0 0.0% 0

Nacton, Suffolk 0.1% 1 00% 0 0.0% 0 0.8% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Norwich 0.0% 0 0.0% 0 0.0% 0 0.0% 0 04% 0 0.0% 0 0.0% 0 0.0% 0

Parkeston 0.0% 0 0.0% 0 0.0% 0 05% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Peterborough 0.1% 1 0.0% 0 0.0% 0 0.0% 0 05% 1 0.0% 0 0.0% 0 0.0% 0

Romford 0.2% 2 0.0% 0 0.7% 1 08% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Stanway 0.0% 0 0.0% 0 0.0% 0 0.0% 0 04% 0 0.0% 0 0.0% 0 0.0% 0

Tiptree 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 04% 2 0.0% 0

West Mersea 0.0% 0 0.0% 0 0.0% 0 0.0% 0 04% 0 0.0% 0 0.0% 0 0.0% 0

Wivenhoe 0.1% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 57% 1 00% 0 0.0% 0

Abroad 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 05% 2 0.0% 0

Internet / delivery 20.6% 207 13.4% 8 26.1% 57 17.9% 15 26.8% 29 34.5% 9 17.6% 81 17.5% 8

(Don't know / can't 5.8% 58 4.1% 3 23% 5 7.7% 6 42% 5 46% 1 7.7% 3B 74% 3
remember)

(Don't buy these goods) 13.9% 139 12.5% 8 15.8% 34 17.7% 6 14.6% 16 16.3% 4 13.8% 63 15.9% 7

Weighted base: 1003 63 217 84 108 26 460 44

Sample: 1002 100 183 100 141 100 276 102
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Total Zonel Zone2 Zone3 Zone4 Zoneb5 Zone 6 Zone7

Mean score: [Number of visits per month]

Q23AHow often do you make shopping trips for electrical items, such as televisions, washing machines and computers to (DESTINATION
MENTIONED AT Q23)?
Not those who said 'Internet / delivery' or ‘Abroad' or (Don't know / can't remember) or (Don't buy these goods) at Q23

Daily 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
At least two times a week 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
At least once aweek 0.1% 1 0.0% 0 04% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
At least once afortnight 0.5% 3 25% 1 0.0% 0 0.0% 0 14% 1 0.0% 0 04% 1 0.0% 0
At least once amonth 1.0% 6 0.0% 0 06% 1 18% 1 0.0% 0 13% 0 14% 4  0.0% 0
At least every two months 43% 26 1.8% 1 153% 19 0.0% 0 14% 1 23% 0 17% 5 3.0% 1
At least every 3 months 32% 19 0.0% 0 44% 5 45% 3 3.0% 2 31% 0 28% 8 41% 1
At least every 6 months 73% 43 87% 4 118% 14 73% 4 7.6% 4 65% 1 52% 15 52% 1
Lessoftenthanonceevery 6 55.3% 330 354% 16 49.7% 60 52.6% 30 62.6% 37 47.6% 6 60.8% 169 49.4% 13
months
Have only visited once 6.1% 36 12.7% 6 3.2% 4 11.1% 6 24% 1 42% 0 67% 18 11% 0
(Don't know / varies) 222% 132 389% 17 146% 18 226% 13 216% 13 35.0% 4 21.0% 58 371% 10
Mean: 0.16 0.18 0.22 0.13 0.16 0.15 0.14 0.14
Weighted base: 596 44 121 56 59 12 278 26
Sample: 599 65 104 67 76 53 172 62
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Total Zonel Zone2 Zone3 Zone4 Zoneb5 Zone 6 Zone7

Q24 Where did you last go to buy DIY or gardening goods?

Asda, Stoke Park Drive, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 07% 0
Ipswich

B&Q Warehouse, Lightship  20.3% 203 0.0% 0 1.9% 4 13.2% 11 42.0% 45 49.6% 13 27.8% 128 4.0% 2
Way, Colchester

B&Q, Anglia Parkway 0.3% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 7.8% 3

South, Bury Road, Ipswich

B&Q, Woodhall Business 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 02% 1 0.0% 0
Park, Eastern Bypass,

Sudbury

Bypass Nurseries Garden 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.7% 0
Centre, London Road,

Capel St Mary

Clacton Garden Centre, St 0.1% 1 0.0% 0 0.6% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Johns Road,

Clacton-on-Sea

Craft Nurseries, Harwich 0.1% 1 0.0% 0 0.0% 0 05% 0 0.0% 0 0.0% 0 0.0% 0 0.7% 0
Road, Lawford

Fillpots Garden Centre, 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 04% 2 0.0% 0
Straight Road, Boxted

Hilltop Garden Centre, 0.1% 1 1.3% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Clacton Road,

Clacton-on-Sea

Homebase, Felixstowe Road,  0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 37% 2
Ipswich

Homebase, St Andrews 15% 15 0.0% 0 0.0% 0 0.0% 0 32% 3 0.6% 0 23% 11 13% 1
Avenue, Colchester

Perrywood Garden Centre, 0.6% 6 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 13% 6 0.0% 0
Kelvedon Road, Inworth,

Tiptree

Poplar Nurseries, Coggeshall  0.4% 4  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.8% 4  0.0% 0
Road, Colchester

Tesco Extra, Highwoods, 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 03% 2 0.0% 0
Colchester

The Place for Plants, East 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.7% 0
Bergholt Place, Mill Road,
East Bergholt

Wickes, Clarendon Way, 0.5% 5 0.0% 0 0.0% 0 12% 1 0.0% 0 0.0% 0 0.9% 4  0.0% 0
Colchester

Wyevale Garden Centre, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.7% 0
Grundisburgh Road,
Woodbridge

Wyevale Garden Centre, 0.8% 8 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 18% 8 0.0% 0
London Road, Colchester

Angora Business Park, 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 05% 2 0.0% 0
Stanway

Brook Retail Park, Clacton 12.2% 122 17.3% 11 44.0% 95 10.7% 9 6.2% 7 0.0% 0 0.0% 0 0.0% 0

Clacton Factory Outlet, 0.1% 1 0.6% 0 04% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Clacton

Colne View Retail Park, 0.1% 1 0.0% 0 0.0% 0 0.0% 0 04% 0 0.0% 0 02% 1 0.0% 0
Colchester

Euro Retail Park, Ipswich 1.0% 10 0.0% 0 0.0% 0 0.0% 0 11% 1 00% 0 0.0% 0 21.1% 9

Harwich Gateway Retail 0.8% 8 0.0% 0 0.0% 0 9.3% 8 0.5% 1 0.0% 0 0.0% 0 0.0% 0
Park, Harwich

Orwell Retail Park, Ipswich 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 37% 2

The Stanway Retail Park, 16% 16 0.0% 0 0.0% 0 13% 1 13% 1 08% 0 30% 14 0.0% 0
Colchester

The Tollgate Centre, 0.7% 7 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 16% 7 0.0% 0
Colchester

Tollgate Retail Park, 6.0% 61 0.0% 0 0.0% 0 0.0% 0 0.0% 0 13% 0 13.0% 60 0.7% 0
Colchester

Turner Rise Retail park, 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 02% 1 0.0% 0
Colchester

Waterglade Retail Park, 0.2% 2 0.6% 0 0.7% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Clacton

Woodhall Business Park, 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.3% 2 0.0% 0
Sudbury

Aldham 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.3% 2 0.0% 0

Brightlingsea 0.2% 2 0.0% 0 0.0% 0 0.0% 0 18% 2 0.0% 0 0.0% 0 0.0% 0

Capel St Mary 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.7% 0

Clacton on Sea 94% 94 356% 23 283% 61 7.2% 6 31% 3 0.0% 0 02% 1 0.0% 0

Colchester 92% 93 0.6% 0 0.6% 1 22% 2 53% 6 13.5% 4 17.0% 78 3.8% 2

Dovercourt 0.5% 5 0.0% 0 0.0% 0 4.9% 4 0.9% 1 00% 0 0.0% 0 0.0% 0

Column %ges.
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East Bergholt 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 13% 1
Felixstowe 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 07% 0
Frinton on Sea 12% 12 12.5% 8 0.9% 2 13% 1 08% 1 0.0% 0 0.0% 0 0.0% 0
Hadleigh 0.5% 5 0.0% 0 0.0% 0 0.0% 0 21% 2 0.0% 0 02% 1 39% 2
Harwich 11% 11 0.0% 0 0.0% 0 113% 10 1.6% 2 00% 0 0.0% 0 0.0% 0
Huntingdon 0.3% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 06% 3 0.0% 0
Ipswich 1.1% 11  0.0% 0 0.0% 0 14% 1 16% 2 0.0% 0 02% 1 15.9% 7
Kirby Cross 0.1% 1 11% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Lawford 0.5% 5 0.0% 0 0.0% 0 05% 0 33% 4 0.6% 0 0.0% 0 13% 1
LIttle Clacton 0.1% 1 15% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Little Clacton 0.1% 1 0.0% 0 0.7% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Manningtree 0.6% 6 0.0% 0 0.0% 0 3.0% 3 22% 2 13% 0 0.0% 0 13% 1
Parkeston 0.0% 0 0.0% 0 0.0% 0 05% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
St Osyth 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 07% 0
Stanway 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 0 02% 1 0.0% 0
Sudbury 0.3% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 06% 3 0.0% 0
Tiptree 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 02% 1 00% 0
Walton on the Naze 0.0% 0 06% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Wivenhoe 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 48% 1 0.0% 0 0.0% 0
Internet / delivery 34% 34 15% 1 67% 14 65% 6 13% 1 3.0% 1 23% 10 2.0% 1
(Don't know / can't 30% 30 3.0% 2 14% 3 82% 7 3.0% 3 0.0% 0 29% 13 44% 2
remember)
(Don't buy these goods) 18.6% 187 236% 15 138% 30 16.7% 14 183% 20 235% 6 204% 94 18.7% 8
Weighted base: 1003 63 217 84 108 26 460 44
Sample: 1002 100 183 100 141 100 276 102
Mean score: [Number of visits per month]
Q24AHow often do you make shopping trips for DIY or gardening goods to (DESTINATION MENTIONED AT Q24)?
Not those who said 'Internet / delivery' or 'Abroad' or (Don't know / can't remember) or (Don't buy these goods) at Q24
Daily 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
At least two times a week 0.5% 4 0.0% 0 05% 1 00% 0 0.0% 0 18% 0 0.9% 3 0.0% 0
At least once aweek 6.0% 45 4.7% 2 6.0% 10 7.6% 4 57% 5 11.6% 2 57% 20 4.6% 2
At least once afortnight 53% 40 6.4% 3 65% 11 89% 5 42% 3 46% 1 46% 16 26% 1
At least once amonth 157% 118 19.3% 9 189% 32 145% 8 12.6% 11 18.4% 4 140% 48 20.4% 7
At least every two months 11.7% 88 7.2% 3 144% 24 13.9% 8 12.9% 11 8.8% 2 110% 38 5.0% 2
At least every 3 months 13.6% 102 15.6% 7 123% 21 7.7% 4 13.2% 11 82% 2 141% 48 27.9% 9
At least every 6 months 180% 136 6.5% 3 141% 24 19.3% 11 17.7% 15 25.4% 5 211% 72 175% 6
Lessoftenthanonceevery 6 12.8% 96 15.4% 7 118% 20 9.9% 6 209% 17 9.0% 2 122% 42 84% 3
months
Have only visited once 0.9% 7 09% 0 26% 4 0.8% 0 0.0% 0 18% 0 0.3% 1 09% 0
(Don’t know / varies) 154% 115 24.1% 11 130% 22 17.5% 10 12.9% 11 10.4% 2 162% 55 12.7% 4
Mean: 0.82 0.82 0.85 0.93 0.69 113 0.81 0.68
Weighted base: 751 45 169 58 84 19 343 33
Sample: 739 66 143 75 104 70 205 76
Column %ges.
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Total Zonel Zone2 Zone3 Zone4 Zoneb5 Zone 6 Zone7

Q25 Where did you last go to buy furniture, carpets and floor coverings?

B&Q Warehouse, Lightship 0.7% 7 0.0% 0 0.0% 0 17% 1 19% 2 3% 1 05% 2 0.0% 0

Way, Colchester

B&Q, Anglia Parkway 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 22% 1
South, Bury Road, Ipswich

Angora Business Park, 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.3% 2 0.0% 0
Stanway

Bluewater Shopping Centre,  0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.5% 2 0.0% 0
Greenhithe
Brook Retail Park, Clacton 0.2% 2 0.6% 0 04% 1 12% 1 00% 0 0.0% 0 0.0% 0 0.0% 0

Clacton Factory Outlet, 0.1% 1 09% 1 0.0% 0 0.0% 0 04% 0 0.0% 0 0.0% 0 0.0% 0
Clacton

Colchester Retail Park, 14% 14 13% 1 32% 7 35% 3 16% 2 16% 0 02% 1 00% 0
Colchester

Colne View Retail Park, 0.8% 8 0.0% 0 04% 1 08% 1 11% 1 1.3% 0 1.0% 5 0.0% 0
Colchester

Cowdray Trade Park, 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 02% 1 0.0% 0
Colchester

Cribbs Causeway, Bristol 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 15% 1

Euro Retail Park, Ipswich 0.7% 7 0.0% 0 0.0% 0 0.0% 0 32% 3 0.0% 0 0.0% 0 75% 3

Fiverways Retail Park, 0.1% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.2% 1 0.0% 0
Colchester

Futura Retail Park, Ipswich 0.5% 5 0.0% 0 0.0% 0 18% 2 05% 1 00% 0 0.2% 1 34% 1

Glasswells Retail Park, 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 02% 1 0.0% 0
Ranelagh Road, Ipswich

Harwich Gateway Retail 12% 12 15% 1 0.0% 0 10.8% 9 21% 2 0.0% 0 0.0% 0 0.0% 0
Park, Harwich

Lakeside Retail Park, West 14% 14 0.0% 0 2.0% 4 2.0% 2 34% 4 54% 1 06% 3 0.0% 0
Thurrock

Orwell Retail Park, Ipswich 0.2% 2 0.0% 0 0.0% 0 0.0% 0 09% 1 00% 0 0.0% 0 16% 1

Peatree Road Retail Park, 1.4% 14 1.3% 1 02% 1 08% 1 32% 3 27% 1 16% 7 13% 1

Colchester
Ransomes Industrial Estate, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.7% 0
Ipswich
The Stanway Retail Park, 4.6% 46 1.5% 1 32% 7 35% 3 19% 2 3.6% 1 6.9% 32 0.9% 0
Colchester
The Tollgate Centre, 27% 27 0.0% 0 23% 5 0.0% 0 55% 6 0.6% 0 34% 16 0.0% 0
Colchester
Tollgate Retail Park, 9.5% 95 1.3% 1 20% 4 14.8% 12 52% 6 15.2% 4 14.7% 68 0.0% 0
Colchester
Turner Rise Retail park, 0.6% 6 0.0% 0 0.9% 2 0.0% 0 0.0% 0 0.0% 0 0.8% 4  0.0% 0
Colchester
Waterglade Retail Park, 23% 23 1.6% 1 101% 22 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Clacton
Woodhall Business Park, 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 03% 2 0.0% 0
Sudbury
Alresford 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.8% 1 17% 0 0.0% 0 0.0% 0
Ardleigh 0.0% 0 0.0% 0 0.0% 0 0.0% 0 04% 0 0.0% 0 0.0% 0 0.0% 0
Brightlingsea 0.2% 2 0.0% 0 0.0% 0 0.0% 0 08% 1 11% 0 02% 1 00% 0
Central London 0.2% 2 21% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 02% 1 0.0% 0
Clacton on Sea 46% 46 187% 12 14.0% 30 2.0% 2 04% 0 0.0% 0 0.3% 2 0.0% 0
Colchester 11.7% 118 7.7% 5 11.0% 24 6.9% 6 11.0% 12 11.5% 3 14.3% 66 5.4% 2
Copford 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 04% 2 0.0% 0
Dovercourt 0.5% 5 0.0% 0 0.0% 0 4.6% 4  0.9% 1 0.0% 0 0.0% 0 0.0% 0
East Bergholt 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.3% 2 0.0% 0
Frinton on Sea 10% 10 10.8% 7 02% 1 0.0% 0 0.0% 0 0.0% 0 05% 2 0.0% 0
Harwich 0.3% 4 0.0% 0 0.0% 0 42% 4  0.0% 0 0.0% 0 0.0% 0 0.0% 0
Holland-on-Sea 0.1% 1 00% 0 02% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Ingatestone 0.1% 1 0.9% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Ipswich 1.4% 14 1.3% 1 12% 3 0.0% 0 04% 0 06% 0 11% 5 11.3% 5
Kirby Cross 0.0% 0 0.6% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Manningtree 0.5% 5 0.0% 0 0.0% 0 17% 1 33% 4 0.0% 0 0.0% 0 0.7% 0
Marks Tey 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 02% 1 0.0% 0
Martlesham 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.7% 0
Nacton, Suffolk 0.1% 1 0.0% 0 0.0% 0 08% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Stanway 0.6% 6 0.0% 0 0.0% 0 0.0% 0 13% 1 14% 0 0.8% 4 1.3% 1
Sudbury 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 0 0.0% 0 0.0% 0
Thurrock 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.9% 0
Walton on the Naze 0.1% 1 17% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Witham 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.5% 2 0.0% 0
Internet / delivery 94% 94 54% 3 126% 27 10.4% 9 88% 10 8.0% 2 88% 40 6.6% 3
(Don't know / can't 8.2% 82 6.7% 4 65% 14 14.8% 12 6.9% 7 6.0% 2 81% 37 11.0% 5
remember)
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(Don't buy these goods) 31.0% 310 34.0% 21 29.6% 64 13.9% 12 343% 37 34.9% 9 321% 148 431% 19
Weighted base: 1003 63 217 84 108 26 460 44
Sample: 1002 100 183 100 141 100 276 102

Mean score: [Number of visits per month]
Q25AHow often do you make shopping trips for furniture, carpets and floor coverings to (DESTINATION MENTIONED AT Q25)?

Not those who said 'Internet / delivery' or ‘Abroad' or (Don't know / can't remember) or (Don't buy these goods) at Q25
Daily 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
At least two times a week 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
At least once aweek 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
At least once afortnight 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
At least once amonth 0.6% 3 0.0% 0 13% 1 00% 0 0.0% 0 0.0% 0 0.7% 2 0.0% 0
At least every two months 0.6% 3 0.0% 0 13% 1 09% 0 11% 1 0.0% 0 0.0% 0 38% 1
At least every 3 months 0.7% 4  0.0% 0 18% 2 2.0% 1 0.0% 0 26% 0 0.0% 0 17% 0
At least every 6 months 49% 25 2.9% 1 117% 13 1.2% 1 61% 3 10.3% 1 26% 6 0.0% 0
Lessoftenthanonceevery 6 66.4% 343 51.7% 18 614% 68 61.0% 31 80.1% 43 68.6% 9 69.4% 163 56.5% 10

months
Have only visited once 83% 43 182% 6 109% 12 12.6% 6 4.0% 2 11% 0 66% 16 24% 0
(Don't know / varies) 185% 95 27.1% 9 11.7% 13 22.4% 11 87% 5 17.4% 2 206% 48 35.6% 6
Mean: 0.11 0.08 0.12 0.10 0.11 0.12 0.10 0.13
Weighted base: 516 34 111 51 54 13 235 17
Sample: 495 47 95 57 67 45 143 41
Q26 Do you ever visit any of the following centres? [MR/PR]
Clacton-on-Sea 494% 495 87.0% 55 91.0% 197 63.9% 54 57.0% 62 352% 9 234% 108 232% 10
Frinton-on-Sea 380% 38l 92.2% 58 57.1% 124 346% 29 350% 38 35.6% 9 243% 112 240% 11
Walton-on-the-Naze 288% 289 623% 39 39.2% 85 37.8% 32 348% 38 17.7% 5 186% 86 10.3% 5
Dovercourt 184% 185 12.6% 8 145% 31 895% 75 286% 31 10.4% 3 68% 31 122% 5
Harwich 24.2% 242 21.6% 14 202% 44 851% 72 396% 43 16.9% 4 11.7% 54 26.8% 12
Manningtree 294% 295 20.8% 13 20.3% 44 40.6% 34 64.2% 69 27.5% 7 197% 90 83.0% 37
Brightlingsea 25.0% 251 11.0% 7 247% 54 11.9% 10 429% 46 50.9% 13 255% 117 7.2% 3
(Don't visit any of these 23.7% 237 1.8% 1 38% 8 23% 2 6.7% 7 28.8% 8 444% 204 15.7% 7
centres)

Weighted base: 1003 63 217 84 108 26 460 44
Sample: 1002 100 183 100 141 100 276 102
Q27 Which of those centres do you visit the most?

Not those who said '(Don't visit any of these centres)' at Q26
Clacton-on-Sea 353% 270 24.4% 15 815% 170 11.1% 9 12.7% 13 27.3% 5 225% 57 1.6% 1
Frinton-on-Sea 16.3% 125 595% 37 119% 25 21% 2 13% 1 231% 4 213% 55 35% 1
Walton-on-the-Naze 57% 44 155% 10 12% 2 0.0% 0 0.8% 1 0.0% 0 120% 31 0.0% 0
Dovercourt 81% 62 0.0% 0 1.0% 2 532% 44 6.3% 6 6.8% 1 3.0% 8 26% 1
Harwich 64% 49 0.7% 0 12% 3 313% 26 28% 3 43% 1 62% 16 1.6% 1
Manningtree 17.0% 130 0.0% 0 19% 4 2.3% 2 474% 48 2.0% 0 16.8% 43 89.0% 33
Brightlingsea 111% 85 0.0% 0 13% 3 0.0% 0 287% 29 36.6% 7 182% 47 0.8% 0
(Don't know / varies) 0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 11% 0
Weighted base: 765 62 209 82 101 19 256 37
Sample: 814 98 174 96 130 73 159 84
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Total Zonel Zone2 Zone3 Zone4 Zoneb5 Zone 6 Zone7

Mean score: [Number of visits per month]

Q28 How often do you visit (ALL CENTRES AT Q27)?
Not those who said '(Don't visit any of these centres)' at Q26

Daily 12.9% 99 17.8% 11 20.7% 43 28.2% 23 17.1% 17 0.0% 0 14% 4 11% 0
At least two times a week 14.9% 114 31.7% 20 196% 41 24.1% 20 21.1% 21 0.8% 0 37% 9 77% 3
At least once aweek 20.7% 159 30.3% 19 236% 49 255% 21 287% 29 154% 3 125% 32 154% 6
At least once afortnight 13.0% 100 12.1% 8 17.9% 37 12.2% 10 11.6% 12 11.3% 2 84% 21 26.0% 10
At least once amonth 119% 91 2.0% 1 125% 26 55% 5 11.0% 11 31.5% 6 136% 35 19.2% 7
At least every two months 74% 57 15% 1 17% 4 0.0% 0 26% 3 17.3% 3 16.7% 43 10.4% 4
At least every 3 months 7.7% 59 0.0% 0 18% 4 11% 1 31% 3 78% 1 186% 47 51% 2
At least every 6 months 64% 49 15% 1 04% 1 16% 1 08% 1 93% 2 162% 41 50% 2
Lessoftenthanonceevery6  35% 27 0.0% 0 04% 1 0.0% 0 34% 3 24% 0 77% 20 6.4% 2
months
Have only visited once 0.1% 1 0.0% 0 04% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
(Don't know / varies) 1.5% 12 31% 2 11% 2 18% 1 06% 1 43% 1 13% 3 37% 1
Mean: 6.44 9.67 9.33 11.94 8.37 141 1.72 246
Weighted base: 765 62 209 82 101 19 256 37
Sample: 814 98 174 96 130 73 159 84
Mean score: [Number of visits per month]
Q28AHow often do you visit (CLACTON-ON-SEA AT Q27)?
Those who said 'Clacton-on-Sea’ at Q27
Daily 139% 38 0.0% 0 21.7% 37 7.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
At least two times a week 181% 49 35.4% 5 237% 40 23.0% 2 78% 1 3.0% 0 0.0% 0 0.0% 0
At least once aweek 22.0% 59 26.2% 4 250% 43 29.2% 3 19.3% 2 255% 1 11.4% 7 0.0% 0
At least once afortnight 124% 34 16.1% 2 15.9% 27 7.0% 1 9.6% 1 21.5% 1 19% 1 0.0% 0
At least once amonth 117% 32 0.0% 0 96% 16 194% 2 389% 5 34.4% 2 11.3% 7 50.0% 0
At least every two months 6.1% 16 6.2% 1 14% 2 0.0% 0 7.4% 1 3.0% 0 21.0% 12 0.0% 0
At least every 3 months 53% 14 0.0% 0 12% 2 97% 1 13.8% 2 97% 0 15.9% 9 0.0% 0
At least every 6 months 52% 14 62% 1 0.0% 0 48% 0 32% 0 3.0% 0 205% 12 50.0% 0
Lessoftenthanonceevery 6  41% 11 0.0% 0 0.5% 1 0.0% 0 0.0% 0 0.0% 0 180% 10 O0.0% 0
months
Have only visited once 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
(Don't know / varies) 1.2% 3 10.0% 2 1.0% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Mean: 7.01 471 9.94 547 2.06 2.08 0.82 0.60
Welghted base: 270 15 170 9 13 5 57 1
Sample: 252 23 138 15 19 23 32 2
Mean score: [Number of visits per month]
Q28BHow often do you visit (FRINTON-ON-SEA AT Q27)?
Those who said 'Frinton-on-Sea’ at Q27
Daily 101% 13 19.6% 7 11.7% 3 0.0% 0 0.0% 0 0.0% 0 46% 2 0.0% 0
At least two times a week 86% 11 275% 10 22% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
At least once aweek 156% 20 37.0% 14 8.0% 2 74.2% 1 0.0% 0 0.0% 0 48% 3 0.0% 0
At least once a fortnight 134% 17 12.6% 5 32.9% 8 0.0% 0 30.3% 0 85% 0 57% 3 0.0% 0
At least once amonth 157% 20 3.3% 1 30.7% 8 25.8% 0 0.0% 0 23.7% 1 16.0% 9 45.0% 1
At least every two months 6.7% 8 0.0% 0 31% 1 0.0% 0 0.0% 0 29.3% 1 11.6% 6 0.0% 0
At least every 3 months 11.6% 14  0.0% 0 53% 1 0.0% 0 69.7% 1 35% 0 21.5% 12 22.5% 0
At least every 6 months 148% 19 0.0% 0 31% 1 0.0% 0 0.0% 0 24.6% 1 209% 16 32.5% 0
Lessoften than onceevery 6 0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 35% 0 0.0% 0 0.0% 0
months
Have only visited once 0.6% 1 0.0% 0 31% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
(Don't know / varies) 2.8% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 7.0% 0 59% 3 00% 0
Mean: 5.01 9.85 5.01 323 0.82 0.66 214 058
Weighted base: 125 37 25 2 1 4 55 1
Sample: 138 56 20 3 2 14 39 4
Column %ges.

020515 NEMS market research



By Zone Tendring Household Survey Page 33
Weighted: for WYG May 2015

Total Zonel Zone2 Zone3 Zone4 Zoneb5 Zone 6 Zone7
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Q28CHow often do you visit (WALTON-ON-THE-NAZ AT Q27)?
Those who said 'Walton-on-the-Naze' at Q27

Daily 8.6% 4 40.0% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
At least two times a week 11.6% 5 43.1% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 34% 1 00% 0
At least once aweek 11.7% 5 85% 1 100.0% 2 0.0% 0 50.0% 0 0.0% 0 4.9% 2 0.0% 0
At least once afortnight 4.4% 2 42% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 4.9% 2 0.0% 0
At least once amonth 8.3% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 11.7% 4  0.0% 0
At least every two months 14.9% 7 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 21.0% 7 0.0% 0
At least every 3 months 346% 16 0.0% 0 0.0% 0 0.0% 0 50.0% 0 0.0% 0 474% 15 0.0% 0
At least every 6 months 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Lessoften than onceevery 6 2.4% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 34% 1 00% 0
months
Have only visited once 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
(Don't know / varies) 3.6% 2 42% 0 0.0% 0 0.0% 0 0.0% 0 100.0% 0 34% 1 00% 0
Mean: 4.48 16.58 4.00 0.00 2.15 0.00 0.96 0.00
Weighted base: 45 10 2 0 1 0 32 0
Sample: 39 18 2 0 2 1 16 0
Mean score: [Number of visits per month]
Q28DHow often do you visit (DOVERCOURT AT Q27)?
Those who said 'Dovercourt' at Q27
Daily 259% 16 0.0% 0 0.0% 0 36.7% 16 0.0% 0 0.0% 0 0.0% 0 0.0% 0
At least two times a week 14.9% 9 0.0% 0 0.0% 0 19.7% 9 93% 1 0.0% 0 0.0% 0 0.0% 0
At least once aweek 203% 13 0.0% 0 0.0% 0 18.7% 8 37.0% 2 0.0% 0 14.2% 1 100.0% 1
At least once afortnight 215% 13 0.0% 0 74.3% 2 181% 8 14.8% 1 0.0% 0 38.8% 3 0.0% 0
At least once amonth 12.5% 8 0.0% 0 0.0% 0 35% 2 388% 2 100.0% 1 32.8% 2 0.0% 0
At least every two months 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
At least every 3 months 2.6% 2 0.0% 0 25.7% 1 00% 0 0.0% 0 0.0% 0 14.2% 1 00% 0
At least every 6 months 0.7% 0 0.0% 0 0.0% 0 1.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Lessoftenthanonceevery 6  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
months
Have only visited once 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
(Don't know / varies) 1.6% 1 0.0% 0 0.0% 0 23% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Mean: 10.50 0.00 1.56 14.05 291 1.00 172 4.00
Welghted base: 62 0 2 a4 6 1 8 1
Sample: 72 0 3 53 9 1 4 2
Mean score: [Number of visits per month]
Q28EHow often do you visit (HARWICH AT Q27)?
Those who said 'Harwich' at Q27
Daily 13.4% 7 0.0% 0 0.0% 0 25.4% 7 0.0% 0 0.0% 0 0.0% 0 0.0% 0
At least two times a week 198% 10 0.0% 0 0.0% 0 354% 9 21.3% 1 0.0% 0 0.0% 0 0.0% 0
At least once aweek 28.4% 14 100.1% 0 29.5% 1 34.4% 9 42.6% 1 0.0% 0 16.5% 3 00% 0
At least once a fortnight 4.6% 2 0.0% 0 0.0% 0 17% 0 21.3% 1 189% 0 6.7% 1 0.0% 0
At least once amonth 8.1% 4 0.0% 0 50.0% 1 3.0% 1 0.0% 0 43.4% 0 97% 2 0.0% 0
At least every two months 0.3% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 18.9% 0 0.0% 0 0.0% 0
At least every 3 months 9.9% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 28.4% 5 50.0% 0
At least every 6 months 11.3% 6 0.0% 0 0.0% 0 0.0% 0 14.8% 0 0.0% 0 31L.9% 5 00% 0
Lessoften than onceevery 6 3.1% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 18.9% 0 6.7% 1 50.0% 0
months
Have only visited once 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
(Don't know / varies) 1.1% 1 0.0% 0 20.5% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Mean: 7.04 4.00 211 11.90 3.87 0.93 1.05 0.20
Weighted base: 49 0 3 26 3 1 16 1
Sample: 49 1 4 22 5 4 11 2
Column %ges.
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Q28F How often do you visit (MANNINGTREE AT Q27)?
Those who said 'Manningtree' at Q27

Daily 5.7% 7 0.0% 0 30.8% 1 0.0% 0 12.2% 6 0.0% 0 0.0% 0 13% 0
At least two times a week 136% 18 0.0% 0 0.0% 0 0.0% 0 261% 12 0.0% 0 56% 2 87% 3
At least once aweek 215% 28 0.0% 0 36.5% 1 0.0% 0 359% 17 0.0% 0 11.7% 5 135% 4
At least once afortnight 201% 26 0.0% 0 13.4% 1 53.5% 1 11.8% 6 0.0% 0 216% 10 293% 10
At least once amonth 156% 21 0.0% 0 19.3% 1 0.0% 0 56% 3 0.0% 0 246% 11 18.9% 6
At least every two months 101% 13 0.0% 0 0.0% 0 0.0% 0 12% 1 0.0% 0 20.0% 9 11.7% 4
At least every 3 months 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 4.0% 1
At least every 6 months 3.1% 4 0.0% 0 0.0% 0 23.3% 0 0.0% 0 100.0% 0 49% 2 35% 1
Lessoftenthanonceevery 6  7.3% 10 0.0% 0 0.0% 0 0.0% 0 72% 3 0.0% 0 92% 4 6.3% 2
months
Have only visited once 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
(Don't know / varies) 1.9% 2 0.0% 0 0.0% 0 23.3% 0 0.0% 0 0.0% 0 24% 1 29% 1
Mean: 4.37 0.00 11.16 1.46 7.50 0.20 1.76 2.55
Weighted base: 131 0 4 2 48 0 a4 33
Sample: 163 0 4 3 54 2 28 72
Mean score: [Number of visits per month]
Q28G How often do you visit (BRIGHTLINGSEA AT Q27)?
Those who said 'Brightlingsea’ at Q27
Daily 17.2% 15 0.0% 0 80.7% 2 0.0% 0 393% 11 0.0% 0 23% 1 0.0% 0
At least two times a week 147% 12 0.0% 0 0.0% 0 0.0% 0 22.9% 7 0.0% 0 12.6% 6 0.0% 0
At least once aweek 23.0% 20 0.0% 0 0.0% 0 0.0% 0 18.6% 5 23.0% 2 26.6% 12 100.0% 0
At least once afortnight 6.5% 6 0.0% 0 0.0% 0 0.0% 0 10.0% 3 7.3% 0 46% 2 0.0% 0
At least once amonth 4.1% 4  0.0% 0 0.0% 0 0.0% 0 33% 1 21.8% 1 23% 1 0.0% 0
At least every two months 14.0% 12 0.0% 0 19.3% 1 0.0% 0 39% 1 24.3% 2 18.6% 9 0.0% 0
At least every 3 months 7.8% 7 0.0% 0 0.0% 0 0.0% 0 0.0% 0 12.0% 1 12.6% 6 0.0% 0
At least every 6 months 7.4% 6 0.0% 0 0.0% 0 0.0% 0 0.0% 0 22% 0 13.3% 6 0.0% 0
Lessoftenthanonceevery 6  4.0% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 22% 0 7.0% 3 0.0% 0
months
Have only visited once 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
(Don't know / varies) 1.3% 1 0.0% 0 0.0% 0 0.0% 0 21% 1 7.3% 0 0.0% 0 0.0% 0
Mean: 7.63 0.00 24.29 0.00 14.93 1.56 3.05 4.00
Welghted base: 85 0 3 0 29 7 47 0
Sample: 103 0 3 0 39 29 31 1
Q29 How do you usually travel to (ALL CENTRES AT Q27) (main part of journey)?
Not those who said '(Don't visit any of these centres)' at Q26
Car / van (asdriver) 65.6% 502 456% 28 61.8% 129 51.7% 43 62.7% 63 686% 13 76.3% 195 845% 31
Car / van (as passenger) 10.7% 82 7.6% 5 67% 14 114% 9 63% 6 15.1% 3 154% 39 13.7% 5
Bus, minibus or coach 42% 32 9.5% 6 4.5% 9 27% 2 2.0% 2 11.1% 2 41% 11 0.0% 0
Motorcycle, scooter or 0.3% 2 0.0% 0 0.0% 0 0.0% 0 0.6% 1 0.0% 0 06% 2 0.0% 0
moped
Walk 153% 117 27.4% 17 24.2% 50 29.5% 24 22.5% 23 0.0% 0 11% 3 0.0% 0
Taxi 0.3% 3 13% 1 0.6% 1 05% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Train 1.2% 9 18% 1 0.0% 0 0.0% 0 0.6% 1 52% 1 24% 6 0.0% 0
Metro 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Bicycle 0.9% 7 16% 1 14% 3 29% 2 06% 1 0.0% 0 0.0% 0 0.0% 0
Mohility scooter / disability 0.4% 3 07% 0 05% 1 12% 1 04% 0 0.0% 0 0.0% 0 0.0% 0
vehicle
Other 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Boat 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 18% 1
Dia-a-Ride 0.1% 1 15% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
(Don't know / varies) 0.9% 7 31% 2 03% 1 0.0% 0 43% 4 0.0% 0 0.0% 0 0.0% 0
Weighted base: 765 62 209 82 101 19 256 37
Sample: 814 98 174 96 130 73 159 84
Column %ges.
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Q29AHow do you usually travel to (CLACTON-ON-SEA AT Q27)(main part of journey)?
Those who said 'Clacton-on-Sea’ at Q27

Car / van (asdriver) 62.6% 169 63.0% 10 57.6% 98 64.6% 6 84.0% 11 59.7% 3 731% 42 0.0% 0
Car / van (as passenger) 77% 21 15.0% 2 42% 7 35.4% 3 64% 1 0.0% 0 11.8% 7 100.0% 1
Bus, minibus or coach 77% 21 19.3% 3 51% 9 0.0% 0 9.6% 1 30.8% 2 11.3% 6 0.0% 0
Motorcycle, scooter or 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

moped
Walk 187% 50 0.0% 0 297% 50 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Taxi 0.5% 1 00% 0 08% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Train 1.0% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 95% 0 38% 2 0.0% 0
Metro 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Bicycle 1.1% 3 0.0% 0 17% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Mohility scooter / disability 0.4% 1 0.0% 0 06% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

vehicle
Other 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Boat 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Did-a-Ride 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
(Don't know / varies) 0.3% 1 27% 0 03% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Weighted base: 270 15 170 9 13 5 57 1
Sample: 252 23 138 15 19 23 32 2
Q29BHow do you usually travel to (FRINTON-ON-SEA AT Q27) (main part of journey)?

Those who said 'Frinton-on-Sea’ at Q27

Car / van (asdriver) 65.8% 82 41.0% 15 79.8% 20 100.0% 2 100.0% 1 78.0% 3 741% 40 325% 0
Car / van (as passenger) 153% 19 4.4% 2 20.2% 5 0.0% 0 0.0% 0 10.5% 0 204% 11 67.5% 1
Bus, minibus or coach 4.1% 5 58% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 55% 3 0.0% 0
Motorcycle, scooter or 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

moped
Walk 105% 13 357% 13 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Taxi 0.6% 1 22% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Train 1.3% 2 3.0% 1 0.0% 0 0.0% 0 0.0% 0 11.5% 0 0.0% 0 0.0% 0
Metro 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Bicycle 0.8% 1 27% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Mobility scooter / disability 0.3% 0 11% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

vehicle
Other 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Boat 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Dia-a-Ride 0.7% 1 25% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
(Don't know / varies) 0.5% 1 16% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Weighted base: 125 37 25 2 1 4 55 1
Sample: 138 56 20 3 2 14 39 4
Q29CHow do you usually travel to (WALTON-ON-THE-NAZ AT Q27) (main part of journey)?

Those who said 'Walton-on-the-Naze' at Q27

Car / van (asdriver) 548% 25 33.3% 3 50.0% 1 0.0% 0 0.0% 0 0.0% 0 633% 20 0.0% 0
Car / van (as passenger) 266% 12 85% 1 50.0% 1 0.0% 0 100.0% 1 00% 0 28.4% 9 0.0% 0
Bus, minibus or coach 1.8% 1 85% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Motorcycle, scooter or 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

moped
Walk 8.6% 4 40.0% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Taxi 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Train 3.5% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 49% 2 0.0% 0
Metro 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Bicycle 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Mobility scooter / disability 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

vehicle
Other 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Boat 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Dial-a-Ride 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
(Don't know / varies) 4.8% 2 97% 1 00% 0 0.0% 0 0.0% 0 100.0% 0 34% 1 0.0% 0
Weighted base: 45 10 2 0 1 0 32 0
Sample: 39 18 2 0 2 1 16 0
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Q29DHow do you usually travel to (DOVERCOURT AT Q27) (main part of journey)?
Those who said 'Dovercourt' at Q27

Car / van (asdriver) 50.0% 31 0.0% 0 74.3% 2 50.7% 22 58.3% 4 0.0% 0 47.0% 4  0.0% 0
Car / van (as passenger) 11.8% 7 0.0% 0 25.7% 1 80% 3 0.0% 0 100.0% 1 14.2% 1 100.0% 1
Bus, minibus or coach 2.9% 2 0.0% 0 0.0% 0 4.0% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Motorcycle, scooter or 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

moped
Walk 306% 19 0.0% 0 0.0% 0 34.0% 15 17.6% 1 00% 0 38.8% 3 0.0% 0
Taxi 0.7% 0 0.0% 0 0.0% 0 1.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Train 1.0% 1 0.0% 0 0.0% 0 0.0% 0 93% 1 0.0% 0 0.0% 0 0.0% 0
Metro 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Bicycle 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Mohbility scooter / disability 1.6% 1 0.0% 0 0.0% 0 23% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0

vehicle
Other 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Boat 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Dia-a-Ride 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
(Don't know / varies) 1.5% 1 0.0% 0 0.0% 0 0.0% 0 14.8% 1 0.0% 0 0.0% 0 0.0% 0
Weighted base: 62 0 2 a4 6 1 8 1
Sample: 72 0 3 53 9 1 4 2
Q29EHow do you usually travel to (HARWICH AT Q27) (main part of journey)?

Those who said 'Harwich' at Q27

Car / van (asdriver) 58.7% 29 100.1% 0 70.5% 2 45.6% 12 78.7% 2 62.3% 0 71.6% 11 100.0% 1
Car / van (as passenger) 11.5% 6 0.0% 0 0.0% 0 6.9% 2 21.3% 1 37.7% 0 18.7% 3 0.0% 0
Bus, minibus or coach 2.5% 1 00% 0 29.5% 1 17% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Motorcycle, scooter or 3.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 97% 2 0.0% 0

moped
Walk 19.2% 9 0.0% 0 0.0% 0 36.5% 9 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Taxi 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Train 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Metro 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Bicycle 4.9% 2 0.0% 0 0.0% 0 94% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Mohility scooter / disability 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

vehicle
Other 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Boat 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Dia-a-Ride 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
(Don't know / varies) 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Weighted base: 49 0 3 26 3 1 16 1
Sample: 49 1 4 22 5 4 11 2
Q29F How do you usually travel to (MANNINGTREE AT Q27) (main part of journey)?

Those who said 'Manningtree' at Q27

Car / van (asdriver) 753% 99 0.0% 0 100.0% 4 535% 1 614% 29 100.0% 0 779% 34 89.9% 30
Car / van (as passenger) 95% 12 0.0% 0 0.0% 0 46.5% 1 56% 3 0.0% 0 14.1% 6 81% 3
Bus, minibus or coach 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Motorcycle, scooter or 0.5% 1 0.0% 0 0.0% 0 0.0% 0 12% 1 0.0% 0 0.0% 0 0.0% 0

moped
Walk 9.0% 12 0.0% 0 0.0% 0 0.0% 0 247% 12 0.0% 0 0.0% 0 0.0% 0
Taxi 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Train 1.9% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 5.6% 2 0.0% 0
Metro 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Bicycle 0.5% 1 0.0% 0 0.0% 0 0.0% 0 12% 1 0.0% 0 0.0% 0 0.0% 0
Mohility scooter / disability 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

vehicle
Other 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Boat 0.5% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 20% 1
Dia-a-Ride 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
(Don't know / varies) 3.0% 4 0.0% 0 0.0% 0 0.0% 0 59% 3 0.0% 0 24% 1 0.0% 0
Weighted base: 131 0 4 2 48 0 a4 33
Sample: 163 0 4 3 54 2 28 72
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Q29G How do you usually travel to (BRIGHTLINGSEA AT Q27) (main part of journey)?
Those who said 'Brightlingsea’ at Q27

Car / van (asdriver) 795% 68 0.0% 0 100.0% 3 0.0% 0 55.0% 16 81.1% 6 93.0% 43 100.0% 0
Car / van (as passenger) 5.1% 4  0.0% 0 0.0% 0 0.0% 0 49% 1 11.6% 1 46% 2 0.0% 0
Bus, minibus or coach 2.8% 2 0.0% 0 0.0% 0 0.0% 0 28% 1 73% 0 23% 1 0.0% 0
Motorcycle, scooter or 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
moped
Wwalk 11.4% 10 0.0% 0 0.0% 0 0.0% 0 338% 10 0.0% 0 0.0% 0 0.0% 0
Taxi 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Train 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Metro 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Bicycle 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Mohility scooter / disability 0.5% 0 0.0% 0 0.0% 0 0.0% 0 14% 0 0.0% 0 0.0% 0 0.0% 0
vehicle
Other 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Boat 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Dia-a-Ride 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
(Don't know / varies) 0.7% 1 00% 0 0.0% 0 0.0% 0 21% 1 00% 0 0.0% 0 0.0% 0
Weighted base: 85 0 3 0 29 7 47 0
Sample: 103 0 3 0 39 29 31 1

Q30 What is the main reason for visiting (ALL CENTRES AT Q27)?
Not those who said '(Don't visit any of these centres)' at Q26

Choice and range of shops 236% 181 402% 25 250% 52 286% 24 311% 31 23.1% 4 155% 40 12.3% 5

Strength of supermarket 36% 27 7.6% 5 15% 3 58% 5 83% 7.2% 1 12% 3 51% 2
provision

Choice of leisurefacilities 144% 110 39% 2 104% 22 9.3% 8 6.7% 7 15.9% 3 236% 60 22.3% 8
(restaurants, pubs etc)

[e2]

Choice of services 6.7% 52 15.6% 10 5.4% 11 16.5% 14 45% 4 6.7% 1 17% 4 19.1% 7
(hairdressers, banks etc)

Environmental quality of 45% 35 0.0% 0 16% 3 05% 0 15% 2 14.8% 3 98% 25 42% 2
centre

Closeto home 184% 141 16.2% 10 37.5% 78 20.0% 16 249% 25 0.0% 0 27% 7 11.2% 4

Close to work 55% 42 2.8% 2 86% 18 8.6% 7 6.3% 6 38% 1 31% 8 11% 0

Easily accessible by public 1.1% 9 0.0% 0 11% 2 05% 0 22% 2 0.0% 0 04% 1 7.3% 3
transport

Convenient car parking 0.1% 1 00% 0 04% 1 0.0% 0 0.0% 0 0.8% 0 0.0% 0 0.0% 0

Close to school 1.0% 7 0.0% 0 14% 3 0.0% 0 34% 3 0.0% 0 04% 1 00% 0

Enjoy walking around / 17% 13 1.8% 1 12% 3 20% 2 0.0% 0 0.8% 0 3.0% 8 0.8% 0
browsing

Good market 0.2% 1 0.0% 0 0.0% 0 0.0% 0 04% 0 0.0% 0 0.0% 0 29% 1

Habit 0.1% 0 0.0% 0 0.0% 0 0.0% 0 04% 0 0.0% 0 0.0% 0 0.0% 0

Nice location / good for a 27% 20 0.7% 0 0.0% 0 0.5% 0 04% 0 43% 1 70% 18 08% 0
day out

Quiet / small 0.5% 4 0.0% 0 04% 1 00% 0 0.0% 0 0.0% 0 11% 3 08% 0

The beach 45% 34 0.7% 0 0.0% 0 0.0% 0 04% 0 9.8% 2 124% 32 0.0% 0

Visiting family / friends 87% 67 6.4% 4 3.0% 6 16% 1 74% 7 6.6% 1 168% 43 9.9% 4

(Nothing in particular) 26% 20 4.2% 3 25% 5 6.0% 5 21% 2 6.3% 1 13% 3 22% 1

Weighted base: 765 62 209 82 101 19 256 37

Sample: 814 98 174 96 130 73 159 84
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Q30AWhat is the main reason for visiting (CLACTON-ON-SEA AT Q27)?
Those who said 'Clacton-on-Sea’ at Q27

Choice and range of shops 282% 76 31L.9% 5 240% 41 32.7% 3 67.4% 9 22.0% 1 310% 18 0.0% 0
Strength of supermarket 1.6% 4 65% 1 1.9% 3 0.0% 0 0.0% 0 4.3% 0 0.0% 0 0.0% 0
provision

Choice of leisure facilities 12.0% 32 54% 1 94% 16 16.0% 1 64% 1 5% 0 221% 13 50.0% 0
(restaurants, pubs etc)

Choice of services 55% 15 16.1% 2 66% 11 48% 0 32% 0 6.8% 0 0.0% 0 0.0% 0
(hairdressers, banks etc)

Environmental quality of 1.8% 5 0.0% 0 03% 1 0.0% 0 0.0% 0 82% 0 65% 4 50.0% 0
centre

Close to home 282% 76 6.2% 1 434% 74 0.0% 0 12.0% 2 0.0% 0 0.0% 0 0.0% 0

Close to work 6.6% 18 3.9% 1 85% 14 20.2% 2 46% 1 72% 0 0.0% 0 0.0% 0

Easily accessible by public 0.8% 2 0.0% 0 13% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
transport

Convenient car parking 0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.0% 0 0.0% 0 0.0% 0

Close to school 0.5% 1 0.0% 0 0.9% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Enjoy walking around / 0.5% 1 0.0% 0 08% 1 0.0% 0 0.0% 0 3.0% 0 0.0% 0 0.0% 0
browsing

Nice location / good for a 2.6% 7 27% 0 0.0% 0 48% 0 32% 0 3.0% 0 10.0% 6 0.0% 0
day out

The beach 40% 11 0.0% 0 0.0% 0 0.0% 0 0.0% 0 16.1% 1 172% 10 0.0% 0

Visiting family / friends 4.7% 13 17.3% 3 1.0% 2 7.0% 1 32% 0 14.0% 1 11.4% 7 0.0% 0

(Nothing in particular) 2.8% 8 10.1% 2 19% 3 145% 1 0.0% 0 6.8% 0 19% 1 0.0% 0

Weighted base: 270 15 170 9 13 5 57 1

Sample: 252 23 138 15 19 23 32 2

Q30BWhat is the main reason for visiting (FRINTON-ON-SEA AT Q27)?
Those who said 'Frinton-on-Sea’ at Q27

Choice and range of shops 329% 41 475% 18 37.2% 9 62.9% 1 0.0% 0 9.6% 0 236% 13 0.0% 0
Strength of supermarket 1.9% 2 63% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
provision

Choice of leisure facilities 160% 20 4.4% 2 15.8% 4 0.0% 0 100.0% 1 20.0% 1 22.4% 12 0.0% 0
(restaurants, pubs etc)

Choice of services 5.1% 6 16.2% 6 0.0% 0 0.0% 0 0.0% 0 80% 0 0.0% 0 0.0% 0
(hairdressers, banks etc)

Environmental quality of 83% 10 0.0% 0 11.7% 3 0.0% 0 0.0% 0 42.3% 2 85% 5 77.5% 1
centre

Closeto home 10.7% 13 18.9% 7 18.0% 4  0.0% 0 0.0% 0 0.0% 0 35% 2 0.0% 0

Close to work 2.0% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 4.6% 2 0.0% 0

Easily accessible by public 0.9% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 20% 1 00% 0
transport

Close to school 1.2% 1 0.0% 0 5% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Enjoy walking around / 3.0% 4  0.0% 0 22% 1 0.0% 0 0.0% 0 0.0% 0 59% 3 0.0% 0
browsing

Nice location / good for a 3.1% 4  0.0% 0 0.0% 0 0.0% 0 0.0% 0 8.0% 0 6.5% 4  0.0% 0
day out

Quiet / small 3.0% 4 0.0% 0 31% 1 00% 0 0.0% 0 0.0% 0 54% 3 0.0% 0

The beach 5.5% 7 0.0% 0 0.0% 0 0.0% 0 0.0% 0 12.0% 1 11.6% 6 0.0% 0

Visiting family / friends 4.2% 5 3.6% 1 31% 1 37.1% 1 0.0% 0 0.0% 0 4.0% 2 22.5% 0

(Nothing in particular) 2.4% 3 3.0% 1 31% 1 00% 0 0.0% 0 0.0% 0 2.0% 1 00% 0

Weighted base: 125 37 25 2 1 4 55 1

Sample: 138 56 20 3 2 14 39 4
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Q30CWhat is the main reason for visiting (WALTON-ON-THE-NAZ AT Q27)?
Those who said 'Walton-on-the-Naze' at Q27

Choice and range of shops 8.1% 4 26.6% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 34% 1 00% 0
Strength of supermarket 2.2% 1 10.3% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
provision

Choice of leisurefacilities 19.4% 9 0.0% 0 50.0% 1 0.0% 0 100.0% 1 0.0% 0 21.0% 7 0.0% 0
(restaurants, pubs etc)

Choice of services 2.7% 1 12.7% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
(hairdressers, banks etc)
Environmental quality of 5.9% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 83% 3 0.0% 0
centre
Closeto home 4.8% 2 224% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Close to work 2.6% 1 12.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Enjoy walking around / 4.9% 2 11.5% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 34% 1 0.0% 0
browsing
Nice location / good for a 11.1% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 15.6% 5 00% 0
day out
The beach 328% 15 4.2% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 450% 14 0.0% 0
Visiting family / friends 2.7% 1 0.0% 0 50.0% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
(Nothing in particular) 2.7% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 100.0% 0 34% 1 00% 0
Weighted base: 45 10 2 0 1 0 32 0
Sample: 39 18 2 0 2 1 16 0
Q30DWhat is the main reason for visiting (DOVERCOURT AT Q27)?
Those who said 'Dovercourt' at Q27
Choice and range of shops 262% 16 0.0% 0 0.0% 0 257% 11 41.7% 3 100.0% 1 14.2% 1 0.0% 0
Strength of supermarket 1.5% 1 0.0% 0 0.0% 0 0.0% 0 14.8% 1 0.0% 0 0.0% 0 0.0% 0
provision

Choice of leisure facilities 4.8% 3 0.0% 0 0.0% 0 61% 3 0.0% 0 0.0% 0 0.0% 0 30.3% 0
(restaurants, pubs etc)

Choice of services 244% 15 0.0% 0 0.0% 0 289% 13 0.0% 0 0.0% 0 32.8% 2 0.0% 0
(hairdressers, banks etc)
Closeto home 219% 14 0.0% 0 0.0% 0 301% 13 6.4% 0 0.0% 0 0.0% 0 0.0% 0
Close to work 8.1% 5 0.0% 0 0.0% 0 35% 2 9.3% 1 0.0% 0 38.8% 3 0.0% 0
Easily accessible by public 0.7% 0 0.0% 0 0.0% 0 10% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
transport
Convenient car parking 1.2% 1 00% 0 37.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Enjoy walking around / 2.7% 2 0.0% 0 0.0% 0 38% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0
browsing
Habit 0.7% 0 0.0% 0 0.0% 0 0.0% 0 64% 0 0.0% 0 0.0% 0 0.0% 0
The beach 0.7% 0 0.0% 0 0.0% 0 0.0% 0 64% 0 0.0% 0 0.0% 0 0.0% 0
Visiting family / friends 6.4% 4 0.0% 0 62.9% 1 0.0% 0 14.8% 1 0.0% 0 14.2% 1 69.7% 1
(Nothing in particular) 0.7% 0 0.0% 0 0.0% 0 10% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Weighted base: 62 0 2 44 6 1 8 1
Sample: 72 0 3 53 9 1 4 2
Q30EWhat is the main reason for visiting (HARWICH AT Q27)?
Those who said 'Harwich' at Q27
Choice and range of shops 19.4% 9 0.0% 0 29.5% 1 28.0% 7 14.8% 0 0.0% 0 6.7% 1 0.0% 0
Strength of supermarket 15.6% 8 100.1% 0 0.0% 0 18.6% 5 42.6% 1 18.9% 0 6.7% 1 00% 0
provision

Choice of leisure facilities 18.5% 9 0.0% 0 0.0% 0 10.4% 3 21.3% 1 62.3% 0 31.4% 5 50.0% 0
(restaurants, pubs etc)

Choice of services 0.9% 0 0.0% 0 0.0% 0 17% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
(hairdressers, banks etc)

Environmental quality of 5.3% 3 0.0% 0 0.0% 0 17% 0 0.0% 0 0.0% 0 13.5% 2 0.0% 0
centre

Closeto home 9.9% 5 0.0% 0 0.0% 0 12.8% 3 0.0% 0 0.0% 0 97% 2 0.0% 0

Close to work 9.8% 5 0.0% 0 0.0% 0 14.3% 4 0.0% 0 0.0% 0 6.7% 1 00% 0
Enjoy walking around / 1.6% 1 0.0% 0 29.5% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
browsing

Nice location / good for a 2.8% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 6.7% 1 50.0% 0
day out

Visiting family / friends 6.3% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 18.9% 0 18.4% 3 0.0% 0

(Nothing in particular) 9.9% 5 0.0% 0 40.9% 1 124% 3 21.3% 1 00% 0 0.0% 0 0.0% 0

Weighted base: 49 0 3 26 3 1 16 1

Sample: 49 1 4 22 5 4 11 2
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Total Zonel Zone2 Zone3 Zone4 Zoneb5 Zone 6 Zone7

Q30F What is the main reason for visiting (MANNINGTREE AT Q27)?
Those who said 'Manningtree' at Q27

Choice and range of shops 214% 28 0.0% 0 36.5% 1 535% 1 320% 15 0.0% 0 13.0% 6 13.8% 5
Strength of supermarket 77% 10 0.0% 0 0.0% 0 0.0% 0 13.0% 6 0.0% 0 43% 2 58% 2
provision

Choice of leisure facilities 17.1% 22  0.0% 0 0.0% 0 46.5% 1 33% 2 40.9% 0 28.1% 12 22.5% 7
(restaurants, pubs etc)

Choice of services 82% 11 0.0% 0 0.0% 0 0.0% 0 32% 2 59.1% 0 43% 2 21.5% 7
(hairdressers, banks etc)
Environmental quality of 5.2% 7 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 14.8% 7 09% 0
centre
Closeto home 137% 18 0.0% 0 0.0% 0 0.0% 0 29.0% 14 0.0% 0 0.0% 0 12.6% 4
Close to work 4.6% 6 0.0% 0 30.8% 1 00% 0 59% 3 0.0% 0 35% 2 13% 0
Easily accessible by public 3.8% 5 0.0% 0 0.0% 0 0.0% 0 47% 2 0.0% 0 0.0% 0 82% 3
transport
Close to school 0.8% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 24% 1 0.0% 0
Enjoy walking around / 1.9% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 4.9% 2 0.9% 0
browsing
Good market 1.1% 1 0.0% 0 0.0% 0 0.0% 0 09% 0 0.0% 0 0.0% 0 33% 1
Quiet / small 0.2% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 09% 0
Visiting family / friends 12.0% 16 0.0% 0 32.7% 1 0.0% 0 47% 2 0.0% 0 22.1% 10 7.3% 2
(Nothing in particular) 2.3% 3 0.0% 0 0.0% 0 0.0% 0 32% 2 0.0% 0 24% 1 13% 0
Weighted base: 131 0 4 2 48 0 a4 33
Sample: 163 0 4 3 54 2 28 72
Q30G  What is the main reason for visiting (BRIGHTLINGSEA AT Q27)?
Those who said 'Brightlingsea’ at Q27
Choice and range of shops 6.9% 6 0.0% 0 0.0% 0 0.0% 0 15.1% 4 22.1% 1 0.0% 0 0.0% 0
Strength of supermarket 1.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 14.2% 1 0.0% 0 0.0% 0
provision

Choice of leisure facilities 17.0% 15 0.0% 0 19.3% 1 0.0% 0 53% 2 17.0% 1 243% 11 0.0% 0
(restaurants, pubs etc)

Choice of services 3.4% 3 0.0% 0 0.0% 0 0.0% 0 88% 3 51% 0 0.0% 0 0.0% 0
(hairdressers, banks etc)

Environmental quality of 8.7% 7 0.0% 0 0.0% 0 0.0% 0 53% 2 7.6% 1 11.6% 5 0.0% 0
centre

Closeto home 151% 13 0.0% 0 0.0% 0 0.0% 0 32.3% 9 0.0% 0 7.7% 4  0.0% 0

Close to work 5.7% 5 0.0% 0 80.7% 2 0.0% 0 80% 2 51% 0 0.0% 0 0.0% 0

Close to school 4.0% 3 0.0% 0 0.0% 0 0.0% 0 12.0% 3 0.0% 0 0.0% 0 0.0% 0

Enjoy walking around / 1.3% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 23% 1 0.0% 0
browsing

Nice location / good for a 3.4% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 44% 0 57% 3 00% 0
day out

The beach 1.8% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 7.3% 0 23% 1 00% 0

Visiting family / friends 292% 25 0.0% 0 0.0% 0 0.0% 0 13.3% 4 54% 0 43.9% 20 100.0% 0

(Nothing in particular) 2.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 12.1% 1 23% 1 00% 0

Weighted base: 85 0 3 0 29 7 47 0

Sample: 103 0 3 0 39 29 31 1
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Total Zonel Zone2 Zone3 Zone4 Zoneb5 Zone 6 Zone7

Q31AAre there any measures that would encourage you to visit (ALL CENTRES AT Q27) more often? 1st Mention
Not those who said '(Don't visit any of these centres)' at Q26

Increased general choiceand 15.1% 115 158% 10 214% 45 299% 25 222% 22 2.6% 0 42% 11 6.9% 3
range of shops
Improved food shops within 26% 20 22% 1 06% 1 22% 2 78% 8 27% 0 22% 6 4.8% 2
the town centre
Discount foodstores within 0.2% 1 0.0% 0 0.0% 0 0.0% 0 11% 1 0.0% 0 0.0% 0 08% 0
the town centre

Improved non-food shops 32% 25 0.7% 0 65% 14 7.8% 6 09% 1 12% 0 1.0% 3 19% 1
within the town centre
Improved leisure facilities 0.8% 6 0.0% 0 04% 1 44% 4  0.0% 0 0.0% 0 04% 1 11% 0
Improved quality of shops 22% 17 34% 2 14% 3 32% 3 23% 2 0.0% 0 26% 7 0.0% 0
More parking 75% 57 10.7% 7 92% 19 83% 7 6.6% 7 75% 1 53% 14 7.7% 3
Cheaper parking 0.4% 3 27% 2 03% 1 00% 0 06% 1 0.8% 0 0.0% 0 08% 0
Improved street cleaning 1.1% 8 0.7% 0 22% 5 13% 1 08% 1 0.0% 0 0.6% 2 0.0% 0
Increased public transport 13% 10 1.8% 1 03% 1 16% 1 43% 4 0.0% 0 1.0% 2 08% 0
Cheaper public transport 0.1% 0 0.0% 0 0.0% 0 0.5% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Better environment 16% 12 22% 1 28% 6 05% 0 15% 2 08% 0 10% 3 0.0% 0
Better security 0.6% 5 0.0% 0 16% 3 05% 0 0.0% 0 44% 1 0.0% 0 0.0% 0
Longer opening hours 0.1% 1 00% 0 0.0% 0 0.0% 0 0.6% 1 00% 0 0.0% 0 0.0% 0
A village hall 0.1% 0 0.7% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Aldi store 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.6% 1 0.0% 0 0.0% 0 0.0% 0
Asda store 0.1% 0 0.7% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Bank 0.2% 2 15% 1 0.0% 0 0.0% 0 0.6% 1 1.9% 0 0.0% 0 0.0% 0
Better enforcement of the 0.2% 2 24% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
parking rules
Better market 0.1% 0 0.0% 0 0.0% 0 0.0% 0 04% 0 0.0% 0 0.0% 0 0.0% 0
Bigger Sainsbury's 0.1% 0 0.0% 0 0.0% 0 0.0% 0 04% 0 0.0% 0 0.0% 0 0.0% 0
Build ahotel onthesitenext  0.1% 0 0.0% 0 0.0% 0 0.0% 0 04% 0 0.0% 0 0.0% 0 0.0% 0
to the Co-op
Cheaper pricesintheCo-op  0.1% 0 0.7% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Clear the shingle on the 0.1% 1 0.0% 0 0.0% 0 12% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
beach
Family pubs 0.1% 1 0.0% 0 0.0% 0 1.2% 1 00% 0 0.0% 0 0.0% 0 0.0% 0
Golf course 0.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 2 0.0% 0
Heated swimming pool 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 12% 0 0.0% 0 0.0% 0
Home furnishings store 0.1% 1 0.0% 0 04% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Improve the camp site's 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.8% 0 0.0% 0 0.0% 0
facilities for visitors
Improve the look of theplace  0.8% 6 0.0% 0 21% 4  0.0% 0 0.0% 0 0.0% 0 0.6% 2 0.0% 0
/ giveit arefurb
Improve the pavements 0.1% 0 0.0% 0 0.0% 0 0.0% 0 04% 0 0.0% 0 0.0% 0 0.0% 0
Improve the railway 0.1% 1 0.0% 0 0.0% 0 08% 1 00% 0 0.0% 0 0.0% 0 0.0% 0
Improve the railway bridge 0.1% 1 00% 0 0.0% 0 0.0% 0 0.6% 1 00% 0 0.0% 0 0.0% 0
for traffic flow
Improve the sea front 0.1% 1 0.0% 0 03% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Improve the weather 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 14% 0 0.0% 0 0.0% 0
Improved bus service 0.2% 2 0.0% 0 0.0% 0 0.0% 0 04% 0 0.0% 0 04% 1 08% 0
Improved road layout / 1.0% 8 6.8% 4 04% 1 0.0% 0 25% 3 0.0% 0 0.0% 0 0.0% 0
access
Increase the size of the 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 08% 0
station car park
Less beggars/ homeless 0.3% 2 0.0% 0 11% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
people
Less charity shops 0.2% 1 0.0% 0 0.7% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Less empty shops 0.3% 2 0.0% 0 06% 1 08% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Less pot holesin roads 0.1% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 18% 1
Less traffic congestion 0.1% 1 0.0% 0 0.0% 0 0.0% 0 04% 0 0.0% 0 0.0% 0 08% 0
Lidl store 0.1% 0 0.7% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
More banks 0.2% 2 0.0% 0 0.0% 0 0.0% 0 18% 2 0.0% 0 0.0% 0 0.0% 0
More disabled parking 0.2% 2 0.0% 0 09% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Morefacilities 0.1% 1 0.0% 0 0.0% 0 0.0% 0 09% 1 0.0% 0 0.0% 0 0.0% 0
More for children/ young 0.1% 1 00% 0 04% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
peopleto do
More free parking 0.1% 1 00% 0 03% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
More greenery 0.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 2 0.0% 0
More independent stores 0.2% 2 0.0% 0 0.0% 0 08% 1 00% 0 0.0% 0 04% 1 00% 0
More jobs 0.1% 1 0.0% 0 0.0% 0 08% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
More places to eat 0.4% 3 0.0% 0 0.0% 0 0.0% 0 15% 2 6.8% 1 0.0% 0 08% 0
Remove the Tesco 0.1% 1 0.0% 0 0.0% 0 0.0% 0 09% 1 0.0% 0 0.0% 0 0.0% 0
Reopen Barclays Bank 0.2% 2 0.0% 0 0.0% 0 0.0% 0 15% 2 0.0% 0 0.0% 0 0.0% 0
Restoration of the railway 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 08% 0 0.0% 0 0.0% 0
line
Column %ges.
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Total Zonel Zone2 Zone3 Zone4 Zoneb5 Zone 6 Zone7
Sewing shop 0.1% 0 0.7% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Stop alowing dogs on the 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 2 0.0% 0
beach

Stop the cafes taking up so 0.1% 0 0.7% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
much pavement space

Tesco store 0.1% 1 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0
The ATM'sto be free 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 2 0.0% 0
Y ellow lines need to be put 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.8% 0
on Station Road
(Nothing / Nothing else) 53.7% 411 45.4% 28 44.3% 92 34.1% 28 36.8% 37 62.2% 12 746% 191 62.4% 23
(Don't know) 19% 14 0.0% 0 21% 4  0.0% 0 0.0% 0 51% 1 24% 6 7.1% 3
Weighted base: 765 62 209 82 101 19 256 37
Sample: 814 98 174 96 130 73 159 84

Q31AA Arethere any measures that would encourage you to visit (CLACTON-ON-SEA AT Q27) more often? 1st Mention
Those who said ‘Clacton-on-Sea’ at Q27

Increased general choiceand 21.4% 58 32.3% 5 251% 43 7.0% 1 421% 5 52% 0 62% 4 50.0% 0
range of shops
Improved food shopswithin ~ 1.1% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 51% 3 0.0% 0
the town centre

Improved non-food shops 50% 13 27% 0 75% 13 0.0% 0 0.0% 0 43% 0 0.0% 0 0.0% 0
within the town centre
Improved leisure facilities 0.3% 1 0.0% 0 05% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Improved quality of shops 1.7% 5 0.0% 0 18% 3 0.0% 0 4.6% 1 00% 0 19% 1 0.0% 0
More parking 9.0% 24 11.9% 2 101% 17 7.0% 1 0.0% 0 6.8% 0 7.8% 4  0.0% 0
Cheaper parking 0.2% 1 0.0% 0 0.3% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Improved street cleaning 2.0% 5 27% 0 22% 4 7.0% 1 32% 0 0.0% 0 0.0% 0 0.0% 0
Increased public transport 0.2% 1 0.0% 0 0.3% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Better environment 2.7% 7 62% 1 34% 6 4.8% 0 0.0% 0 3.0% 0 0.0% 0 0.0% 0
Better security 1.6% 4 0.0% 0 20% 3 0.0% 0 0.0% 0 16.1% 1 0.0% 0 0.0% 0
Asda store 0.2% 0 27% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Bigger Sainsbury's 0.2% 0 0.0% 0 0.0% 0 0.0% 0 32% 0 0.0% 0 0.0% 0 0.0% 0
Home furnishings store 0.3% 1 00% 0 0.5% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Improvethe look of theplace  1.7% 4 0.0% 0 26% 4  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
/ giveit arefurb
Improved road layout / 0.3% 1 00% 0 05% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
access
Less beggars/ homeless 0.8% 2 0.0% 0 13% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
people
Less charity shops 0.5% 1 0.0% 0 0.9% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Less empty shops 0.5% 1 0.0% 0 0.8% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
More disabled parking 0.7% 2 0.0% 0 11% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
More for children/ young 0.3% 1 00% 0 0.5% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
peopleto do
The ATM'sto be free 0.6% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 27% 2 0.0% 0
(Nothing / Nothing else) 47.0% 127 41.6% 6 36.6% 62 74.2% 7 46.9% 6 52.0% 3 744% 43 50.0% 0
(Don't know) 2.0% 5 0.0% 0 22% 4  0.0% 0 0.0% 0 12.7% 1 19% 1 0.0% 0
Weighted base: 270 15 170 9 13 5 57 1
Sample: 252 23 138 15 19 23 32 2
Column %ges.

020515 NEMS market research



By Zone Tendring Household Survey Page 43
Weighted: for WYG May 2015

Total Zonel Zone2 Zone3 Zone4 Zoneb5 Zone 6 Zone7

Q31AB Are there any measures that would encourage you to visit (FRINTON-ON-SEA AT Q27) more often? 1st Mention
Those who said 'Frinton-on-Sea’ at Q27

Increased general choiceand ~ 4.7% 6 9.9% 4 31% 1 0.0% 0 30.3% 0 0.0% 0 2.0% 1 00% 0
range of shops
Improved food shops within 1.1% 1 36% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
the town centre

Improved non-food shops 1.4% 2 0.0% 0 0.0% 0 37.1% 1 0.0% 0 0.0% 0 20% 1 0.0% 0
within the town centre
Improved quality of shops 2.5% 3 41% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 29% 2 0.0% 0
More parking 6.0% 7 12.0% 4 80% 2 0.0% 0 0.0% 0 24.6% 1 0.0% 0 0.0% 0
Improved street cleaning 0.6% 1 00% 0 31% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Increased public transport 0.9% 1 3.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Better enforcement of the 1.2% 2 41% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
parking rules
Cheaper pricesintheCo-op  0.3% 0 11% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Improve the sea front 0.4% 1 0.0% 0 22% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Improved bus service 0.9% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 20% 1 0.0% 0
Improved road layout / 3.4% 4 11.4% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
access
More free parking 0.4% 1 00% 0 22% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
More independent stores 0.9% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.0% 1 00% 0
More places to eat 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 29.3% 1 0.0% 0 0.0% 0
Sewing shop 0.3% 0 11% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Stop allowing dogs on the 1.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 29% 2 0.0% 0
beach
Stop the cafes taking up so 0.3% 0 11% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
much pavement space
(Nothing / Nothing else) 71.2% 89 485% 18 815% 20 62.9% 1 69.7% 1 46.2% 2 835% 46 100.0% 1
(Don't know) 1.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 29% 2 0.0% 0
Welghted base: 125 37 25 2 1 4 55 1
Sample: 138 56 20 3 2 14 39 4

Q31AC Are there any measures that would encourage you to visit (WALTON-ON-THE-NAZ AT Q27) more often? 1st Mention
Those who said 'Walton-on-the-Naze' at Q27

Increased general choiceand ~ 7.9% 4 12.7% 1 50.0% 1 0.0% 0 0.0% 0 0.0% 0 34% 1 0.0% 0
range of shops

Improved food shops within 5.9% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 83% 3 0.0% 0
the town centre
Improved quality of shops 4.8% 2 61% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 49% 2 0.0% 0
More parking 21.1% 9 42% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 28.4% 9 0.0% 0
Cheaper parking 3.8% 2 17.6% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Improved street cleaning 3.5% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 49% 2 0.0% 0
Better environment 0.9% 0 42% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
A village hall 0.9% 0 42% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Bank 2.1% 1 97% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Golf course 5.5% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 7.8% 2 0.0% 0
Lidl store 0.9% 0 42% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
(Nothing / Nothing else) 401% 18 37.0% 4 50.0% 1 0.0% 0 100.0% 1 0.0% 0 389% 12 0.0% 0
(Don't know) 2.7% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 100.0% 0 34% 1 00% 0
Weighted base: 45 10 2 0 1 0 32 0
Sample: 39 18 2 0 2 1 16 0
Column %ges.
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Total Zonel Zone2 Zone3 Zone4 Zoneb5 Zone 6 Zone7

Q31AD Are there any measures that would encourage you to visit (DOVERCOURT AT Q27) more often? 1st Mention
Those who said 'Dovercourt' at Q27

Increased general choiceand 37.1% 23  0.0% 0 0.0% 0 41.0% 18 33.3% 2 00% 0 38.8% 3 0.0% 0
range of shops
Improved food shops within 1.0% 1 00% 0 0.0% 0 15% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
the town centre

Improved non-food shops 6.9% 4 0.0% 0 37.1% 1 80% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0
within the town centre
Improved quality of shops 8.3% 5 0.0% 0 0.0% 0 6.1% 3 0.0% 0 0.0% 0 32.8% 2 0.0% 0
More parking 10.6% 7 0.0% 0 0.0% 0 14.1% 6 6.4% 0 0.0% 0 0.0% 0 0.0% 0
Increased public transport 0.7% 0 0.0% 0 0.0% 0 1.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Cheaper public transport 0.7% 0 0.0% 0 0.0% 0 10% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Better environment 1.5% 1 0.0% 0 0.0% 0 0.0% 0 14.8% 1 0.0% 0 0.0% 0 0.0% 0
Clear the shingle on the 1.6% 1 0.0% 0 0.0% 0 23% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
beach
Less empty shops 1.0% 1 0.0% 0 0.0% 0 15% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Less pot holesin roads 1.1% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 69.7% 1
Morefacilities 1.5% 1 0.0% 0 0.0% 0 0.0% 0 14.8% 1 0.0% 0 0.0% 0 0.0% 0
More independent stores 1.0% 1 0.0% 0 0.0% 0 15% 1 00% 0 0.0% 0 0.0% 0 0.0% 0
More jobs 1.0% 1 0.0% 0 0.0% 0 15% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
(Nothing / Nothing else) 246% 15 0.0% 0 25.7% 1 20.7% 9 30.6% 2 100.0% 1 285% 2 30.3% 0
(Don't know) 1.2% 1 0.0% 0 37.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Weighted base: 62 0 2 44 6 1 8 1
Sample: 72 0 3 53 9 1 4 2

Q31AE Arethere any measures that would encourage you to visit (HARWICH AT Q27) more often? 1st Mention
Those who said 'Harwich' at Q27

Increased general choiceand  15.7% 8 0.0% 0 0.0% 0 23.3% 6 21.3% 1 00% 0 6.7% 1 0.0% 0
range of shops
Improved food shopswithin ~ 2.5% 1 0.0% 0 0.0% 0 47% 1 00% 0 0.0% 0 0.0% 0 0.0% 0
the town centre

Improved non-food shops 4.7% 2 0.0% 0 0.0% 0 8% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0
within the town centre
Improved leisure facilities 7.4% 4  0.0% 0 0.0% 0 14.1% 4  0.0% 0 0.0% 0 0.0% 0 0.0% 0
Cheaper parking 1.2% 1 0.0% 0 0.0% 0 0.0% 0 21.3% 1 0.0% 0 0.0% 0 0.0% 0
Improved street cleaning 0.9% 0 0.0% 0 0.0% 0 17% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Increased public transport 0.9% 0 0.0% 0 0.0% 0 17% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Better environment 1.2% 1 0.0% 0 0.0% 0 0.0% 0 21.3% 1 0.0% 0 0.0% 0 0.0% 0
Better security 0.9% 0 0.0% 0 0.0% 0 17% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Family pubs 2.1% 1 0.0% 0 0.0% 0 4.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Improve the railway 1.3% 1 00% 0 0.0% 0 25% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
More places to eat 0.6% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 50.0% 0
(Nothing / Nothing else) 58.1% 28 100.1% 0 100.0% 3 37.5% 10 36.1% 1 81.2% 1 86.5% 14 50.0% 0
(Don't know) 2.5% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 18.9% 0 6.7% 1 00% 0
Weighted base: 49 0 3 26 3 1 16 1
Sample: 49 1 4 22 5 4 11 2
Column %ges.
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Total Zonel Zone2 Zone3 Zone4 Zoneb5 Zone 6 Zone7

Q31AF Are there any measures that would encourage you to visit (MANNINGTREE AT Q27) more often? 1st Mention
Those who said 'Manningtree' at Q27

Increased general choiceand 86% 11  0.0% 0 0.0% 0 0.0% 0 18.8% 9 0.0% 0 0.0% 0 6.9% 2
range of shops
Improved food shopswithin ~ 83% 11 0.0% 0 30.8% 1 0.0% 0 16.5% 8 0.0% 0 0.0% 0 54% 2
the town centre
Discount foodstores within 1.1% 1 0.0% 0 0.0% 0 0.0% 0 23% 1 0.0% 0 0.0% 0 09% 0
the town centre

Improved non-food shops 2.4% 3 0.0% 0 0.0% 0 0.0% 0 20% 1 0.0% 0 35% 2 21% 1
within the town centre
Improved leisure facilities 0.3% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 13% 0
Improved quality of shops 1.3% 2 0.0% 0 0.0% 0 0.0% 0 3.6% 2 00% 0 0.0% 0 0.0% 0
More parking 3.9% 5 0.0% 0 0.0% 0 0.0% 0 47% 2 00% 0 0.0% 0 86% 3
Cheaper parking 0.2% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 09% 0
Increased public transport 3.2% 4 0.0% 0 0.0% 0 23.3% 0 20% 1 0.0% 0 56% 2 09% 0
Better environment 2.0% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 6.0% 3 0.0% 0
Longer opening hours 0.5% 1 00% 0 0.0% 0 0.0% 0 12% 1 00% 0 0.0% 0 0.0% 0
Aldi store 0.5% 1 0.0% 0 0.0% 0 0.0% 0 12% 1 0.0% 0 0.0% 0 0.0% 0
Better market 0.3% 0 0.0% 0 0.0% 0 0.0% 0 09% 0 0.0% 0 0.0% 0 0.0% 0
Build ahotel onthesitenext  0.3% 0 0.0% 0 0.0% 0 0.0% 0 09% 0 0.0% 0 0.0% 0 0.0% 0
to the Co-op
Improve the pavements 0.3% 0 0.0% 0 0.0% 0 0.0% 0 09% 0 0.0% 0 0.0% 0 0.0% 0
Improve the railway bridge 0.5% 1 00% 0 0.0% 0 0.0% 0 12% 1 00% 0 0.0% 0 0.0% 0
for traffic flow
Improved bus service 0.2% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 09% 0
Improved road layout / 0.8% 1 00% 0 0.0% 0 0.0% 0 21% 1 00% 0 0.0% 0 0.0% 0
access
Increase the size of the 0.2% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 09% 0
station car park
Less traffic congestion 0.5% 1 0.0% 0 0.0% 0 0.0% 0 09% 0 0.0% 0 0.0% 0 09% 0
More greenery 1.9% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 56% 2 0.0% 0
More places to eat 0.9% 1 0.0% 0 0.0% 0 0.0% 0 23% 1 0.0% 0 0.0% 0 0.0% 0
Remove the Tesco 0.7% 1 0.0% 0 0.0% 0 0.0% 0 20% 1 0.0% 0 0.0% 0 0.0% 0
Tesco store 0.8% 1 0.0% 0 0.0% 0 0.0% 0 21% 1 0.0% 0 0.0% 0 0.0% 0
Y ellow lines need to be put 0.2% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 09% 0
on Station Road
(Nothing / Nothing else) 553% 73 0.0% 0 69.2% 3 76.8% 1 344% 16 59.1% 0 711% 31 615% 20
(Don't know) 4.9% 6 0.0% 0 0.0% 0 0.0% 0 0.0% 0 40.9% 0 81% 4 8.0% 3
Weighted base: 131 0 4 2 48 0 a4 33
Sample: 163 0 4 3 54 2 28 72

Q31AG Are there any measures that would encourage you to visit (BRIGHTLINGSEA AT Q27) more often? 1st Mention
Those who said 'Brightlingsea’ at Q27

Increased general choiceand ~ 7.2% 6 0.0% 0 0.0% 0 0.0% 0 16.7% 5 32% 0 23% 1 0.0% 0
range of shops

Improved food shopswithin ~ 0.6% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 73% 0 0.0% 0 0.0% 0
the town centre
Improved leisure facilities 1.3% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 23% 1 0.0% 0
More parking 4.7% 4 0.0% 0 0.0% 0 0.0% 0 14.0% 4 0.0% 0 0.0% 0 0.0% 0
Cheaper parking 0.2% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 22% 0 0.0% 0 0.0% 0
Improved street cleaning 0.5% 0 0.0% 0 0.0% 0 0.0% 0 14% 0 0.0% 0 0.0% 0 0.0% 0
Increased public transport 4.0% 3 0.0% 0 0.0% 0 0.0% 0 11.9% 3 00% 0 0.0% 0 0.0% 0
Bank 1.1% 1 0.0% 0 0.0% 0 0.0% 0 21% 1 51% 0 0.0% 0 0.0% 0
Heated swimming pool 0.3% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 32% 0 0.0% 0 0.0% 0
Improve the camp site's 0.2% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 22% 0 0.0% 0 0.0% 0
facilities for visitors
Improve the look of theplace  1.8% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 33% 2 0.0% 0
/ giveit arefurb
Improve the weather 0.3% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 39% 0 0.0% 0 0.0% 0
Improved bus service 0.5% 0 0.0% 0 0.0% 0 0.0% 0 14% 0 0.0% 0 0.0% 0 0.0% 0
Improved road layout / 1.8% 2 0.0% 0 0.0% 0 0.0% 0 53% 2 0.0% 0 0.0% 0 0.0% 0
access
More banks 2.1% 2 0.0% 0 0.0% 0 0.0% 0 6.1% 2 0.0% 0 0.0% 0 0.0% 0
More places to eat 0.5% 0 0.0% 0 0.0% 0 0.0% 0 14% 0 0.0% 0 0.0% 0 0.0% 0
Reopen Barclays Bank 1.8% 2 0.0% 0 0.0% 0 0.0% 0 53% 2 0.0% 0 0.0% 0 0.0% 0
Restoration of the railway 0.2% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 22% 0 0.0% 0 0.0% 0
line
(Nothing / Nothing else) 711% 61 0.0% 0 100.0% 3 0.0% 0 343% 10 70.9% 5 920% 43 100.0% 0
Weighted base: 85 0 3 0 29 7 47 0
Sample: 103 0 3 0 39 29 31 1
Column %ges.
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Total Zonel Zone2 Zone3 Zone4 Zoneb5 Zone 6 Zone7

Q31BAre there any measures that would encourage you to visit (ALL CENTRES AT Q27) more often? 2nd Mention
Not those who said '(Don't visit any of these centres)' at Q26

Increased general choiceand 28% 21 3.7% 2 45% 9 4.0% 3 36% 4 19% 0 1.0% 2 0.0% 0
range of shops
Improved food shops within 13% 10 1.6% 1 14% 3 13% 1 31% 3 0.0% 0 04% 1 21% 1
the town centre

Improved non-food shops 18% 14 15% 1 35% 7 26% 2 31% 3 0.0% 0 0.0% 0 11% 0
within the town centre
Improved leisure facilities 0.6% 5 0.0% 0 03% 1 15% 1 28% 3 0.0% 0 0.0% 0 0.0% 0
Improved quality of shops 14% 11 1.3% 1 23% 5 3.0% 2 09% 1 0.0% 0 04% 1 18% 1
More parking 1.2% 9 0.9% 1 17% 4  0.0% 0 34% 3 6.8% 1 00% 0 0.0% 0
Cheaper parking 1.0% 8 0.0% 0 0.8% 2 53% 4 0.0% 0 0.0% 0 0.6% 2 0.0% 0
Improved street cleaning 0.4% 3 0.0% 0 0.8% 2 0.0% 0 0.0% 0 0.0% 0 04% 1 00% 0
Cheaper public transport 0.4% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 19% 0 1.0% 2 0.0% 0
Better environment 0.9% 7 22% 1 16% 3 16% 1 04% 0 0.0% 0 0.0% 0 08% 0
Better security 0.3% 3 0.7% 0 04% 1 08% 1 0.0% 0 44% 1 0.0% 0 0.0% 0
Longer opening hours 0.1% 0 0.0% 0 0.0% 0 0.0% 0 04% 0 0.0% 0 0.0% 0 0.0% 0
Better advertising of the 0.3% 2 0.0% 0 0.0% 0 0.0% 0 22% 2 00% 0 0.0% 0 0.0% 0
market
Cleaner centre 0.1% 1 0.0% 0 0.0% 0 0.0% 0 09% 1 0.0% 0 0.0% 0 0.0% 0
Farmfood store 0.1% 1 18% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Happier shopkeepers 0.1% 0 0.0% 0 0.0% 0 05% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Improve the look of theplace  0.4% 3 0.0% 0 04% 1 0.0% 0 0.0% 0 0.0% 0 1.0% 2 0.0% 0
/ giveit arefurb
Improved road layout / 0.2% 1 0.0% 0 0.6% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
access
Indoor swimming pool 0.1% 0 0.0% 0 0.0% 0 0.0% 0 04% 0 0.0% 0 0.0% 0 0.0% 0
Less beggars/ homeless 0.2% 1 0.0% 0 0.6% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
people
Less charity shops 0.1% 1 0.0% 0 04% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Less empty shops 0.2% 2 0.0% 0 0.7% 1 00% 0 04% 0 0.0% 0 0.0% 0 0.0% 0
Lightson all thetime 0.2% 2 0.0% 0 04% 1 12% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
More butchers 0.1% 1 0.0% 0 0.0% 0 08% 1 00% 0 0.0% 0 0.0% 0 0.0% 0
More for children / young 0.1% 0 0.0% 0 0.0% 0 05% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
people to do
More independent stores 0.4% 3 0.0% 0 0.0% 0 0.0% 0 11% 1 0.0% 0 0.6% 2 0.0% 0
More parks 0.1% 1 0.0% 0 04% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
More pedestrianisation 0.1% 1 00% 0 04% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
More places to eat 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 18% 1
More pubs 0.1% 1 0.0% 0 0.0% 0 08% 1 00% 0 0.0% 0 0.0% 0 0.0% 0
Nicer people 0.1% 1 0.0% 0 03% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Parking closer to the shops 0.5% 3 0.0% 0 17% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Primark 0.2% 1 07% 0 04% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Recognition for the tourist 0.1% 1 00% 0 0.0% 0 0.8% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Remove the greenery from 0.1% 0 0.0% 0 0.0% 0 0.0% 0 04% 0 0.0% 0 0.0% 0 0.0% 0
the footpaths
Support local businesses 0.1% 1 0.9% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Tesco store 0.1% 1 0.0% 0 0.0% 0 08% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
(Nothing / Nothing else) 81.4% 623 848% 53 752% 157 70.1% 58 753% 76 774% 14 91.2% 233 853% 32
(Don't know) 27% 21 0.0% 0 14% 3 45% 4 14% 1 7.7% 1 34% 9 71% 3
Weighted base: 765 62 209 82 101 19 256 37
Sample: 814 98 174 96 130 73 159 84
Column %ges.

020515 NEMS market research



By Zone Tendring Household Survey Page 47
Weighted: for WYG May 2015

Total Zonel Zone2 Zone3 Zone4 Zoneb5 Zone 6 Zone7

Q31BA Are there any measures that would encourage you to visit (CLACTON-ON-SEA AT Q27) more often? 2nd Mention
Those who said 'Clacton-on-Sea’ at Q27

Increased general choiceand 3.8% 10 0.0% 0 55% 9 11.8% 1 00% 0 0.0% 0 0.0% 0 0.0% 0
range of shops
Improved food shops within 1.1% 3 0.0% 0 18% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
the town centre

Improved non-food shops 3.5% 9 0.0% 0 43% 7 0.0% 0 16.6% 2 0.0% 0 0.0% 0 0.0% 0
within the town centre
Improved quality of shops 2.0% 5 0.0% 0 28% 5 7.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
More parking 2.8% 8 39% 1 21% 4 0.0% 0 26.9% 3 00% 0 0.0% 0 0.0% 0
Cheaper parking 1.2% 3 0.0% 0 10% 2 0.0% 0 0.0% 0 0.0% 0 27% 2 0.0% 0
Improved street cleaning 1.0% 3 0.0% 0 09% 2 0.0% 0 0.0% 0 0.0% 0 19% 1 00% 0
Better environment 1.9% 5 27% 0 20% 3 7.0% 1 32% 0 0.0% 0 0.0% 0 50.0% 0
Better security 0.7% 2 27% 0 05% 1 0.0% 0 0.0% 0 16.1% 1 0.0% 0 0.0% 0
Improve the look of theplace  0.3% 1 0.0% 0 05% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
/ giveit arefurb
Improved road layout / 0.5% 1 00% 0 0.7% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
access
Less beggars/ homeless 0.5% 1 0.0% 0 08% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
people
Less charity shops 0.3% 1 0.0% 0 05% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Less empty shops 0.5% 1 0.0% 0 0.9% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Lightson all thetime 0.3% 1 0.0% 0 05% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
More parks 0.3% 1 0.0% 0 05% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
M ore pedestrianisation 0.3% 1 0.0% 0 05% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Nicer people 0.2% 1 0.0% 0 03% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Parking closer to the shops 1.3% 3 00% 0 20% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Primark 0.4% 1 27% 0 05% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
(Nothing / Nothing else) 746% 202 881% 13 704% 120 742% 7 533% 7 683% 3 892% 51 500% O
(Don't know) 2.4% 7 0.0% 0 13% 2 0.0% 0 0.0% 0 15.6% 1 62% 4  0.0% 0
Weighted base: 270 15 170 9 13 5 57 1
Sample: 252 23 138 15 19 23 32 2

Q31BB Are there any measures that would encourage you to visit (FRINTON-ON-SEA AT Q27) more often? 2nd Mention
Those who said 'Frinton-on-Sea’ at Q27

Increased general choiceand  1.6% 2 46% 2 00% 0 0.0% 0 0.0% 0 8.0% 0 0.0% 0 0.0% 0
range of shops
Improved food shopswithin ~ 0.5% 1 16% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
the town centre

Improved non-food shops 0.7% 1 25% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
within the town centre
Improved leisure facilities 0.4% 1 0.0% 0 22% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Improved quality of shops 1.2% 1 11% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.0% 1 0.0% 0
More parking 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 29.3% 1 0.0% 0 0.0% 0
Cheaper public transport 0.3% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 8.0% 0 0.0% 0 0.0% 0
(Nothing / Nothing else) 93.0% 116 90.2% 33 97.9% 24 1000%  21000% 1 547% 2 952% 521000% 1
(Don't know) 1.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 29% 2 0.0% 0
Weighted base: 125 37 25 2 1 4 55 1
Sample: 138 56 20 3 2 14 39 4

Q31BC Are there any measures that would encourage you to visit (WALTON-ON-THE-NAZ AT Q27) more often? 2nd Mention
Those who said 'Walton-on-the-Naze' at Q27

Increased general choiceand  1.3% 1 61% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
range of shops

Improved food shopswithin ~ 0.9% 0 42% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
the town centre
Improved quality of shops 0.9% 0 42% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Better environment 2.1% 1 97% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Farmfood store 2.5% 1 11.5% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Support local businesses 1.3% 1 61% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
(Nothing / Nothing else) 88.3% 40 58.1% 6 100.0% 2 0.0% 0 100.0% 1 0.0% 0 966% 31 0.0% 0
(Don't know) 2.7% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 100.0% 0 34% 1 00% 0
Weighted base: 45 10 2 0 1 0 32 0
Sample: 39 18 2 0 2 1 16 0
Column %ges.
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Q31BD Are there any measures that would encourage you to visit (DOVERCOURT AT Q27) more often? 2nd Mention
Those who said 'Dovercourt' at Q27

Increased general choiceand ~ 7.6% 5 0.0% 0 0.0% 0 51% 2 0.0% 0 0.0% 0 32.8% 2 0.0% 0
range of shops
Improved food shops within 2.0% 1 00% 0 0.0% 0 15% 1 9.3% 1 00% 0 0.0% 0 0.0% 0
the town centre

Improved non-food shops 3.4% 2 0.0% 0 0.0% 0 4.8% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0
within the town centre
Improved leisure facilities 1.8% 1 00% 0 0.0% 0 0.0% 0 17.6% 1 00% 0 0.0% 0 0.0% 0
Improved quality of shops 1.0% 1 00% 0 0.0% 0 15% 1 00% 0 0.0% 0 0.0% 0 0.0% 0
Cheaper parking 7.0% 4  0.0% 0 0.0% 0 9.9% 4  0.0% 0 0.0% 0 0.0% 0 0.0% 0
Better environment 1.0% 1 00% 0 0.0% 0 15% 1 00% 0 0.0% 0 0.0% 0 0.0% 0
Better security 1.0% 1 00% 0 0.0% 0 15% 1 00% 0 0.0% 0 0.0% 0 0.0% 0
Cleaner centre 1.5% 1 00% 0 0.0% 0 0.0% 0 14.8% 1 0.0% 0 0.0% 0 0.0% 0
Happier shopkeepers 0.7% 0 0.0% 0 0.0% 0 10% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Less empty shops 0.7% 0 0.0% 0 0.0% 0 0.0% 0 6.4% 0 0.0% 0 0.0% 0 0.0% 0
Lightson all thetime 1.6% 1 0.0% 0 0.0% 0 23% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
More butchers 1.0% 1 00% 0 0.0% 0 15% 1 00% 0 0.0% 0 0.0% 0 0.0% 0
More pubs 1.0% 1 00% 0 0.0% 0 15% 1 00% 0 0.0% 0 0.0% 0 0.0% 0
(Nothing / Nothing else) 61.3% 38 0.0% 0 62.9% 1 597% 26 51.9% 3 100.0% 1 67.3% 5 100.0% 1
(Don't know) 7.2% 4  0.0% 0 37.1% 1 85% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Weighted base: 62 0 2 a4 6 1 8 1
Sample: 72 0 3 53 9 1 4 2

Q31BE Arethere any measures that would encourage you to visit (HARWICH AT Q27) more often? 2nd Mention
Those who said 'Harwich' at Q27

Improved food shops within 3.1% 2 0.0% 0 0.0% 0 17% 0 0.0% 0 0.0% 0 6.7% 1 00% 0
the town centre

Improved leisure facilities 2.5% 1 00% 0 0.0% 0 47% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Improved quality of shops 2.5% 1 0.0% 0 0.0% 0 47% 1 00% 0 0.0% 0 0.0% 0 0.0% 0
More for children / young 0.9% 0 0.0% 0 0.0% 0 17% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
people to do
Recognition for the tourist 1.3% 1 0.0% 0 0.0% 0 25% 1 00% 0 0.0% 0 0.0% 0 0.0% 0
Tesco store 1.3% 1 0.0% 0 0.0% 0 25% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
(Nothing / Nothing else) 84.7% 41 100.1% 0 100.0% 3 822% 21 78.7% 2 81.2% 1 86.5% 14 100.0% 1
(Don't know) 3.7% 2 0.0% 0 0.0% 0 0.0% 0 21.3% 1 18.9% 0 6.7% 1 00% 0
Weighted base: 49 0 3 26 3 1 16 1
Sample: 49 1 4 22 5 4 11 2

Q31BF Arethere any measures that would encourage you to visit (MANNINGTREE AT Q27) more often? 2nd Mention
Those who said 'Manningtree' at Q27

Increased general choiceand  0.8% 1 0.0% 0 0.0% 0 0.0% 0 21% 1 0.0% 0 0.0% 0 0.0% 0
range of shops
Improved food shopswithin ~ 2.5% 3 0.0% 0 0.0% 0 0.0% 0 52% 2 0.0% 0 0.0% 0 24% 1
the town centre

Improved non-food shops 0.8% 1 00% 0 0.0% 0 0.0% 0 12% 1 00% 0 0.0% 0 13% 0
within the town centre
Improved leisure facilities 1.3% 2 0.0% 0 0.0% 0 0.0% 0 3.6% 2 00% 0 0.0% 0 0.0% 0
Improved quality of shops 0.5% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 20% 1
Cheaper public transport 1.9% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 56% 2 0.0% 0
Longer opening hours 0.3% 0 0.0% 0 0.0% 0 0.0% 0 09% 0 0.0% 0 0.0% 0 0.0% 0
Better advertising of the 1.7% 2 0.0% 0 0.0% 0 0.0% 0 47% 2 0.0% 0 0.0% 0 0.0% 0
market
Improve the look of theplace  1.9% 2 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 56% 2 0.0% 0
/ giveit arefurb
More independent stores 0.9% 1 0.0% 0 0.0% 0 0.0% 0 23% 1 0.0% 0 0.0% 0 0.0% 0
More places to eat 0.5% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.0% 1
(Nothing / Nothing else) 815% 107 0.0% 0 100.0% 4 100.0% 2 782% 37 59.1% 0 80.7% 36 843% 28
(Don't know) 5.5% 7 0.0% 0 0.0% 0 0.0% 0 17% 1 40.9% 0 81% 4 8.0% 3
Weighted base: 131 0 4 2 48 0 44 33
Sample: 163 0 4 3 54 2 28 72
Column %ges.
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Q31BG Are there any measures that would encourage you to visit (BRIGHTLINGSEA AT Q27) more often? 2nd Mention
Those who said 'Brightlingsea’ at Q27

Increased general choiceand  3.1% 3 0.0% 0 0.0% 0 0.0% 0 92% 3 0.0% 0 0.0% 0 0.0% 0
range of shops

Improved non-food shops 0.5% 0 0.0% 0 0.0% 0 0.0% 0 14% 0 0.0% 0 0.0% 0 0.0% 0
within the town centre

Improved quality of shops 1.1% 1 0.0% 0 0.0% 0 0.0% 0 33% 1 0.0% 0 0.0% 0 0.0% 0

Indoor swimming pool 0.5% 0 0.0% 0 0.0% 0 0.0% 0 14% 0 0.0% 0 0.0% 0 0.0% 0

More independent stores 1.8% 2 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 33% 2 0.0% 0

Remove the greenery from 0.5% 0 0.0% 0 0.0% 0 0.0% 0 14% 0 0.0% 0 0.0% 0 0.0% 0
the footpaths

(Nothing / Nothing else) 921% 79 0.0% 0 100.0% 3 0.0% 0 832% 24 949% 6 96.7% 45 100.0% 0

(Don't know) 0.4% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 51% 0 0.0% 0 0.0% 0

Weighted base: 85 0 3 0 29 7 47 0

Sample: 103 0 3 0 39 29 31 1

Q31CAre there any measures that would encourage you to visit (ALL CENTRES AT Q27) more often? 3rd Mention
Not those who said '(Don't visit any of these centres)' at Q26

Increased general choiceand  0.3% 3 0.0% 0 0.7% 2 05% 0 0.6% 1 00% 0 0.0% 0 0.0% 0
range of shops
Improved food shops within 0.5% 4  0.0% 0 0.6% 1 00% 0 0.0% 0 0.0% 0 1.0% 2 0.0% 0
the town centre
Discount foodstores within 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.6% 1 0.0% 0 0.0% 0 0.0% 0
the town centre

Improved non-food shops 1.1% 8 0.7% 0 18% 4 23% 2 25% 2 0.0% 0 0.0% 0 0.0% 0
within the town centre
Improved leisure facilities 0.1% 1 18% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Improved quality of shops 0.2% 2 0.7% 0 0.0% 0 0.0% 0 11% 1 00% 0 0.0% 0 0.0% 0
More parking 0.6% 5 0.7% 0 15% 3 15% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Cheaper parking 0.3% 2 0.0% 0 11% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Improved street cleaning 0.2% 1 00% 0 0.7% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Better environment 0.1% 1 0.0% 0 0.0% 0 0.8% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Better security 0.3% 2 0.0% 0 0.0% 0 3.0% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Better market 0.2% 1 0.0% 0 04% 1 00% 0 0.6% 1 0.0% 0 0.0% 0 0.0% 0
Collect garden waste 0.1% 1 0.0% 0 0.0% 0 12% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Dog park 0.1% 0 0.0% 0 0.0% 0 05% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Improve the bedsits 0.1% 0 0.0% 0 0.0% 0 05% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Improve the cinemain the 0.2% 1 00% 0 0.7% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
town centre
Less discount stores 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 2 0.0% 0
Lower rates for small 0.1% 1 18% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
businesses
More places to eat 0.1% 1 0.0% 0 0.0% 0 0.8% 1 0.0% 0 19% 0 0.0% 0 0.0% 0
Open thetip everyday 0.1% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 18% 1
(Nothing / Nothing else) 92.1% 705 938% 58 91.1% 190 827% 68 933% 94 93.1% 17 95.0% 243 91.1% 34
(Don't know) 29% 22 0.7% 0 14% 3 61% 5 14% 1 51% 1 34% 9 71% 3
Weighted base: 765 62 209 82 101 19 256 37
Sample: 814 98 174 96 130 73 159 84

Q31CA Are there any measures that would encourage you to visit (CLACTON-ON-SEA AT Q27) more often? 3rd Mention
Those who said 'Clacton-on-Sea’ at Q27

Increased general choiceand  0.6% 2 0.0% 0 0.9% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
range of shops

Improved food shopswithin ~ 0.5% 1 0.0% 0 08% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
the town centre
Improved non-food shops 1.4% 4 0.0% 0 22% 4  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
within the town centre
More parking 0.9% 3 0.0% 0 15% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Cheaper parking 0.8% 2 0.0% 0 13% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Improved street cleaning 0.5% 1 0.0% 0 09% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Better security 0.2% 1 0.0% 0 0.0% 0 7.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Better market 0.5% 1 0.0% 0 05% 1 0.0% 0 46% 1 0.0% 0 0.0% 0 0.0% 0
Improve the bedsits 0.2% 0 0.0% 0 0.0% 0 48% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Improve the cinemain the 0.5% 1 00% 0 0.9% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
town centre
(Nothing / Nothing else) 91.2% 246 100.0% 15 89.9% 153 81.2% 7 954% 12 87.3% 4 938% 54 100.0% 1
(Don't know) 2.6% 7 0.0% 0 13% 2 7.0% 1 0.0% 0 12.7% 1 62% 4  0.0% 0
Weighted base: 270 15 170 9 13 5 57 1
Sample: 252 23 138 15 19 23 32 2
Column %ges.
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Q31CB Are there any measures that would encourage you to visit (FRINTON-ON-SEA AT Q27) more often? 3rd Mention
Those who said 'Frinton-on-Sea’ at Q27

More parking 0.8% 1 11% 0 22% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Lower rates for small 0.9% 1 3.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
businesses
More places to eat 0.3% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 8.0% 0 0.0% 0 0.0% 0
(Nothing / Nothing else) 96.5% 121 948% 35 97.9% 24 100.0% 2 100.0% 1 92.0% 4 97.1% 53 100.0% 1
(Don't know) 1.6% 2 11% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 29% 2 0.0% 0
Weighted base: 125 37 25 2 1 4 55 1
Sample: 138 56 20 3 2 14 39 4
Q31CC Are there any measures that would encourage you to visit (WALTON-ON-THE-NAZ AT Q27) more often? 3rd Mention
Those who said 'Walton-on-the-Naze' at Q27
Improved non-food shops 0.9% 0 42% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
within the town centre
Improved leisure facilities 2.5% 1 11.5% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Improved quality of shops 0.9% 0 42% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
(Nothing / Nothing else) 93.0% 42 80.0% 8 100.0% 2 0.0% 0 100.0% 1 0.0% 0 9.6% 31 0.0% 0
(Don't know) 2.7% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 100.0% 0 34% 1 00% 0
Weighted base: 45 10 2 0 1 0 32 0
Sample: 39 18 2 0 2 1 16 0

Q31CD Are there any measures that would encourage you to visit (DOVERCOURT AT Q27) more often? 3rd Mention
Those who said 'Dovercourt' at Q27

Increased general choiceand  0.7% 0 0.0% 0 0.0% 0 1.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
range of shops
Improved food shopswithin ~ 4.0% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 32.8% 2 0.0% 0
the town centre

Improved non-food shops 3.1% 2 0.0% 0 0.0% 0 4.4% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0
within the town centre
Better environment 1.0% 1 0.0% 0 0.0% 0 15% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Collect garden waste 1.6% 1 0.0% 0 0.0% 0 23% 1 00% 0 0.0% 0 0.0% 0 0.0% 0
(Nothing / Nothing else) 81.3% 50 0.0% 0 62.9% 1 80.9% 35 100.0% 6 100.0% 1 67.3% 5 100.0% 1
(Don't know) 8.3% 5 0.0% 0 37.1% 1 99% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Weighted base: 62 0 2 a4 6 1 8 1
Sample: 72 0 3 53 9 1 4 2
Q31CE Are there any measures that would encourage you to visit (HARWICH AT Q27) more often? 3rd Mention
Those who said 'Harwich' at Q27

More parking 2.5% 1 0.0% 0 0.0% 0 47% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Better security 3.8% 2 0.0% 0 0.0% 0 72% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Dog park 0.9% 0 0.0% 0 0.0% 0 1.7% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
More places to eat 1.3% 1 0.0% 0 0.0% 0 25% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
(Nothing / Nothing else) 87.8% 43 100.1% 0 100.0% 3 840% 22 787% 2 81.2% 1 932% 15 100.0% 1
(Don't know) 3.7% 2 0.0% 0 0.0% 0 0.0% 0 21.3% 1 18.9% 0 6.7% 1 00% 0
Weighted base: 49 0 3 26 3 1 16 1
Sample: 49 1 4 22 5 4 11 2

Q31CF Are there any measures that would encourage you to visit (MANNINGTREE AT Q27) more often? 3rd Mention
Those who said 'Manningtree' at Q27

Increased general choiceand  0.5% 1 00% 0 0.0% 0 0.0% 0 12% 1 00% 0 0.0% 0 0.0% 0
range of shops

Discount foodstores within 0.5% 1 0.0% 0 0.0% 0 0.0% 0 12% 1 0.0% 0 0.0% 0 0.0% 0

the town centre
Improved non-food shops 1.2% 2 0.0% 0 0.0% 0 0.0% 0 32% 2 0.0% 0 0.0% 0 0.0% 0

within the town centre
Open thetip everyday 0.5% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 20% 1
(Nothing / Nothing else) 91.9% 121 0.0% 0 100.0% 4 100.0% 2 926% 44 59.1% 0 919% 41 90.0% 30
(Don't know) 5.5% 7 0.0% 0 0.0% 0 0.0% 0 17% 1 40.9% 0 81% 4 8.0% 3
Weighted base: 131 0 4 2 48 0 a4 33
Sample: 163 0 4 3 54 2 28 72
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Q31CG Are there any measures that would encourage you to visit (BRIGHTLINGSEA AT Q27) more often? 3rd Mention
Those who said 'Brightlingsea’ at Q27

Improved non-food shops 1.1% 1 0.0% 0 0.0% 0 0.0% 0 33% 1 0.0% 0 0.0% 0 0.0% 0
within the town centre

Improved quality of shops 1.3% 1 00% 0 0.0% 0 0.0% 0 39% 1 00% 0 0.0% 0 0.0% 0

Less discount stores 1.8% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 33% 2 0.0% 0

(Nothing / Nothing else) 958% 82 0.0% 0 100.0% 3 0.0% 0 928% 27 100.0% 7 96.7% 45 100.0% 0

Weighted base: 85 0 3 0 29 7 47 0

Sample: 103 0 3 0 39 29 31 1

Q32 Why don't you visit these centres? [MR]
Those who said '(Don't visit any of these centres)' at Q26

Lack of choice and range of 51% 12 0.0% 0 93% 1 325% 1 56% 0 13.5% 1 43% 9 9.6% 1
non-food shops

Lack of choice and range of 2.6% 6 0.0% 0 0.0% 0 0.0% 0 0.0% 0 54% 0 25% 5 9.6% 1
food shops

Choice of leisure facilities 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
(cinema, gym, pubs etc)

Choice of services 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
(hairdressers, banks etc)

Environmental quality of 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
centre

Too far away from home 328% 78 0.0% 0 0.0% 0 0.0% 0 40.4% 3 37.1% 3 343% 70 29.2% 2

Too far away from work 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Not accessible by public 3.8% 9 36.2% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 41% 8 42% 0
transport

Inconveniently located car 0.9% 2 0.0% 0 6.4% 1 0.0% 0 0.0% 0 0.0% 0 08% 2 0.0% 0
parking

Expensive car parking 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Other 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Can't get there 0.5% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 05% 1 00% 0

Difficult for me to get 1.1% 2 0.0% 0 6.4% 1 225% 0 0.0% 0 2.0% 0 0.5% 1 42% 0
around / disabled

Don't likeit there 0.5% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 05% 1 0.0% 0

Don't go out much 0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 42% 0

Don't know anyone there 0.7% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 08% 2 0.0% 0

Not enough disabled parking  0.2% 1 00% 0 6.4% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

| don't drive 0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 20% 0 0.0% 0 0.0% 0

Nothing, no reason to visit 50.8% 120 0.0% 0 221% 2 45.0% 1 22.9% 2 36.1% 3 53.9% 110 48.7% 3

(Don't know) 4.5% 11 63.8% 1 55.7% 5 0.0% 0 31.0% 2 16.7% 1 09% 2 0.0% 0

Weighted base: 237 1 8 2 7 8 204 7

Sample: 188 2 9 4 11 27 117 18

Q33 Do you make use of electronic home shopping (i.e. internet or TV shopping)? [MR]

Yes, Internet 66.8% 670 57.0% 36 69.2% 150 69.7% 59 636% 69 689% 18 67.2% 309 662% 29
Y es, Portable internet 148% 149 10.0% 6 245% 53 295% 25 9.6% 10 25.7% 7 93% 43 104% 5

shopping (through mobile

phone)
Yes, TV Shopping 1.7% 17 0.9% 1 2.0% 4 32% 3 37% 4 58% 1 09% 4 0.0% 0
No 304% 305 41.3% 26 241% 52 276% 23 344% 37 311% 8 312% 144 33.1% 15
Weighted base: 1003 63 217 84 108 26 460 44
Sample: 1002 100 183 100 141 100 276 102
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Q34 Which goods or services do you currently purchase via electronic (home/mobile) shopping? [MR]
Those that make use of electronic home shopping at Q33
Food 147% 102 326% 12 63% 10 55% 3 198% 14 184% 3 159% 50 29.2% 9
Clothes 454% 316 28.1% 10 44.8% 74 625% 38 585% 42 51.2% 9 41.0% 130 46.4% 14
Banking / finance 47% 33 3.0% 1 26% 4 24% 1 84% 6 19.3% 3 39% 12 13.9% 4
Books 477% 333 493% 18 262% 43 56.0% 34 56.6% 40 573% 10 540% 171 547% 16
CDs, DVDs, music 42.0% 293 38.7% 14 39.6% 65 534% 33 47.7% 34 41.6% 7 40.4% 128 40.2% 12
DIY goods 6.3% 44 25% 1 7.0% 12 15.3% 9 42% 3 6.0% 1 55% 17 2.9% 1
Furniture / carpets 77% 54 52% 2 11.1% 18 94% 6 10.0% 7 85% 2 58% 18 23% 1
Garden items 57% 40 3.6% 1 57% 9 24% 1 9.6% 7 7.9% 1 55% 17 56% 2
Holiday and / or travel 66% 46 3.3% 1 18% 3 17% 1 135% 10 31.3% 6 7.2% 23 9.2% 3
tickets
Jewellery 28% 19 0.0% 0 44% 7 61% 4 49% 3 43% 1 13% 4 1.0% 0
Major electrical items 188% 131 16.5% 6 22.5% 37 18.2% 11 15.9% 11 26.2% 5 17.4% 55 18.8% 6
Small electrical items 27.3% 190 32.2% 12 31.4% 52 27.4% 17 21.3% 15 28.9% 5 26.4% 84 20.1% 6
Small household goods 126% 88 14.1% 5 133% 22 145% 9 12.3% 9 14.6% 3 123% 39 4.9% 1
Sports goods 57% 40 0.0% 0 42% 7 36% 2 15% 5 42% 1 75% 24 2.8% 1
Toys 14.6% 102 18.4% 7 23.9% 39 18.8% 11 16.5% 12 21.3% 4 83% 26 7.5% 2
Other 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Car / bike parts 20% 14 3.0% 1 05% 1 2.0% 1 08% 1 0.0% 0 32% 10 10% 0
Computer goods 0.5% 4 0.0% 0 05% 1 07% 0 0.6% 0 0.0% 0 07% 2 0.0% 0
Craft / stationary goods 22% 15 0.0% 0 39% 6 1.7% 1 16% 1 0.0% 0 20% 6 1.0% 0
E-cigarettes 0.1% 1 0.0% 0 05% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Flowers 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 10% 0
Gifts 18% 13 1.1% 0 36% 6 0.7% 0 29% 2 0.0% 0 08% 2 48% 1
Health / beauty products 35% 24 11% 0 18% 3 3.0% 2 6.0% 4 0.8% 0 46% 15 0.0% 0
Insurance 0.1% 1 0.0% 0 05% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Pet food / accessories 1.9% 13  0.0% 0 41% 7 0.7% 0 13% 1 12% 0 12% 4 2.9% 1
Solar panels 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Video games 0.7% 5 0.0% 0 22% 4 1.0% 1 0.0% 0 0.0% 0 0.0% 0 14% 0
(None) 2.9% 20 4.6% 2 40% 7 34% 2 41% 3 0.0% 0 17% 5 46% 1
(Same goods as before) 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Weighted base: 698 37 165 61 71 18 316 30
Sample: 600 49 118 61 83 60 165 64
Q35 Which goods or services are you likely to purchase in the future via electronic (home/mobile) shopping? [MR]
Those that make use of electronic home shopping at Q33
Food 154% 108 20.1% 7 12.3% 20 7.0% 4 16.5% 12 18.4% 3 17.1% 54 21.6% 6
Clothes 387% 270 259% 10 36.1% 59 52.7% 32 56.8% 40 47.0% 8 344% 109 38.0% 11
Banking / finance 46% 32 3.0% 1 18% 3 41% 2 84% 6 19.3% 3 39% 12 129% 4
Books 41.0% 286 30.4% 11 240% 40 34.8% 21 50.9% 36 54.9% 10 48.8% 155 46.6% 14
CDs, DVDs, music 35.7% 249 22.6% 8 323% 53 321% 20 495% 35 42.3% 8 36.4% 115 338% 10
DIY goods 53% 37 25% 1 74% 12 7.8% 5 42% 3 6.0% 1 46% 15 2.9% 1
Furniture/ carpets 6.6% 46 4.1% 2 98% 16 53% 3 78% 6 85% 2 55% 17 23% 1
Garden items 6.0% 42 6.3% 2 53% 9 41% 2 9.6% 7 7.9% 1 59% 19 46% 1
Holiday and / or travel 7.3% 51 6.3% 2 28% 5 24% 1 135% 10 37.9% 7 T14% 24 9.3% 3
tickets
Jewellery 1.0% 7 0.0% 0 06% 1 61% 4 0.0% 0 43% 1 03% 1 0.0% 0
Major electrical items 16.7% 117 16.5% 6 21.6% 36 14.4% 9 15.9% 11 27.0% 5 149% 47 10.8% 3
Small electrical items 22.0% 153 18.7% 7 271.2% 45 183% 11 21.3% 15 28.2% 5 20.8% 66 14.5% 4
Small household goods 113% 79 6.6% 2 131% 22 149% 9 12.8% 9 16.5% 3 103% 33 2.9% 1
Sports goods 58% 40 6.0% 2 42% 7 7.3% 4 6.9% 5 42% 1 64% 20 28% 1
Toys 13.3% 93 11.1% 4 23.6% 39 17.5% 11 14.9% 11 18.2% 3 7.6% 24 48% 1
Other 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Car / bike parts 17% 12 3.0% 1 0.0% 0 0.0% 0 0.8% 1 0.0% 0 32% 10 1.0% 0
Computer goods 0.4% 3 0.0% 0 0.0% 0 07% 0 0.0% 0 0.0% 0 0.7% 2 0.0% 0
Craft / stationary goods 14% 10 0.0% 0 20% 3 17% 1 16% 1 0.0% 0 13% 4 1.0% 0
E-cigarettes 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Flowers 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 32% 1
Gifts 2.2% 15 11% 0 41% 7 20% 1 35% 2 0.0% 0 08% 2 6.2% 2
Health / beauty products 31% 22 0.0% 0 18% 3 3.0% 2 12% 1 0.0% 0 50% 16 0.0% 0
Insurance 0.2% 1 0.0% 0 0.0% 0 10% 1 0.0% 0 45% 1 0.0% 0 0.0% 0
Pet food / accessories 18% 12 0.0% 0 32% 5 07% 0 13% 1 12% 0 15% 5 29% 1
Solar panels 0.1% 1 0.0% 0 0.0% 0 10% 1 00% 0 0.0% 0 0.0% 0 0.0% 0
Video games 0.7% 5 0.0% 0 22% 4 1.0% 1 0.0% 0 0.0% 0 0.0% 0 14% 0
(None) 124% 87 21.9% 8 150% 25 164% 10 83% 6 2.0% 0 105% 33 14.4% 4
(Same goods as before) 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Weighted base: 698 37 165 61 71 18 316 30
Sample: 600 49 118 61 83 60 165 64
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Q36 Now thinking about the Tendring district. Are there any new retailers that you would like to see in Tendring? [MR]

Aldi 1.6% 16 12.7% 8 0.0% 0 13% 1 55% 6 0.0% 0 0.0% 0 16% 1
Aldo Shoes 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 05% 2 0.0% 0
Ann Harvey clothing 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 13% 0 0.0% 0 0.0% 0
Asda 45% 45 8.8% 6 143% 31 2.0% 2 52% 6 0.0% 0 02% 1 09% 0
B&M 0.0% 0 0.0% 0 0.0% 0 05% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
B&Q 0.1% 1 0.0% 0 0.0% 0 08% 1 00% 0 0.8% 0 0.0% 0 0.0% 0
Barclays 0.1% 1 0.0% 0 0.0% 0 0.0% 0 05% 1 0.0% 0 0.0% 0 0.0% 0
Bellaltalia 0.6% 6 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 13% 6 0.0% 0
BHS 11% 11 09% 1 41% 9 23% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Body Shop 0.1% 1 0.0% 0 0.7% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Bon Marche 0.5% 5 0.6% 0 0.0% 0 42% 4 04% 0 0.0% 0 02% 1 00% 0
Boots 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 02% 1 00% 0
Burger King 0.1% 1 0.0% 0 0.7% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Card Factory 0.2% 2 0.0% 0 0.0% 0 14% 1 05% 1 0.0% 0 0.0% 0 0.0% 0
Clarks 0.2% 2 27% 2 0.0% 0 05% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Co-op 0.1% 1 0.0% 0 05% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Costa 0.2% 2 0.0% 0 04% 1 14% 1 04% 0 0.0% 0 0.0% 0 0.0% 0
Cotswold Outdoor 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 48% 1 0.0% 0 0.0% 0
Debenhams 35% 35 0.0% 0 89% 19 7.0% 6 4.6% 5 0.6% 0 10% 5 0.0% 0
DFS 0.3% 3 0.0% 0 14% 3 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Dorothy Perkins 0.2% 2 0.0% 0 0.0% 0 2.0% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Early Learning Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 0 0.0% 0 0.0% 0
Edinburgh Woollen Mill 0.2% 2 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 05% 2 0.0% 0
Evans clothing 0.3% 3 0.0% 0 0.0% 0 14% 1 00% 0 13% 0 02% 1 00% 0
Farmfoods 0.1% 1 0.0% 0 02% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Fat Face 0.1% 1 09% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Fenwick 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.3% 2 0.0% 0
Frankie and Bennys 0.1% 1 00% 0 04% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Furniture Village 0.1% 1 0.0% 0 0.0% 0 08% 1 00% 0 0.0% 0 0.0% 0 0.0% 0
Gap 0.1% 1 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0
H&M 0.2% 2 0.0% 0 04% 1 11% 1 0.0% 0 31% 1 0.0% 0 0.0% 0
HMV 0.3% 3 0.0% 0 14% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Hobbycraft 0.3% 3 0.0% 0 0.0% 0 0.0% 0 32% 3 0.0% 0 0.0% 0 0.0% 0
Hollister 0.4% 4 0.0% 0 13% 3 0.0% 0 0.0% 0 0.0% 0 03% 2 0.0% 0
Home Bargains 0.1% 1 0.0% 0 0.7% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Homebase 0.2% 2 0.0% 0 0.8% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
House of Fraser 1.5% 15 0.0% 0 0.0% 0 12% 1 1.0% 1 08% 0 28% 13 0.0% 0
lkea 1.1% 12 0.0% 0 2.0% 4 1.7% 1 04% 0 26% 1 09% 4 0.9% 0
John Lewis 77% 77 0.0% 0 25% 5 7.0% 6 47% 5 16.9% 4 11.7% 54 6.4% 3
KFC 0.1% 1 0.0% 0 0.0% 0 0.0% 0 05% 1 0.0% 0 0.0% 0 0.0% 0
Krispy Kreme 0.4% 4 0.0% 0 21% 4  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Kurt Geiger 0.1% 1 17% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Lakeland 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 11% 0 05% 2 0.0% 0
Lidl 1.9% 19 6.6% 4  0.0% 0 0.0% 0 42% 4  0.0% 0 21% 10 1.6% 1
Mango clothing 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 05% 2 0.0% 0
Marks & Spencer 22% 22 6.2% 4 2.0% 4 81% 7 38% 4 0.6% 0 0.7% 3 0.0% 0
Matalan 19% 19 0.9% 1 80% 17 05% 0 05% 1 0.0% 0 0.0% 0 0.0% 0
McDonalds 0.9% 9 0.0% 0 0.0% 0 10.5% 9 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Morrisons 16% 16 1.3% 1 0.0% 0 0.0% 0 09% 1 0.0% 0 30% 14 07% 0
Moathercare 0.1% 1 09% 1 0.0% 0 0.0% 0 0.0% 0 10% 0 0.0% 0 0.0% 0
Nandos 0.3% 3 0.0% 0 10% 2 0.0% 0 0.0% 0 31% 1 0.0% 0 0.0% 0
Natwest 0.1% 1 0.0% 0 0.0% 0 0.0% 0 05% 1 0.0% 0 0.0% 0 0.0% 0
New Look 0.2% 2 0.0% 0 0.0% 0 15% 1 05% 1 0.0% 0 0.0% 0 0.0% 0
Next 14% 14 0.0% 0 0.0% 0 131% 11 14% 2 08% 0 02% 1 00% 0
Nike 0.1% 1 0.0% 0 07% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Oasis Clothing 0.1% 1 0.0% 0 0.7% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
PizzaHut 0.0% 0 0.0% 0 0.0% 0 05% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Post Office 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 02% 1 0.0% 0
Poundland 0.2% 2 0.0% 0 0.0% 0 14% 1 05% 1 0.0% 0 0.0% 0 0.0% 0
Pret a Manger 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 21% 1 0.0% 0 0.0% 0
Primark 17.7% 177 12.5% 8 382% 83 14.4% 12 12.0% 13 10.6% 3 120% 55 8.8% 4
River Island 0.7% 7 0.0% 0 27% 6 0.8% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Sainsbury's 1.1% 11 87% 6 0.0% 0 15% 1 22% 2 22% 1 03% 2 0.0% 0
Screwfix 0.3% 3 0.0% 0 13% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Shoe Zone 0.1% 1 0.0% 0 0.0% 0 17% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Simply Be 0.1% 1 0.0% 0 0.0% 0 14% 1 00% 0 0.0% 0 0.0% 0 0.0% 0
Smyths Toys 0.1% 1 0.0% 0 0.7% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Specsavers 0.0% 0 0.0% 0 0.0% 0 05% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Starbucks 0.2% 2 17% 1 04% 1 00% 0 04% 0 0.0% 0 0.0% 0 0.0% 0
Tesco 1.2% 12 22% 1 0.0% 0 42% 4 47% 5 0.0% 0 02% 1 28% 1
The White Company 0.1% 1 0.0% 0 0.0% 0 0.0% 0 10% 1 1.0% 0 0.0% 0 0.0% 0
TK Maxx 0.3% 3 0.0% 0 12% 3 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
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Topman 0.7% 7 0.0% 0 3.0% 7 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Topshop 0.5% 5 0.0% 0 20% 4  0.0% 0 05% 1 0.0% 0 0.0% 0 0.0% 0

ToysR Us 0.2% 2 0.0% 0 1.0% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Waitrose 1.8% 18 11.2% 7 16% 4  0.8% 1 25% 3 13% 0 0.8% 4  0.7% 0

Wallis 0.1% 1 0.0% 0 07% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Waterstones 0.1% 1 0.0% 0 0.0% 0 0.0% 0 09% 1 0.0% 0 0.0% 0 0.0% 0

Wetherspoons 0.1% 1 0.0% 0 0.0% 0 08% 1 04% 0 0.0% 0 0.0% 0 0.0% 0

Wilko 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 02% 1 00% 0

Woolworths 0.1% 1 17% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Y ours Clothing 0.1% 1 0.0% 0 0.0% 0 1.4% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Zara 0.8% 8 0.0% 0 0.7% 1 0.0% 0 1.0% 1 16% 0 12% 5 0.0% 0

General shops - Bakers 0.0% 0 06% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

General shops - Book stores  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 07% 0

General shops - Butchers 0.2% 2 0.0% 0 0.0% 0 20% 2 0.0% 0 08% 0 0.0% 0 0.0% 0

General shops - Chemists 0.0% 0 0.0% 0 0.0% 0 0.0% 0 04% 0 0.0% 0 0.0% 0 0.0% 0

General shops - Childrens 0.8% 8 17% 1 27% 6 0.0% 0 05% 1 00% 0 0.0% 0 0.0% 0
clothes stores

General shops - Chinaand 0.1% 1 0.0% 0 04% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Glassware stores

General shops - Cinema 0.3% 3 15% 1 04% 1 12% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0

General shops - Clothes 16% 16 0.6% 0 44% 10 2.6% 2 04% 0 0.0% 0 06% 3 15% 1
stores

General shops- Delicatessen  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

General shops - Department 0.7% 7 35% 2 15% 3 0.0% 0 0.0% 0 0.0% 0 0.2% 1 07% 0
stores

General shops- DIY / 0.4% 4 11% 1 0.0% 0 0.0% 0 0.0% 0 21% 1 05% 2 0.0% 0
Hardware stores

General shops - Electrical 0.1% 1 0.6% 0 0.0% 0 0.0% 0 0.0% 0 13% 0 0.0% 0 0.0% 0
applicances stores

General shops - Food stores  0.3% 3 21% 1 02% 1 08% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0

General shops - Furniture 0.3% 3 0.0% 0 12% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
stores

General shops - 0.1% 1 0.0% 0 0.0% 0 05% 0 0.0% 0 08% 0 0.0% 0 0.0% 0
Greengrocers

General shops- Independent  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 13% 0 0.0% 0 0.0% 0
stores

General shops- Mensclothes  0.4% 4 0.6% 0 0.9% 2 14% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
stores

General shops - Mobility 0.1% 1 0.0% 0 0.0% 0 1.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
shops for elderly / disabled

General shops - Restaurants ~ 0.2% 2 0.0% 0 04% 1 12% 1 0.0% 0 13% 0 0.0% 0 0.0% 0

General shops - Shoe shops 0.6% 6 0.0% 0 04% 1 05% 0 04% 0 13% 0 09% 4  0.0% 0

General shops - Sports wear 0.1% 1 00% 0 0.0% 0 0.0% 0 05% 1 00% 0 0.0% 0 0.0% 0
stores

General shops - Teenage 0.1% 1 0.9% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
clothes stores

General shops - Toy stores 0.1% 1 0.9% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

General shops - Womens 0.7% 7 0.6% 0 27% 6 0.0% 0 0.0% 0 0.0% 0 02% 1 0.0% 0
clothes stores

Other 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Don't know 98% 98 7.8% 5 05% 1 64% 5 6.0% 6 10.2% 3 148% 68 21.1% 9

No retailers needed 42.8% 429 31.9% 20 26.0% 56 37.5% 32 438% 47 44.1% 11 51.6% 237 55.4% 24

Weighted base: 1003 63 217 84 108 26 460 44

Sample: 1002 100 183 100 141 100 276 102

GEN Gender of respondent.

Male 328% 329 25.7% 16 41.1% 89 31.5% 27 24.4% 26 31.9% 8 324% 149 30.1% 13

Female 67.2% 674 74.3% 47 58.9% 128 68.5% 58 75.6% 82 68.1% 18 67.6% 311 69.9% 31

Weighted base: 1003 63 217 84 108 26 460 44

Sample: 1002 100 183 100 141 100 276 102
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AGE Could I ask, how old are you?

18 — 24 years 48% 48 35% 2 80% 17 57% 5 83% 9 62% 2 26% 12 36% 2
2534 years 132% 133 54% 3 268% 58 176% 15 128% 14 14.4% 4 79% 36 55% 2
35-44 years 15.7% 157 21.0% 13 21.4% 46 18.6% 16 19.7% 21 94% 2 12.1% 56 5.4% 2
45 — 54 years 158% 159 11.1% 7 209% 45 18.2% 15 20.8% 23 12.4% 3 12.9% 59 14.2% 6
55— 64 years 18.2% 183 17.7% 11 7.9% 17 16.9% 14 15.8% 17 23.7% 6 22.7% 104 28.6% 13
65+ years 29.4% 295 37.9% 24 140% 30 221% 19 213% 23 29.8% 8 37.8% 174 39.3% 17
(Refused) 2.8% 28 34% 2 09% 2 0.9% 1 13% 1 4.0% 1 41% 19 35% 2
Weighted base: 1003 63 217 84 108 26 460 44
Sample: 1002 100 183 100 141 100 276 102
ADU How many adults, including yourself, live in your household (16 years and above)?

One 19.2% 193 22.4% 14 202% 44 15.9% 13 16.2% 17 25.3% 7 19.6% 90 17.0% 7
Two 52.2% 524 59.1% 37 491% 106 545% 46 49.2% 53 54.6% 14 52.2% 240 59.7% 26
Three 155% 156 9.0% 6 15.0% 32 13.2% 11 19.9% 22 11.0% 3 16.4% 75 15.1% 7
Four or more 9.0% 90 6.5% 4 100% 22 120% 10 109% 12 9.0% 2 82% 38 5% 3
(Refused) 40% 40 2.9% 2 58% 13 4.4% 4 38% 4  0.0% 0 36% 17 2.3% 1
Weighted base: 1003 63 217 84 108 26 460 44
Sample: 1002 100 183 100 141 100 276 102
CHI How many children aged under 16 years old are there living in your household?

None 69.0% 692 65.4% 41 493% 107 55.7% 47 73.0% 79 72.1% 19 79.0% 363 8L7% 36
One 10.8% 109 8.7% 5 211% 46 172% 15 90% 10 10.4% 3 53% 25 13.2% 6
Two 14.0% 141 19.5% 12 21.1% 46 16.1% 14 12.6% 14 17.5% 5 10.9% 50 1.8% 1
Three 16% 16 35% 2 41% 9 29% 2 10% 1 0.0% 0 03% 2 0.0% 0
Four or more 0.9% 9 0.0% 0 07% 1 29% 2 05% 1 0.0% 0 0.9% 4 0.9% 0
(Refused) 36% 36 2.9% 2 3% 8 52% 4 38% 4 0.0% 0 36% 17 23% 1
Weighted base: 1003 63 217 84 108 26 460 44
Sample: 1002 100 183 100 141 100 276 102
CAR How many cars does your household own or have the use of?

None 95% 95 157% 10 129% 28 10.6% 9 34% 4 12.6% 3 86% 40 3.9% 2
One 39.1% 392 41.6% 26 35.9% 78 435% 37 25.9% 28 42.5% 11 422% 194 41.1% 18
Two 34.0% 340 34.7% 22 34.1% 74 27.71% 23 50.9% 55 32.8% 9 306% 141 37.8% 17
Three or more 128% 129 5.7% 4 11.0% 24 13.0% 11 15.6% 17 11.5% 3 13.9% 64 14.8% 7
(Refused) 46% 46 2.3% 1 6.0% 13 52% 4 42% 5 0.6% 0 4.6% 21 23% 1
Weighted base: 1003 63 217 84 108 26 460 44
Sample: 1002 100 183 100 141 100 276 102

OCC What is the occupation of the main income earner in the household?

Occupation/ job description  54.3% 545 469% 30 69.1% 150 50.6% 43 702% 76 61.3% 16 453% 208 51.1% 23
(PLEASE WRITE IN)

Retired - has aprivate 21.3% 213 22.9% 14 11.0% 24 18.2% 15 13.8% 15 21.0% 5 27.3% 125 31.6% 14
pension (PLEASE WRITE
IN PREVIOUS
OCCUPATION)

Retired - ONLY hasa 9.2% 92 13.2% 8 60% 13 88% 7 7.3% 8 9.6% 2 107% 49 87% 4
BASIC STATE PENSION
(Does not have ANY
private pensions)

Unemployed / on benefits/ 28% 28 3.0% 2 72% 16 3.6% 3 16% 2 13% 0 12% 6 0.0% 0
disabled / long-term sick

(Refused) 124% 124 14.1% 9 66% 14 188% 16 7.1% 8 6.9% 2 156% 72 8.6% 4
Weighted base: 1003 63 217 84 108 26 460 44
Sample: 1002 100 183 100 141 100 276 102
EMP Is the chief wage earner in full-time or part-time employment?
Those who are employed at OCC
Full-time 81.9% 446 831% 25 80.0% 120 922% 39 884% 67 76.0% 12 80.0% 167 741% 17
Part-time 156% 85 16.9% 5 189% 28 7.8% 3 11.6% 9 20.9% 3 144% 30 25.9% 6
Other 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Currently on sabbatical 0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 22% 0 0.0% 0 0.0% 0
(Refused) 25% 13 0.0% 0 1.0% 2 0.0% 0 0.0% 0 0.9% 0 56% 12 0.0% 0
Weighted base: 545 30 150 43 76 16 208 23
Sample: 430 34 103 43 78 44 90 38
Column %ges.
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By Zone Tendring Household Survey Page 56
Weighted: for WYG May 2015
Total Zonel Zone?2 Zone3 Zone4 Zoneb5 Zone 6 Zone7
HOM Do you own your own home?
Yes 776% 778 73.5% 46 674% 146 77.1% 65 76.5% 83 82.0% 21 82.7% 381 80.8% 36
No 16.8% 169 22.9% 14 27.2% 59 17.2% 15 17.9% 19 16.0% 4 11.2% 51 13.3% 6
(Refused) 56% 56 3.6% 2 54% 12 57% 5 56% 6 2.0% 1 61% 28 59% 3
Weighted base: 1003 63 217 84 108 26 460 44
Sample: 1002 100 183 100 141 100 276 102
ETH To ensure we get a representative sample can | please ask what you consider your ethnicity to be?
White 924% 926 953% 60 95.7% 208 89.9% 76 958% 104 96.4% 25 89.4% 411 965% 43
Indian 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.5% 2 0.0% 0
Pakistani 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Bangladeshi 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Other Asian 0.5% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 11% 5 0.0% 0
Black Caribbean 0.3% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 3 0.0% 0
Black African 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Other Black 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 03% 2 0.0% 0
Chinese 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Mixed Race 0.8% 8 17% 1 04% 1 0.0% 0 0.0% 0 06% 0 12% 6 0.0% 0
Other Ethnic Group 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
(Refused) 5.7% 57 2.9% 2 4.0% 9 10.1% 9 42% 5 3.0% 1 67% 31 35% 2
Weighted base: 1003 63 217 84 108 26 460 a4
Sample: 1002 100 183 100 141 100 276 102
PC Postcode Sector
Co11 27% 27 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 59% 27 0.0% 0
COo12 0.9% 9 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 20% 9 0.0% 0
CO111 22% 22 0.0% 0 0.0% 0 0.0% 0 208% 22 0.0% 0 0.0% 0 0.0% 0
CO112 32% 32 0.0% 0 0.0% 0 0.0% 0 293% 32 0.0% 0 0.0% 0 0.0% 0
C0123 25% 25 0.0% 0 0.0% 0 295% 25 0.0% 0 0.0% 0 0.0% 0 0.0% 0
C0O124 36% 36 0.0% 0 0.0% 0 425% 36 0.0% 0 0.0% 0 0.0% 0 0.0% 0
CO125 20% 20 0.0% 0 0.0% 0 243% 20 0.0% 0 0.0% 0 0.0% 0 0.0% 0
CO130 32% 32 505% 32 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
CO139 11% 11 17.3% 11 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
CO148 20% 20 322% 20 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
CO151 16% 16 0.0% 0 72% 16 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
C0O152 13% 13 0.0% 0 59% 13 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
CO153 35% 35 0.0% 0 16.0% 35 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
CO154 23% 23 0.0% 0 105% 23 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
CO155 15% 15 0.0% 0 68% 15 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
CO156 36% 36 0.0% 0 167% 36 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
CO160 0.3% 3 0.0% 0 0.0% 0 38% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0
CO167 18% 18 0.0% 0 84% 18 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
CO168 39% 39 0.0% 0 179% 39 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
C0O169 23% 23 0.0% 0 106% 23 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
co27 13% 13 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 28% 13 0.0% 0
C028 41% 41 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 90% 41 0.0% 0
C029 10% 10 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 22% 10 0.0% 0
CO30 33% 33 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 73% 33 0.0% 0
CO33 36% 36 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 78% 36 0.0% 0
CO34 31% 32 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 69% 32 0.0% 0
C039 21% 21 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 46% 21 0.0% 0
Co40 30% 30 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 65% 30 0.0% 0
Co43 37% 37 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 80% 37 0.0% 0
Co45 6.6% 66 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 144% 66 0.0% 0
C0o49 28% 28 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 61% 28 0.0% 0
CO63 42% 42 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 91% 42 0.0% 0
CO64 35% 35 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 76% 35 0.0% 0
CO70 21% 21 0.0% 0 0.0% 0 0.0% 0 194% 21 0.0% 0 0.0% 0 0.0% 0
CO76 18% 18 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 404% 18
Ccor7 18% 18 0.0% 0 0.0% 0 0.0% 0 169% 18 0.0% 0 0.0% 0 0.0% 0
CO78 15% 15 0.0% 0 0.0% 0 0.0% 0 136% 15 0.0% 0 0.0% 0 0.0% 0
CO79 26% 26 0.0% 0 0.0% 0 0.0% 0 0.0% 01000% 26 0.0% 0 0.0% 0
1P9 2 26% 26 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 59.6% 26
Weighted base: 1003 63 217 84 108 26 460 44
Sample: 1002 100 183 100 141 100 276 102
Column %ges.
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By Zone Tendring Household Survey Page 57
Weighted: for WYG May 2015
Total Zonel Zone2 Zone3 Zone4 Zoneb5 Zone 6 Zone7
ZON Zone
Zonel 6.3% 63100.0% 63 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Zone?2 21.6% 217 0.0% 0100.0% 217 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Zone3 84% 84 0.0% 0 0.0% 0100.0% 84 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Zone 4 10.8% 108 0.0% 0 0.0% 0 0.0% 0100.0% 108 0.0% 0 0.0% 0 0.0% 0
Zone5 26% 26 0.0% 0 0.0% 0 0.0% 0 0.0% 0100.0% 26 0.0% 0 0.0% 0
Zone 6 459% 460 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0100.0% 460 0.0% 0
Zone7 44% 44 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0100.0% 44
Weighted base: 1003 63 217 84 108 26 460 44
Sample: 1002 100 183 100 141 100 276 102
Column %ges.
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APPENDIX D

WYG Planning
Tendring Retail Capacity Study

Table 1: Population and Convenience Goods expenditure per capita

Population Per capita expenditure
Convenience (£)
2020 2025 2015 2020 2025
1 19,658 20,457 21,288 22,354 2,129 2,144 2,155 2,170
2 66,576 69,282 72,098 75,706 2,011 2,025 2,035 2,049
3 25,526 26,564 27,643 29,026 2,054 2,069 2,079 2,094
4 32,911 34,249 35,641 37,424 2,239 2,255 2,266 2,282
TDC total
(zone s1-4) | 144,671 150,551 156,670 164,510
5 8,009 8,448 8,806 9,250 2,103 2,118 2,129 2,144
6 142,526 149,994 156,803 165,426 1,990 2,004 2,014 2,028
7 13,530 13,802 14,058 14,451 2,321 2,337 2,349 2,366
Total 308,736 322,795 336,337 353,637
Notes:

a. Zones based on the following postcode sectors
1-C0130, CO139 and CO14 8

2-C015 1, CO15 2, CO15 3, CO15 4, CO15 5, CO15 6, CO16 7, CO16 8 and CO16 9

3-C012 3, CO12 4, CO12 5 and CO16 0

4-CO11 1, CO11 2, CO7 0, CO7 7 and CO7 8

5-C079

6-CO11,C012,C027,C0O28,CO29,CO30,CO3 3, CO3 4, CO3 8, CO39, CO40,CO43,C045,CO49, CO6 3 and CO6 4

7-CO7 6 and IP9 2

b. Per capita expenditure derived from Experian MMG3 data (2015 report)

c. For Zones 1-4, 2015 Population derived from Experian MMG3 data (Dec 2015 report) and population growth rate provided by Tendring District Council is applied to project population at 2020, 2025 and 2032.
d. For Zones 5 - 7, population is provided by Experian MMG3 data (Dec 2015 report)

e. Per capita expenditure projected forward using forecast growth rates taken from Table 1a of Experian Retail Planner Briefing Note 13 (October 2015)

f. Expenditure excludes Special Forms of Trading in line with 'adjusted' allowance derived from Annex 3 of Experian Retail Planner Briefing Note 13

2014 Prices
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Table 2A: Total convenience goods expenditure

Expenditure (£m) Growth (£m)
Convenience Convenience
2020 2025 2032 2015-20 2015-25 2015-32
1 41.9 43.9 45.9 48.5 2.0 4.0 6.7
2 133.9 140.3 146.7 155.1 6.4 12.9 21.3
3 52.4 54.9 57.5 60.8 2.5 5.0 8.3
4 73.7 77.2 80.8 85.4 3.5 7.1 11.7
TDC total
(zone 1-4)| 301.8 316.3 330.8 349.8 14.5 29.0 48.0
5 16.8 17.9 18.7 19.8 1.0 1.9 3.0
6 283.6 300.6 315.8 335.5 17.0 32.2 51.9
7 31.4 32.3 33.0 34.2 0.9 1.6 2.8
Total 633.7 667.1 698.4 739.4 33.3 64.7 105.6

Table 2B: Convenience goods expenditure split between main food shopping and top-up
food shopping spend

Expenditure (£m)
Convenience - 2015

Main Top-up Total

1 32.8 9.0 41.9
2 110.6 23.2 133.9
3 41.7 10.8 52.4

4 60.6 13.1 73.7

TDC total

(zone 1-4)| 2457 56.1 301.8
5 13.6 3.2 16.8

6 232.9 50.7 283.6
7 26.0 5.4 31.4

Total 518.2 115.5 633.7
Notes:

a. Zones based on the following postcode sectors

1-C0130, CO139 and CO14 8

2 -CO015 1, CO15 2, CO15 3, CO15 4, CO15 5, CO15 6, CO16 7, CO16 8 and CO16 9

3-C012 3,C012 4, CO12 5 and CO16 0

4-C011 1, CO11 2, CO7 0, CO7 7 and CO7 8

5-C079

6-CO11,C012,C027, CO28,C0O29,CO30,CO3 3,CO34,CO38,CO39,CO40,CO43,CO45,CO49, CO6 3 and CO6 4

7 -CO7 6 and IP9 2

b. Per capita expenditure derived from Experian MMG3 data (December 2015 report)

c. Per capita expenditure projected forward using forecast growth rates taken from Table 1a of Experian Retail Planner Briefing Note 13
d. Expenditure excludes Special Forms of Trading in line with 'adjusted’ allowance derived from Annex 3 of Experian Retail Planner Briefing Note 13

e. Figures derived from multiplying per capita expenditure with population within each zone using data provided at Table 1

2014 Prices
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WYG Planning
Tendring Retail Capacity Study

Table 3: Convenience goods shopping patterns

Total Zone 1l Zone 2 Zone 3 Zone 4 Zone 5 Zone 6 Zone 7
Mainfood Top-up Mainfood Top-up Mainfood Top-up Mainfood Top-up Mainfood Top-up Mainfood Top-up  Mainfood Top-up Mainfood Top-up

(%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%)

Zone 1 (Frinton and Walton)

Co-op, Connaught Avenue, Frinton 0.3% 0.6% 6.4% 4.6% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.8% 0.0% 0.0%)
Co-op, the Triangle, Frinton 1.0% 13% 18.6% 21.1% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Iceland, the Triangle, Frinton 0.2% 1.3% 3.9% 21.3% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%)
Co-op, 74 High Street, Walton on the Naze 0.3% 0.4% 4.5% 4.6% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.6% 1.0% 0.0% 0.0% 0.0% 1.4%
Tesco Express Walton on the Naze 0.2% 0.3% 3.2% 5.6% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%)
Frinton on Sea Town Centre 0.0% 0.5% 0.0% 8.4% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
The Triangle, Frinton (district centre) 0.0% 0.1% 0.0% 1.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%)
Walton-on-the-Naze Town Centre 0.0% 0.3% 0.0% 4.2% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Kirby-le-Soken 0.0% 0.1% 0.0% 1.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%)
One Stop, Frinton Road, Kirby Cross 0.0% 0.3% 0.0% 5.3% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
SUB TOTAL (ZONE 1) 2.0% 5.1% 36.7% 76.9% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.6% 1.0% 0.0% 0.8% 0.0% 1.4%

Zone 2 (Clacton, Little Clacton, Jaywick)

Sainsbury's, High Street, Clacton 11% 3.0% 0.8% 0.0% 4.0% 12.0% 13% 1.0% 1.0% 13% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Marks &Spencer, Pier Avenue, Clacton 0.3% 0.2% 0.0% 1.4% 1.6% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%!
Morrisons, Waterglade Retail Park, Clacton 5.8% 2.8% 3.2% 0.0% 22.4% 12.0% 4.8% 0.0% 13% 0.0% 0.0% 0.0% 0.2% 0.0% 0.0% 0.0%
Morrisons, Centenary Way, 7.8% 3.3% 17.6% 4.2% 28.2% 11.6% 2.2% 0.0% 2.3% 0.8% 0.0% 1.0% 0.3% 0.5% 0.0% 0.0%!
Tesco, Brook Retail Park 7.1% 5.5% 24.9% 6.4% 24.7% 21.0% 0.8% 2.2% 1.5% 0.6% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Farmfood, Valleybridge Road 0.0% 0.0% 0.8% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%!
Co-op Bull Hill Road 0.1% 0.2% 0.0% 2.2% 0.3% 0.3% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Iceland, Waterglade Retail park, Clacton 0.4% 0.4% 0.0% 0.0% 1.3% 1.9% 0.0% 0.0% 1.2% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%!
Lidl, Old Road/Castle Road, Clacton 0.7% 0.5% 0.0% 0.0% 2.9% 2.1% 0.0% 0.0% 1.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Lidl, St Osyth Road, Clacton 0.3% 0.3% 2.1% 0.0% 0.4% 0.8% 0.0% 0.0% 1.2% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 1.7%
Tesco Express, St Osyth Road 0.3% 1.2% 2.1% 0.0% 0.7% 5.1% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Clacton and Spring Roads, St Osyth (local centre) 0.0% 0.2% 0.0% 0.0% 0.0% 0.8% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%!
Clacton town Centre 0.0% 1.0% 0.0% 0.0% 0.0% 3.4% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.5% 0.0% 0.0%
Great Clacton district centre 0.0% 0.1% 0.0% 0.0% 0.0% 0.3% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%!
0ld Road, Clacton (district centre) 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Co-op, 162-164 Old Road, Clacton 0.0% 0.2% 0.0% 0.0% 0.0% 0.9% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%!
One Stop, St. John's Road, Clacton on sea 0.0% 0.7% 0.0% 0.0% 0.0% 2.8% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Aldi, Pier Avenue, Clacton 2.7% 1.9% 4.3% 1.0% 8.9% 6.3% 0.8% 0.0% 4.4% 2.2% 0.9% 2.0% 0.0% 0.0% 0.0% 2.6%
Co-op, 53 Frinton Road, Holland On sea 0.1% 0.2% 0.0% 1.0% 0.5% 0.5% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Tesco Express, Frinton Road, Holland on Sea 0.1% 2.0% 0.0% 0.0% 0.3% 8.2% 0.0% 1.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%!
Bockings Elm, Clacton (local centre) 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Broadway, Jaywick (local centre) 0.0% 0.2% 0.0% 0.0% 0.0% 0.9% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%!
Holland on sea (district centre) 0.0% 0.2% 0.0% 1.4% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
The Street, Little Clacton (local centre) 0.0% 0.2% 0.0% 0.0% 0.0% 0.8% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%!
Jaywick 0.0% 0.2% 0.0% 0.0% 0.0% 0.8% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%!
Little Clacton 0.0% 0.1% 0.0% 0.0% 0.0% 0.5% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Co-op, Coopers Lane, Clacton 0.0% 0.2% 0.0% 0.0% 0.0% 1.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%!
SUB TOTAL (ZONE 2) 26.9% 24.6% 55.8% 17.6% 95.9% 94.0% 10.0% 4.2% 13.6% 4.9% 0.9% 2.9% 0.6% 1.0% 0.0% 4.4%

Zone 3 ( Harwich, Dovercourt, Thorpe Le Soken)

Tesco Express, Thrope Le Soken 0.0% 0.8% 0.0% 2.6% 0.0% 1.4% 0.0% 3.2% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%!
Asda, Main Road, Dovercourt 1.4% 2.8% 0.0% 0.0% 0.0% 0.0% 14.6% 28.2% 1.6% 1.6% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Co-op, High Street, Dovercourt 0.0% 0.2% 0.0% 0.0% 0.0% 0.0% 0.0% 2.5% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%!
Iceland, 246/250 High Street, Dovercourt 0.1% 0.7% 0.0% 0.0% 0.0% 0.0% 1.6% 7.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Lidl, Parkestone Road, Harwich 1.0% 0.5% 0.8% 0.0% 0.0% 0.0% 9.2% 3.9% 2.4% 13% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%!
Morrisons, Iconfield Park, Garland Road, Harwich 5.7% 3.0% 1.8% 1.0% 0.0% 0.0% 60.1% 23.9% 7.1% 2.4% 0.0% 0.0% 0.0% 1.0% 0.0% 0.0%
Dovercourt Town Centre 0.0% 0.5% 0.0% 0.0% 0.0% 0.0% 0.0% 5.7% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%!
Harwich Town Centre 0.0% 0.2% 0.0% 0.0% 0.0% 0.0% 0.6% 2.2% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
High Street, Thorpe-le-Soken (local centre) 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%!
Upper Dovercourt (local centre) 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Beaumont 0.0% 0.2% 0.0% 0.0% 0.0% 0.9% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%!
Co-op, Fronks Road, Upper Dovercourt 0.0% 0.6% 0.0% 0.0% 0.0% 0.0% 0.0% 6.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
One Stop, Ramsey Road, Harwich 0.0% 0.6% 0.0% 0.0% 0.0% 0.0% 0.0% 6.2% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%!
Parkeston 0.0% 0.1% 0.0% 0.0% 0.0% 0.0% 0.0% 0.7% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Premier, Gravel Hill Way, Dovercourt 0.0% 0.2% 0.0% 0.0% 0.0% 0.0% 0.0% 2.5% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%!
Ramsey 0.0% 0.1% 0.0% 0.0% 0.0% 0.0% 0.0% 1.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
SUB TOTAL (ZONE 3) 8.3% 10.6% 2.6% 3.6% 0.0% 2.3% 86.0% 93.0% 11.1% 5.3% 0.0% 0.0% 0.0% 1.0% 0.0% 0.0%

Zone 4 ( Manningtree and Brightlingsea)

Co-op, 4 Acacia Court, Blenheim Close, Brantham 0.4% 0.9% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 3.9% 7.8% 0.0% 0.0% 0.0% 0.0% 0.0% 1.4%)
Co-op, Riverside Avenue, Manningtree 0.9% 1.3% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 7.9% 9.9% 0.0% 0.0% 0.0% 0.0% 3.3% 5.9%!
Co-op, Samson Road, Brightlingsea 0.2% 0.4% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 2.0% 3.8% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Co-op, Station Road, Brightlingsea 0.0% 0.1% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.6% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%!
Tesco Express, High Street, Manningtree 0.0% 1.2% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 11.3% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Tesco Express, Victoria Road, Brightlingsea 0.0% 0.8% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.4% 7.6% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%!
Brightlingsea Town Centre 0.0% 0.3% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 2.5% 0.0% 1.0% 0.0% 0.0% 0.0% 0.0%
Clacton Road, ElImstead Market (local centre) 0.0% 0.2% 0.0% 0.0% 0.0% 0.8% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%!
Town Centre 0.1% 0.4% 0.0% 0.0% 0.0% 0.8% 0.0% 0.0% 1.0% 2.0% 0.0% 0.0% 0.0% 0.0% 0.0% 1.0%
Plough Road, Great Bentley (local centre) 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%!
Station Road, Alresford (local centre) 0.0% 0.2% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.4% 2.3% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Alresford 0.0% 0.3% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 1.6% 0.0% 0.0% 0.0% 0.4% 0.0% 0.0%!
i 0.0% 0.2% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 1.9% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Budgens, Clacton Road, Elmstead Market 0.0% 0.3% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 2.9% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%!
Great Bentley 0.0% 0.1% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 1.2% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Mistley 0.0% 0.1% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.8% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%!
Premier, Main Road, Alresford 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 1.0% 0.0% 0.0% 0.0% 0.0%!
Thorrington 0.0% 0.1% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 13% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%!
SUB TOTAL (ZONE 4) 1.7% 6.9% 0.0% 0.0% 0.0% 1.5% 0.0% 0.0% 15.6% 57.5% 0.0% 2.0% 0.0% 0.4% 3.3% 8.3%
SUB- TOTAL TENDRING (ZONE 1-4) 39.0% 47.2% 95.1% 98.1% 95.9% 97.8% 95.9% 97.2% 40.3% 67.7% 1.5% 5.9% 0.6% 3.1% 3.3% 14.0%
Zone 5
One Stop, Vine Parade, Wivenhoe 0.0% 0.1% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 2.3% 0.0% 0.0% 0.0% 0.0%!
Wivenhoe Town Centre 0.0% 0.1% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 5.9% 0.0% 0.0% 0.0% 0.0%
SUB TOTAL (ZONE 5) 0.0% 0.2% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 8.2% 0.0% 0.0% 0.0% 0.0%

Zone 6 (Colchester)

Aldi, London Road, Lexden Colchester 3.6% 3.5% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 7.5% 8.0% 1.1% 0.0%
Aldi, Magdalen Street, Colchester 3.0% 1.3% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 2.8% 1.6% 17.4% 0.0% 4.8% 2.6% 0.0% 0.0%!
Asda, Turner Rise, Colchester 7.7% 2.8% 0.0% 0.0% 0.7% 0.0% 0.6% 0.0% 4.6% 13% 2.6% 0.0% 14.6% 6.0% 0.8% 0.0%
Co-op, Fiveways Retail Park, Colchester 1.7% 2.4% 0.8% 1.0% 0.4% 0.0% 0.0% 0.0% 2.2% 2.2% 0.0% 0.0% 2.8% 4.6% 0.8% 1.0%
Co-op, Regent Street, Rowhedge, Colchester 0.3% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.6% 0.0% 0.0% 0.0%
Co-op, The Avenue, Wivenhoe, Colchester 0.3% 1.8% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 12.8% 67.8% 0.0% 0.5% 0.0% 0.0%!
Iceland, Turner Rise Retail Park, Colchester 0.5% 0.8% 0.0% 1.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 1.0% 17% 0.0% 0.0%
Marks & Spencer, High Street, Colchester 0.1% 1.8% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.6% 0.6% 3.4% 0.2% 3.8% 0.0% 0.0%!
Sainsbury's, Culver Street/Priory Walk, Colchester 1.8% 1.6% 0.0% 0.0% 0.4% 0.0% 0.0% 0.0% 0.6% 0.0% 0.6% 1.0% 3.4% 3.5% 0.8% 0.0%
Sainsbury's, Tollgate Road, Colchester 13.4% 3.6% 0.0% 0.0% 2.1% 0.5% 0.0% 0.0% 4.3% 0.0% 10.2% 0.0% 25.9% 7.9% 0.0% 0.0%!
Tesco Extra, Highwoods, Colchester 14.1% 5.7% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 20.3% 7.8% 4.1% 1.0% 24.3% 10.9% 10.6% 1.4%
Tesco Superstore, Greenstead Road, Colchester 3.9% 1.1% 0.0% 0.0% 0.0% 0.0% 0.6% 0.0% 7.2% 1.4% 40.3% 5.1% 4.2% 1.9% 0.8% 0.0%!
Tesco Express, London House, Plough Road, Great Bentley, Colchester 0.1% 1.4% 0.0% 0.0% 0.0% 0.9% 0.0% 0.0% 1.0% 8.7% 1.6% 0.0% 0.0% 0.7% 0.0% 0.0%]
Waitrose, St Andrews Avenue, Colchester 4.0% 2.1% 4.1% 0.0% 0.6% 0.0% 2.1% 0.0% 2.7% 0.6% 8.2% 7.8% 6.1% 4.2% 1.5% 0.0%!
Budgens, Drury Road, Colchester 0.0% 0.2% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.4% 0.0% 0.0%
Co-op, Abbots Road, Colchester 0.2% 0.7% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.5% 1.7% 0.0% 0.0%!
Co-op, Chapel Road, West Bergholt 0.0% 2.9% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 6.5% 0.0% 0.0%
Co-op, Harwich Road, Colchester 0.0% 0.2% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.4% 0.0% 0.0%!
Co-op, Mersea Road, Colchester 0.0% 0.6% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 1.4% 0.0% 0.0%
Co-op, Nayland Road, Mile End 0.0% 0.8% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 1.8% 0.0% 0.0%!
Co-op, Old Heath Road, Colchester 0.0% 0.2% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.4% 0.0% 0.0%
Co-op, Shrub End Road, Colchester 0.0% 0.6% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 1.4% 0.0% 0.0%!
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Co-op, The Centre, Estate, Colchester 0.2% 0.2% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.5% 0.4% 0.0% 0.0%
Co-op, The Commons, Prettygate, Colchester 0.1% 0.8% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.2% 1.9% 0.0% 0.0%
Colchester 0.0% 1.8% 0.0% 0.0% 0.0% 0.5% 0.0% 1.0% 0.0% 0.0% 0.0% 0.0% 0.0% 3.5% 0.0% 0.0%!
|Eight Ash Green 0.0% 0.2% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.4% 0.0% 0.0%
Fordham 0.0% 0.2% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.5% 0.0% 0.0%!
Iceland, St. Johns's Walk Shopping Centre, Colchester 0.2% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 2.3% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Marks & Spencer, Colchester Connect BP, Colchester Bypass, Colchester 0.0% 0.7% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 1.5% 0.0% 0.0%
Nayland 0.0% 0.2% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.4% 0.0% 0.0%
Sainsbury's Local, Layer Road, Colchester 0.0% 1.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 2.3% 0.0% 0.0%!
Sainsbury's, Western Approach, Stanway, Colchester 0.2% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.5% 0.0% 0.0% 0.0%
Tesco Express, Bromley Road, Colchester 0.0% 0.8% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 3.2% 0.0% 0.0% 0.0% 1.2% 0.0% 0.0%!
Tesco Express, Crouch Street, Colchester 0.0% 2.2% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 5.0% 0.0% 0.0%
Tesco Express, Magdalen Street, Colchester 0.0% 0.3% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.7% 0.0% 0.0%!
Tesco Express, St Christophers Road, St. John, Colchester 0.2% 1.6% 0.0% 0.0% 0.0% 0.3% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.4% 3.5% 0.0% 0.0%
West Bergholt 0.0% 0.2% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.4% 0.0% 0.0%!
SUB TOTAL (ZONE 6) 55.6% 46.2% 4.9% 1.9% 4.1% 2.2% 3.3% 1.0% 48.1% 27.4% 98.5% 86.0% 97.5% 91.4% 16.2% 2.4%
Zone 7 (Dedham & East Bergholt)
Budgens, The Street, East Bergholt 0.1% 0.3% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 3.3% 6.8%.
Co-op, High Street, Dedham 0.0% 0.8% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 13% 0.0% 0.0% 0.0% 0.8% 0.8% 6.1%
Dedham 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 1.0%
|East Bergholt 0.0% 0.4% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 8.8%
SUB TOTAL (ZONE 7) 0.2% 1.5% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 1.3% 0.0% 0.0% 0.0% 0.8% 4.0%|  22.7%
SUB-TOTALSTUDY AREA (ZONE 1 -7) 94.8% 95.0% 100.0% 100.0% 100.0% 100.0% 99.2% 98.2% 88.5% 96.4% 100.0% 100.0% 98.1% 95.4% 23.5% 39.0%
Outside Study Area
Asda, Stoke Park Drive, Ipswich 0.8% 0.1% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 5.0% 0.0% 0.0% 0.0% 0.0% 0.0% 6.6% 1.4%)
Aldi, Girling Street, Sudbury 0.4% 0.2% 0.0% 0.0% 0.0% .0% 0.0% .0% 0.0% .0% 0.0% 0.0% 0.8% 0.4% 0.0% 0.0%
Capel St. Mary 0.0% 0.4% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 6.4%
Co-op, Dysart Road, 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 1.0%
Co-op, High Street, Hadleigh 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.8% 0.0%
Co-op, The Street, Capel St Mary 0.1% 0.8% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.6% 0.0% 0.0% 0.0% 0.0% 0.0% 0.8% 18.3%
Co-op, The Street, Holbrook 0.1% 1.2% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 2.3% 27.2%
Langham 0.0% 0.3% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.6% 0.0% 0.0%
Lidl, Handford Road, Ipswich 0.2% 0.1% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 1.2% 0.0% 0.0% 0.0% 0.0% 0.0% 1.9% 1.9%
Lidl, Hening Avenue, Ipswich 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.8% 1.0%
Marks & Spencer, Simply Food, London Bridge Station, London 0.0% 0.4% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.8% 0.0% 0.0%
Marks & Spencer, Westgate Street, Ipswich 0.0% 0.0% 0.0% 0.0% 0.0% .0% 0.0% .0% 0.0% .0% 0.0% 0.0% 0.0% 0.0% 0.0% 1.0%
Morrisons, Calais Street, Hadleigh 0.5% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 2.9% 0.0% 0.0% 0.0% 0.0% 0.0% 4.7% 0.0%
Morrisons, Sproughton Road, Ipswich 0.1% 0.0% 0.0% 0.0% 0.0% .0% 0.0% .0% 0.0% .0% 0.0% 0.0% 0.0% 0.0% 2.3% 0.0%
Morrisons, Station Road, Dereham 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.4% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Kent 0.0% 0.4% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 1.0% 0.0% 0.0%
One Stop, Cambridge Drive, Ipswich 0.0% 0.2% 0.0% 0.0% 0.0% 0.0% 0.0% 1.8% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Sainsbury's Local, Woodbridge Road, Ipswich 0.1% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 1.3% 0.0%
Sainsbury's, Cornard Road, Sudbury 0.1% 0.5% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.2% 1.2% 0.0% 0.0%
Sainsbury's, Felixstowe Road, Warren Heath, Martlesham 0.5% 0.0% 0.0% 0.0% 0.0% 0.0% 0.8% 0.0% 1.0% 0.0% 0.0% 0.0% 0.0% 0.0% 9.0% 0.0%
Sainsbury's, Hadleigh Road, Ipswich 0.4% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 9.7% 0.0%
Sainsbury's, Upper Brook Street, Ipswich 0.0% 0.2% 0.0% 0.0% 0.0% .0% 0.0% .0% 0.0% .2% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Sudbury 0.0% 0.2% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.4% 0.0% 0.0%!
Tesco Extra, Copdock Interchange, Ipswich 1.3% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.4% 0.0% 0.0% 0.0% 0.0% 0.0% 31.3% 1.0%
Tesco Superstore, Cedars Link Road, Stowmarket 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 1.0%
Thurston 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 1.0%
Waitrose, Futura Park, Crane Boulevard, Ipswich 0.2% 0.1% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.8% 0.0% 0.0% 0.0% 0.0% 4.4% 0.0%!
Waitrose, Station Road, Sudbury 0.2% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.5% 0.0% 0.0% 0.0%
Waitrose, The Podium, Northgate Street, Bath 0.2% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.3% 0.0% 0.0% 0.0%!
SUB TOTAL (OUSTSIDE STUDY AREA) 5.2% 5.2% 0.0% 0.0% 0.0% 0.0% 0.8% 1.8% 11.5% 3.0% 0.0% 0.0% 1.9% 4.3% 75.7% 61.0%

Notes:
a. Zones based on postcode sector
b. Market shares for ‘main’ and 'top-up' shopping derived directly from NEMS Household Survey

c. Excludes 'don't know/varies', markets and internet sales
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Table 4: Convenience goods expenditure in 2015
Total Zone 1 Zone 2 Zone 3 Zone 4 Zone 5 Zone 6 Zone 7

Mainfood  Top-up Mainfood = Top-up  Mainfood Top-up Mainfood ~Top-up Mainfood Top-up Mainfood Top-up Mainfood Top-up Mainfood Top-up
(£M) (£M) (£M) (£M) (£M) (£mM) (£mM) (£M) (£mM) (£mM) (£M) (£M) (£M) (£M) (£M) (£M)

Study Area

Zone 1 (Frinton and Walton)

Co-op, Connaught Avenue, Frinton 2.1 0.8 2.1 0.4 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.4 0.0 0.0
Co-op, the Triangle, Frinton 6.1 19 6.1 19 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
|Iceland, the Triangle, Frinton 13 19 13 19 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Co-op, 74 High Street, Walton on the Naze 16 0.5 15 0.4 0.0 0.0 0.0 0.0 0.0 0.0 0.1 0.0 0.0 0.0 0.0 0.1
Tesco Express Walton on the Naze 11 0.5 11 0.5 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Frinton on Sea Town Centre 0.0 0.8 0.0 0.8 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
The Triangle, Frinton (district centre) 0.0 0.1 0.0 0.1 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Walton-on-the-Naze Town Centre 0.0 0.4 0.0 0.4 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Kirby-le-Soken 0.0 0.1 0.0 0.1 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
One Stop, Frinton Road, Kirby Cross 0.0 0.5 0.0 0.5 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
SUB TOTAL (ZONE 1) 12.1 7.5 12.0 7.0 0.0 0.0 0.0 0.0 0.0 0.0 0.1 0.0 0.0 0.4 0.0 0.1

Zone 2 (Clacton, Little Clacton, Jaywick)

Sainsbury's, High Street, Clacton 538 31 03 00 44 28 05 01 06 02 00 00 0.0 00 0.0 00|
Marks &Spencer, Pier Avenue, Clacton 17 0.1 0.0 01 17 0.0 00 00 0.0 0.0 00 00 0.0 00 0.0 00|
Morrisons, Waterglade Retail Park, Clacton 291 28 1.0 00 2.8 28 20 00 0.8 0.0 00 00 06 00 0.0 00|
Morrisons, Centenary Way, 40.1 35 5.8 04 312 27 09 00 14 0.1 00 00 0.8 03 0.0 00|
Tesco, Brook Retail Park 367 5.8 82 06 273 4.9 03 02 09 0.1 00 00 0.0 00 0.0 00|
Farmfood, Valleybridge Road 03 0.0 03 00 0.0 0.0 00 00 0.0 0.0 00 00 0.0 00 0.0 00|
Co-op Bull Hill Road 03 03 0.0 02 03 0.1 00 00 0.0 0.0 00 00 0.0 00 0.0 00|

|iceland, Waterglade Retail park, Clacton 21 04 0.0 00 14 04 00 00 07 0.0 00 00 0.0 00 0.0 00|
Lidl, Old Road/Castle Road, Clacton 38 05 0.0 00 32 05 00 00 06 0.0 00 00 0.0 00 0.0 00|
Lidl, St Osyth Road, Clacton 18 03 07 00 04 02 00 00 07 0.0 00 00 0.0 00 0.0 01
Tesco Express, St Osyth Road 15 12 07 00 0.8 12 00 00 0.0 0.0 00 00 0.0 00 0.0 00|
Clacton and Spring Roads, St Osyth (Iocal centre) 00 02 0.0 00 0.0 02 00 00 0.0 0.0 00 00 0.0 00 0.0 00|
Clacton town Centre 00 11 0.0 00 0.0 0.8 00 00 0.0 0.0 00 00 0.0 03 0.0 00|
Great Clacton district centre 00 0.1 0.0 00 0.0 0.1 00 00 0.0 0.0 00 00 0.0 00 0.0 00|
01d Road, Clacton (district centre) 00 0.0 0.0 00 0.0 0.0 00 00 0.0 0.0 00 00 0.0 00 0.0 00|
Co-op, 162-164 Old Road, Clacton 00 02 0.0 00 0.0 02 00 00 0.0 0.0 00 00 0.0 00 0.0 00|
One Stop, St. John's Road, Clacton on sea 00 07 0.0 00 0.0 07 00 00 0.0 0.0 00 00 0.0 00 0.0 00|
Aldi, Pier Avenue, Clacton 143 2.0 14 01 9.8 15 03 00 27 03 0.1 0.1 0.0 00 0.0 01
Co-op, 53 Frinton Road, Holland On sea 06 02 0.0 01 06 0.1 00 00 0.0 0.0 00 00 0.0 00 0.0 00|
Tesco Express, Frinton Road, Holland on Sea 03 2.0 0.0 00 03 19 00 01 0.0 0.0 00 00 0.0 00 0.0 00|
Bockings Elm, Clacton (local centre) 00 0.0 0.0 00 0.0 0.0 00 00 0.0 0.0 00 00 0.0 00 0.0 00|

[Broadway, Jaywick (local centre) 00 02 0.0 00 0.0 02 00 00 0.0 0.0 00 00 0.0 00 0.0 00|
Holland on sea (district centre) 00 0.1 0.0 01 0.0 0.0 00 00 0.0 0.0 00 00 0.0 00 0.0 00|
The Street, Little Clacton (local centre) 00 02 0.0 00 0.0 02 00 00 0.0 0.0 00 00 0.0 00 0.0 00|
Jaywick 00 02 0.0 00 0.0 02 00 00 0.0 0.0 00 00 0.0 00 0.0 00|
Little Clacton 00 0.1 0.0 00 0.0 0.1 00 00 0.0 0.0 00 00 0.0 00 0.0 00|
Co-op, Coopers Lane, Clacton 00 02 0.0 00 0.0 02 00 00 0.0 0.0 00 00 0.0 00 0.0 00|
SUB TOTAL (ZONE 2) 138.4 254 183 16| 1061 218 41 05 83 06 0.1 0.1 14 05 0.0 02
Zone 3 ( Harwich, Dovercourt, Thorpe Le Soken) 00 0.0 0.0 00 0.0 0.0 00 00 0.0 0.0 00 00 0.0 00 0.0 00|
Tesco Express, Thrope Le Soken 00 09 0.0 02 0.0 03 00 03 0.0 0.0 00 00 0.0 00 0.0 00|
Asda, Main Road, Dovercourt 7.0 32 0.0 00 0.0 0.0 6.1 30 1.0 02 00 00 0.0 00 0.0 00|
Co-op, High Street, Dovercourt (or closed - check) 00 03 0.0 00 0.0 0.0 00 03 0.0 0.0 00 00 0.0 00 0.0 00|
\celand, 246/250 High Street, Dovercourt 06 0.8 0.0 00 0.0 0.0 06 038 0.0 0.0 00 00 0.0 00 0.0 00|
Lidl, Parkestone Road, Harwich 55 06 03 00 0.0 0.0 38 04 14 02 00 00 0.0 00 0.0 00|
Morrisons, Iconfield Park, Garland Road, Harwich 300 3.5 06 01 0.0 0.0 250 26 43 03 00 00 0.0 05 0.0 00|
Dovercourt Town Centre 00 06 0.0 00 0.0 0.0 00 06 0.0 0.0 00 00 0.0 00 0.0 00|
Harwich Town Centre 02 02 0.0 00 0.0 0.0 02 02 0.0 0.0 00 00 0.0 00 0.0 00|
High Street, Thorpe-le-Soken (local centre) 00 0.0 0.0 00 0.0 0.0 00 00 0.0 0.0 00 00 0.0 00 0.0 00|
Upper Dovercourt (local centre) 00 0.0 0.0 00 0.0 0.0 00 00 0.0 0.0 00 00 0.0 00 0.0 00|
Beaumont 00 02 0.0 00 0.0 02 00 00 0.0 0.0 00 00 0.0 00 0.0 00|
Co-op, Fronks Road, Upper Dovercourt 00 06 0.0 00 0.0 0.0 00 06 0.0 0.0 00 00 0.0 00 0.0 00|
One Stop, Ramsey Road, Harwich 00 07 0.0 00 0.0 0.0 00 07 0.0 0.0 00 00 0.0 00 0.0 00|
Parkeston 00 0.1 0.0 00 0.0 0.0 00 01 0.0 0.0 00 00 0.0 00 0.0 00|
Premier, Gravel Hill Way, Dovercourt 00 03 0.0 00 0.0 0.0 00 03 0.0 0.0 00 00 0.0 00 0.0 00|

[Ramsey 00 0.1 0.0 00 0.0 0.0 00 01 0.0 0.0 00 00 0.0 00 0.0 00|
SUB TOTAL (ZONE 3) 43.4 12.0 09 03 0.0 05 35.8 100 6.7 07 0.0 0.0 0.0 05 0.0 0.0

Zone 4 ( Manningtree and Brightlingsea)

Co-op, 4 Acacia Court, Blenheim Close, Brantham, Manningtree 24 11 0.0 00 0.0 0.0 00 00 24 1.0 00 00 0.0 00 0.0 01
Co-op, Riverside Avenue, Manningtree 56 16 0.0 00 0.0 0.0 00 00 4.8 13 00 00 0.0 00 0.8 03
Co-op, Samson Road, Brightlingsea 12 05 0.0 00 0.0 0.0 00 00 12 05 00 00 0.0 00 0.0 00|
Co-op, Station Road, Brightlingsea 0.0 0.1 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.1 0.0 0.0 0.0 0.0 0.0 0.0
Tesco Express, High Street, Manningtree 0.0 15 0.0 0.0 0.0 0.0 0.0 0.0 0.0 15 0.0 0.0 0.0 0.0 0.0 0.0
Tesco Express, Victoria Road, Brightlingsea 0.3 1.0 0.0 0.0 0.0 0.0 0.0 0.0 03 1.0 0.0 0.0 0.0 0.0 0.0 0.0

|Brightlingsea Town Centre 0.0 0.4 0.0 0.0 0.0 0.0 0.0 0.0 0.0 03 0.0 0.0 0.0 0.0 0.0 0.0
Clacton Road, ElImstead Market (local centre) 0.0 0.2 0.0 0.0 0.0 0.2 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Manningtree Town Centre 0.6 0.5 0.0 0.0 0.0 0.2 0.0 0.0 0.6 03 0.0 0.0 0.0 0.0 0.0 0.1
Plough Road, Great Bentley (local centre) 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Station Road, Alresford (local centre) 0.3 03 0.0 0.0 0.0 0.0 0.0 0.0 03 03 0.0 0.0 0.0 0.0 0.0 0.0
Alresford 0.0 0.4 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.2 0.0 0.0 0.0 0.2 0.0 0.0

|Bradfield 0.0 03 0.0 0.0 0.0 0.0 0.0 0.0 0.0 03 0.0 0.0 0.0 0.0 0.0 0.0
Budgens, Clacton Road, Elmstead Market 0.0 0.4 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.4 0.0 0.0 0.0 0.0 0.0 0.0
Great Bentley 0.0 0.2 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.2 0.0 0.0 0.0 0.0 0.0 0.0
Mistley 0.0 0.1 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.1 0.0 0.0 0.0 0.0 0.0 0.0
Premier, Main Road, Alresford 00 0.0 0.0 00 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 00|
Thorrington 0.0 0.2 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.2 0.0 0.0 0.0 0.0 0.0 0.0
SUB TOTAL (ZONE 4) 103 86 0.0 0.0 0.0 04 0.0 0.0 95 75 0.0 0.1 0.0 02 0.8 04
SUB- TOTAL TENDRING (ZONE 1-4) 204.2 535 312 89 1061 227 40.0 104 244 89 02 02 14 16 0.8 038
Zone 5 (Rowhedge) 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
One Stop, Vine Parade, Wivenhoe 0.0 0.1 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.1 0.0 0.0 0.0 0.0
Wivenhoe Town Centre 0.0 0.2 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.2 0.0 0.0 0.0 0.0
SUB TOTAL (ZONE 5) 0.0 03 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 03 0.0 0.0 0.0 0.0

Zone 6 (Colchester)

Aldi, London Road, Lexden Colchester 17.7 4.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 17.4 4.0 0.3 0.0
Aldi, Magdalen Street, Colchester 15.2 15 0.0 0.0 0.0 0.0 0.0 0.0 17 0.2 2.4 0.0 11.1 13 0.0 0.0
Asda, Turner Rise, Colchester 38.3 3.2 0.0 0.0 0.8 0.0 0.2 0.0 2.8 0.2 0.4 0.0 34.0 3.1 0.2 0.0
Co-op, Fiveways Retail Park, Colchester 8.6 2.7 0.3 0.1 0.4 0.0 0.0 0.0 14 03 0.0 0.0 6.4 23 0.2 0.1
Co-op, Regent Street, Rowhedge, Colchester 13 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 13 0.0 0.0 0.0
Co-op, The Avenue, Wivenhoe, Colchester 17 2.4 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 17 22 0.0 03 0.0 0.0
Iceland, Turner Rise Retail Park, Colchester 24 0.9 0.0 0.1 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 24 0.9 0.0 0.0
Marks & Spencer, High Street, Colchester 0.6 2.1 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.1 0.1 0.1 0.6 19 0.0 0.0
Sainsbury's, Culver Street/Priory Walk, Colchester 9.0 18 0.0 0.0 0.4 0.0 0.0 0.0 0.4 0.0 0.1 0.0 7.9 18 0.2 0.0
Sainsbury's, Tollgate Road, Colchester 66.7 4.1 0.0 0.0 2.3 0.1 0.0 0.0 2.6 0.0 14 0.0 60.4 4.0 0.0 0.0
Tesco Extra, Highwoods, Colchester 72.2 6.7 0.0 0.0 0.0 0.0 0.0 0.0 123 1.0 0.6 0.0 56.6 5.5 2.7 0.1
Tesco Superstore, Greenstead Road, Colchester 20.1 13 0.0 0.0 0.0 0.0 0.2 0.0 4.4 0.2 5.5 0.2 9.8 0.9 0.2 0.0
Tesco Express, London House, Plough Road, Great Bentley, Colchester 0.9 17 0.0 0.0 0.0 0.2 0.0 0.0 0.6 11 0.2 0.0 0.0 0.4 0.0 0.0
Waitrose, St Andrews Avenue, Colchester 20.3 2.5 13 0.0 0.6 0.0 0.9 0.0 16 0.1 11 0.2 14.3 21 0.4 0.0
Budgens, Drury Road, Colchester 0.0 0.2 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.2 0.0 0.0
Co-op, Abbots Road, Colchester 11 0.9 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 11 0.9 0.0 0.0
Co-op, Chapel Road, West Bergholt 0.0 3.3 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 33 0.0 0.0
Co-op, Harwich Road, Colchester 0.0 0.2 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.2 0.0 0.0
Co-op, Mersea Road, Colchester 0.0 0.7 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.7 0.0 0.0
Co-op, Nayland Road, Mile End 0.0 0.9 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.9 0.0 0.0
Co-op, Old Heath Road, Colchester 0.0 0.2 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.2 0.0 0.0
Co-op, Shrub End Road, Colchester 0.0 0.7 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.7 0.0 0.0
Co-op, The Centre, Greenstead Estate, Colchester 11 0.2 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 11 0.2 0.0 0.0
Co-op, The Commons, Prettygate, Colchester 0.6 0.9 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.6 0.9 0.0 0.0
Colchester 0.0 2.0 0.0 0.0 0.0 0.1 0.0 0.1 0.0 0.0 0.0 0.0 0.0 18 0.0 0.0
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Eight Ash Green 0.0 0.2 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.2 0.0 0.0
Fordham 0.0 0.3 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.3 0.0 0.0
Iceland, St. Johns's Walk Shopping Centre, Colchester 14 0.0 0.0 0.0 0.0 0.0 0.0 0.0 14 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Marks & Spencer, Colchester Connect BP, Colchester Bypass, Colchester 0.0 0.7 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.7 0.0 0.0
Nayland 0.0 0.2 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.2 0.0 0.0
Sainsbury's Local, Layer Road, Colchester 0.0 12 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 12 0.0 0.0
Sainsbury's, Western Approach, Stanway, Colchester 11 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 11 0.0 0.0 0.0
Tesco Express, Bromley Road, Colchester 0.0 1.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.4 0.0 0.0 0.0 0.6 0.0 0.0
Tesco Express, Crouch Street, Colchester 0.0 2.5 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 2.5 0.0 0.0
Tesco Express, Magdalen Street, Colchester 0.0 0.4 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.4 0.0 0.0
Tesco Express, St Christophers Road, St. John, Colchester 1.0 18 0.0 0.0 0.0 0.1 0.0 0.0 0.0 0.0 0.0 0.0 10 18 0.0 0.0
West Bergholt 0.0 0.2 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.2 0.0 0.0
SUB TOTAL (ZONE 6) 2814 53.6 1.6 0.2 4.5 0.5 14 0.1 29.2 3.6 13.4 2.8 227.1 46.4 4.2 0.1
Zone 7 (Dedham & East Bergholt) 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Budgens, The Street, East Bergholt 0.8 0.4 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.8 0.4
Co-op, High Street, Dedham 0.2 0.9 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.2 0.0 0.0 0.0 0.4 0.2 0.3
Dedham 0.0 0.1 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.1
|East Bergholt 0.0 0.5 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.5
SUB TOTAL (ZONE 7) 1.0 1.8 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.2 0.0 0.0 0.0 0.4 1.0 1.2
SUB-TOTALSTUDY AREA (ZONE 1-7) 486.6 109.2 32.8 9.0 110.6 23.2 413 10.6 53.6 12.6 13.6 3.2 2285 48.4 6.1 2.1
Outside Study Area 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Asda, Stoke Park Drive, Ipswich 4.7 0.1 0.0 0.0 0.0 0.0 0.0 0.0 3.0 0.0 0.0 0.0 0.0 0.0 17 0.1
Aldi, Girling Street, Sudbury 19 0.2 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 19 0.2 0.0 0.0
Capel St. Mary 0.0 0.3 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.3
Co-op, Dysart Road, Grantham 0.0 0.1 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.1
Co-op, High Street, Hadleigh 0.2 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.2 0.0
Co-op, The Street, Capel St Mary 0.6 1.0 0.0 0.0 0.0 0.0 0.0 0.0 0.4 0.0 0.0 0.0 0.0 0.0 0.2 1.0]
Co-op, The Street, Holbrook 0.6 15 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.6 15
Langham 0.0 0.3 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.3 0.0 0.0
Lidl, Handford Road, Ipswich 12 0.1 0.0 0.0 0.0 0.0 0.0 0.0 0.7 0.0 0.0 0.0 0.0 0.0 0.5 0.1
Lidl, Hening Avenue, Ipswich 0.2 0.1 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.2 0.1
Marks & Spencer, Simply Food, London Bridge Station, London 0.0 0.4 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.4 0.0 0.0
Marks & Spencer, Westgate Street, Ipswich 0.0 0.1 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.1
Morrisons, Calais Street, Hadleigh 3.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 18 0.0 0.0 0.0 0.0 0.0 12 0.0
Morrisons, Sproughton Road, Ipswich 0.6 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.6 0.0
Morrisons, Station Road, Dereham 0.3 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.3 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Newtown, Kent 0.0 0.5 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.5 0.0 0.0
One Stop, Cambridge Drive, Ipswich 0.0 0.2 0.0 0.0 0.0 0.0 0.0 0.2 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Sainsbury's Local, Woodbridge Road, Ipswich 0.3 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.3 0.0
Sainsbury's, Cornard Road, Sudbury 0.6 0.6 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.6 0.6 0.0 0.0
Sainsbury's, Felixstowe Road, Warren Heath, Martlesham 33 0.0 0.0 0.0 0.0 0.0 0.3 0.0 0.6 0.0 0.0 0.0 0.0 0.0 23 0.0
Sainsbury's, Hadleigh Road, Ipswich 2.5 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 2.5 0.0
Sainsbury's, Upper Brook Street, Ipswich 0.0 0.3 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.3 0.0 0.0 0.0 0.0 0.0 0.0
Sudbury 0.0 0.2 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.2 0.0 0.0
Tesco Extra, Copdock Interchange, Ipswich 8.4 0.1 0.0 0.0 0.0 0.0 0.0 0.0 0.3 0.0 0.0 0.0 0.0 0.0 8.1 0.1
Tesco Superstore, Cedars Link Road, Stowmarket 0.0 0.1 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.1
Thurston 0.0 0.1 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.1
\Waitrose, Futura Park, Crane Boulevard, Ipswich 11 0.1 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.1 0.0 0.0 0.0 0.0 11 0.0
Waitrose, Station Road, Sudbury 11 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 11 0.0 0.0 0.0
\Waitrose, The Podium, Northgate Street, Bath 0.8 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.8 0.0 0.0 0.0,
SUB TOTAL (OUSTSIDE STUDY AREA) 31.4 6.1 0.0 0.0 0.0 0.0 0.3 0.2 7.0 0.4 0.0 0.0 4.4 2.2 19.7 3.3

Notes:
a. Zones based on postcode sector
b. Market shares for ‘main’ and 'top-up' shopping derived directly from NEMS Household Survey

c. Excludes 'don't know/varies', markets and internet sales
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WYG Planning
Tendring Retail Capacity Study

Table 5: y-deri of stores to expected

at 2015

Er e Gross Floorspace Net Convenience Sales Density Benchmark Turnover  Survey Turnover Inflow Estimated Survey Overtrading
(sqm) Sales Area (sq m) (£ persqm) (£m) (£m) Allowance T/0 with Inflow (£m)
() (8) (AxB) (%) (£m)
Zone 1 (Frinton and Walton)
Co-op, Connaught Avenue, Frinton 500 328 312 8,267 2.6 29 5.0 3.4 0.8
Co-op, the Triangle, Frinton 1,723 1,257 1,131 8,267 9.4 8.0 8.0 -13
|Iceland, the Triangle 540 446 446 7,727 3.4 3.2 3.2 -0.2
Co-op, 74 High Street, Walton on the Naze 430 273 273 8,267 2.3 2.1 2.1 -0.2
Tesco Express Walton on the Naze 460 302 287 12,277 3.5 1.6 1.6 -2.0
Frinton on Sea Town Centre 1,590 1,113 - - 0.8 0.8 5.0 1.2 0.5
The Triangle, Frinton (district centre) - - - 0.1 0.1 0.1 0.0
Walton-on-the-Naze Town Centre - - - 0.4 0.4 5.0 0.9 0.5
Kirby-le-Soken - - - 0.1 0.1 0.1 0.0
One Stop, Frinton Road, Kirby Cross 224 157 139 8,463 1.2 0.5 0.5 -0.7
SUB TOTAL (ZONE 1) 236 19.6 211 -2.6
Zone 2 (Clacton, Little Clacton, Jaywick)
Sainsbury's, High Street, Clacton 2,759 1,387 1,318 12,871 17.0 8.9 15.0 10.3 -6.6
Marks &Spencer, Pier Avenue, Clacton 1,087 652 619 11,749 7.3 18 15.0 33 -4.0|
Morrisons, Waterglade Retail Park, Clacton 4,065 2,517 2,139 13,586 29.1 319 5.0 324 33
Morrisons, Centenary Way, 4,754 2,358 2,004 13,586 27.2 43.6 5.0 44.1 16.8
Tesco, Brook Retail Park 6,899 3,913 3,326 12,277 40.8 425 5.0 43.0 2.1
Farmfood, Valleybridge Road 603 496 496 6,016 3.0 0.3 0.3 -2.7
Co-op Bull Hill Road 2,776 2,017 1,815 8,267 15.0 0.6 0.6 -14.4
|Iceland, Waterglade Retail park, Clacton 842 444 444 7,727 3.4 2.6 2.6 -0.9
Lidl, Old Road/Castle Road, Clacton 1,445 1,012 910 3,522 3.2 4.3 2.5 4.5 13
Lidl, St Osyth Road, Clacton 1,524 884 884 3,522 3.1 2.1 2.1 -1.0|
Tesco Express, St Osyth Road 409 224 213 12,277 2.6 2.6 2.6 0.0
Clacton and Spring Roads, St Osyth (local centre) - - - 0.2 0.2 0.2 0.0
Clacton town Centre - - - 11 11 15.0 2.5 15
Great Clacton district centre - - - 0.1 0.1 0.1 0.0
0ld Road, Clacton (district centre) - - - 0.0 0.0 0.0 0.0
Co-op, 162-164 Old Road, Clacton 278 185 185 8,267 15 0.2 0.2 -13
One Stop, Saint John's Road, Clacton on sea 247 173 164 8,463 1.4 0.7 0.7 -0.7
Aldi, Pier Avenue, Clacton 1,413 774 697 11,748 8.2 16.4 2.5 16.6 8.4
Co-op, 53 Frinton Road, Holland On sea 609 365 347 8,267 2.9 0.8 0.8 -2.1
Tesco Express, Frinton Road, Holland on Sea 371 203 193 12,277 2.4 23 23 -0.1
Bockings EIm, Clacton (local centre) - - - 0.0 0.0 0.0 0.0
[Broadway, Jaywick (local centre) - - - 0.2 0.2 0.2 0.0
Holland on sea (district centre) - - - 0.1 0.1 0.1 0.0
The Street, Little Clacton (local centre) - - - 0.2 0.2 0.2 0.0
Jaywick - - - 0.2 0.2 0.2 0.0
Little Clacton - - - 0.1 0.1 0.1 0.0
Co-op, Coopers Lane, Clacton 161 107 107 8,267 0.9 0.2 0.2 0.7
SUB TOTAL (ZONE 2) 1711 163.7 170.0 -1.0
Zone 3 ( Harwich, Dovercourt, Thorpe Le Soken)
Tesco Express, Thrope Le Soken 248 139 132 12,277 1.6 0.9 0.9 0.7
Asda, Main Road, Dovercourt 2,652 1,756 1,177 14,106 16.6 103 10.3 6.3
Co-op, High Street, Dovercourt 279 185 162 8,267 13 03 03 11
Iceland, 246/250 High Street, Dovercourt 814 429 375 7,727 2.9 1.4 1.4 1.5
Lidl, Parkestone Road, Dovercourt 1,749 1,014 913 3,522 3.2 6.1 6.1 2.9
Morrisons, Iconfield Park, Garland Road, Harwich 3,956 2,225 1,780 13,586 24.2 334 334 9.2
Dovercourt Town Centre - - - 0.6 0.6 5.0 11 0.5
Harwich Town Centre - - - 0.5 0.5 5.0 1.0 0.5
High Street, Thorpe-le-Soken (local centre) - - - 0.0 0.0 0.0 0.0
Upper Dovercourt (local centre) - - - 0.0 0.0 0.0 0.0
Beaumont - - - 0.2 0.2 0.2 0.0
Co-op, Fronks Road, Upper Dovercourt 917 471 211 8,267 3.4 0.6 0.6 2.8
One Stop, Ramsey Road, Upper Dovercourt 282 197 188 8,463 16 0.7 0.7 0.9
Parkeston - - - 0.1 0.1 0.1 0.0
Premier, Gravel Hill Way, Dovercourt 105 74 70 5,968 0.4 03 03 0.1
|Ramsey - - - 0.1 0.1 0.1 0.0
SUB TOTAL (ZONE 3) 56.7 55.4 56.4 -0.3
Zone 4 ( Manningtree and Brightlingsea)
Co-op, 4 Acacia Court, Blenheim Close, Brantham 301 180 157 8,267 13 3.4 3.4 2.1
Co-op, Riverside Avenue, Manningtree 1,948 1,119 977 8,267 8.1 73 73 0.8
Co-op, Samson Road, Brightlingsea 2,212 1,115 1,059 8,267 3.8 1.7 1.7 -7.0)
Co-op, Station Road, Brightlingsea 589 493 444 8,267 3.7 0.1 0.1 36
Tesco Express, High Street, Manningtree 211 225 214 12,277 2.6 1.5 1.5 11
Tesco Express, Victoria Road, Brightlingsea 481 165 157 12,277 1.9 13 5.0 1.7 0.2
[Brightlingsea Town Centre - - - 0.4 0.4 0.4 0.0
Clacton Road, Elmstead Market (local centre) - - - 0.2 0.2 0.2 0.0
Manningtree Town Centre - - - 11 11 5.0 1.6 0.5
Plough Road, Great Bentley (local centre) - - - 0.0 0.0 0.0 0.0
Station Road, Alresford (local centre) - - - 0.6 0.6 0.6 0.0
Alresford - - - 0.4 0.4 0.4 0.0|
|Bradfield - - - 03 03 03 0.0|
Budgens, Clacton Road, EImstead Market 326 228 205 8,930 1.8 0.4 0.4 -1.5
Great Bentley - - - 0.2 0.2 0.2 0.0|
Mistley - - - 0.1 0.1 0.1 0.0|
Premier, Main Road, Alresford - - - 0.0 0.0 0.0 0.0|
Thorrington - - - 0.2 0.2 0.2 0.0
SUB TOTAL (ZONE 4) 315 18.9 19.9 -11.6
[TOTAL IN 282.9 257.7 267.4 -15.5
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WYG Planning
Tendring Retail Capacity Study

Table 6: Esti ( ine) ity for new i goods provision within study area
Table 6a: Estimated 'capacity' for convenience goods fa: s in Tendring district
Benchmark Turnover of E i Ten ct Inflow -
Stores Turnover - £m’ 2 Expenditure - £m
2015 282.9 3 257.7 9.7 -15.5
2020 280.6 . 271.2 9.6 0.2
2025 279.2 . 283.9 9.5 14.2
2032 279.2 8 300.6 9.5 30.9

Study Area Market Share (%)

1. Allows for increased turnover efficiency as set out in Table 4a Experian Retail Planner 13 (Oct 2015)
2. Assumes constant market share claimed by Tendring facilities at40.7% from Study Area

2014 prices

Table 6b: Gross quantitative capacity for additional convenience goods floorspace in Tendring district

Convenience Goods

Surplus Floorspace Requirement (sq m net)
Min* Max?
2015 . -1,170 -2,220
2020 0.2 10 30
2025 14.2 1,090 2,050
2032 30.9 2,370 4,470

1. Average sales density assumed to be £13,211 per sq.m based on the average sales density of the leading four supermarkets as identified by Verdict 2014 (2014 prices)
2. Average sales density assumed to be £7,000 per sq.m which is based on WYG's knowledge of discount operators

3. Allows for increased turnover efficiency as set out in Table 4a Experian Retail Planner 13 (October 2015)

2014 prices

Table 6¢: Net quantitative capacity for additional convenience goods floorspace in Tendring district

Convenience Goods

Surplus Commitments Residual Floorspace Requirement
£m £m Min® Max?
2015 -15.5 18.1 -33.7 -2,550 -4,810
2020 0.2 17.9 -17.7 -1,350 -2,550
2025 14.2 18.0 -3.8 -290 -550
2032 30.9 18.1 12.8 980 1,850

1. Average sales density assumed to be £13,211 per sq.m based on the average sales density of the leading four supermarkets as identified by Verdict 2014 (2014 prices)
2. Average sales density assumed to be £7,000 per sq.m which is based on WYG's knowledge of discount operators

3. Residual calculated by subtracting turnover of commitments (sourced from Table 6d) from surplus expenditure (sourced from Table 6a)

3. Allows for increased turnover efficiency as set out in Table 4a Experian Retail Planner 13 (October 2015)

2014 prices

Table 6d: Extant convenience goods commitments in Tendring district

Estimated
Convenience  Status
Turnover (Em)

s e Gross Retail Floorspace Net convenience Floorspace Estimated Sales
Destination Reference Proposal

(sq.m) (sq.m) Density (£/sq.m)

18 Clacton Road, St Osyth

Clacton 13/01479/FUL Change of use to retail 79 55 3,500 0.19|approved
approved
(Turnover
estimated to

Bull Hill Road 14/00537 Foodstore (Asda) 3406 1362 14,106 4.20|be £19.21m)

70 - 84A Connaught Avenue
Frinton On Sea Essex CO13
9PT 14/00693/FUL Sainsbury Local 273 191 12,871 2.46|0Opened
71 - 84A Connaught Avenue
Frinton On Sea Essex CO13

9PT 14/00693/FUL Retail units 136 95 3500 0.47|approved
Land Site at Martello Caravan

Park Kirby Road Walton On

The Naze Essex CO14 8QP 15/00666/FUL Foodstore (Aldi) 1672 920 11,748 10.81|approved

Total 5566 2623 18.14
1. 18 Clacton Road - Assumed 70% of the gross floorspace would be for net convenience use. Sales density is WYG estimate.

2. Bull Hill Road - Redevelopment for an Asda store was permitted in Dec 2014. Net convenience floorspace was taken from the decision notice. As this new Asda will replace the existing Co-op on site, WYG only consider
the potential net increase in turnover of development to avoid double counting.

3. 70-84A, Unit 4 is now occupied by Sainsbury Local (after the household survey). Assumed 70% of the gross floorspace would be for net convenience use. Sales density based on Verdict . Assumed 1/3 of the remaining
A1 floorspace would be occupied by convenience goods retailer. Sales density is WYG estimate.

4. Land at Martello Site - planning permission was granted for a foodstore in Nov 2015. Sales area are taken from application submission.
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Table 6: Estimated (baseline) capacity for new convenience goods provision within study area

Table C6a - Trading Performance of Existing Convenience Provi in Clacton
Convenience Sales Area

Destination (cam) Sales Density (£/sq.m) Benchmark Turnover (£M) Survey Turnover (£M)
Sainsbury's, High Street, Clacton 1,318 12,871 17.0 8.9
Marks &Spencer, Pier Avenue, Clacton 619 11,749 7.3 1.8
Morrisons, Waterglade Retail Park, Clacton 2,139 13,586 29.1 31.9
Morrisons, Centenary Way, Clacton 2,004 13,586 27.2 43.6
Tesco, Brook Retail Park, Clacton 3,326 12,277 40.8 42.5
Farmfood, Valleybridge Road, Clacton 496 6,016 3.0 0.3
|Co-op Bull Hill Road, Clacton 1,815 8,267 15.0 0.6
|Iceland, Waterglade Retail park, Clacton 444 7,727 3.4 2.6
Lidl, Old Road/Castle Road, Clacton 910 3,522 3.2 4.3
Lidl, St Osyth Road, Clacton 884 3,522 3.1 2.1
Clacton town Centre - - 11 11
Great Clacton district centre - - 0.1 0.1
Old Road, Clacton (district centre) - - 0.0 0.0
Co-op, 162-164 Old Road, Clacton 185 8,267 1.5 0.2
One Stop, St. John's Road, Clacton 164 8,463 1.4 0.7
Aldi, Pier Avenue, Clacton 697 11,748 8.2 16.4
Bockings Elm, Clacton (local centre) - - 0.0 0.0
Holland on sea (district centre) - - 0.1 0.1
|Co-op, Coopers Lane, Clacton 107 8,267 0.9 0.2
Total 15,109 - 162.4 157.2

Table C6b: Estimated " ity' for i goods facilities in Clacton
Benchmark Turnover of  Market Share of Study a Expenditure Available Tendril Surplus
Existing Stores Turnove Expenditure - % £m? Expenditure - £m
2015 162.4 24.8% 157.2 2.4 -2.8
2020 161.1 24.8% 165.4 2.4 6.8
2025 160.3 24.8% 173.2 2.3 15.3
2032 160.3 24.8% 183.4 2.4 25.5

1. Allows for increased turnover efficiency as set out in Table 4a Experian Retail Planner 13 (Oct 2015)
2. Assumes constant market share claimed by Tendring facilities at 24.8% from Study Area

2014 prices

Table C6c: Gross quantitative capacity for additional convenience goods floorspace in Clacton

Convenience Goods

Surplus Floorspace Requirement (sq m net)

£m Min' Max*
2015 -2.8 -210 -400
2020 6.8 520 970
2025 15.3 1,170 2,210
2032 25.5 1,950 3,680

1. Average sales density assumed to be £13,211 per sq.m based on the average sales density of the leading four supermarkets as identified by Verdict 2014 (2014 prices)
2. Average sales density assumed to be £7,000 per sq.m which is based on WYG's knowledge of discount operators

3. Allows for increased turnover efficiency s set out in Table 4a Experian Retail Planner 13 (October 2015)

2014 prices

Table C6d: Net quantitative capacity for additional convenience goods floorspace in Clacton

Convenience Goods

Surplus Commitments Residual Floorspace Requirement
Min*
2015 -2.8 4.2 -7.0 -530 -1,000
2020 6.8 4.2 2.6 200 370
2025 15.3 4.2 11.1 850 1,610
2032 25.5 4.2 21.3 1,630 3,080

1. Average sales density assumed to be £13,211 per sq.m based on the average sales density of the leading four supermarkets as identified by Verdict 2014 (2014 prices)
2. Average sales density assumed to be £7,000 per sq.m which is based on WYG's knowledge of discount operators

3. Residual calculated by subtracting turover of commitments (sourced from Table 6d) from surplus expenditure (sourced from Table 6a)

3. Allows for increased turnover efficiency s set out in Table 4a Experian Retail Planner 13 (October 2015)

2014 prices

Table C6e: Extant convenience goods commitments in Clacton

A Gross Retail Floorspace Net convenience Floorspace Estimated Sales Estimatfed
Destination Reference Proposal (sq.m) (sq.m) Density (£/sq.m) Comparison
a sq- a Turnover (£€m)
approved
(Turnover
estimated to
Bull Hill Road 14/00537 Foodstore (Asda) 3,406 1,362 14,106 4.2|be £19.21m)
Total 3,406 1,362 4.2/

1. Bull Hill Road - Redevelopment for an Asda store was permitted in Dec 2014. Net convenience floorspace was taken from the decision notice.
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WYG Planning
Tendring Retail Capacity Study

Table 6: Estimated (baseline) capacity for new convenience goods provision within study area

Table F6a - Trading Performance of Existing Convenience Provision in Frinton
Convenience Sales Area

Destination (sa.m) Sales Density (£/sq.m) Benchmark Turnover (€M) Survey Turnover (€M)
Co-op, Connaught Avenue, Frinton 312 8,267 2.6 2.9
Co-op, the Triangle, Frinton 1,131 8,267 9.4 8.0
Iceland, the Triangle, Frinton 446 7,727 3.4 3.2
Frinton on Sea Town Centre 0.8 0.8
The Triangle, Frinton (district centre) 0.1 0.1
Total 1,889 16.2 15.0

Notes:
Sourced from Table 5

Table F6b: Estimated 'capacity’ for convenience goods facilities in Frinton

Benchmark Turnover of Market Share of Study Expen il istri Surplus

Existing Stores Turnovei Area Expenditure - % Expenditure - £m
2015 16.2 5 -1.0
2020 16.1 2.4% 15.8 -0.1
2025 16.0 2.4% 16.5 0.8
2032 16.0 2.4% 17.5 1.7

1. Allows for increased turnover efficiency as set out in Table 4a Experian Retail Planner 13 (Oct 2015)
2. Assumes constant market share claimed by Frinton facilities at 2.4% from Study Area

2014 prices

Table F6c: Gross quantitative capacity for additional convenience goods floorspace in Frinton

Convenience Goods

Surplus Floorspace Requirement (sq m net)
£m Min* Max*
2015 -1.0 -70 -140
2020 -0.1 -10 -10
2025 0.8 60 110
2032 1.7 130 250

1. Average sales density assumed to be £13,211 per sq.m based on the average sales density of the leading four supermarkets as identified by Verdict 2014 (2014 prices)
2. Average sales density assumed to be £7,000 per sq.m which is based on WYG's knowledge of discount operators

3. Allows for increased turnover efficiency as set out in Table 4a Experian Retail Planner 13 (October 2015)

2014 prices

Table F6d: Net itati ity for iti convenience goods floorspace in Frinton

Convenience Goods

Surplus Commitments Residual Floorspace Requirement
£m £m int Max?
2015 -1.0 2.9 -3.9 -300 -560
2020 -0.1 2.9 -3.0 -230 -430
2025 0.8 2.9 -2.2 -170 -310
2032 1.7 2.9 -1.2 -90 -170

1. Average sales density assumed to be £13,211 per sq.m based on the average sales density of the leading four supermarkets as identified by Verdict 2014 (2014 prices)
2. Average sales density assumed to be £7,000 per sq.m which is based on WYG's knowledge of discount operators

3. Residual calculated by subtracting turnover of commitments (sourced from Table 6d) from surplus expenditure (sourced from Table 6a)

3. Allows for increased turnover efficiency as set out in Table 4a Experian Retail Planner 13 (October 2015)

2014 prices

Table F6e: Extant convenience goods commitments in Frinton

Estimated
Comparison Status
Turnover (£m)

Gross Retail Floorspace Net convenience Floorspace Estimated Sales

Destination Reference Proposal (sq.m) (sq.m) Density (£/sq.m)

70 - 84A Connaught Avenue Frinton On

Sea Essex CO13 9PT 14/00693/FUL Sainsbury Local 273 191 12,871 2.5[Opened
71 - 84A Connaught Avenue Frinton On

Sea Essex CO13 9PT 14/00693/FUL Retail units 136, 95 3500 0.5|approved
Total 409 286 2.9

1. 70-84A, Unit 4 is now occupied by Sainsbury Local (after the household survey). Assumed 70% of the gross floorspace would be for net convenience use. Sales density based on Verdict . Assumed 1/3 of the remaining A1
floorspace would be occupied by convenience goods retailer. Sales density is WYG estimate.
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Table 6: Estil (baseline) ity for new i goods provision within study area

Table D6a - Trading Performance of Existing Convenience Provision in Dovercourt and Harwich
Convenience Sales Area

Destination (sa.m) Sales Den: (£/sq.m)  Benchmark Turnover (€M) Survey Turnover (€M)
Asda, Main Road, Dovercourt 1,177 14,106 16.6 10.3
Co-op, High Street, Dovercourt 162 8,267 1.3 0.3
Iceland, 246/250 High Street, Dovercourt 375 7,727 2.9 1.4
Lidl, Parkestone Road, Dovercourt 913 3,522 3.2 6.1
Morrisons, Iconfield Park, Garland Road, Harwich 1,780 13,586 24.2 33.4
Dovercourt Town Centre - - 0.6 0.6
Upper Dovercourt (local centre) - - 0.0 0.0
Co-op, Fronks Road, Upper Dovercourt 411 8,267 3.4 0.6
One Stop, Ramsey Road, Upper Dovercourt 188 8,463 1.6 0.7
Premier, Gravel Hill Way, Dovercourt 70 5,968 0.4 0.3
Harwich Town Centre 0.5 0.5
Total 5,074 69,906 54.7 54.1

es in Dovercourt and Harwich

Table D6b: Estimated 'capacity' for convenience goods faci

Benchmark Turnover of Market Share of Study Area Expenditure Available -  Tendring District Inflow - Surplus
g Stores Turnover - Expenditure - % £m? Expenditure - £m
2015 54.7 8.5% 54.1 0.8 0.3
2020 54.3 8.5% 57.0 0.8 3.5
2025 54.0 8.5% 59.7 0.8 6.5
2032 54.0 8.5% 63.2 0.8 10.0

Study Area Market Share (%)

1. Allows for increased turnover efficiency as set out in Table 4a Experian Retail Planner 13 (Oct 2015)
2. Assumes constant market share claimed by Tendring facilities at 8.5% from Study Area
2014 prices

Table D6c: Gross quantitative capacity for additional convenience goods floorspace in Dovercourt and Harwich

Convenience Goods

Surplus Floorspace Requirement (sq m net)
£m Min* Max’
2015 0.3 20 40
2020 3.5 270 510
2025 6.5 500 940
2032 10.0 770 1,450

1. Average sales density assumed to be £13,211 per sq.m based on the average sales density of the leading four supermarkets as identified by Verdict 2014 (2014 prices)
2. Average sales density assumed to be £7,000 per sq.m which is based on WYG's knowledge of discount operators

3. Allows for increased turnover efficiency as set out in Table 4a Experian Retail Planner 13 (October 2015)

2014 prices

Table D6d: Net quantitative capacity for additional convenience goods floorspace in Dovercourt and Harwich

Convenience Goods

Surplus Commitments LESGITE] Floorspace Requirement
Min* Max®
2015 0.3 0.0 0.3 20 40
2020 3.5 0.0 3.5 270 510
2025 6.5 0.0 6.5 500 940
2032 10.0 0.0 10.0 770 1,450

1. Average sales density assumed to be £13,211 per sq.m based on the average sales density of the leading four supermarkets as identified by Verdict 2014 (2014 prices)
2. Average sales density assumed to be £7,000 per sq.m which is based on WYG's knowledge of discount operators
3. Residual calculated by ing turnover of i (no i in Dovercourt and Harwich) from surplus expenditure (sourced from Table 6a)

3. Allows for increased turnover efficiency as set out in Table 4a Experian Retail Planner 13 (October 2015)
2014 prices
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Table 6: Estimated (baseline) capacity for new convenience goods provision within study area

Table B6a - Trading of Existing Ct i ision in Brightlingsea

Destination Convenience Sales Area Sales Density (£/sq.m) Benchmark Turnover (£M) Survey Turnover (EM)
Co-op, Samson Road, Brightlingsea 1,059 8,267 8.8 1.7
Co-op, Station Road, Brightlingsea 444 8,267 3.7 0.1
Tesco Express, Victoria Road, Brightlingsea 157 12,277 1.9 1.3
Brightlingsea Town Centre - - 0.4 0.4
Total 1,660 14.7 3.4

Table B6b: Estimated 'capacity' for convenience goods facill

s in Brightlingsea

Benchmark Turnover of  Market Share of Study Area  Expenditure Available -  Tendring District Inflow - Surplus
Existing Stores Turnover - Expenditure - % £m? £m Expenditure - £m
2015 14.7 0.5% 34 0.05 -11.2
2020 14.6 0.5% 3.6 0.05 -10.9
2025 14.5 0.5% 3.8 0.05 -10.7
2032 14.5 0.5% 4.0 0.05 -10.5

Study Area Market Share (%)
1. Allows for increased turnover efficiency as set out in Table 4a Experian Retail Planner 13 (Oct 2015)
2. Assumes constant market share claimed by Brightlingsea facilities at 0.5% from Study Area

2014 prices

Table B6c: Gross quantitative goods floorspace in Brightlingsea

Convenience Goods

Surplus Floorspace Requirement (sq m net)

£m Min' Max*

2015 -11.2 -850 -1,610
2020 -10.9 -840 -1,580
2025 -10.7 -820 -1,550
2032 -10.5 -800 -1,520

1. Average sales density assumed to be £13,211 per sq.m based on the average sales density of the leading four supermarkets as identified by Verdict 2014 (2014 prices)
2. Average sales density assumed to be £7,000 per sq.m which is based on WYG's knowledge of discount operators

3. Allows for increased turnover efficiency as set out in Table 4a Experian Retail Planner 13 (October 2015)

2014 prices

Table B6d: Net quantitative capacity for additional convenience goods floorspace in Brightlingsea

Convenience Goods

Commitments Residual Floorspace Requirement
Min*
2015 -11.2 0.0 -11.2 -850 -1,610
2020 -10.9 0.0 -10.9 -840 -1,580
2025 -10.7 0.0 -10.7 -820 -1,550
2032 -10.5 0.0 -10.5 -800 -1,520

1. Average sales density assumed to be £13,211 per sq.m based on the average sales density of the leading four supermarkets as identified by Verdict 2014 (2014 prices)
2. Average sales density assumed to be £7,000 per sq.m which is based on WYG's knowledge of discount operators
3. Residual calculated by subtracting turnover of commi (no commit in Brightli from surplus ture (sourced from Table 6a)

3. Allows for increased turnover efficiency s set out in Table 4a Experian Retail Planner 13 (October 2015)
2014 prices
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Table 6: Estimated (baseline) capacity for new convenience goods provision within study area

Table Mba - Trading Performance of E:

ing Convenience Provision in Manningtree

Destination Convenience Sales Area Sales Density (£/sq.m) Benchmark Turnover (EM)  Survey Turnover (EM)
Co-op, 4 Acacia Court, Blenheim Close, Brantham, Manningtree 157 8,267 1.3 34
Co-op, Riverside Avenue, Manningtree 977 8,267 8.1 73
Tesco Express, High Street, Manningtree 214 12,277 2.6 1.5
Manningtree Town Centre - - 1.1 1.1
Total 1,348 13.1 13.3

ies in Manningtree
Benchmark Turnover of Market Share of Study Expenditure Available -  Tendring District Inflow - Surplus

Table M6b: Estimated 'capacity' for convenience goods faci

Existing Stores Turnover -  Area Expenditure - % £m? £m Expenditure - £m
2015 13.1 2.1% 13.3 0.20 0.4
2020 13.0 2.1% 14.0 0.20 12
2025 12.9 2.1% 14.6 0.20 19
2032 12.9 2.1% 15.5 0.20 2.8

Study Area Market Share (%)
1. Allows for increased tumover efficiency as set out in Table 4a Experian Retail Planner 13 (Oct 2015)
2. Assumes constant market share claimed by Manningtree facilities at 0.3% from Study Area

2014 prices

Table Mé6c: Gross quantitative capacity for additional convenience goods floorspace in Manningtree

Convenience Goods

Surplus Floorspace Requirement (sq m net)
£m i Max?
2015 0.4 30 60
2020 1.2 90 170
2025 19 150 280
2032 2.8 210 400

1. Average sales density assumed to be £13,211 per sq.m based on the average sales density of the leading four supermarkets as identified by Verdict 2014 (2014 prices)
2. Average sales density assumed to be £7,000 per sq.m which is based on WYG's knowledge of discount operators

3. Allows for increased tumover efficiency as set out in Table 4a Experian Retail Planner 13 (October 2015)

2014 prices

Table M6d: Net quantitative capacity for additional convenience goods floorspace in Manningtree

Convenience Goods

Surplus Commitments Residual Floorspace Requirement
£m £m Min* Max
2015 0.4 0.0 0.4 30 60
2020 12 0.0 12 90 170
2025 19 0.0 19 150 280
2032 2.8 0.0 2.8 210 400

1. Average sales density assumed to be £13,211 per sq.m based on the average sales density of the leading four supermarkets as identified by Verdict 2014 (2014 prices)
2. Average sales density assumed to be £7,000 per sq.m which is based on WYG's knowledge of discount operators
3. Residual calculated by subtracting tumover of (no commit in from surplus expenditure (sourced from Table 6a)

3. Allows for increased tumover efficiency as set out in Table 4 Experian Retail Planner 13 (October 2015)
2014 prices
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Table 6: Estimated (baseline) capacity for new convenience goods provision within study area

Table W6a - Trading Performance of Existing Convenience Provision in Walton
Convenience Sales Area

Destination (<a.m) Sales Density (£/sq.m) Benchmark Turnover (€M) Survey Turnover (£M)
Co-op, 74 High Street, Walton on the Naze 273 8,267 23 2.1
 Tesco Express Walton on the Naze 287 12,277 3.5 1.6
Walton-on-the-Naze Town Centre - - 0.4 0.4
Total 560 6.2 4.0

Table W6b: Estimated 'capacity' for convenience goods facilities in Walton
Benchmark Turnover of Market Share of Study

Surplus

ing Stores Turnover Area Expen %0 Expenditure - £m
2015 6.2 0.6% 4.0 0.1
2020 6.1 0.6% 4.2 0.1
2025 6.1 0.6% 4.4 0.1
2032 6.1 0.6% 4.7 0.1

Study Area Market Share (%
1. Allows for increased turnover efficiency as set out in Table 4a Experian Retail Planner 13 (Oct 2015)
2. Assumes constant market share claimed byWalton facilities at 0.6% from Study Area

2014 prices

Table W6c: Gross quantitative capacity for additional convenience goods floorspace in Walton

Convenience Goods

Surplus Floorspace Requirement (sq m net)
£m
2015 -2.1 -160 -300
2020 -1.8 -140 -260
2025 -1.6 -120 -230
2032 -1.3 -100 -190

1. Average sales density assumed to be £13,211 per sq.m based on the average sales density of the leading four supermarkets as identified by Verdict 2014 (2014 prices)
2. Average sales density assumed to be £7,000 per sq.m which is based on WYG's knowledge of discount operators

3. Allows for increased turnover efficiency as set out in Table 4a Experian Retail Planner 13 (October 2015)

2014 prices

Table W6d: Net quantitative capacity for goods floorspace in Walton

Convenience Goods

Surplus Commitments LEETE] Floorspace Requirement
£m £m £m Max*
2015 -2.1 10.8 -12.9 -980 -1,840
2020 -1.8 10.7 -12.5 -950 -1,800
2025 -1.6 10.7 -12.3 -940 -1,780
2032 -1.3 10.8 -12.1 -930 -1,750

1. Average sales density assumed to be £13,211 per sq.m based on the average sales density of the leading four supermarkets as identified by Verdict 2014 (2014 prices)
2. Average sales density assumed to be £7,000 per sq.m which is based on WYG's knowledge of discount operators

3. Residual calculated by subtracting turnover of commitments (no commitments in Walton) from surplus expenditure (sourced from Table 6a)

3. Allows for increased turnover efficiency as set out in Table 4a Experian Retail Planner 13 (October 2015)

2014 prices

Table W6e: Extant convenience goods commitments in Walton

Gross Retail Floorspace Net convenience

Destination Reference Proposal (sq.m) Floorspace (sq.m)

Estimated Sal

Density (£/sq.m)

Estimated
Comparison

Turnover

Status

[£m)

Land Site at Martello Caravan Park Kirby Road Walton
On The Naze Essex CO14 8QP 15/00666/FUL Foodstore (Aldi) 1,672 920 11,748 10.8|approved
Total 1,672 920 10.8|

1. Land at Martello Site - planning permission was granted for a foodstore in Nov 2015. Sales area are taken from application submission.
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‘Table 7a: Population from 2015 -2032

Population

2020 2025 2032

1 19658 | 20457 | 21288 | 22,354
2 66,576 | 69282 | 72,098 | 75706
3 2556 | 26564 | 27643 | 20026
a 2911 | 34249 | 35641 | 37424

TOC total
(zone1-4) | 144671 | 150,551 | 156670 | 164510

s 8,009
6 142,526
7 13,530

Total 308736 322,795 336,337 353,637

‘Table 7b: Population and comparison goods expenditure

Comparison goods per capita expenditure

2015 with SIT

Fumiture | DI | Electrical | Ciothes | CDsetc | Household | Recreation| Chemist | TOTAL | Fumitwe | DIV | Electrical | Cothes | cbsetc | Housenod | Recreation| chemist | TOTAL | Funitwe | DIV | iectrical | Cothes | cDsetc | Househoid | Recreation| chemist | TOTAL | Funiture | DIV | Bectrical | Ciothes | cDsetc | Household | Recreation| Chemist | TOTAL | Fumiture | DIv | Eectrical | Ciothes | cDsetc | Household | Recreation| chemist | ToTAL
1 72 25 468 798 205 636 428 140 3,273 329 198 a13 705 181 562 377 124 2,89 382 230 480 818 210 652 438 143 3,353 445 268 559 954 25 760 511 167 3,910 555 335 697 1,189 306 948 637 209 4,875
2 208 183 397 679 177 542 395 115 2,786 263 162 351 600 156 478 349 101 2,460 306 188 407 69 181 555 405 118 2,855 356 219 475 811 211 647 472 137 3,329 a4 273 592 1012 263 807 588 171 4,150
3 311 193 461 760 197 613 435 122 3,003 275 171 407 671 174 541 384 108 2,731 319 198 a7 79 202 628 446 125 3,169 72 21 551 908 235 732 520 146 3,695 463 288 687 1132 293 913 648 182 4,606
4 378 242 571 o2 23 748 494 163 3,743 333 214 504 805 208 660 436 144 3,305 387 248 585 934 242 766 506 167 3,835 a5t 290 682 1,090 28 893 590 195 4472 562 361 850 1358 351 1114 736 243 5,575
s 331 209 588 842 26 724 453 147 3521 293 184 519 744 200 640 400 130 3,109 339 214 602 863 232 742 464 151 3,608 39 249 702 1,006 270 865 541 176 4,207 493 311 876 1,255 337 1079 674 220 5,244
B 314 181 508 800 208 646 442 12 3,223 278 160 449 707 184 571 391 108 2,845 322 185 520 820 214 662 453 125 3,302 376 216 607 956 249 m 528 146 3,850 468 269 757 1192 311 962 659 182 4,800
7 a2 281 628 1,016 267 843 532 187 4,179 375 248 555 897 236 744 470 166 3,690 435 288 644 1,041 274 863 545 192 4,282 507 335 751 1214 320 1,007 635 224 4,993 632 418 936 1514 398 1255 792 279 6,225

Notes:
2. Zones based on the falowing post code sectors

1-C0130,CO139.and CO148

2-CO15 1, €015 2, CO15 3, COL5 4, CO1S 5, CO15 6, COL6 7, COL6 8 and CO16.9

3-C0123, CO124, 012 5 and CO16 0

4-CO11 1,CO11 2, €070, €07 7 and CO7 8

5-co79

6-CO11, €012, €027, €028, €029, €03 0, €03 3, €03 4, €03 8, €03 9, €04 0, €04 3, CO4 5, €04 9, €06 3 and CO6 4
7-Co76and P92

b. e capia expenditure derived from Experian MMG3 data (Dec 2015 report)

. For Zone 1-4, 2015 Population derived from Experian MMGS3 data (Dec 2015 report) and population growth rate provided by Tendring Distrct Council is appied to poject population at 2020, 2025 and 2032.

. For Zone s -7, papulation Is provided by Experian MMG3 data (Dec 2015 report)
. Per capit expenditure projected forward using forecast growth ates taken from Table 1a of Experian Retal Planner Briefing Note 13
. Expenditure excludes Special Forms of Trading i line with adjusted llowance derived from Annex 3 of Experian Retal Planner Brifing Note 13

2014 Prices
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Table 8: Total comparison goods expenditure

Comparison goods per capita expenditure (EM)

Comparison goods growth

Furniture Electrical Household | Recreation | Chemist Furniture Electrical Household | Recreation | Chemist | TOTAL Furniture Electrical | Clothes Household | Recreation | Chemist Furniture Electrical | Clothes Household | Recreation | Chemist 2015-2020 | 2015-2025 | 2015-2032
1 65 39 8.1 139 36 110 74 24 56.8 78 47 98 16.7 43 133 9.0 29 68.6 95 57 119 203 52 162 109 36 124 75 156 266 6.8 212 142 47 109.0 11.8 26.4 522
2 17.5 108 234 39.9 10.4 319 232 67 163.8 212 13.0 282 48.2 126 385 280 8.1 197.8 257 158 342 585 152 46.7 340 9.9 336 206 44.8 766 19.9 61.1 445 12.9 314.2 340 762 1504
3 70 44 10.4 174 44 138 98 28 69.7 85 53 125 207 54 16.7 118 33 84.2 103 64 152 251 65 202 144 4.0 134 84 19.9 329 85 265 188 53 1337 14.5 324 64.0
4 110 7.0 16.6 2.5 69 217 144 47 108.8 133 85 200 320 83 262 173 57 1314 161 103 243 388 100 318 210 7.0 21.0 135 318 508 131 41.7 275 9.1 208.7 26 50.6 99.9
5 23 15 42 60 16 51 32 1.0 249 29 18 51 73 20 63 39 13 30.5 35 22 62 89 24 7.6 48 16 46 29 8.1 116 31 10.0 62 20 48.5 56 121 26
6 396 228 639 1007 262 81.3 557 154 405.6 48.3 278 78.1 1230 320 9.3 68.0 188 495.3 589 339 95.2 1499 39.1 1210 82.9 229 775 4.6 1252 1972 514 159.2 109.0 301 794.0 89.7 1982 388.5
7 75 10.1 6.4 2.2 6.0 8.9 7.5 2.7 59.1 106 14.2 89 3.1 9.1 13.5 18.1 114 9.2 203 40.0

Notes:

a. Zones based on the following post code sectors

1-C0130, CO13 9 and CO14 8

2-C015 1, CO15 2, CO15 3, CO15 4, CO15 5, CO15 6, CO16 7, CO16 8 and CO16 9

3-C0123,C0124, CO12 5 and CO16 0

4-C011 1, CO11 2, €07 0, CO7 7 and CO7 8

5-0079

6-CO1 1,C01 2, CO2 7, CO2 8, CO2 9, CO3 0, CO3 3, CO3 4, CO3 8, CO3 9, CO4 0, CO4 3, CO4 5, CO4 9, CO6 3 and CO6 4
7-C076and IP9 2

b. Per capita expenditure derived from Experian MMG3 data (Dec 2015 report)

. Per capita expenditure projected forward using forecast growth rates taken from Table 1a of Experian Retail Planner Briefing Note 13
d. Expenditure excludes Special Forms of Trading in line with ‘adjusted" allowance derived from Annex 3 of Experian Retail Planner Briefing Note 13

2014 Prices
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Table 9: Clothes/shoes shopping patterns

Total Zone 1 Zone 2 Zone 3 Zone 4 Zone 5 Zone 6 Zone 7

Destination Clothes/shoes Clothes/shoes Clothes/shoes Clothes/shoes Clothes/shoes Clothes/shoes Clothes/shoes Clothes/shoes
(%) (%) (%) (CD)] (%) (%) (%) (CD)

Study Area
Zone 1
Frinton on Sea 1.3% 19.5% 0.6% 0.7% 0.0% 0.0% 0.0% 0.0%
Walton on the Naze 0.1% 2.2% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Kirby Cross 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
SUB TOTAL (ZONE 1) 1.5% 21.7% 0.6% 0.7% 0.0% 0.0% 0.0% 0.0%
Zone 2
Brook Retail Park, Clacton 0.7% 0.9% 3.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Clacton Factory Outlet, Clacton 3.3% 2.9% 10.9% 4.3% 2.1% 0.0% 0.7% 0.0%
Waterglade Retail Park, Clacton 0.7% 3.3% 2.4% 0.0% 0.0% 0.0% 0.0% 0.0%
Clacton on Sea 9.3% 15.3% 32.4% 13.8% 5.1% 1.5% 0.0% 0.0%
Bockings Elm 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Clacton Garden Centre, St Johns Road, Clacton 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Great Clacton 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Hilltop Garden Centre, Clacton Road, Clacton 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Holland-on-Sea 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Jaywick 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Little Clacton 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
St Osyth 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
SUB TOTAL (ZONE 2) 14.0% 22.4% 48.7% 18.1% 7.2% 1.5% 0.7% 0.0%
Zone 3
Harwich Gateway Retail Park, Harwich 0.7% 0.0% 0.0% 7.8% 0.0% 0.0% 0.0% 2.1%
Dovercourt 0.7% 0.9% 0.0% 3.7% 2.8% 0.8% 0.0% 0.0%
Harwich 0.9% 5.7% 0.9% 3.9% 0.0% 0.0% 0.0% 0.0%
Asda, Main Road, Dovercourt 0.1% 0.0% 0.0% 1.7% 0.0% 0.0% 0.0% 0.0%
Lidl, Parkeston Road, Harwich 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Parkeston 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Thorpe-le-Soken 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
SUB TOTAL (ZONE 3) 2.4% 6.6% 0.9% 17.2% 2.8% 0.8% 0.0% 2.1%
Zone 4
Manningtree 0.1% 0.0% 0.0% 0.0% 1.1% 0.0% 0.0% 0.0%
Ardleigh 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Craft Nurseries, Harwich Road, Lawford 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Elmstead 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Great Bentley 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Lawford 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Brightlingsea 0.1% 0.0% 0.0% 0.0% 1.2% 0.0% 0.0% 0.0%
SUB TOTAL (ZONE 4) 0.3% 0.0% 0.0% 0.0% 2.3% 0.0% 0.0% 0.0%
SUB- TOTAL TENDRING (ZONE 1-4) 18.1% 50.7% 50.2% 36.0% 12.4% 2.3% 0.7% 2.1%
Zone 5
Wivenhoe 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
SUB TOTAL (ZONE 5) 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Zone 6
B&Q Warehouse, Lightship Way, Colchester 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Colchester Retail Park, Colchester 2.3% 0.0% 0.0% 1.9% 3.2% 0.0% 3.7% 0.0%
Colne View Retail Park, Colchester 0.3% 0.0% 0.0% 0.0% 0.0% 0.0% 0.7% 0.0%
Peatree Road Retail Park, Colchester 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
The Stanway Retail Park, Colchester 1.4% 0.0% 0.9% 0.0% 0.0% 0.0% 2.5% 0.0%
The Tollgate Centre, Colchester 0.6% 0.0% 0.0% 0.0% 0.0% 0.8% 1.3% 0.0%
Tollgate Retail Park, Colchester 2.7% 0.0% 0.6% 9.2% 1.2% 0.0% 3.6% 0.0%
Turner Rise Retail park, Colchester 0.5% 0.0% 0.9% 0.0% 0.0% 0.0% 0.7% 0.0%
Colchester 54.3% 31.9% 29.7% 40.9% 62.2% 80.0% 69.8% 17.6%
Aldham 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Angora Business Park, Stanway 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Asda, Turner Rise, Colchester 0.1% 0.0% 0.5% 0.0% 0.0% 0.0% 0.0% 0.0%
Blackheath, Colchester 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Cowdray Trade Park, Colchester 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Fillpots Garden Centre, Straight Road, Boxted 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Fiverways Retail Park, Colchester 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Great Horkesley 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Highwoods, Colchester 0.3% 0.0% 0.0% 0.0% 0.0% 0.0% 0.7% 0.0%
Homebase, St Andrews Avenue, Colchester 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Langham 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Peartree Business Centre, Peartree Road, Stanway, Colchester 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Prettygate 0.1% 0.0% 0.0% 0.0% 0.0% 0.0% 0.3% 0.0%
Sainsbury's, Western Approach, Stanway 0.2% 0.0% 0.0% 0.0% 0.0% 1.8% 0.3% 0.0%
Severalls Industrial Park, Colchester 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Sheephen Retail Park, Colchester 0.1% 0.0% 0.0% 0.0% 0.0% 0.0% 0.3% 0.0%
Shrub End 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Stanway 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Tesco Extra, Highwoods, Colchester 0.1% 0.0% 0.0% 0.0% 0.0% 0.0% 0.3% 0.0%
Tesco Superstore, Greenstead Road, Colchester 0.4% 0.0% 0.0% 0.0% 0.5% 0.8% 0.7% 0.0%
West Bergholt 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Wickes, Clarendon Way, Colchester 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Wyevale Garden Centre, London Road, Colchester 0.1% 0.0% 0.0% 0.0% 0.0% 0.0% 0.3% 0.0%
SUB TOTAL (ZONE 6) 63.6% 31.9% 32.7% 52.1% 67.1% 83.3% 85.0% 17.6%
Zone 7
Bypass Nurseries Garden Centre, London Road, Capel St Mary 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Capel St Mary 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Dedham 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.9%
East Bergholt 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Holbrook 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.9%
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The Place for Plants, East Bergholt Place, Mill Road, East Bergholt 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
SUB TOTAL (ZONE 7) 0.1% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 1.9%
SUB-TOTAL STUDY AREA (ZONE 1-7) 81.82% 82.66% 82.87% 88.06% 79.48% 85.58% 85.64% 21.61%
Outside

Tiptree 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
West Mersea 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Abroad 0.9% 2.4% 2.9% 0.0% 0.7% 0.0% 0.0% 1.6%
Alresford 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Ambleside 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Asda, Stoke Park Drive, Ipswich 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.9%
Asda, Whitehouse Industrial Estate, Goddard Road, Ipswich 0.5% 0.0% 0.0% 0.0% 4.1% 0.0% 0.0% 0.0%
B&Q, Anglia Parkway South, Bury Road, Ipswich 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
B&Q, Woodhall Business Park, Eastern Bypass, Sudbury 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Banchory, Aberdeenshire 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Basildon 0.1% 0.0% 0.0% 0.0% 0.7% 0.0% 0.0% 0.0%
Beccles 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Bildeston 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Bluewater Shopping Centre, Greenhithe 0.6% 0.0% 0.9% 0.0% 0.0% 0.0% 0.8% 0.0%
Braintree 0.6% 0.9% 0.0% 0.0% 0.0% 0.0% 1.1% 0.0%
Bristol 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Bury St Edmunds 0.5% 0.0% 0.0% 0.0% 0.0% 0.0% 1.0% 0.0%
Cambridge 0.7% 0.0% 0.0% 0.0% 0.0% 0.0% 1.3% 2.5%
Campsea Ashe 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Central London 0.9% 0.0% 1.5% 1.9% 0.5% 4.1% 0.3% 2.3%
Chelmsford 1.0% 3.3% 0.9% 2.0% 0.0% 2.6% 0.6% 1.3%
Chester 0.1% 0.0% 0.0% 0.0% 0.0% 0.0% 0.3% 0.0%
Copdock 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Copford 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Cribbs Causeway, Bristol 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Eastbourne 0.1% 0.0% 0.5% 0.0% 0.0% 0.0% 0.0% 0.0%
Edinburgh 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Euro Retail Park, Ipswich 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Fairacres Retail Park, Oxford 0.6% 0.0% 2.9% 0.0% 0.0% 0.0% 0.0% 0.0%
Felixstowe 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Fleetwood 0.1% 0.9% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Freeport Outlet Shopping Village, Braintree 1.6% 0.9% 1.3% 1.9% 2.3% 2.5% 1.8% 0.0%
Futura Retail Park, Ipswich 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Glasswells Retail Park, Ranelagh Road, Ipswich 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Hadleigh 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
High Wycombe 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Homebase, Felixstowe Road, Ipswich 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Huntingdon 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Hythe 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Ingatestone 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Interchange Retail Park, Ipswich 0.1% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 1.3%
Ipswich 5.3% 4.6% 1.3% 4.4% 7.2% 1.5% 2.3% 60.6%
Junction 32 Retail Park, Glasshoughton, Castleford 0.1% 0.0% 0.0% 0.0% 0.0% 0.0% 0.3% 0.0%
Keswick 0.1% 0.0% 0.0% 0.0% 0.0% 0.0% 0.3% 0.0%
Lakeside Retail Park, West Thurrock 1.1% 2.6% 2.4% 0.7% 2.0% 0.0% 0.3% 0.0%
Letchworth 0.1% 0.0% 0.0% 0.0% 0.0% 0.0% 0.3% 0.0%
Lincoln 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Long Melford 0.3% 0.0% 0.0% 0.0% 0.0% 0.0% 0.7% 0.0%
Loughborough 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Marks Tey 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Martlesham 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Mayflower Retail Park, Basildon 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Morrisons, Sproughton Road, Ipswich 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Nacton, Suffolk 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Newmarket 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.9%
Norwich 1.0% 0.0% 0.0% 0.0% 1.3% 2.9% 1.6% 0.9%
Orwell Retail Park, Ipswich 0.1% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 1.3%
Perrywood Garden Centre, Kelvedon Road, Inworth, Tiptree 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Peterborough 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Pipps Hill Retail Park, Basildon 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Pitsea 0.1% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 1.3%
Poplar Nurseries, Coggeshall Road, Colchester 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Ransomes Industrial Estate, Ipswich 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Romford 0.1% 0.0% 0.5% 0.0% 0.0% 0.0% 0.0% 0.0%
Sainsbury's, Felixstowe Road, Ipswich 0.2% 0.0% 0.0% 1.0% 1.1% 0.0% 0.0% 0.9%
Sainsbury's, Hadleigh Road, Ipswich 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Southend-on-Sea 0.4% 0.0% 1.7% 0.0% 0.0% 0.0% 0.0% 0.0%
Stratford 0.2% 0.9% 0.5% 0.0% 0.0% 0.0% 0.0% 0.0%
Sudbury 0.4% 0.0% 0.0% 0.0% 0.0% 0.0% 0.9% 0.0%
Suffolk Retail Park, Ipswich 0.1% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 1.3%
Tesco Extra, Copdock Interchange, Ipswich 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
The Interchange Retail Park, Ipswich 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Thurrock 0.1% 0.9% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Welshpool 0.0% 0.0% 0.0% 0.0% 0.0% 0.8% 0.0% 0.0%
Westfield Shopping Centre, Stratford City 0.2% 0.0% 0.0% 0.0% 0.0% 0.0% 0.3% 0.9%
White Cliffs Park, Whitfield 0.1% 0.0% 0.0% 0.0% 0.0% 0.0% 0.3% 0.0%
Whitehouse Industrial Estate, Ipswich 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Witham 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Woodbridge 0.1% 0.0% 0.0% 0.0% 0.5% 0.0% 0.0% 0.0%
Woodhall Business Park, Sudbury 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Wyevale Garden Centre, Grundisburgh Road, Woodbridge 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
SUB TOTAL (OUSTSIDE STUDY AREA) 18.2% 17.3% 17.1% 11.9% 20.5% 14.4% 14.4% 78.4%

100.00% 100.00% 100.00% 100.00% 100.00% 100.00% 100.00% 100.00%
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Tendring Retail Capacity Study

Table 10: Clothes/shoes expenditure in 2015

Total Zone 1 Zone 2 Zone 3 Zone 4 Zone 5 Zone 6 Zone 7
Destination Clothes/shoes = Clothes/shoes Clothes/shoes Clothes/shoes Clothes/shoes Clothes/shoes Clothes/shoes Clothes/shoes
(EM) (€M) (£M) (€M) (£M) (€M) (€M) (€M)

Study Area

Zone 1

Frinton on Sea 3.1 2.7 0.2 0.1 0.0 0.0 0.0 0.0)
Walton on the Naze 0.3 0.3 0.0 0.0 0.0 0.0 0.0 0.0
Kirby Cross 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
SUB TOTAL (ZONE 1) 3.4 3.0 0.2 0.1 0.0 0.0 0.0 0.0
Zone 2

Brook Retail Park, Clacton 1.3 0.1 1.2 0.0 0.0 0.0 0.0 0.0
Clacton Factory Outlet, Clacton 6.7 0.4 4.3 0.7 0.6 0.0 0.7 0.0
Waterglade Retail Park, Clacton 1.4 0.5 1.0 0.0 0.0 0.0 0.0 0.0
Clacton on Sea 18.9 2.1 129 2.4 1.4 0.1 0.0 0.0
Bockings Elm 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Clacton Garden Centre, St Johns Road, Clacton 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Great Clacton 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Hilltop Garden Centre, Clacton Road, Clacton 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0|
Holland-on-Sea 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Jaywick 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Little Clacton 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
St Osyth 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
SUB TOTAL (ZONE 2) 28.3 3.1 19.4 3.1 1.9 0.1 0.7 0.0
Zone 3

Harwich Gateway Retail Park, Harwich 1.6 0.0 0.0 1.3 0.0 0.0 0.0 0.3]
Dovercourt 1.6 0.1 0.0 0.6 0.7 0.0 0.0 0.0)
Harwich 1.8 0.8 0.4 0.7 0.0 0.0 0.0 0.0
Asda, Main Road, Dovercourt 0.3 0.0 0.0 0.3 0.0 0.0 0.0 0.0
Lidl, Parkeston Road, Harwich 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0|
Parkeston 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0]
Thorpe-le-Soken 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
SUB TOTAL (ZONE 3) 5.3 0.9 0.4 3.0 0.7 0.0 0.0 0.3
Zone 4

Manningtree 0.3 0.0 0.0 0.0 0.3 0.0 0.0 0.0
Ardleigh 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0]
Craft Nurseries, Harwich Road, Lawford 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Elmstead 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0]
Great Bentley 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Lawford 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0]
Brightlingsea 0.3 0.0 0.0 0.0 0.3 0.0 0.0 0.0
SUB TOTAL (ZONE 4) 0.6 0.0 0.0 0.0 0.6 0.0 0.0 0.0
SUB- TOTAL TENDRING (ZONE 1-4) 37.6 7.0 20.0 6.2 3.3 0.1 0.7 0.3
Zone 5

Wivenhoe 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
SUB TOTAL (ZONE 5) 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Zone 6

B&Q Warehouse, Lightship Way, Colchester 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0|
Colchester Retail Park, Colchester 4.9 0.0 0.0 0.3 0.8 0.0 3.7 0.0|
Colne View Retail Park, Colchester 0.7 0.0 0.0 0.0 0.0 0.0 0.7 0.0|
Peatree Road Retail Park, Colchester 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0|
The Stanway Retail Park, Colchester 2.8 0.0 0.4 0.0 0.0 0.0 2.5 0.0
The Tollgate Centre, Colchester 1.3 0.0 0.0 0.0 0.0 0.0 1.3 0.0|
Tollgate Retail Park, Colchester 5.7 0.0 0.2 1.6 0.3 0.0 3.6 0.0
Turner Rise Retail park, Colchester 1.1 0.0 0.4 0.0 0.0 0.0 0.7 0.0|
Colchester 117.0 4.4 11.9 7.0 16.5 4.8 70.3 2.1
Aldham 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0]
Angora Business Park, Stanway 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Asda, Turner Rise, Colchester 0.2 0.0 0.2 0.0 0.0 0.0 0.0 0.0|
Blackheath, Colchester 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0)
Cowdray Trade Park, Colchester 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0|
Fillpots Garden Centre, Straight Road, Boxted 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Fiverways Retail Park, Colchester 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0|
Great Horkesley 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0|
Highwoods, Colchester 0.7 0.0 0.0 0.0 0.0 0.0 0.7 0.0|
Homebase, St Andrews Avenue, Colchester 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Langham 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0]
Peartree Business Centre, Peartree Road, Stanway, Colchester 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Prettygate 0.3 0.0 0.0 0.0 0.0 0.0 0.3 0.0]
Sainsbury's, Western Approach, Stanway 0.4 0.0 0.0 0.0 0.0 0.1 0.3 0.0|
Severalls Industrial Park, Colchester 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0|
Sheephen Retail Park, Colchester 0.3 0.0 0.0 0.0 0.0 0.0 0.3 0.0
Shrub End 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0]
Stanway 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Tesco Extra, Highwoods, Colchester 0.3 0.0 0.0 0.0 0.0 0.0 0.3 0.0|
Tesco Superstore, Greenstead Road, Colchester 0.9 0.0 0.0 0.0 0.1 0.0 0.7 0.0
West Bergholt 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0]
Wickes, Clarendon Way, Colchester 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Wyevale Garden Centre, London Road, Colchester 0.3 0.0 0.0 0.0 0.0 0.0 0.3 0.0|
SUB TOTAL (ZONE 6) 136.8 4.4 13.0 8.9 17.8 5.0 85.6 2.1
Zone 7

Bypass Nurseries Garden Centre, London Road, Capel St Mary 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0|
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Capel St Mary 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Dedham 0.1 0.0 0.0 0.0 0.0 0.0 0.0 0.1
East Bergholt 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Holbrook 0.1 0.0 0.0 0.0 0.0 0.0 0.0 0.1
The Place for Plants, East Bergholt Place, Mill Road, East Bergholt 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
SUB TOTAL (ZONE 7) 0.2 0.0 0.0 0.0 0.0 0.0 0.0 0.2
SUB-TOTAL STUDY AREA (ZONE 1-7) 174.7 11.5 33.1 15.1 21.1 5.1 86.3 2.6
Outside

Tiptree 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
West Mersea 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0]
Abroad 1.9 0.3 1.1 0.0 0.2 0.0 0.0 0.2
Alresford 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0]
Ambleside 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Asda, Stoke Park Drive, Ipswich 0.1 0.0 0.0 0.0 0.0 0.0 0.0 0.1
Asda, Whitehouse Industrial Estate, Goddard Road, Ipswich 1.1 0.0 0.0 0.0 1.1 0.0 0.0 0.0
B&Q, Anglia Parkway South, Bury Road, Ipswich 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0|
B&Q, Woodhall Business Park, Eastern Bypass, Sudbury 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0|
Banchory, Aberdeenshire 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0)
Basildon 0.2 0.0 0.0 0.0 0.2 0.0 0.0 0.0
Beccles 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Bildeston 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Bluewater Shopping Centre, Greenhithe 1.2 0.0 0.4 0.0 0.0 0.0 0.8 0.0|
Braintree 12 0.1 0.0 0.0 0.0 0.0 11 0.0)
Bristol 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Bury St Edmunds 1.0 0.0 0.0 0.0 0.0 0.0 1.0 0.0
Cambridge 1.6 0.0 0.0 0.0 0.0 0.0 13 0.3
Campsea Ashe 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Central London 1.9 0.0 0.6 0.3 0.1 0.2 0.3 0.3
Chelmsford 2.1 0.5 0.4 0.3 0.0 0.2 0.6 0.2
Chester 0.3 0.0 0.0 0.0 0.0 0.0 0.3 0.0
Copdock 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Copford 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Cribbs Causeway, Bristol 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Eastbourne 0.2 0.0 0.2 0.0 0.0 0.0 0.0 0.0
Edinburgh 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Euro Retail Park, Ipswich 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Fairacres Retail Park, Oxford 1.1 0.0 1.1 0.0 0.0 0.0 0.0 0.0]
Felixstowe 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Fleetwood 0.1 0.1 0.0 0.0 0.0 0.0 0.0 0.0]
Freeport Outlet Shopping Village, Braintree 3.5 0.1 0.5 0.3 0.6 0.1 1.8 0.0
Futura Retail Park, Ipswich 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0]
Glasswells Retail Park, Ranelagh Road, Ipswich 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Hadleigh 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0]
High Wycombe 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Homebase, Felixstowe Road, Ipswich 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0|
Huntingdon 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Hythe 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0]
Ingatestone 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Interchange Retail Park, Ipswich 0.2 0.0 0.0 0.0 0.0 0.0 0.0 0.2]
Ipswich 13.6 0.6 0.5 0.7 1.9 0.1 2.3 7.4
Junction 32 Retail Park, Glasshoughton, Castleford 0.3 0.0 0.0 0.0 0.0 0.0 0.3 0.0|
Keswick 0.3 0.0 0.0 0.0 0.0 0.0 0.3 0.0
Lakeside Retail Park, West Thurrock 2.3 0.4 1.0 0.1 0.5 0.0 0.3 0.0
Letchworth 0.3 0.0 0.0 0.0 0.0 0.0 0.3 0.0
Lincoln 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0]
Long Melford 0.7 0.0 0.0 0.0 0.0 0.0 0.7 0.0
Loughborough 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0]
Marks Tey 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Martlesham 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0]
Mayflower Retail Park, Basildon 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Morrisons, Sproughton Road, Ipswich 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0|
Nacton, Suffolk 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Newmarket 0.1 0.0 0.0 0.0 0.0 0.0 0.0 0.1
Norwich 2.2 0.0 0.0 0.0 0.4 0.2 1.6 0.1
Orwell Retail Park, Ipswich 0.2 0.0 0.0 0.0 0.0 0.0 0.0 0.2]
Perrywood Garden Centre, Kelvedon Road, Inworth, Tiptree 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Peterborough 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0]
Pipps Hill Retail Park, Basildon 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Pitsea 0.2 0.0 0.0 0.0 0.0 0.0 0.0 0.2]
Poplar Nurseries, Coggeshall Road, Colchester 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0|
Ransomes Industrial Estate, Ipswich 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0|
Romford 0.2 0.0 0.2 0.0 0.0 0.0 0.0 0.0
Sainsbury's, Felixstowe Road, Ipswich 0.6 0.0 0.0 0.2 0.3 0.0 0.0 0.1
Sainsbury's, Hadleigh Road, Ipswich 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0|
Southend-on-Sea 0.7 0.0 0.7 0.0 0.0 0.0 0.0 0.0]
Stratford 0.3 0.1 0.2 0.0 0.0 0.0 0.0 0.0
Sudbury 0.9 0.0 0.0 0.0 0.0 0.0 0.9 0.0]
Suffolk Retail Park, Ipswich 0.2 0.0 0.0 0.0 0.0 0.0 0.0 0.2
Tesco Extra, Copdock Interchange, Ipswich 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0|
The Interchange Retail Park, Ipswich 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0|
Thurrock 0.1 0.1 0.0 0.0 0.0 0.0 0.0 0.0]
Welshpool 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Westfield Shopping Centre, Stratford City 0.4 0.0 0.0 0.0 0.0 0.0 0.3 0.1
White Cliffs Park, Whitfield 0.3 0.0 0.0 0.0 0.0 0.0 0.3 0.0
\Whitehouse Industrial Estate, Ipswich 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0|
Witham 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Woodbridge 0.1 0.0 0.0 0.0 0.1 0.0 0.0 0.0]
Woodhall Business Park, Sudbury 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Wyevale Garden Centre, Grundisburgh Road, Woodbridge 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0|
SUB TOTAL (OUSTSIDE STUDY AREA) 41.6 2.4 6.8 2.0 5.4 0.9 14.5 9.5
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Table 11: Books, CDs, DVDs shopping patterns

Destination

Study Area

Zone 1

Frinton on Sea 3.8% 57.7% 0.0% 0.0% 1.1% 0.0% 0.7% 0.0%
Walton on the Naze 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
|Kirby Cross 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
SUB TOTAL (ZONE 1) 3.8% 57.7% 0.0% 0.0% 1.1% 0.0% 0.7% 0.0%
Zone 2

|Brook Retail Park, Clacton 2.3% 8.4% 8.4% 0.0% 0.0% 0.0% 0.0% 0.0%
Clacton Factory Outlet, Clacton 0.4% 0.0% 0.8% 2.4% 1.1% 0.0% 0.0% 0.0%
Wateralade Retail Park, Clacton 0.4% 0.0% 1.9% 0.0% 0.0% 0.0% 0.0% 0.0%
Clacton on Sea 15.3% 21.9% 59.5% 9.1% 4.7% 0.0% 0.0% 0.0%
|Bockinas Elm 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Clacton Garden Centre, St Johns Road. Clacton 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Great Clacton 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Hilltop Garden Centre, Clacton Road. Clacton 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Holland-on-Sea 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Jaywick 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Little Clacton 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
St Osvth 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
SUB TOTAL (ZONE 2) 18.4% 30.3% 70.6% 11.5% 5.8% 0.0% 0.0% 0.0%
Zone 3

Harwich Gateway Retail Park, Harwich 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Dovercourt 0.8% 0.0% 0.0% 9.1% 2.6% 0.0% 0.0% 0.0%
Harwich 1.2% 0.0% 0.0% 20.9% 0.0% 0.0% 0.0% 0.0%
Asda, Main Road, Dovercourt 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Lidl, Parkeston Road, Harwich 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Parkeston 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Thorpe-le-Soken 0.1% 0.0% 0.0% 2.4% 0.0% 0.0% 0.0% 0.0%
SUB TOTAL (ZONE 3) 2.2% 0.0% 0.0% 32.5% 2.6% 0.0% 0.0% 0.0%
Zone 4

Manninatree 0.4% 0.0% 0.0% 0.0% 3.1% 0.0% 0.0% 0.0%
Ardleigh 0.7% 0.0% 0.0% 0.0% 6.2% 0.0% 0.0% 0.0%
Craft Nurseries, Harwich Road. Lawford 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Elmstead 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Great Bentlev 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Lawford 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
|Brightlingsea 0.5% 0.0% 0.0% 0.0% 4.3% 0.0% 0.0% 0.0%
SUB TOTAL (ZONE 4) 1.6% 0.0% 0.0% 0.0% 13.5% 0.0% 0.0% 0.0%
SUB- TOTAL TENDRING (ZONE 1-4) 25.9% 88.0% 70.6% 44.0% 23.1% 0.0% 0.7% 0.0%
Zone 5

Wivenhoe 0.9% 0.0% 0.0% 2.4% 1.1% 25.3% 0.0% 0.0%
SUB TOTAL (ZONE 5) 0.9% 0.0% 0.0% 2.4% 1.1% 25.3% 0.0% 0.0%
Zone 6

|B&Q Warehouse, Lightship Way, Colchester 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Colchester Retail Park, Colchester 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Colne View Retail Park, Colchester 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Peatree Road Retail Park, Colchester 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
The Stanway Retail Park, Colchester 1.7% 0.0% 0.0% 0.0% 0.0% 0.0% 3.6% 0.0%
The Tollgate Centre, Colchester 0.6% 0.0% 0.0% 0.0% 2.0% 0.0% 0.7% 0.0%
Tollgate Retail Park, Colchester 3.4% 0.0% 0.0% 0.0% 1.6% 0.0% 6.7% 0.0%
Turner Rise Retail park, Colchester 0.3% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 5.4%
Colchester 51.4% 7.5% 12.1% 43.4% 56.6% 72.7% 76.3% 17.0%
Aldham 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Angora Business Park, Stanway 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Asda, Turner Rise, Colchester 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
|Blackheath, Colchester 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Cowdray Trade Park, Colchester 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Fillpots Garden Centre, Straight Road, Boxted 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Fiverways Retail Park, Colchester 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Great Horkesley 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Highwoods, Colchester 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Homebase, St Andrews Avenue, Colchester 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Langham 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Peartree Business Centre, Peartree Road, Stanway, Colchester 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Prettygate 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Sainsbury's, Western Approach, Stanway 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Severalls Industrial Park, Colchester 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Sheephen Retail Park, Colchester 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Shrub End 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Stanway 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Tesco Extra, Highwoods, Colchester 2.4% 0.0% 0.0% 0.0% 0.0% 0.0% 5.0% 0.0%
Tesco Superstore, Greenstead Road, Colchester 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
West Bergholt 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Wickes, Clarendon Way, Colchester 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Wyevale Garden Centre, London Road, Colchester 0.3% 0.0% 0.0% 0.0% 0.0% 0.0% 0.7% 0.0%
SUB TOTAL (ZONE 6) 60.1% 7.5% 12.1% 43.4% 60.2% 72.7% 93.0% 22.4%
Zone 7

|Bypass Nurseries Garden Centre, London Road, Capel St Mary 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Capel St Mary 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Dedham 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
East Bergholt 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Holbrook 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
The Place for Plants, East Bergholt Place, Mill Road, East Bergholt 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
SUB TOTAL (ZONE 7) 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
SUB-TOTAL STUDY AREA (ZONE 1-7) 86.9% 95.5% 82.6% 89.9% 84.4% 98.0% 93.7% 22.4%
Outside

Tiptree 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
West Mersea 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Abroad 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Alresford 0.1% 0.0% 0.0% 0.0% 1.1% 0.0% 0.0% 0.0%
Ambleside 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Asda, Stoke Park Drive, Ipswich 0.1% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 2.0%
Asda, Whitehouse Industrial Estate, Goddard Road, Ipswich 0.5% 0.0% 2.1% 0.0% 0.0% 0.0% 0.0% 0.0%
B&O, Anglia Parkway South, Bury Road, Ipswich 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
B&Q, Woodhall Business Park, Eastern Bypass, Sudbury 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Banchory, Aberdeenshire 0.1% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 2.0%
Basildon 0.1% 2.3% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Beccles 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Bildeston 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Bluewater Shopping Centre, Greenhithe 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Braintree 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Bristol 0.5% 0.0% 0.0% 0.0% 0.0% 0.0% 1.0% 0.0%
Bury St Edmunds 0.8% 0.0% 0.0% 0.0% 1.1% 0.0% 1.0% 2.9%
Cambridge 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
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Campsea Ashe 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Central London 0.3% 2.3% 0.8% 0.0% 0.0% 0.0% 0.0% 0.0%
Chelmsford 1.9% 0.0% 8.6% 0.0% 0.0% 0.0% 0.0% 0.0%
Chester 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Condock 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Conford 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Cribbs Causeway, Bristol 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Eastbourne 0.2% 0.0% 1.1% 0.0% 0.0% 0.0% 0.0% 0.0%
Edinburgh 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Euro Retail Park, Ipswich 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Fairacres Retail Park, Oxford 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Felixstowe 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Fleetwood 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Freeport Outlet Shoppina Village, Braintree 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Futura Retail Park, Ipswich 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Glasswells Retail Park, Ranelagh Road, Ipswich 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Hadleigh 0.1% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 2.0%
Hiah Wycombe 0.2% 0.0% 0.8% 0.0% 0.0% 0.0% 0.0% 0.0%
Homebase, Felixstowe Road, Ipswich 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Huntingdon 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Hythe 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Inaatestone 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Interchange Retail Park, Ipswich 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Ipswich 5.8% 0.0% 1.8% 10.1% 10.7% 2.0% 1.6% 59.4%
Junction 32 Retail Park, Glasshouahton, Castleford 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Keswick 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Lakeside Retail Park, West Thurrock 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Letchworth 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Lincoln 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Lona Melford 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Loughborough 0.9% 0.0% 0.0% 0.0% 0.0% 0.0% 1.9% 0.0%
Marks Tey 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Martlesham 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Mavflower Retail Park, Basildon 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Morrisons, Sproughton Road. Ipswich 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Nacton. Suffolk 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Newmarket 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Norwich 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Orwell Retail Park, Ipswich 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Perrywood Garden Centre, Kelvedon Road. Inworth, Tiptree 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Peterborough 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Pipps Hill Retail Park, Basildon 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Pitsea 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Poplar Nurseries, Coageshall Road. Colchester 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Ransomes Industrial Estate, Ipswich 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Romford 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Sainsbury's, Felixstowe Road, Ipswich 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Sainsbury's, Hadleigh Road. Ipswich 0.2% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 4.6%
Southend-on-Sea 0.5% 0.0% 2.1% 0.0% 0.0% 0.0% 0.0% 0.0%
Stratford 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Sudbury 0.3% 0.0% 0.0% 0.0% 0.0% 0.0% 0.7% 0.0%
Suffolk Retail Park, Ipswich 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Tesco Extra, Copdock Interchange, Ipswich 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
The Interchange Retail Park, Ipswich 0.2% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 4.8%
Thurrock 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Welshpool 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Westfield Shopping Centre, Stratford City 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
White Cliffs Park, Whitfield 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Whitehouse Industrial Estate, Ipswich 0.3% 0.0% 0.0% 0.0% 2.6% 0.0% 0.0% 0.0%
Witham 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Woodbridge 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Woodhall Business Park, Sudbury 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Wyevale Garden Centre, Grundisburgh Road, Woodbridge 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Other 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Internet / delivery 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
(Don't know / can't remember) 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
(Don't buy these goods) 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
SUB TOTAL (OUSTSIDE STUDY AREA) 13.1% 4.5% 17.4% 10.1% 15.6% 2.0% 6.3% 77.6%

100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0%
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WYG Planning
Tenring Retail Capacity Study

Table 12: Books, CDs, DVDs expenditure

Destination
Study Area
Zone 1
Frinton on Sea 2.3 2.1 0.0 0.0 0.1 0.0 0.2 0.0
Walton on the Naze 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Kirby Cross 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
SUB TOTAL (ZONE 1) 2.3 2.1 0.0 0.0 0.1 0.0 0.2 0.0
Zone 2
Brook Retail Park, Clacton 1.2 0.3 0.9 0.0 0.0 0.0 0.0 0.0
Clacton Factory Outlet, Clacton 0.3 0.0 0.1 0.1 0.1 0.0 0.0 0.0
Waterglade Retail Park, Clacton 0.2 0.0 0.2 0.0 0.0 0.0 0.0 0.0
Clacton on Sea 7.7 0.8 6.2 0.4 0.3 0.0 0.0 0.0
|Bockings Elm 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Clacton Garden Centre, St Johns Road, Clacton 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Great Clacton 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Hilltop Garden Centre, Clacton Road, Clacton 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Holland-on-Sea 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Jaywick 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Little Clacton 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
St Osvth 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
SUB TOTAL (ZONE 2) 9.3 1.1 7.3 0.5 0.4 0.0 0.0 0.0
Zone 3
Harwich Gateway Retail Park, Harwich 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Dovercourt 0.6 0.0 0.0 0.4 0.2 0.0 0.0 0.0
Harwich 0.9 0.0 0.0 0.9 0.0 0.0 0.0 0.0
Asda, Main Road. Dovercourt 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Lidl, Parkeston Road, Harwich 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Parkeston 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Thorpe-le-Soken 0.1 0.0 0.0 0.1 0.0 0.0 0.0 0.0
SUB TOTAL (ZONE 3) 1.6 0.0 0.0 1.4 0.2 0.0 0.0 0.0
Zone 4
Manningtree 0.2 0.0 0.0 0.0 0.2 0.0 0.0 0.0
Ardleigh 0.4 0.0 0.0 0.0 0.4 0.0 0.0 0.0
Craft Nurseries, Harwich Road, Lawford 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Elmstead 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Great Bentley 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Lawford 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
|Brightlingsea 0.3 0.0 0.0 0.0 0.3 0.0 0.0 0.0
SUB TOTAL (ZONE 4) 0.9 0.0 0.0 0.0 0.9 0.0 0.0 0.0
SUB- TOTAL TENDRING (ZONE 1-4) 14.2 3.1 7.3 2.0 1.6 0.0 0.2 0.0
Zone 5
Wivenhoe 0.6 0.0 0.0 0.1 0.1 0.4 0.0 0.0
SUB TOTAL (ZONE 5) 0.6 0.0 0.0 0.1 0.1 0.4 0.0 0.0
Zone 6
|B&Q Warehouse, Lightship Way, Colchester 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Colchester Retail Park, Colchester 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Colne View Retail Park, Colchester 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Peatree Road Retail Park, Colchester 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
The Stanway Retail Park, Colchester 0.9 0.0 0.0 0.0 0.0 0.0 0.9 0.0
The Tollgate Centre, Colchester 0.3 0.0 0.0 0.0 0.1 0.0 0.2 0.0
Tollaate Retail Park, Colchester 1.9 0.0 0.0 0.0 0.1 0.0 1.8 0.0
Turner Rise Retail park, Colchester 0.2 0.0 0.0 0.0 0.0 0.0 0.0 0.2
Colchester 29.0 0.3 1.3 1.9 3.9 1.2 20.0 0.5
Aldham 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Angora Business Park, Stanway 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Asda, Turner Rise, Colchester 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
|Blackheath, Colchester 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Cowdray Trade Park, Colchester 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Fillpots Garden Centre, Straight Road, Boxted 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Fiverways Retail Park, Colchester 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Great Horkesley 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Highwoods, Colchester 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Homebase, St Andrews Avenue, Colchester 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Langham 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Peartree Business Centre, Peartree Road, Stanway, Colchester 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Prettyaate 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Sainsbury's, Western Approach, Stanway 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Severalls Industrial Park, Colchester 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Sheephen Retail Park, Colchester 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Shrub End 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Stanway 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Tesco Extra, Highwoods, Colchester 1.3 0.0 0.0 0.0 0.0 0.0 13 0.0
Tesco Superstore, Greenstead Road, Colchester 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
West Bergholt 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Wickes, Clarendon Way, Colchester 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Wyevale Garden Centre, London Road, Colchester 0.2 0.0 0.0 0.0 0.0 0.0 0.2 0.0
SUB TOTAL (ZONE 6) 33.8 0.3 1.3 1.9 4.1 1.2 24.4 0.7
Zone 7
|Bypass Nurseries Garden Centre, London Road, Capel St Mary 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Capel St Mary 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Dedham 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
East Bergholt 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Holbrook 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
The Place for Plants, East Bergholt Place, Mill Road, East Bergholt 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
SUB TOTAL (ZONE 7) 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
SUB-TOTAL STUDY AREA (ZONE 1-7) 48.6 3.4 8.6 4.0 5.8 1.6 24.6 0.7
Outside
Tiptree 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
West Mersea 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Abroad 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Alresford 0.1 0.0 0.0 0.0 0.1 0.0 0.0 0.0
Ambleside 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Asda, Stoke Park Drive, Ipswich 0.1 0.0 0.0 0.0 0.0 0.0 0.0 0.1
Asda, Whitehouse Industrial Estate, Goddard Road, Ipswich 0.2 0.0 0.2 0.0 0.0 0.0 0.0 0.0
B&O. Analia Parkway South, Bury Road, Ipswich 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
0.1 0.0 0.0 0.0 0.0 0.0 0.0 0.1
0.1 0.1 0.0 0.0 0.0 0.0 0.0 0.0
0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
0.3 0.0 0.0 0.0 0.0 0.0 0.3 0.0
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[Bury St Edmunds 0.4 0.0 0.0 0.0 0.1 0.0 0.3 0.1
Cambridae 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Campsea Ashe 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Central London 0.2 0.1 0.1 0.0 0.0 0.0 0.0 0.0
Chelmsford 0.9 0.0 0.9 0.0 0.0 0.0 0.0 0.0
Chester 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Copdock 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Copford 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Cribbs Causeway, Bristol 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Eastbourne 0.1 0.0 0.1 0.0 0.0 0.0 0.0 0.0
Edinburgh 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Euro Retail Park, Ipswich 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Fairacres Retail Park, Oxford 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Felixstowe 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Fleetwood 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Freeport Outlet Shoppina Village, Braintree 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Futura Retail Park, Ipswich 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Glasswells Retail Park, Ranelagh Road, Ipswich 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Hadleigh 0.1 0.0 0.0 0.0 0.0 0.0 0.0 0.1
Hiah Wycombe 0.1 0.0 0.1 0.0 0.0 0.0 0.0 0.0
Homebase, Felixstowe Road, Ipswich 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Huntingdon 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Hythe 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Ingatestone 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Interchange Retail Park, Ipswich 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Ipswich 3.7 0.0 0.2 0.4 0.7 0.0 0.4 1.9
Junction 32 Retail Park, Glasshouahton, Castleford 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Keswick 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Lakeside Retail Park, West Thurrock 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Letchworth 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Lincoln 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Lona Melford 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Loughborough 0.5 0.0 0.0 0.0 0.0 0.0 0.5 0.0
Marks Tev 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Martlesham 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Mavflower Retail Park, Basildon 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Morrisons, Sproughton Road. Ipswich 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Nacton. Suffolk 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Newmarket 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Norwich 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Orwell Retail Park, Ipswich 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Perrywood Garden Centre, Kelvedon Road. Inworth, Tiptree 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Peterborough 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Pipps Hill Retail Park, Basildon 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Pitsea 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Poplar Nurseries, Coageshall Road. Colchester 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Ransomes Industrial Estate, Ipswich 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Romford 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Sainsbury's, Felixstowe Road, Ipswich 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Sainsbury's, Hadleigh Road. Ipswich 0.1 0.0 0.0 0.0 0.0 0.0 0.0 0.1
Southend-on-Sea 0.2 0.0 0.2 0.0 0.0 0.0 0.0 0.0
Stratford 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Sudbury 0.2 0.0 0.0 0.0 0.0 0.0 0.2 0.0
Suffolk Retail Park, Ipswich 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Tesco Extra, Copdock Interchange, Ipswich 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
The Interchange Retail Park, Ipswich 0.2 0.0 0.0 0.0 0.0 0.0 0.0 0.2
Thurrock 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Welshpool 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Westfield Shopping Centre, Stratford City 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
White Cliffs Park, Whitfield 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Whitehouse Industrial Estate, Ipswich 0.2 0.0 0.0 0.0 0.2 0.0 0.0 0.0
Witham 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Woodbridge 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Woodhall Business Park, Sudbury 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Wyevale Garden Centre, Grundisburgh Road, Woodbridge 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Other 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Internet / delivery 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
(Don't know / can't remember) 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
(Don't buy these goods) 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
SUB TOTAL (OUSTSIDE STUDY AREA) 7.7 0.2 1.8 0.4 1.1 0.0 1.7 2.5
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Table 13: Small household aoods shoppina patterns

Total Zone 1 Zone 2 Zone 3 Zone 4 Zone 5 Zone 6 Zone 7

Destination Household Household Household Household Household Household Household Household
(%) (%) (%) (%) (CD) (%) (%) (%)

Study Area
Zone 1
Frinton on Sea 1.22% 14.72% 1.00% 0.00% 0.00% 0.00% 0.00% 0.00%
Walton on the Naze 0.29% 4.40% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
Kirby Cross 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
SUB TOTAL (ZONE 1) 1.51% 19.12% 1.00% 0.00% 0.00% 0.00% 0.00% 0.00%
Zone 2
Brook Retail Park, Clacton 0.88% 0.00% 2.70% 0.81% 1.00% 0.00% 0.00% 0.00%
Clacton Factory Outlet, Clacton 1.09% 1.18% 3.23% 0.81% 0.70% 1.70% 0.00% 0.00%
Waterglade Retail Park, Clacton 3.32% 0.00% 13.25% 0.00% 0.00% 0.00% 0.00% 0.00%
Clacton on Sea 15.35% 35.97% 50.28% 1.97% 1.60% 0.00% 0.00% 0.00%
Bockings Elm 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
Clacton Garden Centre, St Johns Road, Clacton 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
Great Clacton 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
Hilltop Garden Centre, Clacton Road, Clacton 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
Holland-on-Sea 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
Jaywick 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
Little Clacton 0.15% 0.00% 0.59% 0.00% 0.00% 0.00% 0.00% 0.00%
St Osyth 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
SUB TOTAL (ZONE 2) 20.79% 37.16% 70.05% 3.58% 3.30% 1.70% 0.00% 0.00%
Zone 3
Harwich Gateway Retail Park, Harwich 2.04% 0.00% 0.59% 17.93% 0.00% 0.00% 0.00% 0.00%
Dovercourt 0.65% 0.00% 0.00% 1.61% 4.19% 0.00% 0.00% 0.00%
Harwich 3.81% 0.00% 1.11% 29.40% 3.79% 0.00% 0.00% 0.00%
Asda, Main Road, Dovercourt 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
Lidl, Parkeston Road, Harwich 0.20% 0.00% 0.00% 1.85% 0.00% 0.00% 0.00% 0.00%
Parkeston 0.09% 0.00% 0.00% 0.81% 0.00% 0.00% 0.00% 0.00%
Thorpe-le-Soken 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
SUB TOTAL (ZONE 3) 6.77% 0.00% 1.70% 51.61% 7.98% 0.00% 0.00% 0.00%
Zone 4
Manningtree 0.08% 0.00% 0.00% 0.00% 0.70% 0.00% 0.00% 0.00%
Ardleigh 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
Craft Nurseries, Harwich Road, Lawford 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
Elmstead 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
Great Bentley 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
Lawford 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
Brightlingsea 0.03% 0.00% 0.00% 0.00% 0.00% 1.18% 0.00% 0.00%
SUB TOTAL (ZONE 4) 0.11% 0.00% 0.00% 0.00% 0.70% 1.18% 0.00% 0.00%
SUB- TOTAL TENDRING (ZONE 1-4) 29.18% 56.27% 72.75% 55.19% 11.98% 2.88% 0.00% 0.00%
Zone 5
Wivenhoe 0.03% 0.00% 0.00% 0.00% 0.00% 1.18% 0.00% 0.00%
SUB TOTAL (ZONE 5) 0.03% 0.00% 0.00% 0.00% 0.00% 1.18% 0.00% 0.00%
Zone 6
B&Q Warehouse, Lightship Way, Colchester 1.01% 0.00% 0.00% 0.00% 2.90% 0.00% 1.71% 0.00%
Colchester Retail Park, Colchester 1.55% 1.18% 1.70% 3.94% 4.59% 4.39% 0.00% 0.00%
Colne View Retail Park, Colchester 1.56% 0.00% 0.00% 0.00% 5.84% 0.00% 1.93% 3.21%
Peatree Road Retail Park, Colchester 0.16% 1.18% 0.00% 0.00% 0.70% 0.00% 0.00% 0.00%
The Stanway Retail Park, Colchester 3.71% 0.00% 0.00% 4.52% 3.98% 2.08% 6.63% 2.01%
The Tollgate Centre, Colchester 1.41% 1.18% 1.18% 0.00% 0.00% 1.18% 2.53% 0.00%
Tollgate Retail Park, Colchester 7.98% 0.00% 0.00% 3.36% 2.40% 7.43% 17.31% 6.01%
Turner Rise Retail park, Colchester 3.35% 0.00% 1.52% 0.00% 1.70% 6.61% 6.53% 0.00%
Colchester 34.83% 30.35% 17.91% 20.20% 38.81% 54.78% 50.69% 4.19%
Aldham 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
Angora Business Park, Stanway 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
Asda, Turner Rise, Colchester 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
Blackheath, Colchester 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
Cowdray Trade Park, Colchester 0.30% 0.00% 0.00% 0.00% 0.00% 0.00% 0.75% 0.00%
Fillpots Garden Centre, Straight Road, Boxted 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
Fiverways Retail Park, Colchester 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
Great Horkesley 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
Highwoods, Colchester 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
Homebase, St Andrews Avenue, Colchester 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
Langham 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
Peartree Business Centre, Peartree Road, Stanway, Colchester 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
Prettygate 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
Sainsbury's, Western Approach, Stanway 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
Severalls Industrial Park, Colchester 0.06% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 1.40%
Sheephen Retail Park, Colchester 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
Shrub End 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
Stanway 0.21% 0.00% 0.00% 0.00% 0.00% 0.00% 0.52% 0.00%
Tesco Extra, Highwoods, Colchester 1.07% 0.00% 0.00% 0.00% 1.89% 1.70% 1.71% 3.21%
Tesco Superstore, Greenstead Road, Colchester 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
West Bergholt 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
Wickes, Clarendon Way, Colchester 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
Wyevale Garden Centre, London Road, Colchester 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
SUB TOTAL (ZONE 6) 57.20% 33.89% 22.32% 32.02% 62.81% 78.18% 90.28% 20.03%
Zone 7
Bypass Nurseries Garden Centre, London Road, Capel St Mary 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
Capel St Mary 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
Dedham 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
East Bergholt 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
Holbrook 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
The Place for Plants, East Bergholt Place, Mill Road, East Bergholt 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
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SUB TOTAL (ZONE 7) 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
SUB-TOTAL STUDY AREA (ZONE 1-7) 86.40% 90.17% 95.07% 87.21% 74.78% 82.24% 90.28% 20.03%
Outside

Tiptree 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
West Mersea 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
Abroad 0.04% 0.00% 0.00% 0.00% 0.00% 1.70% 0.00% 0.00%
Alresford 0.08% 0.00% 0.00% 0.00% 0.70% 0.00% 0.00% 0.00%
Ambleside 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
Asda, Stoke Park Drive, Ipswich 0.13% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 3.21%
Asda, Whitehouse Industrial Estate, Goddard Road, Ipswich 0.43% 0.00% 0.00% 0.00% 3.79% 0.00% 0.00% 0.00%
B&Q, Anglia Parkway South, Bury Road, Ipswich 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
B&Q, Woodhall Business Park, Eastern Bypass, Sudbury 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
Banchory, Aberdeenshire 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
Basildon 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
Beccles 0.08% 0.00% 0.00% 0.00% 0.00% 3.21% 0.00% 0.00%
Bildeston 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
Bluewater Shopping Centre, Greenhithe 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
Braintree 0.21% 3.22% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
Bristol 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
Bury St Edmunds 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
Cambridge 0.21% 0.00% 0.00% 0.00% 0.00% 0.00% 0.52% 0.00%
Campsea Ashe 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
Central London 0.08% 0.00% 0.00% 0.00% 0.70% 0.00% 0.00% 0.00%
Chelmsford 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
Chester 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
Copdock 0.48% 0.00% 0.00% 0.00% 0.00% 0.00% 1.19% 0.00%
Copford 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
Cribbs Causeway, Bristol 0.03% 0.00% 0.00% 0.00% 0.00% 1.18% 0.00% 0.00%
Eastbourne 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
Edinburgh 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
Euro Retail Park, Ipswich 0.97% 0.00% 0.00% 0.00% 5.84% 1.70% 0.00% 6.62%
Fairacres Retail Park, Oxford 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
Felixstowe 0.17% 0.00% 0.00% 0.00% 1.00% 0.00% 0.00% 1.40%
Fleetwood 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
Freeport Outlet Shopping Village, Braintree 0.11% 0.00% 0.00% 0.00% 1.00% 0.00% 0.00% 0.00%
Futura Retail Park, Ipswich 1.60% 2.72% 1.52% 0.81% 2.60% 0.00% 1.19% 4.61%
Glasswells Retail Park, Ranelagh Road, Ipswich 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
Hadleigh 0.06% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 1.40%
High Wycombe 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
Homebase, Felixstowe Road, Ipswich 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
Huntingdon 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
Hythe 0.08% 0.00% 0.00% 0.00% 0.70% 0.00% 0.00% 0.00%
Ingatestone 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
Interchange Retail Park, Ipswich 0.08% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 2.01%
Ipswich 4.81% 2.72% 0.00% 8.62% 6.29% 2.36% 3.04% 43.66%
Junction 32 Retail Park, Glasshoughton, Castleford 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
Keswick 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
Lakeside Retail Park, West Thurrock 1.95% 0.00% 3.41% 2.20% 1.60% 7.61% 1.03% 2.01%
Letchworth 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
Lincoln 0.21% 0.00% 0.00% 0.00% 0.00% 0.00% 0.52% 0.00%
Long Melford 0.21% 0.00% 0.00% 0.00% 0.00% 0.00% 0.52% 0.00%
Loughborough 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
Marks Tey 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
Martlesham 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
Mayflower Retail Park, Basildon 0.08% 1.18% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
Morrisons, Sproughton Road, Ipswich 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
Nacton, Suffolk 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
Newmarket 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
Norwich 0.06% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 1.40%
Orwell Retail Park, Ipswich 0.06% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 1.40%
Perrywood Garden Centre, Kelvedon Road, Inworth, Tiptree 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
Peterborough 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
Pipps Hill Retail Park, Basildon 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
Pitsea 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
Poplar Nurseries, Coggeshall Road, Colchester 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
Ransomes Industrial Estate, Ipswich 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
Romford 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
Sainsbury's, Felixstowe Road, Ipswich 0.20% 0.00% 0.00% 1.16% 0.00% 0.00% 0.00% 2.01%
Sainsbury's, Hadleigh Road, Ipswich 0.08% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 2.01%
Southend-on-Sea 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
Stratford 0.48% 0.00% 0.00% 0.00% 0.00% 0.00% 1.19% 0.00%
Sudbury 0.26% 0.00% 0.00% 0.00% 0.00% 0.00% 0.52% 1.40%
Suffolk Retail Park, Ipswich 0.17% 0.00% 0.00% 0.00% 1.00% 0.00% 0.00% 1.40%
Tesco Extra, Copdock Interchange, Ipswich 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
The Interchange Retail Park, Ipswich 0.16% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 4.03%
Thurrock 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
Welshpool 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
Westfield Shopping Centre, Stratford City 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
White Cliffs Park, Whitfield 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
Whitehouse Industrial Estate, Ipswich 0.06% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 1.40%
Witham 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
Woodbridge 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
Woodhall Business Park, Sudbury 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
Wyevale Garden Centre, Grundisburgh Road, Woodbridge 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
Other 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
Internet / delivery 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
(Don't know / can't remember) 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
(Don't buy these goods) 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
SUB TOTAL (OUSTSIDE STUDY AREA) 13.60% 9.83% 4.93% 12.79% 25.22% 17.76% 9.72% 79.97%
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Table 14: Small household aoods expenditure

Total Zone 1 Zone 2 Zone 3 Zone 4 Zone 5 Zone 6 Zone 7
Destination Household Household Household Household Household Household Household Household

(€M) (€M) (€M) (€M) (€M) (£EM) (£EM) (£EM)
Study Area
Zone 1
Frinton on Sea 1.9 1.6 0.3 0.0 0.0 0.0 0.0 0.0
Walton on the Naze 0.5 0.5 0.0 0.0 0.0 0.0 0.0 0.0
Kirby Cross 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
SUB TOTAL (ZONE 1) 2.4 2.1 0.3 0.0 0.0 0.0 0.0 0.0|
Zone 2
Brook Retail Park, Clacton 1.2 0.0 0.9 0.1 0.2 0.0 0.0 0.0
Clacton Factory Outlet, Clacton 1.5 0.1 1.0 0.1 0.2 0.1 0.0 0.0
Waterglade Retail Park, Clacton 4.2 0.0 4.2 0.0 0.0 0.0 0.0 0.0
Clacton on Sea 20.6 4.0 16.0 0.3 0.3 0.0 0.0 0.0
Bockings Elm 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Clacton Garden Centre, St Johns Road, Clacton 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Great Clacton 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Hilltop Garden Centre, Clacton Road, Clacton 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Holland-on-Sea 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Jaywick 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Little Clacton 0.2 0.0 0.2 0.0 0.0 0.0 0.0 0.0
St Osyth 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
SUB TOTAL (ZONE 2) 27.7 4.1 223 0.5 0.7 0.1 0.0 0.0]
Zone 3
Harwich Gateway Retail Park, Harwich 2.7 0.0 0.2 2.5 0.0 0.0 0.0 0.0
Dovercourt 1.1 0.0 0.0 0.2 0.9 0.0 0.0 0.0
Harwich 5.2 0.0 0.4 4.1 0.8 0.0 0.0 0.0
Asda, Main Road, Dovercourt 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Lidl, Parkeston Road, Harwich 0.3 0.0 0.0 0.3 0.0 0.0 0.0 0.0
Parkeston 0.1 0.0 0.0 0.1 0.0 0.0 0.0 0.0
Thorpe-le-Soken 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
SUB TOTAL (ZONE 3) 9.4 0.0 0.5 7.1 1.7 0.0 0.0 0.0]
Zone 4 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Manningtree 0.2 0.0 0.0 0.0 0.2 0.0 0.0 0.0
Ardleigh 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Craft Nurseries, Harwich Road, Lawford 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Elmstead 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Great Bentley 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Lawford 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Brightlingsea 0.1 0.0 0.0 0.0 0.0 0.1 0.0 0.0
SUB TOTAL (ZONE 4) 0.2 0.0 0.0 0.0 0.2 0.1 0.0 0.0]
SUB- TOTAL TENDRING (ZONE 1-4) 39.8 6.2 23.2 7.6 2.6 0.1 0.0 0.0|
Zone 5
Wivenhoe 0.1 0.0 0.0 0.0 0.0 0.1 0.0 0.0
SUB TOTAL (ZONE 5) 0.1 0.0 0.0 0.0 0.0 0.1 0.0 0.0]
Zone 6
B&Q Warehouse, Lightship Way, Colchester 2.0 0.0 0.0 0.0 0.6 0.0 1.4 0.0
Colchester Retail Park, Colchester 2.4 0.1 0.5 0.5 1.0 0.2 0.0 0.0
Colne View Retail Park, Colchester 3.2 0.0 0.0 0.0 1.3 0.0 1.6 0.3
Peatree Road Retail Park, Colchester 0.3 0.1 0.0 0.0 0.2 0.0 0.0 0.0
The Stanway Retail Park, Colchester 7.2 0.0 0.0 0.6 0.9 0.1 5.4 0.2
The Tollgate Centre, Colchester 2.6 0.1 0.4 0.0 0.0 0.1 2.1 0.0
Tollgate Retail Park, Colchester 16.0 0.0 0.0 0.5 0.5 0.4 14.1 0.6
Turner Rise Retail park, Colchester 6.5 0.0 0.5 0.0 0.4 0.3 5.3 0.0
Colchester 64.7 3.4 5.7 2.8 8.4 2.8 41.2 0.4
Aldham 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Angora Business Park, Stanway 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Asda, Turner Rise, Colchester 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Blackheath, Colchester 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Cowdray Trade Park, Colchester 0.6 0.0 0.0 0.0 0.0 0.0 0.6 0.0
Fillpots Garden Centre, Straight Road, Boxted 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Fiverways Retail Park, Colchester 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Great Horkesley 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Highwoods, Colchester 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Homebase, St Andrews Avenue, Colchester 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Langham 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Peartree Business Centre, Peartree Road, Stanway, Colchester 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Prettygate 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Sainsbury's, Western Approach, Stanway 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Severalls Industrial Park, Colchester 0.1 0.0 0.0 0.0 0.0 0.0 0.0 0.1
Sheephen Retail Park, Colchester 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Shrub End 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Stanway 0.4 0.0 0.0 0.0 0.0 0.0 0.4 0.0
Tesco Extra, Highwoods, Colchester 2.2 0.0 0.0 0.0 0.4 0.1 1.4 0.3
Tesco Superstore, Greenstead Road, Colchester 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
West Bergholt 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Wickes, Clarendon Way, Colchester 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Wyevale Garden Centre, London Road, Colchester 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
SUB TOTAL (ZONE 6) 108.4 3.7 7.1 4.4 13.6 4.0 73.4 2.0
Zone7
Bypass Nurseries Garden Centre, London Road, Capel St Mary 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Capel St Mary 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Dedham 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
East Bergholt 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Holbrook 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
The Place for Plants, East Bergholt Place, Mill Road, East Bergholt 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
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SUB TOTAL (ZONE 7) 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0]
SUB-TOTAL STUDY AREA (ZONE 1-7) 148.2 10.0 30.3 12.1 16.2 4.2 73.4 2.0
Outside

Tiptree 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
West Mersea 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Abroad 0.1 0.0 0.0 0.0 0.0 0.1 0.0 0.0
Alresford 0.2 0.0 0.0 0.0 0.2 0.0 0.0 0.0
Ambleside 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Asda, Stoke Park Drive, Ipswich 0.3 0.0 0.0 0.0 0.0 0.0 0.0 0.3
Asda, Whitehouse Industrial Estate, Goddard Road, Ipswich 0.8 0.0 0.0 0.0 0.8 0.0 0.0 0.0
B&Q, Anglia Parkway South, Bury Road, Ipswich 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
B&Q, Woodhall Business Park, Eastern Bypass, Sudbury 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Banchory, Aberdeenshire 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Basildon 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Beccles 0.2 0.0 0.0 0.0 0.0 0.2 0.0 0.0
Bildeston 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Bluewater Shopping Centre, Greenhithe 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Braintree 0.4 0.4 0.0 0.0 0.0 0.0 0.0 0.0
Bristol 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Bury St Edmunds 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Cambridge 0.4 0.0 0.0 0.0 0.0 0.0 0.4 0.0
Campsea Ashe 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Central London 0.2 0.0 0.0 0.0 0.2 0.0 0.0 0.0
Chelmsford 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Chester 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Copdock 1.0 0.0 0.0 0.0 0.0 0.0 1.0 0.0
Copford 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Cribbs Causeway, Bristol 0.1 0.0 0.0 0.0 0.0 0.1 0.0 0.0
Eastbourne 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Edinburgh 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Euro Retail Park, Ipswich 2.0 0.0 0.0 0.0 1.3 0.1 0.0 0.7
Fairacres Retail Park, Oxford 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Felixstowe 0.4 0.0 0.0 0.0 0.2 0.0 0.0 0.1
Fleetwood 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Freeport Outlet Shopping Village, Braintree 0.2 0.0 0.0 0.0 0.2 0.0 0.0 0.0
Futura Retail Park, Ipswich 2.9 0.3 0.5 0.1 0.6 0.0 1.0 0.5
Glasswells Retail Park, Ranelagh Road, Ipswich 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Hadleigh 0.1 0.0 0.0 0.0 0.0 0.0 0.0 0.1
High Wycombe 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Homebase, Felixstowe Road, Ipswich 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Huntingdon 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Hythe 0.2 0.0 0.0 0.0 0.2 0.0 0.0 0.0
Ingatestone 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Interchange Retail Park, Ipswich 0.2 0.0 0.0 0.0 0.0 0.0 0.0 0.2
Ipswich 9.8 0.3 0.0 1.2 1.4 0.1 2.5 4.4
Junction 32 Retail Park, Glasshoughton, Castleford 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Keswick 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Lakeside Retail Park, West Thurrock 3.2 0.0 1.1 0.3 0.3 0.4 0.8 0.2
Letchworth 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Lincoln 0.4 0.0 0.0 0.0 0.0 0.0 0.4 0.0
Long Melford 0.4 0.0 0.0 0.0 0.0 0.0 0.4 0.0
Loughborough 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Marks Tey 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Martlesham 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Mayflower Retail Park, Basildon 0.1 0.1 0.0 0.0 0.0 0.0 0.0 0.0
Morrisons, Sproughton Road, Ipswich 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Nacton, Suffolk 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Newmarket 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Norwich 0.1 0.0 0.0 0.0 0.0 0.0 0.0 0.1
Orwell Retail Park, Ipswich 0.1 0.0 0.0 0.0 0.0 0.0 0.0 0.1
Perrywood Garden Centre, Kelvedon Road, Inworth, Tiptree 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Peterborough 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Pipps Hill Retail Park, Basildon 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Pitsea 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Poplar Nurseries, Coggeshall Road, Colchester 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Ransomes Industrial Estate, Ipswich 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Romford 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Sainsbury's, Felixstowe Road, Ipswich 0.4 0.0 0.0 0.2 0.0 0.0 0.0 0.2
Sainsbury's, Hadleigh Road, Ipswich 0.2 0.0 0.0 0.0 0.0 0.0 0.0 0.2
Southend-on-Sea 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Stratford 1.0 0.0 0.0 0.0 0.0 0.0 1.0 0.0
Sudbury 0.6 0.0 0.0 0.0 0.0 0.0 0.4 0.1
Suffolk Retail Park, Ipswich 0.4 0.0 0.0 0.0 0.2 0.0 0.0 0.1
Tesco Extra, Copdock Interchange, Ipswich 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
The Interchange Retail Park, Ipswich 0.4 0.0 0.0 0.0 0.0 0.0 0.0 0.4
Thurrock 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Welshpool 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Westfield Shopping Centre, Stratford City 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
White Cliffs Park, Whitfield 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Whitehouse Industrial Estate, Ipswich 0.1 0.0 0.0 0.0 0.0 0.0 0.0 0.1
Witham 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Woodbridge 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Woodhall Business Park, Sudbury 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Wyevale Garden Centre, Grundisburgh Road, Woodbridge 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Other 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Internet / delivery

(Don't know / can't remember)

(Don't buy these goods)

SUB TOTAL (OUSTSIDE STUDY AREA) 26.8 1.1 1.6 1.8 5.5 0.9 7.9 8.1
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Table 15: Recreational aoods shoppina patterns

Total Zone 1 Zone 2 Zone 3 Zone 4 Zone 5 Zone 6

Destination Recreational Recreational Recreational Recreational Recreational Recreational Recreational
(%) (%) (CD) (%) (%) (%) (%)

Study Area
Zone 1
Frinton on Sea 1.03% 18.26% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
Walton on the Naze 0.32% 5.66% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
Kirby Cross 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
SUB TOTAL (ZONE 1) 1.34% 23.92% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
Zone 2
Brook Retail Park, Clacton 2.11% 4.78% 4.09% 0.00% 2.05% 0.00% 1.31% 0.00%
Clacton Factory Outlet, Clacton 0.46% 0.00% 0.00% 2.65% 2.36% 0.00% 0.00% 0.00%
Waterglade Retail Park, Clacton 0.22% 0.00% 0.86% 0.00% 0.00% 0.00% 0.00% 0.00%
Clacton on Sea 13.42% 30.13% 42.22% 7.14% 2.36% 1.41% 0.00% 0.00%
Bockings Elm 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
Clacton Garden Centre, St Johns Road, Clacton 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
Great Clacton 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
Hilltop Garden Centre, Clacton Road, Clacton 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
Holland-on-Sea 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
Jaywick 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
Little Clacton 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
St Osyth 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
SUB TOTAL (ZONE 2) 16.21% 34.91% 47.16% 9.78% 6.78% 1.41% 1.31% 0.00%
Zone 3
Harwich Gateway Retail Park, Harwich 1.28% 0.00% 0.86% 10.55% 2.80% 0.00% 0.00% 0.00%
Dovercourt 0.60% 0.00% 0.59% 0.00% 3.84% 0.00% 0.00% 0.00%
Harwich 2.26% 0.00% 1.62% 26.48% 0.00% 0.00% 0.00% 0.00%
Asda, Main Road, Dovercourt 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
Lidl, Parkeston Road, Harwich 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
Parkeston 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
Thorpe-le-Soken 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
SUB TOTAL (ZONE 3) 4.13% 0.00% 3.07% 37.03% 6.64% 0.00% 0.00% 0.00%
Zone 4
Manningtree 0.12% 0.00% 0.00% 0.00% 1.03% 0.00% 0.00% 0.00%
Ardleigh 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
Craft Nurseries, Harwich Road, Lawford 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
Elmstead 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
Great Bentley 0.12% 0.00% 0.00% 0.00% 1.03% 0.00% 0.00% 0.00%
Lawford 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
Brightlingsea 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
SUB TOTAL (ZONE 4) 0.24% 0.00% 0.00% 0.00% 2.05% 0.00% 0.00% 0.00%
SUB- TOTAL TENDRING (ZONE 1-4) 21.92% 58.83% 50.23% 46.81% 15.47% 1.41% 1.31% 0.00%|
Zone 5
Wivenhoe 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
SUB TOTAL (ZONE 5) 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
Zone 6
B&Q Warehouse, Lightship Way, Colchester 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
Colchester Retail Park, Colchester 0.12% 0.00% 0.00% 0.00% 0.00% 3.85% 0.00% 0.00%
Colne View Retail Park, Colchester 1.58% 0.00% 0.00% 0.00% 0.00% 13.89% 2.78% 0.00%
Peatree Road Retail Park, Colchester 0.16% 0.00% 0.00% 0.00% 0.00% 5.29% 0.00% 0.00%
The Stanway Retail Park, Colchester 3.89% 0.00% 0.59% 6.84% 9.88% 1.41% 4.51% 3.65%
The Tollgate Centre, Colchester 5.00% 3.00% 0.86% 0.00% 0.00% 0.00% 11.04% 0.00%
Tollgate Retail Park, Colchester 7.43% 0.00% 1.62% 15.42% 2.36% 6.70% 12.69% 3.18%
Turner Rise Retail park, Colchester 0.12% 2.08% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
Colchester 37.27% 22.08% 26.28% 16.40% 40.06% 46.43% 51.99% 6.68%
Aldham 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
Angora Business Park, Stanway 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
Asda, Turner Rise, Colchester 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
Blackheath, Colchester 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
Cowdray Trade Park, Colchester 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
Fillpots Garden Centre, Straight Road, Boxted 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
Fiverways Retail Park, Colchester 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
Great Horkesley 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
Highwoods, Colchester 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
Homebase, St Andrews Avenue, Colchester 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
Langham 0.08% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 1.59%
Peartree Business Centre, Peartree Road, Stanway, Colchester 0.31% 0.00% 0.00% 0.00% 0.00% 0.00% 0.74% 0.00%
Prettygate 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
Sainsbury's, Western Approach, Stanway 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
Severalls Industrial Park, Colchester 0.31% 0.00% 0.00% 0.00% 0.00% 0.00% 0.74% 0.00%
Sheephen Retail Park, Colchester 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
Shrub End 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
Stanway 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
Tesco Extra, Highwoods, Colchester 1.43% 0.00% 0.00% 0.00% 0.00% 0.00% 3.42% 0.00%
Tesco Superstore, Greenstead Road, Colchester 0.71% 0.00% 0.00% 0.00% 0.00% 0.00% 1.71% 0.00%
West Bergholt 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
Wickes, Clarendon Way, Colchester 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
Wyevale Garden Centre, London Road, Colchester 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
SUB TOTAL (ZONE 6) 58.41% 27.16% 29.34% 38.66% 52.30% 77.57% 89.64% 15.10%
Zone7
Bypass Nurseries Garden Centre, London Road, Capel St Mary 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
Capel St Mary 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
Dedham 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
East Bergholt 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
Holbrook 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%

Page 29 of 57



The Place for Plants, East Bergholt Place, Mill Road, East Bergholt 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
SUB TOTAL (ZONE 7) 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
SUB-TOTAL STUDY AREA (ZONE 1-7) 80.34% 85.99% 79.57% 85.47% 67.77% 78.98% 90.95% 15.10%
Outside

Tiptree 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
West Mersea 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
Abroad 0.15% 0.00% 0.59% 0.00% 0.00% 0.00% 0.00% 0.00%
Alresford 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
Ambleside 0.36% 0.00% 0.00% 0.00% 0.00% 11.85% 0.00% 0.00%
Asda, Stoke Park Drive, Ipswich 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
Asda, Whitehouse Industrial Estate, Goddard Road, Ipswich 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
B&Q, Anglia Parkway South, Bury Road, Ipswich 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
B&Q, Woodhall Business Park, Eastern Bypass, Sudbury 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
Banchory, Aberdeenshire 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
Basildon 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
Beccles 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
Bildeston 0.12% 0.00% 0.00% 0.00% 1.03% 0.00% 0.00% 0.00%
Bluewater Shopping Centre, Greenhithe 0.17% 3.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
Braintree 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
Bristol 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
Bury St Edmunds 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
Cambridge 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
Campsea Ashe 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
Central London 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
Chelmsford 0.94% 0.00% 0.00% 2.65% 0.00% 0.00% 1.82% 0.00%
Chester 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
Copdock 0.19% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 3.65%
Copford 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
Cribbs Causeway, Bristol 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
Eastbourne 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
Edinburgh 0.31% 0.00% 0.00% 0.00% 0.00% 0.00% 0.74% 0.00%
Euro Retail Park, Ipswich 0.19% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 3.65%
Fairacres Retail Park, Oxford 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
Felixstowe 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
Fleetwood 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
Freeport Outlet Shopping Village, Braintree 0.04% 0.00% 0.00% 0.00% 0.00% 1.41% 0.00% 0.00%
Futura Retail Park, Ipswich 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
Glasswells Retail Park, Ranelagh Road, Ipswich 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
Hadleigh 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
High Wycombe 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
Homebase, Felixstowe Road, Ipswich 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
Huntingdon 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
Hythe 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
Ingatestone 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
Interchange Retail Park, Ipswich 0.42% 0.00% 1.62% 0.00% 0.00% 0.00% 0.00% 0.00%
Ipswich 4.90% 4.78% 0.00% 4.23% 11.06% 0.00% 0.00% 58.47%
Junction 32 Retail Park, Glasshoughton, Castleford 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
Keswick 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
Lakeside Retail Park, West Thurrock 0.76% 0.00% 1.62% 0.00% 2.96% 0.00% 0.00% 0.00%
Letchworth 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
Lincoln 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
Long Melford 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
Loughborough 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
Marks Tey 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
Martlesham 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
Mayflower Retail Park, Basildon 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
Morrisons, Sproughton Road, Ipswich 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
Nacton, Suffolk 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
Newmarket 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
Norwich 0.35% 0.00% 1.19% 0.00% 0.00% 1.41% 0.00% 0.00%
Orwell Retail Park, Ipswich 0.19% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 3.65%
Perrywood Garden Centre, Kelvedon Road, Inworth, Tiptree 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
Peterborough 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
Pipps Hill Retail Park, Basildon 0.12% 2.08% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
Pitsea 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
Poplar Nurseries, Coggeshall Road, Colchester 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
Ransomes Industrial Estate, Ipswich 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
Romford 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
Sainsbury's, Felixstowe Road, Ipswich 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
Sainsbury's, Hadleigh Road, Ipswich 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
Southend-on-Sea 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
Stratford 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
Sudbury 0.31% 0.00% 0.00% 0.00% 0.00% 0.00% 0.74% 0.00%
Suffolk Retail Park, Ipswich 0.29% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 5.47%
Tesco Extra, Copdock Interchange, Ipswich 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
The Interchange Retail Park, Ipswich 9.85% 4.15% 15.42% 7.65% 17.18% 6.34% 5.75% 10.01%
Thurrock 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
Welshpool 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
Westfield Shopping Centre, Stratford City 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
White Cliffs Park, Whitfield 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
Whitehouse Industrial Estate, Ipswich 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
Witham 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
Woodbridge 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
Woodhall Business Park, Sudbury 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
Wyevale Garden Centre, Grundisburgh Road, Woodbridge 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
Other 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
Internet / delivery 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
(Don't know / can't remember) 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
(Don't buy these goods) 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
SUB TOTAL (OUSTSIDE STUDY AREA) 19.66% 14.01% 20.43% 14.53% 32.23% 21.02% 9.05% 84.90%

100.00% 100.00% 100.00% 100.00% 100.00% 100.00% 100.00% 100.00%
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WYG Planning
Tendrina Retail Capacitv Studv

Table 16: i aoods

Total Zone 1 Zone 2 Zone 3 Zone 4 Zone 5 Zone 6 Zone 7
Destination Recreational Recreational Recreational Recreational Recreational Recreational Recreational Recreational

(€M) (£EM) (€M) (£M) (€M) (£M) (£EM) (£M)
Study Area
Zone 1
Frinton on Sea 1.4 1.4 0.0 0.0 0.0 0.0 0.0 0.0
Walton on the Naze 0.4 0.4 0.0 0.0 0.0 0.0 0.0 0.0
Kirby Cross 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
SUB TOTAL (ZONE 1) 1.8 1.8 0.0 0.0 0.0 0.0 0.0 0.0
Zone 2
Brook Retail Park, Clacton 2.3 0.4 0.9 0.0 0.3 0.0 0.7 0.0
Clacton Factory Outlet, Clacton 0.6 0.0 0.0 0.3 0.3 0.0 0.0 0.0
Waterglade Retail Park, Clacton 0.2 0.0 0.2 0.0 0.0 0.0 0.0 0.0
Clacton on Sea 13.1 2.2 9.8 0.7 0.3 0.0 0.0 0.0
Bockings Elm 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Clacton Garden Centre, St Johns Road, Clacton 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Great Clacton 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Hilltop Garden Centre, Clacton Road, Clacton 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Holland-on-Sea 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Jaywick 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Little Clacton 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
St Osyth 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
SUB TOTAL (ZONE 2) 16.2 2.6 10.9 1.0 1.0 0.0 0.7 0.0
Zone 3
Harwich Gateway Retail Park, Harwich 1.6 0.0 0.2 1.0 0.4 0.0 0.0 0.0
Dovercourt 0.7 0.0 0.1 0.0 0.6 0.0 0.0 0.0
Harwich 3.0 0.0 0.4 2.6 0.0 0.0 0.0 0.0
Asda, Main Road, Dovercourt 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Lidl, Parkeston Road, Harwich 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Parkeston 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Thorpe-le-Soken 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
SUB TOTAL (ZONE 3) 53 0.0 0.7 3.6 1.0 0.0 0.0 0.0
Zone 4
Manningtree 0.1 0.0 0.0 0.0 0.1 0.0 0.0 0.0
Ardleigh 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Craft Nurseries, Harwich Road, Lawford 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Elmstead 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Great Bentley 0.1 0.0 0.0 0.0 0.1 0.0 0.0 0.0
Lawford 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Brightlingsea 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
SUB TOTAL (ZONE 4) 0.3 0.0 0.0 0.0 0.3 0.0 0.0 0.0
SUB- TOTAL TENDRING (ZONE 1-4) 23.6 4.4 11.7 4.6 2.2 0.0 0.7 0.0
Zone 5
Wivenhoe 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
SUB TOTAL (ZONE 5) 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Zone 6
B&Q Warehouse, Lightship Way, Colchester 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Colchester Retail Park, Colchester 0.1 0.0 0.0 0.0 0.0 0.1 0.0 0.0
Colne View Retail Park, Colchester 2.0 0.0 0.0 0.0 0.0 0.4 1.5 0.0
Peatree Road Retail Park, Colchester 0.2 0.0 0.0 0.0 0.0 0.2 0.0 0.0
The Stanway Retail Park, Colchester 5.0 0.0 0.1 0.7 1.4 0.0 2.5 0.2
The Tollgate Centre, Colchester 6.6 0.2 0.2 0.0 0.0 0.0 6.1 0.0
Tollgate Retail Park, Colchester 9.7 0.0 0.4 1.5 0.3 0.2 7.1 0.2
Turner Rise Retail park, Colchester 0.2 0.2 0.0 0.0 0.0 0.0 0.0 0.0
Colchester 45.9 1.6 6.1 1.6 5.7 1.5 28.9 0.4
Aldham 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Angora Business Park, Stanway 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Asda, Turner Rise, Colchester 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Blackheath, Colchester 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Cowdray Trade Park, Colchester 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Fillpots Garden Centre, Straight Road, Boxted 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Fiverways Retail Park, Colchester 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Great Horkesley 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Highwoods, Colchester 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Homebase, St Andrews Avenue, Colchester 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Langham 0.1 0.0 0.0 0.0 0.0 0.0 0.0 0.1
Peartree Business Centre, Peartree Road, Stanway, Colchester 0.4 0.0 0.0 0.0 0.0 0.0 0.4 0.0
Prettygate 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Sainsbury's, Western Approach, Stanway 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Severalls Industrial Park, Colchester 0.4 0.0 0.0 0.0 0.0 0.0 0.4 0.0
Sheephen Retail Park, Colchester 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Shrub End 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Stanway 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Tesco Extra, Highwoods, Colchester 1.9 0.0 0.0 0.0 0.0 0.0 1.9 0.0
Tesco Superstore, Greenstead Road, Colchester 1.0 0.0 0.0 0.0 0.0 0.0 1.0 0.0
West Bergholt 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Wickes, Clarendon Way, Colchester 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Wyevale Garden Centre, London Road, Colchester 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
SUB TOTAL (ZONE 6) 73.5 2.0 6.8 3.8 7.5 2.5 49.9 1.0
Zone7
Bypass Nurseries Garden Centre, London Road, Capel St Mary 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Capel St Mary 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Dedham 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
East Bergholt 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Holbrook 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
The Place for Plants, East Bergholt Place, Mill Road, East Bergholt 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
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SUB TOTAL (ZONE 7) 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
SUB-TOTAL STUDY AREA (ZONE 1-7) 97.1 6.4 18.5 8.4 9.7 25 50.6 1.0
Outside

Tiptree 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
West Mersea 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Abroad 0.1 0.0 0.1 0.0 0.0 0.0 0.0 0.0
Alresford 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Ambleside 0.4 0.0 0.0 0.0 0.0 0.4 0.0 0.0
Asda, Stoke Park Drive, Ipswich 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Asda, Whitehouse Industrial Estate, Goddard Road, Ipswich 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
B&Q, Anglia Parkway South, Bury Road, Ipswich 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
B&Q, Woodhall Business Park, Eastern Bypass, Sudbury 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Banchory, Aberdeenshire 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Basildon 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Beccles 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Bildeston 0.1 0.0 0.0 0.0 0.1 0.0 0.0 0.0
Bluewater Shopping Centre, Greenhithe 0.2 0.2 0.0 0.0 0.0 0.0 0.0 0.0
Braintree 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Bristol 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Bury St Edmunds 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Cambridge 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Campsea Ashe 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Central London 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Chelmsford 13 0.0 0.0 0.3 0.0 0.0 1.0 0.0
Chester 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Copdock 0.2 0.0 0.0 0.0 0.0 0.0 0.0 0.2
Copford 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Cribbs Causeway, Bristol 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Eastbourne 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Edinburgh 0.4 0.0 0.0 0.0 0.0 0.0 0.4 0.0
Euro Retail Park, Ipswich 0.2 0.0 0.0 0.0 0.0 0.0 0.0 0.2
Fairacres Retail Park, Oxford 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Felixstowe 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Fleetwood 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Freeport Outlet Shopping Village, Braintree 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Futura Retail Park, Ipswich 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Glasswells Retail Park, Ranelagh Road, Ipswich 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Hadleigh 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
High Wycombe 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Homebase, Felixstowe Road, Ipswich 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Huntingdon 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Hythe 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Ingatestone 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Interchange Retail Park, Ipswich 0.4 0.0 0.4 0.0 0.0 0.0 0.0 0.0
Ipswich 6.1 0.4 0.0 0.4 1.6 0.0 0.0 3.7
Junction 32 Retail Park, Glasshoughton, Castleford 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Keswick 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Lakeside Retail Park, West Thurrock 0.8 0.0 0.4 0.0 0.4 0.0 0.0 0.0
Letchworth 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Lincoln 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Long Melford 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Loughborough 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Marks Tey 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Martlesham 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Mayflower Retail Park, Basildon 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Morrisons, Sproughton Road, Ipswich 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Nacton, Suffolk 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Newmarket 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Norwich 0.3 0.0 0.3 0.0 0.0 0.0 0.0 0.0
Orwell Retail Park, Ipswich 0.2 0.0 0.0 0.0 0.0 0.0 0.0 0.2
Perrywood Garden Centre, Kelvedon Road, Inworth, Tiptree 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Peterborough 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Pipps Hill Retail Park, Basildon 0.2 0.2 0.0 0.0 0.0 0.0 0.0 0.0
Pitsea 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Poplar Nurseries, Coggeshall Road, Colchester 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Ransomes Industrial Estate, Ipswich 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Romford 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Sainsbury's, Felixstowe Road, Ipswich 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Sainsbury's, Hadleigh Road, Ipswich 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Southend-on-Sea 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Stratford 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Sudbury 0.4 0.0 0.0 0.0 0.0 0.0 0.4 0.0
Suffolk Retail Park, Ipswich 0.3 0.0 0.0 0.0 0.0 0.0 0.0 0.3
Tesco Extra, Copdock Interchange, Ipswich 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
The Interchange Retail Park, Ipswich 11.1 0.3 3.6 0.8 2.5 0.2 3.2 0.6
Thurrock 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Welshpool 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Westfield Shopping Centre, Stratford City 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
White Cliffs Park, Whitfield 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Whitehouse Industrial Estate, Ipswich 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Witham 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Woodbridge 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Woodhall Business Park, Sudbury 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Wyevale Garden Centre, Grundisburgh Road, Woodbridge 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Other 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Internet / delivery

(Don't know / can't remember)

(Don't buy these goods)

SUB TOTAL (OUSTSIDE STUDY AREA) 22.9 1.0 4.7 14 4.6 0.7 5.0 5.4
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Table 17: Chemist aoods shoppina patterns

Total Zone 1 Zone 2 Zone 3 Zone 4 Zone 5 Zone 6 Zone 7
Destination Chemist Chemist Chemist Chemist Chemist Chemist Chemist Chemist

(%) (%) (%) (%) (%) (%) (%) (%)
Study Area
Zone 1
Frinton on Sea 5.0% 67.3% 0.3% 2.3% 0.0% 0.0% 0.6% 0.0%
Walton on the Naze 1.0% 14.7% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Kirby Cross 0.2% 2.6% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
SUB TOTAL (ZONE 1) 6.1% 84.6% 0.3% 2.3% 0.0% 0.0% 0.6% 0.0%
Zone 2
Brook Retail Park, Clacton 0.9% 1.9% 3.3% 0.0% 0.5% 0.0% 0.0% 0.0%
Clacton Factory Outlet, Clacton 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Waterglade Retail Park, Clacton 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Clacton on Sea 20.4% 10.4% 80.5% 4.7% 4.6% 1.6% 0.4% 0.0%
Bockings Elm 0.1% 0.0% 0.3% 0.0% 0.0% 0.0% 0.0% 0.0%
Clacton Garden Centre, St Johns Road, Clacton 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Great Clacton 0.2% 0.0% 1.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Hilltop Garden Centre, Clacton Road, Clacton 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Holland-on-Sea 0.7% 0.7% 3.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Jaywick 0.7% 0.0% 2.8% 0.0% 0.0% 0.0% 0.0% 0.0%
Little Clacton 0.3% 0.0% 1.1% 0.0% 0.0% 0.0% 0.0% 0.0%
St Osyth 0.3% 0.0% 1.3% 0.0% 0.0% 0.0% 0.0% 0.0%
SUB TOTAL (ZONE 2) 23.6% 13.1% 93.1% 4.7% 5.1% 1.6% 0.4% 0.0%
Zone 3
Harwich Gateway Retail Park, Harwich 0.4% 0.0% 0.0% 6.2% 0.0% 0.0% 0.0% 0.0%
Dovercourt 3.4% 0.0% 0.0% 42.0% 3.5% 0.0% 0.0% 0.8%
Harwich 2.5% 0.0% 0.0% 31.0% 2.8% 0.0% 0.0% 0.0%
Asda, Main Road, Dovercourt 0.1% 0.0% 0.0% 1.0% 0.0% 0.0% 0.0% 0.0%
Lidl, Parkeston Road, Harwich 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Parkeston 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Thorpe-le-Soken 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
SUB TOTAL (ZONE 3) 6.5% 0.0% 0.0% 80.1% 6.3% 0.0% 0.0% 0.8%
Zone 4
Manningtree 2.7% 0.0% 0.6% 0.0% 20.0% 0.0% 0.5% 7.6%
Ardleigh 0.3% 0.0% 0.0% 0.0% 3.0% 0.0% 0.0% 0.0%
Craft Nurseries, Harwich Road, Lawford 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Elmstead 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Great Bentley 0.6% 0.0% 1.1% 0.0% 3.3% 0.0% 0.0% 0.0%
Lawford 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Brightlingsea 1.2% 0.0% 0.4% 0.0% 11.3% 0.0% 0.0% 0.0%
SUB TOTAL (ZONE 4) 4.9% 0.0% 2.1% 0.0% 37.6% 0.0% 0.5% 7.6%
SUB- TOTAL TENDRING (ZONE 1-4) 41.0% 97.7% 95.5% 87.1% 48.9% 1.6% 1.5% 8.3%
Zone 5
Wivenhoe 1.7% 0.0% 0.0% 0.0% 2.1% 55.8% 0.0% 0.0%
SUB TOTAL (ZONE 5) 1.7% 0.0% 0.0% 0.0% 2.1% 55.8% 0.0% 0.0%
Zone 6
B&Q Warehouse, Lightship Way, Colchester 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Colchester Retail Park, Colchester 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Colne View Retail Park, Colchester 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Peatree Road Retail Park, Colchester 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
The Stanway Retail Park, Colchester 1.5% 0.0% 0.0% 0.0% 0.0% 3.5% 3.0% 0.0%
The Tollgate Centre, Colchester 2.6% 0.0% 0.0% 0.7% 1.1% 0.0% 5.2% 0.0%
Tollgate Retail Park, Colchester 2.9% 0.0% 0.7% 0.0% 0.5% 0.0% 5.9% 0.0%
Turner Rise Retail park, Colchester 0.1% 0.0% 0.0% 0.0% 0.0% 0.0% 0.3% 0.0%
Colchester 39.0% 2.3% 2.8% 12.2% 43.7% 38.4% 68.9% 4.9%
Aldham 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Angora Business Park, Stanway 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Asda, Turner Rise, Colchester 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Blackheath, Colchester 0.3% 0.0% 0.0% 0.0% 0.0% 0.0% 0.6% 0.0%
Cowdray Trade Park, Colchester 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Fillpots Garden Centre, Straight Road, Boxted 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Fiverways Retail Park, Colchester 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Great Horkesley 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Highwoods, Colchester 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Homebase, St Andrews Avenue, Colchester 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Langham 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Peartree Business Centre, Peartree Road, Stanway, Colchester 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Prettygate 0.3% 0.0% 0.0% 0.0% 0.0% 0.0% 0.7% 0.0%
Sainsbury's, Western Approach, Stanway 0.1% 0.0% 0.0% 0.0% 0.0% 0.0% 0.3% 0.0%
Severalls Industrial Park, Colchester 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Sheephen Retail Park, Colchester 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Shrub End 0.4% 0.0% 0.0% 0.0% 0.0% 0.0% 0.9% 0.0%
Stanway 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Tesco Extra, Highwoods, Colchester 1.7% 0.0% 0.0% 0.0% 0.0% 0.0% 3.7% 0.0%
Tesco Superstore, Greenstead Road, Colchester 0.7% 0.0% 0.0% 0.0% 0.0% 0.6% 1.5% 0.0%
West Bergholt 1.5% 0.0% 0.0% 0.0% 0.0% 0.0% 3.2% 0.0%
Wickes, Clarendon Way, Colchester 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Wyevale Garden Centre, London Road, Colchester 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
SUB TOTAL (ZONE 6) 51.1% 2.3% 3.5% 12.9% 45.3% 42.6% 94.3% 4.9%
Zone7
Bypass Nurseries Garden Centre, London Road, Capel St Mary 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Capel St Mary 0.1% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 1.9%
Dedham 0.7% 0.0% 0.0% 0.0% 0.5% 0.0% 0.9% 6.6%
East Bergholt 0.7% 0.0% 0.0% 0.0% 0.0% 0.0% 0.4% 11.6%
Holbrook 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.8%
The Place for Plants, East Bergholt Place, Mill Road, East Bergholt 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
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SUB TOTAL (ZONE 7) 1.5% 0.0% 0.0% 0.0% 0.5% 0.0% 1.3% 20.9%
SUB-TOTAL STUDY AREA (ZONE 1-7) 95.3% 100.0% 99.0% 100.0% 96.7% 100.0% 97.1% 34.1%
Outside

Tiptree 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
West Mersea 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Abroad 0.2% 0.0% 0.0% 0.0% 0.0% 0.0% 0.3% 1.8%
Alresford 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Ambleside 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Asda, Stoke Park Drive, Ipswich 0.1% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 2.7%
Asda, Whitehouse Industrial Estate, Goddard Road, Ipswich 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
B&Q, Anglia Parkway South, Bury Road, Ipswich 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
B&Q, Woodhall Business Park, Eastern Bypass, Sudbury 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Banchory, Aberdeenshire 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Basildon 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Beccles 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Bildeston 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Bluewater Shopping Centre, Greenhithe 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Braintree 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Bristol 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Bury St Edmunds 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Cambridge 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Campsea Ashe 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Central London 0.1% 0.0% 0.0% 0.0% 0.7% 0.0% 0.0% 1.1%
Chelmsford 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Chester 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Copdock 0.1% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 1.8%
Copford 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Cribbs Causeway, Bristol 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Eastbourne 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Edinburgh 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Euro Retail Park, Ipswich 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Fairacres Retail Park, Oxford 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Felixstowe 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.8%
Fleetwood 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Freeport Outlet Shopping Village, Braintree 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Futura Retail Park, Ipswich 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Glasswells Retail Park, Ranelagh Road, Ipswich 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Hadleigh 0.2% 0.0% 0.0% 0.0% 0.0% 0.0% 0.3% 0.8%
High Wycombe 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Homebase, Felixstowe Road, Ipswich 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Huntingdon 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Hythe 0.2% 0.0% 0.0% 0.0% 0.5% 0.0% 0.3% 0.0%
Ingatestone 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Interchange Retail Park, Ipswich 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Ipswich 1.9% 0.0% 0.0% 0.0% 2.2% 0.0% 0.0% 40.1%
Junction 32 Retail Park, Glasshoughton, Castleford 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Keswick 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Lakeside Retail Park, West Thurrock 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Letchworth 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Lincoln 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Long Melford 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Loughborough 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Marks Tey 0.1% 0.0% 0.0% 0.0% 0.0% 0.0% 0.3% 0.0%
Martlesham 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Mayflower Retail Park, Basildon 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Morrisons, Sproughton Road, Ipswich 0.1% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 1.6%
Nacton, Suffolk 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Newmarket 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Norwich 0.1% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 1.4%
Orwell Retail Park, Ipswich 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Perrywood Garden Centre, Kelvedon Road, Inworth, Tiptree 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Peterborough 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Pipps Hill Retail Park, Basildon 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Pitsea 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Poplar Nurseries, Coggeshall Road, Colchester 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Ransomes Industrial Estate, Ipswich 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Romford 0.1% 0.0% 0.4% 0.0% 0.0% 0.0% 0.0% 0.0%
Sainsbury's, Felixstowe Road, Ipswich 0.1% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 2.6%
Sainsbury's, Hadleigh Road, Ipswich 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 1.1%
Southend-on-Sea 0.1% 0.0% 0.6% 0.0% 0.0% 0.0% 0.0% 0.0%
Stratford 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Sudbury 0.9% 0.0% 0.0% 0.0% 0.0% 0.0% 1.9% 0.0%
Suffolk Retail Park, Ipswich 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Tesco Extra, Copdock Interchange, Ipswich 0.1% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 1.9%
The Interchange Retail Park, Ipswich 0.3% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 8.2%
Thurrock 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Welshpool 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Westfield Shopping Centre, Stratford City 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
White Cliffs Park, Whitfield 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Whitehouse Industrial Estate, Ipswich 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Witham 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Woodbridge 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Woodhall Business Park, Sudbury 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Wyevale Garden Centre, Grundisburgh Road, Woodbridge 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Other 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Internet / delivery 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
(Don't know / can't remember) 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
(Don't buy these goods) 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
SUB TOTAL (OUSTSIDE STUDY AREA) 4.7% 0.0% 1.0% 0.0% 3.3% 0.0% 2.9% 65.9%
TOTAL 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0%
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Table 18: Chemist aoods expenditure

Total Zone 1 Zone 2 Zone 3 Zone 4 Zone 5 Zone 6 Zone 7
Destination Chemist Chemist Chemist Chemist Chemist Chemist Chemist Chemist

(£EM) (€M) (£EM) (€M) (£M) (€M) (£M) (£EM)
Study Area
Zone 1
Frinton on Sea 1.8 1.6 0.0 0.1 0.0 0.0 0.1 0.0
Walton on the Naze 0.4 0.4 0.0 0.0 0.0 0.0 0.0 0.0
Kirby Cross 0.1 0.1 0.0 0.0 0.0 0.0 0.0 0.0
SUB TOTAL (ZONE 1) 2.2 2.1 0.0 0.1 0.0 0.0 0.1 0.0
Zone 2
Brook Retail Park, Clacton 0.3 0.0 0.2 0.0 0.0 0.0 0.0 0.0
Clacton Factory Outlet, Clacton 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Waterglade Retail Park, Clacton 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Clacton on Sea 6.1 0.3 5.4 0.1 0.2 0.0 0.1 0.0
Bockings Elm 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Clacton Garden Centre, St Johns Road, Clacton 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Great Clacton 0.1 0.0 0.1 0.0 0.0 0.0 0.0 0.0
Hilltop Garden Centre, Clacton Road, Clacton 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Holland-on-Sea 0.2 0.0 0.2 0.0 0.0 0.0 0.0 0.0
Jaywick 0.2 0.0 0.2 0.0 0.0 0.0 0.0 0.0
Little Clacton 0.1 0.0 0.1 0.0 0.0 0.0 0.0 0.0
St Osyth 0.1 0.0 0.1 0.0 0.0 0.0 0.0 0.0
SUB TOTAL (ZONE 2) 7.0 0.3 6.3 0.1 0.2 0.0 0.1 0.0
Zone 3
Harwich Gateway Retail Park, Harwich 0.2 0.0 0.0 0.2 0.0 0.0 0.0 0.0
Dovercourt 13 0.0 0.0 1.2 0.2 0.0 0.0 0.0
Harwich 1.0 0.0 0.0 0.9 0.1 0.0 0.0 0.0
Asda, Main Road, Dovercourt 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Lidl, Parkeston Road, Harwich 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Parkeston 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Thorpe-le-Soken 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
SUB TOTAL (ZONE 3) 25 0.0 0.0 2.2 0.3 0.0 0.0 0.0
Zone 4
Manningtree 1.2 0.0 0.0 0.0 1.0 0.0 0.1 0.2
Ardleigh 0.1 0.0 0.0 0.0 0.1 0.0 0.0 0.0
Craft Nurseries, Harwich Road, Lawford 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Elmstead 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Great Bentley 0.2 0.0 0.1 0.0 0.2 0.0 0.0 0.0
Lawford 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Brightlingsea 0.6 0.0 0.0 0.0 0.5 0.0 0.0 0.0
SUB TOTAL (ZONE 4) 2.2 0.0 0.1 0.0 1.8 0.0 0.1 0.2
SUB- TOTAL TENDRING (ZONE 1-4) 14.0 24 6.4 2.4 23 0.0 0.2 0.2
Zone 5
Wivenhoe 0.7 0.0 0.0 0.0 0.1 0.6 0.0 0.0
SUB TOTAL (ZONE 5) 0.7 0.0 0.0 0.0 0.1 0.6 0.0 0.0
Zone 6
B&Q Warehouse, Lightship Way, Colchester 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Colchester Retail Park, Colchester 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Colne View Retail Park, Colchester 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Peatree Road Retail Park, Colchester 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
The Stanway Retail Park, Colchester 0.5 0.0 0.0 0.0 0.0 0.0 0.5 0.0
The Tollgate Centre, Colchester 0.9 0.0 0.0 0.0 0.1 0.0 0.8 0.0
Tollgate Retail Park, Colchester 1.0 0.0 0.0 0.0 0.0 0.0 0.9 0.0
Turner Rise Retail park, Colchester 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Colchester 13.8 0.1 0.2 0.3 2.1 0.4 10.6 0.1
Aldham 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Angora Business Park, Stanway 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Asda, Turner Rise, Colchester 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Blackheath, Colchester 0.1 0.0 0.0 0.0 0.0 0.0 0.1 0.0
Cowdray Trade Park, Colchester 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Fillpots Garden Centre, Straight Road, Boxted 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Fiverways Retail Park, Colchester 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Great Horkesley 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Highwoods, Colchester 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Homebase, St Andrews Avenue, Colchester 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Langham 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Peartree Business Centre, Peartree Road, Stanway, Colchester 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Prettygate 0.1 0.0 0.0 0.0 0.0 0.0 0.1 0.0
Sainsbury's, Western Approach, Stanway 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Severalls Industrial Park, Colchester 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Sheephen Retail Park, Colchester 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Shrub End 0.1 0.0 0.0 0.0 0.0 0.0 0.1 0.0
Stanway 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Tesco Extra, Highwoods, Colchester 0.6 0.0 0.0 0.0 0.0 0.0 0.6 0.0
Tesco Superstore, Greenstead Road, Colchester 0.2 0.0 0.0 0.0 0.0 0.0 0.2 0.0
West Bergholt 0.5 0.0 0.0 0.0 0.0 0.0 0.5 0.0
Wickes, Clarendon Way, Colchester 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Wyevale Garden Centre, London Road, Colchester 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
SUB TOTAL (ZONE 6) 17.8 0.1 0.2 0.4 2.1 0.4 14.5 0.1
Zone7
Bypass Nurseries Garden Centre, London Road, Capel St Mary 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Capel St Mary 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Dedham 0.3 0.0 0.0 0.0 0.0 0.0 0.1 0.1
East Bergholt 0.3 0.0 0.0 0.0 0.0 0.0 0.1 0.3
Holbrook 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
The Place for Plants, East Bergholt Place, Mill Road, East Bergholt 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
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SUB TOTAL (ZONE 7) 0.7 0.0 0.0 0.0 0.0 0.0 0.2 0.5
SUB-TOTAL STUDY AREA (ZONE 1-7) 33.2 2.4 6.7 2.8 4.6 1.0 14.9 0.8
Outside

Tiptree 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
West Mersea 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Abroad 0.1 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Alresford 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Ambleside 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Asda, Stoke Park Drive, Ipswich 0.1 0.0 0.0 0.0 0.0 0.0 0.0 0.1
Asda, Whitehouse Industrial Estate, Goddard Road, Ipswich 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
B&Q, Anglia Parkway South, Bury Road, Ipswich 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
B&Q, Woodhall Business Park, Eastern Bypass, Sudbury 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Banchory, Aberdeenshire 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Basildon 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Beccles 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Bildeston 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Bluewater Shopping Centre, Greenhithe 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Braintree 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Bristol 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Bury St Edmunds 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Cambridge 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Campsea Ashe 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Central London 0.1 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Chelmsford 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Chester 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Copdock 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Copford 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Cribbs Causeway, Bristol 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Eastbourne 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Edinburgh 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Euro Retail Park, Ipswich 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Fairacres Retail Park, Oxford 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Felixstowe 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Fleetwood 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Freeport Outlet Shopping Village, Braintree 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Futura Retail Park, Ipswich 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Glasswells Retail Park, Ranelagh Road, Ipswich 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Hadleigh 0.1 0.0 0.0 0.0 0.0 0.0 0.0 0.0
High Wycombe 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Homebase, Felixstowe Road, Ipswich 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Huntingdon 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Hythe 0.1 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Ingatestone 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Interchange Retail Park, Ipswich 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Ipswich 1.0 0.0 0.0 0.0 0.1 0.0 0.0 0.9
Junction 32 Retail Park, Glasshoughton, Castleford 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Keswick 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Lakeside Retail Park, West Thurrock 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Letchworth 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Lincoln 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Long Melford 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Loughborough 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Marks Tey 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Martlesham 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Mayflower Retail Park, Basildon 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Morrisons, Sproughton Road, Ipswich 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Nacton, Suffolk 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Newmarket 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Norwich 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Orwell Retail Park, Ipswich 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Perrywood Garden Centre, Kelvedon Road, Inworth, Tiptree 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Peterborough 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Pipps Hill Retail Park, Basildon 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Pitsea 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Poplar Nurseries, Coggeshall Road, Colchester 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Ransomes Industrial Estate, Ipswich 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Romford 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Sainsbury's, Felixstowe Road, Ipswich 0.1 0.0 0.0 0.0 0.0 0.0 0.0 0.1
Sainsbury's, Hadleigh Road, Ipswich 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Southend-on-Sea 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Stratford 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Sudbury 0.3 0.0 0.0 0.0 0.0 0.0 0.3 0.0
Suffolk Retail Park, Ipswich 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Tesco Extra, Copdock Interchange, Ipswich 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
The Interchange Retail Park, Ipswich 0.2 0.0 0.0 0.0 0.0 0.0 0.0 0.2
Thurrock 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Welshpool 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Westfield Shopping Centre, Stratford City 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
White Cliffs Park, Whitfield 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Whitehouse Industrial Estate, Ipswich 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Witham 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Woodbridge 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Woodhall Business Park, Sudbury 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Wyevale Garden Centre, Grundisburgh Road, Woodbridge 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Asda, Whitehouse Industrial Estate, Goddard Road, Ipswich 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Ingatestone 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Other 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Internet / delivery 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
(Don't know / can't remember) 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
(Don't buy these goods) 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
SUB TOTAL (OUSTSIDE STUDY AREA) 2.2 0.0 0.1 0.0 0.2 0.0 0.5 1.5
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Table 19: Electrical aoods shoppina patterns

Total Zone 1 Zone 2 Zone 3 Zone 4 Zone 5 Zone 6 Zone 7

Destination Electrical Electrical Electrical Electrical Electrical Electrical Electrical Electrical
(%) (%) (%) (%) (%) (%) (%) (%)

Study Area
Zone 1
Frinton on Sea 3.5% 43.1% 1.5% 0.0% 0.7% 0.0% 0.0% 0.0%
Walton on the Naze 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Kirby Cross 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
SUB TOTAL (ZONE 1) 3.5% 43.1% 1.5% 0.0% 0.7% 0.0% 0.0% 0.0%
Zone 2
Brook Retail Park, Clacton 10.4% 11.2% 39.8% 10.4% 5.4% 0.0% 0.0% 0.0%
Clacton Factory Outlet, Clacton 0.5% 0.0% 2.1% 0.0% 0.7% 0.0% 0.0% 0.0%
Waterglade Retail Park, Clacton 0.3% 0.9% 1.2% 0.0% 0.0% 0.0% 0.0% 0.0%
Clacton on Sea 13.4% 38.4% 46.3% 9.5% 3.3% 1.3% 0.0% 0.0%
Bockings Elm 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Clacton Garden Centre, St Johns Road, Clacton 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Great Clacton 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Hilltop Garden Centre, Clacton Road, Clacton 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Holland-on-Sea 0.2% 0.0% 1.2% 0.0% 0.0% 0.0% 0.0% 0.0%
Jaywick 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Little Clacton 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
St Osyth 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
SUB TOTAL (ZONE 2) 24.9% 50.5% 90.5% 19.9% 9.4% 1.3% 0.0% 0.0%
Zone 3
Harwich Gateway Retail Park, Harwich 1.7% 0.0% 0.0% 16.1% 1.9% 0.0% 0.0% 0.0%
Dovercourt 1.5% 0.0% 0.0% 11.3% 3.9% 1.3% 0.0% 0.0%
Harwich 1.6% 0.0% 0.0% 16.7% 0.0% 0.0% 0.0% 0.0%
Asda, Main Road, Dovercourt 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Lidl, Parkeston Road, Harwich 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Parkeston 0.1% 0.0% 0.0% 0.8% 0.0% 0.0% 0.0% 0.0%
Thorpe-le-Soken 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
SUB TOTAL (ZONE 3) 4.8% 0.0% 0.0% 44.9% 5.8% 1.3% 0.0% 0.0%
Zone 4
Manningtree 0.2% 0.0% 0.0% 0.0% 1.6% 0.0% 0.0% 0.0%
Ardleigh 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Craft Nurseries, Harwich Road, Lawford 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Elmstead 0.0% 0.0% 0.0% 0.0% 0.0% 1.3% 0.0% 0.0%
Great Bentley 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Lawford 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Brightlingsea 0.3% 0.0% 0.0% 0.0% 2.6% 0.0% 0.0% 0.0%
SUB TOTAL (ZONE 4) 0.4% 0.0% 0.0% 0.0% 4.2% 1.3% 0.0% 0.0%
SUB- TOTAL TENDRING (ZONE 1-4) 33.7% 93.6% 92.0% 64.8% 20.2% 3.9% 0.0% 0.0%
Zone 5
Wivenhoe 0.2% 0.0% 0.0% 0.0% 0.0% 12.7% 0.0% 0.0%
SUB TOTAL (ZONE 5) 0.2% 0.0% 0.0% 0.0% 0.0% 12.7% 0.0% 0.0%
Zone 6
B&Q Warehouse, Lightship Way, Colchester 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Colchester Retail Park, Colchester 0.4% 0.0% 0.4% 0.0% 2.6% 3.5% 0.0% 0.0%
Colne View Retail Park, Colchester 0.2% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 3.6%
Peatree Road Retail Park, Colchester 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
The Stanway Retail Park, Colchester 4.9% 0.0% 0.9% 3.1% 11.8% 7.8% 6.7% 0.0%
The Tollgate Centre, Colchester 4.2% 0.9% 0.0% 0.0% 7.4% 3.1% 7.2% 0.0%
Tollgate Retail Park, Colchester 23.2% 0.9% 1.2% 17.0% 14.6% 27.9% 40.9% 4.4%
Turner Rise Retail park, Colchester 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 1.1%
Colchester 23.2% 4.6% 4.3% 8.4% 23.7% 38.5% 38.1% 6.6%
Aldham 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Angora Business Park, Stanway 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Asda, Turner Rise, Colchester 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Blackheath, Colchester 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Cowdray Trade Park, Colchester 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Fillpots Garden Centre, Straight Road, Boxted 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Fiverways Retail Park, Colchester 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Great Horkesley 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Highwoods, Colchester 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Homebase, St Andrews Avenue, Colchester 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Langham 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Peartree Business Centre, Peartree Road, Stanway, Colchester 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Prettygate 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Sainsbury's, Western Approach, Stanway 0.2% 0.0% 0.0% 0.0% 0.0% 0.0% 0.4% 0.0%
Severalls Industrial Park, Colchester 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Sheephen Retail Park, Colchester 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Shrub End 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Stanway 0.1% 0.0% 0.0% 0.0% 0.7% 0.0% 0.0% 0.0%
Tesco Extra, Highwoods, Colchester 1.1% 0.0% 0.0% 0.0% 3.0% 0.0% 1.5% 2.5%
Tesco Superstore, Greenstead Road, Colchester 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
West Bergholt 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Wickes, Clarendon Way, Colchester 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Wyevale Garden Centre, London Road, Colchester 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
SUB TOTAL (ZONE 6) 57.6% 6.4% 6.8% 28.5% 63.8% 80.9% 94.8% 18.3%
Zone7
Bypass Nurseries Garden Centre, London Road, Capel St Mary 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Capel St Mary 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Dedham 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
East Bergholt 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Holbrook 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
The Place for Plants, East Bergholt Place, Mill Road, East Bergholt 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
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SUB TOTAL (ZONE 1) 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
SUB-TOTAL STUDY AREA (ZONE 1-7) 91.5% 100.0% 98.8% 93.3% 84.0% 97.4% 94.8% 18.3%
Outside

Tiptree 0.3% 0.0% 0.0% 0.0% 0.0% 0.0% 0.7% 0.0%
West Mersea 0.1% 0.0% 0.0% 0.0% 0.7% 0.0% 0.0% 0.0%
Abroad 0.4% 0.0% 0.0% 0.0% 0.0% 0.0% 0.9% 0.0%
Alresford 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Ambleside 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Asda, Stoke Park Drive, Ipswich 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 1.1%
Asda, Whitehouse Industrial Estate, Goddard Road, Ipswich 0.4% 0.0% 0.0% 0.0% 3.8% 0.0% 0.0% 0.0%
B&Q, Anglia Parkway South, Bury Road, Ipswich 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
B&Q, Woodhall Business Park, Eastern Bypass, Sudbury 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Banchory, Aberdeenshire 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Basildon 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Beccles 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Bildeston 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Bluewater Shopping Centre, Greenhithe 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Braintree 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Bristol 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Bury St Edmunds 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Cambridge 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Campsea Ashe 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Central London 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Chelmsford 0.1% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 3.0%
Chester 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Copdock 0.1% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 1.6%
Copford 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Cribbs Causeway, Bristol 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Eastbourne 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Edinburgh 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Euro Retail Park, Ipswich 0.2% 0.0% 0.0% 0.0% 2.0% 0.0% 0.0% 1.1%
Fairacres Retail Park, Oxford 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Felixstowe 0.1% 0.0% 0.0% 0.0% 0.7% 0.0% 0.0% 0.0%
Fleetwood 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Freeport Outlet Shopping Village, Braintree 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Futura Retail Park, Ipswich 0.4% 0.0% 0.0% 0.0% 0.0% 0.0% 0.4% 5.2%
Glasswells Retail Park, Ranelagh Road, Ipswich 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Hadleigh 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 1.1%
High Wycombe 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Homebase, Felixstowe Road, Ipswich 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Huntingdon 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Hythe 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Ingatestone 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Interchange Retail Park, Ipswich 0.8% 0.0% 0.0% 0.0% 4.3% 0.0% 0.4% 3.8%
Ipswich 3.0% 0.0% 0.0% 3.3% 2.8% 2.6% 2.9% 23.1%
Junction 32 Retail Park, Glasshoughton, Castleford 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Keswick 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Lakeside Retail Park, West Thurrock 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Letchworth 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Lincoln 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Long Melford 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Loughborough 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Marks Tey 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Martlesham 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Mayflower Retail Park, Basildon 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Morrisons, Sproughton Road, Ipswich 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Nacton, Suffolk 0.1% 0.0% 0.0% 1.1% 0.0% 0.0% 0.0% 0.0%
Newmarket 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Norwich 0.1% 0.0% 0.0% 0.0% 0.7% 0.0% 0.0% 0.0%
Orwell Retail Park, Ipswich 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Perrywood Garden Centre, Kelvedon Road, Inworth, Tiptree 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Peterborough 0.1% 0.0% 0.0% 0.0% 1.0% 0.0% 0.0% 0.0%
Pipps Hill Retail Park, Basildon 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Pitsea 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Poplar Nurseries, Coggeshall Road, Colchester 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Ransomes Industrial Estate, Ipswich 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Romford 0.3% 0.0% 1.2% 1.1% 0.0% 0.0% 0.0% 0.0%
Sainsbury's, Felixstowe Road, Ipswich 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 1.1%
Sainsbury's, Hadleigh Road, Ipswich 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Southend-on-Sea 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Stratford 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Sudbury 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Suffolk Retail Park, Ipswich 0.2% 0.0% 0.0% 1.1% 0.0% 0.0% 0.0% 1.6%
Tesco Extra, Copdock Interchange, Ipswich 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
The Interchange Retail Park, Ipswich 1.6% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 36.4%
Thurrock 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Welshpool 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Westfield Shopping Centre, Stratford City 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
White Cliffs Park, Whitfield 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Whitehouse Industrial Estate, Ipswich 0.1% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 2.5%
Witham 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Woodbridge 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Woodhall Business Park, Sudbury 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Wyevale Garden Centre, Grundisburgh Road, Woodbridge 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Other 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Internet / delivery 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
(Don't know / can't remember) 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
(Don't buy these goods) 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
SUB TOTAL (OUSTSIDE STUDY AREA) 8.5% 0.0% 1.2% 6.7% 16.0% 2.6% 5.2% 81.7%
TOTAL 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0%
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Table 20: Electrical aoods expenditure

Total Zone 1 Zone 2 Zone 3 Zone 4 Zone 5 Zone 6 Zone 7
Destination Electrical Electrical Electrical Electrical Electrical Electrical Electrical Electrical

(€M) (€M) (€M) (€M) (€M) (€M) (€M) (£EM)
Study Area
Zone 1
Frinton on Sea 4.0 3.5 0.3 0.0 0.1 0.0 0.0 0.0
Walton on the Naze 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Kirby Cross 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
SUB TOTAL (ZONE 1) 4.0 3.5 0.3 0.0 0.1 0.0 0.0 0.0
Zone 2
Brook Retail Park, Clacton 12.2 0.9 9.3 1.1 0.9 0.0 0.0 0.0
Clacton Factory Outlet, Clacton 0.6 0.0 0.5 0.0 0.1 0.0 0.0 0.0
Waterglade Retail Park, Clacton 0.4 0.1 0.3 0.0 0.0 0.0 0.0 0.0
Clacton on Sea 15.5 3.1 10.8 1.0 0.5 0.1 0.0 0.0
Bockings Elm 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Clacton Garden Centre, St Johns Road, Clacton 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Great Clacton 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Hilltop Garden Centre, Clacton Road, Clacton 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Holland-on-Sea 0.3 0.0 0.3 0.0 0.0 0.0 0.0 0.0
Jaywick 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Little Clacton 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
St Osyth 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
SUB TOTAL (ZONE 2) 28.9 4.1 21.1 2.1 1.6 0.1 0.0 0.0
Zone 3
Harwich Gateway Retail Park, Harwich 2.0 0.0 0.0 1.7 0.3 0.0 0.0 0.0
Dovercourt 1.9 0.0 0.0 1.2 0.6 0.1 0.0 0.0
Harwich 1.7 0.0 0.0 1.7 0.0 0.0 0.0 0.0
Asda, Main Road, Dovercourt 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Lidl, Parkeston Road, Harwich 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Parkeston 0.1 0.0 0.0 0.1 0.0 0.0 0.0 0.0
Thorpe-le-Soken 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
SUB TOTAL (ZONE 3) 5.7 0.0 0.0 4.7 1.0 0.1 0.0 0.0
Zone 4
Manningtree 0.3 0.0 0.0 0.0 0.3 0.0 0.0 0.0
Ardleigh 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Craft Nurseries, Harwich Road, Lawford 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Elmstead 0.1 0.0 0.0 0.0 0.0 0.1 0.0 0.0
Great Bentley 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Lawford 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Brightlingsea 0.4 0.0 0.0 0.0 0.4 0.0 0.0 0.0
SUB TOTAL (ZONE 4) 0.8 0.0 0.0 0.0 0.7 0.1 0.0 0.0
SUB- TOTAL TENDRING (ZONE 1-4) 39.3 7.6 21.5 6.7 33 0.2 0.0 0.0|
Zone 5
Wivenhoe 0.5 0.0 0.0 0.0 0.0 0.5 0.0 0.0
SUB TOTAL (ZONE 5) 0.5 0.0 0.0 0.0 0.0 0.5 0.0 0.0
Zone 6
B&Q Warehouse, Lightship Way, Colchester 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Colchester Retail Park, Colchester 0.7 0.0 0.1 0.0 0.4 0.1 0.0 0.0
Colne View Retail Park, Colchester 0.3 0.0 0.0 0.0 0.0 0.0 0.0 0.3
Peatree Road Retail Park, Colchester 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
The Stanway Retail Park, Colchester 7.1 0.0 0.2 0.3 2.0 0.3 4.3 0.0
The Tollgate Centre, Colchester 6.0 0.1 0.0 0.0 1.2 0.1 4.6 0.0
Tollgate Retail Park, Colchester 32.2 0.1 0.3 1.8 2.4 1.2 26.2 0.3
Turner Rise Retail park, Colchester 0.1 0.0 0.0 0.0 0.0 0.0 0.0 0.1
Colchester 326 0.4 1.0 0.9 3.9 1.6 244 0.5
Aldham 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Angora Business Park, Stanway 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Asda, Turner Rise, Colchester 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Blackheath, Colchester 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Cowdray Trade Park, Colchester 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Fillpots Garden Centre, Straight Road, Boxted 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Fiverways Retail Park, Colchester 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Great Horkesley 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Highwoods, Colchester 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Homebase, St Andrews Avenue, Colchester 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Langham 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Peartree Business Centre, Peartree Road, Stanway, Colchester 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Prettygate 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Sainsbury's, Western Approach, Stanway 0.2 0.0 0.0 0.0 0.0 0.0 0.2 0.0
Severalls Industrial Park, Colchester 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Sheephen Retail Park, Colchester 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Shrub End 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Stanway 0.1 0.0 0.0 0.0 0.1 0.0 0.0 0.0
Tesco Extra, Highwoods, Colchester 1.6 0.0 0.0 0.0 0.5 0.0 1.0 0.2
Tesco Superstore, Greenstead Road, Colchester 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
West Bergholt 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Wickes, Clarendon Way, Colchester 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Wyevale Garden Centre, London Road, Colchester 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
SUB TOTAL (ZONE 6) 81.0 0.5 1.6 3.0 10.6 3.4 60.6 1.4
Zone7
Bypass Nurseries Garden Centre, London Road, Capel St Mary 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Capel St Mary 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Dedham 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
East Bergholt 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Holbrook 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
The Place for Plants, East Bergholt Place, Mill Road, East Bergholt 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
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SUB TOTAL (ZONE 7) 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
SUB-TOTAL STUDY AREA (ZONE 1-7) 120.9 8.1 23.1 9.7 13.9 4.1 60.6 1.4
Outside

Tiptree 0.4 0.0 0.0 0.0 0.0 0.0 0.4 0.0
West Mersea 0.1 0.0 0.0 0.0 0.1 0.0 0.0 0.0
Abroad 0.6 0.0 0.0 0.0 0.0 0.0 0.6 0.0
Alresford 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Ambleside 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Asda, Stoke Park Drive, Ipswich 0.1 0.0 0.0 0.0 0.0 0.0 0.0 0.1
Asda, Whitehouse Industrial Estate, Goddard Road, Ipswich 0.6 0.0 0.0 0.0 0.6 0.0 0.0 0.0
B&Q, Anglia Parkway South, Bury Road, Ipswich 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
B&Q, Woodhall Business Park, Eastern Bypass, Sudbury 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Banchory, Aberdeenshire 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Basildon 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Beccles 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Bildeston 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Bluewater Shopping Centre, Greenhithe 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Braintree 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Bristol 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Bury St Edmunds 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Cambridge 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Campsea Ashe 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Central London 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Chelmsford 0.2 0.0 0.0 0.0 0.0 0.0 0.0 0.2
Chester 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Copdock 0.1 0.0 0.0 0.0 0.0 0.0 0.0 0.1
Copford 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Cribbs Causeway, Bristol 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Eastbourne 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Edinburgh 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Euro Retail Park, Ipswich 0.4 0.0 0.0 0.0 0.3 0.0 0.0 0.1
Fairacres Retail Park, Oxford 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Felixstowe 0.1 0.0 0.0 0.0 0.1 0.0 0.0 0.0
Fleetwood 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Freeport Outlet Shopping Village, Braintree 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Futura Retail Park, Ipswich 0.6 0.0 0.0 0.0 0.0 0.0 0.2 0.4
Glasswells Retail Park, Ranelagh Road, Ipswich 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Hadleigh 0.1 0.0 0.0 0.0 0.0 0.0 0.0 0.1
High Wycombe 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Homebase, Felixstowe Road, Ipswich 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Huntingdon 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Hythe 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Ingatestone 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Interchange Retail Park, Ipswich 1.2 0.0 0.0 0.0 0.7 0.0 0.2 0.3
Ipswich 4.5 0.0 0.0 0.3 0.5 0.1 1.8 1.7
Junction 32 Retail Park, Glasshoughton, Castleford 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Keswick 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Lakeside Retail Park, West Thurrock 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Letchworth 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Lincoln 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Long Melford 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Loughborough 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Marks Tey 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Martlesham 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Mayflower Retail Park, Basildon 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Morrisons, Sproughton Road, Ipswich 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Nacton, Suffolk 0.1 0.0 0.0 0.1 0.0 0.0 0.0 0.0
Newmarket 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Norwich 0.1 0.0 0.0 0.0 0.1 0.0 0.0 0.0
Orwell Retail Park, Ipswich 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Perrywood Garden Centre, Kelvedon Road, Inworth, Tiptree 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Peterborough 0.2 0.0 0.0 0.0 0.2 0.0 0.0 0.0
Pipps Hill Retail Park, Basildon 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Pitsea 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Poplar Nurseries, Coggeshall Road, Colchester 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Ransomes Industrial Estate, Ipswich 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Romford 0.4 0.0 0.3 0.1 0.0 0.0 0.0 0.0
Sainsbury's, Felixstowe Road, Ipswich 0.1 0.0 0.0 0.0 0.0 0.0 0.0 0.1
Sainsbury's, Hadleigh Road, Ipswich 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Southend-on-Sea 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Stratford 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Sudbury 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Suffolk Retail Park, Ipswich 0.2 0.0 0.0 0.1 0.0 0.0 0.0 0.1
Tesco Extra, Copdock Interchange, Ipswich 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
The Interchange Retail Park, Ipswich 2.7 0.0 0.0 0.0 0.0 0.0 0.0 2.7
Thurrock 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Welshpool 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Westfield Shopping Centre, Stratford City 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
White Cliffs Park, Whitfield 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Whitehouse Industrial Estate, Ipswich 0.2 0.0 0.0 0.0 0.0 0.0 0.0 0.2
Witham 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Woodbridge 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Woodhall Business Park, Sudbury 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Wyevale Garden Centre, Grundisburgh Road, Woodbridge 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Other 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Internet / delivery 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
(Don't know / can't remember)

(Don't buy these goods)

SUB TOTAL (OUSTSIDE STUDY AREA) 13.2 0.0 0.3 0.7 2.7 0.1 3.3 6.1
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Table 21: DIY goods_shopping patterns

Total Zone 1 Zone 2 Zone 3 Zone 4 Zone 5 Zone 6 Zone 7

Destination DIY DIY DIY DIY DIY DIY DIY DIY
(%) (%) (%) (%) (%) (%) (%) (%)

Study Area
Zone 1
Frinton on Sea 1.6% 17.4% 1.2% 1.9% 1.0% 0.0% 0.0% 0.0%
Walton on the Naze 0.1% 0.9% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Kirby Cross 0.1% 1.6% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
SUB TOTAL (ZONE 1) 1.7% 19.9% 1.2% 1.9% 1.0% 0.0% 0.0% 0.0%
Zone 2
Brook Retail Park, Clacton 16.3% 24.1% 56.3% 15.6% 8.0% 0.0% 0.0% 0.0%
Clacton Factory Outlet, Clacton 0.2% 0.9% 0.5% 0.0% 0.0% 0.0% 0.0% 0.0%
Waterglade Retail Park, Clacton 0.3% 0.9% 0.9% 0.0% 0.0% 0.0% 0.0% 0.0%
Clacton on Sea 12.6% 49.5% 36.2% 10.5% 4.0% 0.0% 0.3% 0.0%
Bockings Elm 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Clacton Garden Centre, St Johns Road, Clacton 0.2% 0.0% 0.8% 0.0% 0.0% 0.0% 0.0% 0.0%
Great Clacton 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Hilltop Garden Centre, Clacton Road, Clacton 0.1% 1.8% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Holland-on-Sea 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Jaywick 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Little Clacton 0.3% 2.1% 0.9% 0.0% 0.0% 0.0% 0.0% 0.0%
St Osyth 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.9%
SUB TOTAL (ZONE 2) 29.9% 79.2% 95.7% 26.1% 12.1% 0.0% 0.3% 0.9%
Zone 3
Harwich Gateway Retail Park, Harwich 1.1% 0.0% 0.0% 13.6% 0.7% 0.0% 0.0% 0.0%
Dovercourt 0.7% 0.0% 0.0% 7.1% 1.1% 0.0% 0.0% 0.0%
Harwich 1.5% 0.0% 0.0% 16.5% 2.0% 0.0% 0.0% 0.0%
Asda, Main Road, Harwich 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Lidl, Parkeston Road, Harwich 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Parkeston 0.1% 0.0% 0.0% 0.8% 0.0% 0.0% 0.0% 0.0%
Thorpe-le-Soken 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
SUB TOTAL (ZONE 3) 3.4% 0.0% 0.0% 38.0% 3.9% 0.0% 0.0% 0.0%
Zone 4
Manningtree 0.8% 0.0% 0.0% 4.4% 2.9% 1.8% 0.0% 1.7%
Ardleigh 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Craft Nurseries, Harwich Road, Lawford 0.1% 0.0% 0.0% 0.8% 0.0% 0.0% 0.0% 0.9%
Elmstead 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Great Bentley 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Lawford 0.6% 0.0% 0.0% 0.8% 4.3% 0.8% 0.0% 1.7%
Brightlingsea 0.3% 0.0% 0.0% 0.0% 2.3% 0.0% 0.0% 0.0%
SUB TOTAL (ZONE 4) 1.8% 0.0% 0.0% 5.9% 9.5% 2.6% 0.0% 4.4%
SUB- TOTAL TENDRING (ZONE 1-4) 36.7% 99.1% 96.8% 71.9% 26.5% 2.6% 0.3% 5.2%
Zone 5
Wivenhoe 0.2% 0.0% 0.0% 0.0% 0.0% 6.5% 0.0% 0.0%
SUB TOTAL (ZONE 5) 0.2% 0.0% 0.0% 0.0% 0.0% 6.5% 0.0% 0.0%
Zone 6
B&Q Warehouse, Lightship Way, Colchester 27.1% 0.0% 2.5% 19.2% 54.2% 67.4% 37.4% 5.3%
Colchester Retail Park, Colchester 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Colne View Retail Park, Colchester 0.2% 0.0% 0.0% 0.0% 0.5% 0.0% 0.3% 0.0%
Peatree Road Retail Park, Colchester 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
The Stanway Retail Park, Colchester 2.2% 0.0% 0.0% 1.9% 1.6% 1.1% 4.0% 0.0%
The Tollgate Centre, Colchester 1.0% 0.0% 0.0% 0.0% 0.0% 0.0% 2.1% 0.0%
Tollgate Retail Park, Colchester 8.1% 0.0% 0.0% 0.0% 0.0% 1.8% 17.5% 0.9%
Turner Rise Retail park, Colchester 0.1% 0.0% 0.0% 0.0% 0.0% 0.0% 0.3% 0.0%
Colchester 12.3% 0.9% 0.7% 3.2% 6.8% 18.4% 22.8% 5.0%
Aldham 0.2% 0.0% 0.0% 0.0% 0.0% 0.0% 0.5% 0.0%
Angora Business Park, Stanway 0.3% 0.0% 0.0% 0.0% 0.0% 0.0% 0.7% 0.0%
Asda, Turner Rise, Colchester 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Blackheath, Colchester 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Cowdray Trade Park, Colchester 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Fillpots Garden Centre, Straight Road, Boxted 0.3% 0.0% 0.0% 0.0% 0.0% 0.0% 0.6% 0.0%
Fiverways Retail Park, Colchester 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Great Horkesley 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Highwoods, Colchester 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Homebase, St Andrews Avenue, Colchester 2.0% 0.0% 0.0% 0.0% 4.1% 0.8% 3.1% 1.7%
Langham 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Peartree Business Centre, Peartree Road, Stanway, Colchester 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Prettygate 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Sainsbury's, Western Approach, Stanway 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Severalls Industrial Park, Colchester 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Sheephen Retail Park, Colchester 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Shrub End 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Stanway 0.2% 0.0% 0.0% 0.0% 0.0% 1.4% 0.3% 0.0%
Tesco Extra, Highwoods, Colchester 0.2% 0.0% 0.0% 0.0% 0.0% 0.0% 0.5% 0.0%
Tesco Superstore, Greenstead Road, Colchester 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
West Bergholt 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Wickes, Clarendon Way, Colchester 0.7% 0.0% 0.0% 1.8% 0.0% 0.0% 1.2% 0.0%
Wyevale Garden Centre, London Road, Colchester 1.1% 0.0% 0.0% 0.0% 0.0% 0.0% 2.4% 0.0%
SUB TOTAL (ZONE 6) 55.8% 0.9% 3.2% 26.0% 67.3% 90.9% 93.5% 12.9%
Zone7
Bypass Nurseries Garden Centre, London Road, Capel St Mary 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.9%
Capel St Mary 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.9%
Dedham 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
East Bergholt 0.1% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 1.7%
Holbrook 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
The Place for Plants, East Bergholt Place, Mill Road, East Bergholt 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.9%
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SUB TOTAL (ZONE 7) 0.2% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 4.4%
SUB-TOTAL STUDY AREA (ZONE 1-7) 92.9% 100.0% 100.0% 97.9% 93.8% 100.0% 93.9% 22.5%
Outside

Tiptree 0.1% 0.0% 0.0% 0.0% 0.0% 0.0% 0.3% 0.0%
West Mersea 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Abroad 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Alresford 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Ambleside 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Asda, Stoke Park Drive, Ipswich 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.9%
Asda, Whitehouse Industrial Estate, Goddard Road, Ipswich 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
B&Q, Anglia Parkway South, Bury Road, Ipswich 0.5% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 10.4%
B&Q, Woodhall Business Park, Eastern Bypass, Sudbury 0.1% 0.0% 0.0% 0.0% 0.0% 0.0% 0.3% 0.0%
Banchory, Aberdeenshire 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Basildon 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Beccles 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Bildeston 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Bluewater Shopping Centre, Greenhithe 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Braintree 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Bristol 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Bury St Edmunds 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Cambridge 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Campsea Ashe 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Central London 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Chelmsford 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Chester 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Copdock 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Copford 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Cribbs Causeway, Bristol 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Eastbourne 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Edinburgh 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Euro Retail Park, Ipswich 1.4% 0.0% 0.0% 0.0% 1.4% 0.0% 0.0% 28.1%
Fairacres Retail Park, Oxford 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Felixstowe 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.9%
Fleetwood 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Freeport Outlet Shopping Village, Braintree 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Futura Retail Park, Ipswich 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Glasswells Retail Park, Ranelagh Road, Ipswich 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Hadleigh 0.7% 0.0% 0.0% 0.0% 2.7% 0.0% 0.3% 5.3%
High Wycombe 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Homebase, Felixstowe Road, Ipswich 0.2% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 4.9%
Huntingdon 0.4% 0.0% 0.0% 0.0% 0.0% 0.0% 0.9% 0.0%
Hythe 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Ingatestone 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Interchange Retail Park, Ipswich 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Ipswich 1.5% 0.0% 0.0% 2.1% 2.1% 0.0% 0.3% 21.2%
Junction 32 Retail Park, Glasshoughton, Castleford 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Keswick 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Lakeside Retail Park, West Thurrock 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Letchworth 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Lincoln 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Long Melford 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Loughborough 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Marks Tey 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Martlesham 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Mayflower Retail Park, Basildon 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Morrisons, Sproughton Road, Ipswich 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Nacton, Suffolk 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Newmarket 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Norwich 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Orwell Retail Park, Ipswich 0.2% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 4.9%
Perrywood Garden Centre, Kelvedon Road, Inworth, Tiptree 0.8% 0.0% 0.0% 0.0% 0.0% 0.0% 1.8% 0.0%
Peterborough 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Pipps Hill Retail Park, Basildon 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Pitsea 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Poplar Nurseries, Coggeshall Road, Colchester 0.5% 0.0% 0.0% 0.0% 0.0% 0.0% 1.0% 0.0%
Ransomes Industrial Estate, Ipswich 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Romford 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Sainsbury's, Felixstowe Road, Ipswich 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Sainsbury's, Hadleigh Road, Ipswich 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Southend-on-Sea 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Stratford 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Sudbury 0.4% 0.0% 0.0% 0.0% 0.0% 0.0% 0.8% 0.0%
Suffolk Retail Park, Ipswich 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Tesco Extra, Copdock Interchange, Ipswich 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
The Interchange Retail Park, Ipswich 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Thurrock 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Welshpool 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Westfield Shopping Centre, Stratford City 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
White Cliffs Park, Whitfield 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Whitehouse Industrial Estate, Ipswich 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Witham 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Woodbridge 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Woodhall Business Park, Sudbury 0.2% 0.0% 0.0% 0.0% 0.0% 0.0% 0.5% 0.0%
Wyevale Garden Centre, Grundisburgh Road, Woodbridge 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.9%
Other 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Internet / delivery 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
(Don't know / can't remember) 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
(Don't buy these goods) 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
SUB TOTAL (OUSTSIDE STUDY AREA) 7.1% 0.0% 0.0% 2.1% 6.2% 0.0% 6.1% 77.5%

100.0%  100.0%  100.0%  100.0%  100.0%  100.0%  100.0%  100.0%
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Table 22: DIY qoods expenditure

Zone 1 Zone 2 Zone 3 Zone 4 Zone 5 Zone 6 Zone 7

Destination DIY DIY DIY DIY DIY DIY DIY
(€M) (€M) (€M) (€M) (€M) (€M) (€M)
Study Area
Zone 1
Frinton on Sea 1.0 0.7 0.1 0.1 0.1 0.0 0.0 0.0
Walton on the Naze 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Kirby Cross 0.1 0.1 0.0 0.0 0.0 0.0 0.0 0.0
SUB TOTAL (ZONE 1) 1.1 0.8 0.1 0.1 0.1 0.0 0.0 0.0
Zone 2
Brook Retail Park, Clacton 8.2 0.9 6.1 0.7 0.6 0.0 0.0 0.0
Clacton Factory Outlet, Clacton 0.1 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Waterglade Retail Park, Clacton 0.1 0.0 0.1 0.0 0.0 0.0 0.0 0.0
Clacton on Sea 6.6 1.9 3.9 0.5 0.3 0.0 0.1 0.0
Bockings Elm 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Clacton Garden Centre, St Johns Road, Clacton 0.1 0.0 0.1 0.0 0.0 0.0 0.0 0.0
Great Clacton 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Hilltop Garden Centre, Clacton Road, Clacton 0.1 0.1 0.0 0.0 0.0 0.0 0.0 0.0
Holland-on-Sea 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Jaywick 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Little Clacton 0.2 0.1 0.1 0.0 0.0 0.0 0.0 0.0
St Osyth 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
SUB TOTAL (ZONE 1) 15.5 3.1 10.3 1.1 0.8 0.0 0.1 0.0
Zone 3 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Harwich Gateway Retail Park, Harwich 0.6 0.0 0.0 0.6 0.0 0.0 0.0 0.0
Dovercourt 0.4 0.0 0.0 0.3 0.1 0.0 0.0 0.0
Harwich 0.9 0.0 0.0 0.7 0.1 0.0 0.0 0.0
Asda, Main Road, Dovercourt 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Lidl, Parkeston Road, Harwich 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Parkeston 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Thorpe-le-Soken 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
SUB TOTAL (ZONE 1) 1.9 0.0 0.0 1.7 0.3 0.0 0.0 0.0
Zone 4
Manningtree 0.5 0.0 0.0 0.2 0.2 0.0 0.0 0.1
Ardleigh 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Craft Nurseries, Harwich Road, Lawford 0.1 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Elmstead 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Great Bentley 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Lawford 0.4 0.0 0.0 0.0 0.3 0.0 0.0 0.1
Brightlingsea 0.2 0.0 0.0 0.0 0.2 0.0 0.0 0.0
SUB TOTAL (ZONE 1) 1.1 0.0 0.0 0.3 0.7 0.0 0.0 0.1
SUB- TOTAL TENDRING (ZONE 1-4) 19.6 3.9 10.4 3.1 1.9 0.0 0.1 0.2
Zone 5
Wivenhoe 0.1 0.0 0.0 0.0 0.0 0.1 0.0 0.0
SUB TOTAL (ZONE 1) 0.1 0.0 0.0 0.0 0.0 0.1 0.0 0.0
Zone 6
B&Q Warehouse, Lightship Way, Colchester 14.6 0.0 0.3 0.8 3.8 1.0 8.5 0.2
Colchester Retail Park, Colchester 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Colne View Retail Park, Colchester 0.1 0.0 0.0 0.0 0.0 0.0 0.1 0.0
Peatree Road Retail Park, Colchester 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
The Stanway Retail Park, Colchester 1.1 0.0 0.0 0.1 0.1 0.0 0.9 0.0
The Tollgate Centre, Colchester 0.5 0.0 0.0 0.0 0.0 0.0 0.5 0.0
Tollgate Retail Park, Colchester 4.0 0.0 0.0 0.0 0.0 0.0 4.0 0.0
Turner Rise Retail park, Colchester 0.1 0.0 0.0 0.0 0.0 0.0 0.1 0.0
Colchester 6.4 0.0 0.1 0.1 0.5 0.3 5.2 0.2
Aldham 0.1 0.0 0.0 0.0 0.0 0.0 0.1 0.0
Angora Business Park, Stanway 0.2 0.0 0.0 0.0 0.0 0.0 0.2 0.0
Asda, Turner Rise, Colchester 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Blackheath, Colchester 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Cowdray Trade Park, Colchester 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Fillpots Garden Centre, Straight Road, Boxted 0.1 0.0 0.0 0.0 0.0 0.0 0.1 0.0
Fiverways Retail Park, Colchester 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Great Horkesley 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Highwoods, Colchester 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Homebase, St Andrews Avenue, Colchester 1.1 0.0 0.0 0.0 0.3 0.0 0.7 0.1
Langham 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Peartree Business Centre, Peartree Road, Stanway, Colchester 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Prettygate 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Sainsbury's, Western Approach, Stanway 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Severalls Industrial Park, Colchester 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Sheephen Retail Park, Colchester 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Shrub End 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Stanway 0.1 0.0 0.0 0.0 0.0 0.0 0.1 0.0
Tesco Extra, Highwoods, Colchester 0.1 0.0 0.0 0.0 0.0 0.0 0.1 0.0
Tesco Superstore, Greenstead Road, Colchester 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
West Bergholt 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Wickes, Clarendon Way, Colchester 0.3 0.0 0.0 0.1 0.0 0.0 0.3 0.0
Wyevale Garden Centre, London Road, Colchester 0.5 0.0 0.0 0.0 0.0 0.0 0.5 0.0
SUB TOTAL (ZONE 1) 29.3 0.0 0.3 1.1 4.7 1.3 21.3 0.4
Zone7
Bypass Nurseries Garden Centre, London Road, Capel St Mary 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Capel St Mary 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Dedham 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
East Bergholt 0.1 0.0 0.0 0.0 0.0 0.0 0.0 0.1
Holbrook 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
The Place for Plants, East Bergholt Place, Mill Road, East Bergholt 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
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SUB TOTAL (ZONE 1) 0.1 0.0 0.0 0.0 0.0 0.0 0.0 0.1
SUB-TOTAL STUDY AREA (ZONE 1-7) 49.1 3.9 10.8 4.3 6.6 1.5 214 0.8
Outside
Tiptree 0.1 0.0 0.0 0.0 0.0 0.0 0.1 0.0
West Mersea 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Abroad 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Alresford 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Ambleside 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Asda, Stoke Park Drive, Ipswich 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Asda, Whitehouse Industrial Estate, Goddard Road, Ipswich 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
B&Q, Anglia Parkway South, Bury Road, Ipswich 0.3 0.0 0.0 0.0 0.0 0.0 0.0 0.3
B&Q, Woodhall Business Park, Eastern Bypass, Sudbury 0.1 0.0 0.0 0.0 0.0 0.0 0.1 0.0
Banchory, Aberdeenshire 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Basildon 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Beccles 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Bildeston 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Bluewater Shopping Centre, Greenhithe 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Braintree 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Bristol 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Bury St Edmunds 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Cambridge 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Campsea Ashe 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Central London 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Chelmsford 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Chester 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Copdock 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Copford 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Cribbs Causeway, Bristol 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Eastbourne 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Edinburgh 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Euro Retail Park, Ipswich 1.0 0.0 0.0 0.0 0.1 0.0 0.0 0.9
Fairacres Retail Park, Oxford 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Felixstowe 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Fleetwood 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Freeport Outlet Shopping Village, Braintree 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Futura Retail Park, Ipswich 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Glasswells Retail Park, Ranelagh Road, Ipswich 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Hadleigh 0.4 0.0 0.0 0.0 0.2 0.0 0.1 0.2
High Wycombe 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Homebase, Felixstowe Road, Ipswich 0.2 0.0 0.0 0.0 0.0 0.0 0.0 0.2
Huntingdon 0.2 0.0 0.0 0.0 0.0 0.0 0.2 0.0
Hythe 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Ingatestone 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Interchange Retail Park, Ipswich 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Ipswich 1.0 0.0 0.0 0.1 0.1 0.0 0.1 0.7
Junction 32 Retail Park, Glasshoughton, Castleford 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Keswick 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Lakeside Retail Park, West Thurrock 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Letchworth 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Lincoln 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Long Melford 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Loughborough 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Marks Tey 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Martlesham 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Mayflower Retail Park, Basildon 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Morrisons, Sproughton Road, Ipswich 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Nacton, Suffolk 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Newmarket 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Norwich 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Orwell Retail Park, Ipswich 0.2 0.0 0.0 0.0 0.0 0.0 0.0 0.2
Perrywood Garden Centre, Kelvedon Road, Inworth, Tiptree 0.4 0.0 0.0 0.0 0.0 0.0 0.4 0.0
Peterborough 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Pipps Hill Retail Park, Basildon 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Pitsea 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Poplar Nurseries, Coggeshall Road, Colchester 0.2 0.0 0.0 0.0 0.0 0.0 0.2 0.0
Ransomes Industrial Estate, Ipswich 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Romford 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Sainsbury's, Felixstowe Road, Ipswich 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Sainsbury's, Hadleigh Road, Ipswich 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Southend-on-Sea 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Stratford 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Sudbury 0.2 0.0 0.0 0.0 0.0 0.0 0.2 0.0
Suffolk Retail Park, Ipswich 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Tesco Extra, Copdock Interchange, Ipswich 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
The Interchange Retail Park, Ipswich 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Thurrock 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Welshpool 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Westfield Shopping Centre, Stratford City 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
White Cliffs Park, Whitfield 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Whitehouse Industrial Estate, Ipswich 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Witham 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Woodbridge 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Woodhall Business Park, Sudbury 0.1 0.0 0.0 0.0 0.0 0.0 0.1 0.0
Wyevale Garden Centre, Grundisburgh Road, Woodbridge 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Other 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Internet / delivery 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
(Don't know / can't remember) 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
(Don't buy these goods) 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
SUB TOTAL (OUSTSIDE STUDY AREA) 4.5 0.0 0.0 0.1 0.4 0.0 14 2.6
53.7 EX] 10.8 4.4 7.0 15 22.8 34
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Table 23: Furniture aoods shoppina patterns

Total Zone 1 Zone 2 Zone 3 Zone 4 Zone 5 Zone 6 Zone 7

Destination Furniture Furniture Furniture Furniture Furniture Furniture Furniture Furniture
(%) (%) (CD) (%) (%) (%) (%) (%)

Study Area
Zone 1
Frinton on Sea 1.9% 20.0% 0.5% 0.0% 0.0% 0.0% 1.1% 0.0%
Walton on the Naze 0.2% 3.2% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Kirby Cross 0.1% 1.2% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
SUB TOTAL (ZONE 1) 2.2% 24.4% 0.5% 0.0% 0.0% 0.0% 1.1% 0.0%
Zone 2
Brook Retail Park, Clacton 0.4% 1.2% 0.7% 2.0% 0.0% 0.0% 0.0% 0.0%
Clacton Factory Outlet, Clacton 0.2% 1.7% 0.0% 0.0% 0.8% 0.0% 0.0% 0.0%
Waterglade Retail Park, Clacton 4.5% 2.9% 19.8% 0.0% 0.0% 0.0% 0.0% 0.0%
Clacton on Sea 8.9% 34.8% 27.3% 3.2% 0.8% 0.0% 0.7% 0.0%
Bockings Elm 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Clacton Garden Centre, St Johns Road, Clacton 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Great Clacton 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Hilltop Garden Centre, Clacton Road, Clacton 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Holland-on-Sea 0.1% 0.0% 0.5% 0.0% 0.0% 0.0% 0.0% 0.0%
Jaywick 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Little Clacton 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
St Osyth 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
SUB TOTAL (ZONE 2) 14.1% 40.6% 48.2% 5.2% 1.5% 0.0% 0.7% 0.0%
Zone 3
Harwich Gateway Retail Park, Harwich 2.4% 2.7% 0.0% 17.8% 4.1% 0.0% 0.0% 0.0%
Dovercourt 0.9% 0.0% 0.0% 7.5% 1.9% 0.0% 0.0% 0.0%
Harwich 0.7% 0.0% 0.0% 6.8% 0.0% 0.0% 0.0% 0.0%
Asda, Main Road, Dovercourt 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Lidl, Parkeston Road, Harwich 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Parkeston 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Thorpe-le-Soken 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
SUB TOTAL (ZONE 3) 4.0% 2.7% 0.0% 32.1% 6.0% 0.0% 0.0% 0.0%
Zone 4
Manningtree 1.0% 0.0% 0.0% 2.8% 6.6% 0.0% 0.0% 1.7%
Ardleigh 0.1% 0.0% 0.0% 0.0% 0.8% 0.0% 0.0% 0.0%
Craft Nurseries, Harwich Road, Lawford 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Elmstead 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Great Bentley 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Lawford 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Brightlingsea 0.4% 0.0% 0.0% 0.0% 1.5% 2.2% 0.5% 0.0%
SUB TOTAL (ZONE 4) 1.5% 0.0% 0.0% 2.8% 8.8% 2.2% 0.5% 1.7%
SUB- TOTAL TENDRING (ZONE 1-4) 21.8% 67.7% 48.7% 40.2% 16.4% 2.2% 2.2% 1.7%
Zone 5
Wivenhoe 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
SUB TOTAL (ZONE 5) 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Zone 6
B&Q Warehouse, Lightship Way, Colchester 1.4% 0.0% 0.0% 2.8% 3.8% 7.7% 1.1% 0.0%
Colchester Retail Park, Colchester 2.7% 2.4% 6.2% 5.7% 3.2% 3.1% 0.5% 0.0%
Colne View Retail Park, Colchester 1.5% 0.0% 0.7% 1.2% 2.1% 2.6% 2.0% 0.0%
Peatree Road Retail Park, Colchester 2.7% 2.4% 0.5% 1.2% 6.4% 5.3% 3.1% 3.3%
The Stanway Retail Park, Colchester 8.9% 2.7% 6.1% 5.8% 3.8% 7.0% 13.5% 2.4%
The Tollgate Centre, Colchester 5.2% 0.0% 4.5% 0.0% 11.1% 1.1% 6.8% 0.0%
Tollgate Retail Park, Colchester 18.4% 2.4% 3.9% 24.2% 10.4% 29.8% 28.8% 0.0%
Turner Rise Retail park, Colchester 1.1% 0.0% 1.8% 0.0% 0.0% 0.0% 1.5% 0.0%
Colchester 22.8% 14.4% 21.5% 11.3% 22.1% 22.5% 28.0% 13.7%
Aldham 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Angora Business Park, Stanway 0.3% 0.0% 0.0% 0.0% 0.0% 0.0% 0.7% 0.0%
Asda, Turner Rise, Colchester 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Blackheath, Colchester 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Cowdray Trade Park, Colchester 0.2% 0.0% 0.0% 0.0% 0.0% 0.0% 0.5% 0.0%
Fillpots Garden Centre, Straight Road, Boxted 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Fiverways Retail Park, Colchester 0.2% 0.0% 0.0% 0.0% 0.0% 0.0% 0.5% 0.0%
Great Horkesley 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Highwoods, Colchester 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Homebase, St Andrews Avenue, Colchester 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Langham 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Peartree Business Centre, Peartree Road, Stanway, Colchester 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Prettygate 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Sainsbury's, Western Approach, Stanway 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Severalls Industrial Park, Colchester 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Sheephen Retail Park, Colchester 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Shrub End 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Stanway 1.2% 0.0% 0.0% 0.0% 2.5% 2.7% 1.6% 3.3%
Tesco Extra, Highwoods, Colchester 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Tesco Superstore, Greenstead Road, Colchester 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
West Bergholt 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Wickes, Clarendon Way, Colchester 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Wyevale Garden Centre, London Road, Colchester 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
SUB TOTAL (ZONE 6) 66.4% 24.2% 45.2% 52.4% 65.3% 81.8% 88.3% 22.7%
Zone7
Bypass Nurseries Garden Centre, London Road, Capel St Mary 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Capel St Mary 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Dedham 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
East Bergholt 0.3% 0.0% 0.0% 0.0% 0.0% 0.0% 0.7% 0.0%
Holbrook 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
The Place for Plants, East Bergholt Place, Mill Road, East Bergholt 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
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SUB TOTAL (ZONE 7) 0.3% 0.0% 0.0% 0.0% 0.0% 0.0% 0.7% 0.0%
SUB-TOTAL STUDY AREA (ZONE 1-7) 88.5% 92.0% 93.8% 92.6% 81.7% 84.0% 91.1% 24.4%
Outside

Tiptree 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
West Mersea 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Abroad 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Alresford 0.2% 0.0% 0.0% 0.0% 1.5% 3.2% 0.0% 0.0%
Ambleside 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Asda, Stoke Park Drive, Ipswich 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Asda, Whitehouse Industrial Estate, Goddard Road, Ipswich 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
B&Q, Anglia Parkway South, Bury Road, Ipswich 0.2% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 5.5%
B&Q, Woodhall Business Park, Eastern Bypass, Sudbury 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Banchory, Aberdeenshire 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Basildon 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Beccles 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Bildeston 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Bluewater Shopping Centre, Greenhithe 0.5% 0.0% 0.0% 0.0% 0.0% 0.0% 1.1% 0.0%
Braintree 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Bristol 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Bury St Edmunds 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Cambridge 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Campsea Ashe 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Central London 0.5% 3.9% 0.0% 0.0% 0.0% 0.0% 0.5% 0.0%
Chelmsford 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Chester 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Copdock 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Copford 0.4% 0.0% 0.0% 0.0% 0.0% 0.0% 0.8% 0.0%
Cribbs Causeway, Bristol 0.1% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 3.8%
Eastbourne 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Edinburgh 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Euro Retail Park, Ipswich 1.3% 0.0% 0.0% 0.0% 6.4% 0.0% 0.0% 19.2%
Fairacres Retail Park, Oxford 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Felixstowe 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Fleetwood 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Freeport Outlet Shopping Village, Braintree 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Futura Retail Park, Ipswich 0.9% 0.0% 0.0% 3.0% 1.1% 0.0% 0.5% 8.6%
Glasswells Retail Park, Ranelagh Road, Ipswich 0.2% 0.0% 0.0% 0.0% 0.0% 0.0% 0.5% 0.0%
Hadleigh 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
High Wycombe 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Homebase, Felixstowe Road, Ipswich 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Huntingdon 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Hythe 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Ingatestone 0.1% 1.7% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Interchange Retail Park, Ipswich 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Ipswich 2.7% 2.4% 2.3% 0.0% 0.8% 1.1% 2.2% 28.7%
Junction 32 Retail Park, Glasshoughton, Castleford 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Keswick 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Lakeside Retail Park, West Thurrock 2.7% 0.0% 3.9% 3.2% 6.8% 10.5% 1.3% 0.0%
Letchworth 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Lincoln 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Long Melford 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Loughborough 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Marks Tey 0.2% 0.0% 0.0% 0.0% 0.0% 0.0% 0.5% 0.0%
Martlesham 0.1% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 1.7%
Mayflower Retail Park, Basildon 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Morrisons, Sproughton Road, Ipswich 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Nacton, Suffolk 0.1% 0.0% 0.0% 1.2% 0.0% 0.0% 0.0% 0.0%
Newmarket 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Norwich 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Orwell Retail Park, Ipswich 0.3% 0.0% 0.0% 0.0% 1.8% 0.0% 0.0% 4.1%
Perrywood Garden Centre, Kelvedon Road, Inworth, Tiptree 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Peterborough 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Pipps Hill Retail Park, Basildon 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Pitsea 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Poplar Nurseries, Coggeshall Road, Colchester 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Ransomes Industrial Estate, Ipswich 0.1% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 1.7%
Romford 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Sainsbury's, Felixstowe Road, Ipswich 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Sainsbury's, Hadleigh Road, Ipswich 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Southend-on-Sea 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Stratford 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Sudbury 0.0% 0.0% 0.0% 0.0% 0.0% 1.1% 0.0% 0.0%
Suffolk Retail Park, Ipswich 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Tesco Extra, Copdock Interchange, Ipswich 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
The Interchange Retail Park, Ipswich 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Thurrock 0.1% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 2.4%
Welshpool 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Westfield Shopping Centre, Stratford City 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
White Cliffs Park, Whitfield 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Whitehouse Industrial Estate, Ipswich 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Witham 0.5% 0.0% 0.0% 0.0% 0.0% 0.0% 1.1% 0.0%
Woodbridge 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Woodhall Business Park, Sudbury 0.3% 0.0% 0.0% 0.0% 0.0% 0.0% 0.7% 0.0%
Wyevale Garden Centre, Grundisburgh Road, Woodbridge 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Other 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Internet / delivery 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
(Don't know / can't remember) 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
(Don't buy these goods) 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
SUB TOTAL (OUSTSIDE STUDY AREA) 11.5% 8.0% 6.2% 7.4% 18.3% 16.0% 8.9% 75.6%
TOTAL 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0%
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WYG Planning
Tendrina Retail Capacitv Studv

Table 24: Furniture aoods expenditure

Total Zone 1 Zone 2 Zone 3 Zone 4 Zone 5 Zone 6 Zone 7
Destination Furniture Furniture Furniture Furniture Furniture Furniture Furniture Furniture

(£EM) (£EM) (£EM) (£M) (£M) (£M) (£M) (£M)
Study Area
Zone 1
Frinton on Sea 1.8 13 0.1 0.0 0.0 0.0 0.4 0.0
Walton on the Naze 0.2 0.2 0.0 0.0 0.0 0.0 0.0 0.0
Kirby Cross 0.1 0.1 0.0 0.0 0.0 0.0 0.0 0.0
SUB TOTAL (ZONE 1) 2.1 1.6 0.1 0.0 0.0 0.0 0.4 0.0
Zone 2
Brook Retail Park, Clacton 0.3 0.1 0.1 0.1 0.0 0.0 0.0 0.0
Clacton Factory Outlet, Clacton 0.2 0.1 0.0 0.0 0.1 0.0 0.0 0.0
Waterglade Retail Park, Clacton 3.7 0.2 3.5 0.0 0.0 0.0 0.0 0.0
Clacton on Sea 7.6 2.2 4.8 0.2 0.1 0.0 0.3 0.0
Bockings Elm 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Clacton Garden Centre, St Johns Road, Clacton 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Great Clacton 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Hilltop Garden Centre, Clacton Road, Clacton 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Holland-on-Sea 0.1 0.0 0.1 0.0 0.0 0.0 0.0 0.0
Jaywick 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Little Clacton 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
St Osyth 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
SUB TOTAL (ZONE 2) 11.9 2.6 8.5 0.4 0.2 0.0 0.3 0.0
Zone 3
Harwich Gateway Retail Park, Harwich 1.9 0.2 0.0 1.2 0.5 0.0 0.0 0.0
Dovercourt 0.7 0.0 0.0 0.5 0.2 0.0 0.0 0.0
Harwich 0.5 0.0 0.0 0.5 0.0 0.0 0.0 0.0
Asda, Main Road, Dovercourt 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Lidl, Parkeston Road, Harwich 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Parkeston 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Thorpe-le-Soken 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
SUB TOTAL (ZONE 3) 3.1 0.2 0.0 23 0.7 0.0 0.0 0.0
Zone 4
Manningtree 1.0 0.0 0.0 0.2 0.7 0.0 0.0 0.1
Ardleigh 0.1 0.0 0.0 0.0 0.1 0.0 0.0 0.0
Craft Nurseries, Harwich Road, Lawford 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Elmstead 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Great Bentley 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Lawford 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Brightlingsea 0.4 0.0 0.0 0.0 0.2 0.1 0.2 0.0
SUB TOTAL (ZONE 4) 1.5 0.0 0.0 0.2 1.0 0.1 0.2 0.1
SUB- TOTAL TENDRING (ZONE 1-4) 18.5 4.4 8.5 2.8 1.8 0.1 0.9 0.1
Zone 5
Wivenhoe 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
SUB TOTAL (ZONE 5) 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Zone 6
B&Q Warehouse, Lightship Way, Colchester 1.2 0.0 0.0 0.2 0.4 0.2 0.4 0.0
Colchester Retail Park, Colchester 2.2 0.2 1.1 0.4 0.3 0.1 0.2 0.0
Colne View Retail Park, Colchester 1.3 0.0 0.1 0.1 0.2 0.1 0.8 0.0
Peatree Road Retail Park, Colchester 2.5 0.2 0.1 0.1 0.7 0.1 1.2 0.2
The Stanway Retail Park, Colchester 7.7 0.2 1.1 0.4 0.4 0.2 5.3 0.1
The Tollgate Centre, Colchester 4.7 0.0 0.8 0.0 1.2 0.0 2.7 0.0
Tollgate Retail Park, Colchester 15.8 0.2 0.7 1.7 1.1 0.7 11.4 0.0
Turner Rise Retail park, Colchester 0.9 0.0 0.3 0.0 0.0 0.0 0.6 0.0
Colchester 20.2 0.9 3.8 0.8 2.4 0.5 11.1 0.7
Aldham 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Angora Business Park, Stanway 0.3 0.0 0.0 0.0 0.0 0.0 0.3 0.0
Asda, Turner Rise, Colchester 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Blackheath, Colchester 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Cowdray Trade Park, Colchester 0.2 0.0 0.0 0.0 0.0 0.0 0.2 0.0
Fillpots Garden Centre, Straight Road, Boxted 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Fiverways Retail Park, Colchester 0.2 0.0 0.0 0.0 0.0 0.0 0.2 0.0
Great Horkesley 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Highwoods, Colchester 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Homebase, St Andrews Avenue, Colchester 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Langham 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Peartree Business Centre, Peartree Road, Stanway, Colchester 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Prettygate 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Sainsbury's, Western Approach, Stanway 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Severalls Industrial Park, Colchester 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Sheephen Retail Park, Colchester 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Shrub End 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Stanway 1.1 0.0 0.0 0.0 0.3 0.1 0.6 0.2
Tesco Extra, Highwoods, Colchester 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Tesco Superstore, Greenstead Road, Colchester 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
West Bergholt 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Wickes, Clarendon Way, Colchester 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Wyevale Garden Centre, London Road, Colchester 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
SUB TOTAL (ZONE 6) 58.3 1.6 7.9 3.7 7.2 1.9 34.9 1.2
Zone7
Bypass Nurseries Garden Centre, London Road, Capel St Mary 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Capel St Mary 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Dedham 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
East Bergholt 0.3 0.0 0.0 0.0 0.0 0.0 0.3 0.0
Holbrook 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
The Place for Plants, East Bergholt Place, Mill Road, East Bergholt 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
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SUB TOTAL (ZONE 7) 0.3 0.0 0.0 0.0 0.0 0.0 0.3 0.0
SUB-TOTAL STUDY AREA (ZONE 1-7) 77.1 5.9 16.5 6.5 9.0 2.0 36.1 1.2
Outside

Tiptree 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
West Mersea 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Abroad 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Alresford 0.2 0.0 0.0 0.0 0.2 0.1 0.0 0.0
Ambleside 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Asda, Stoke Park Drive, Ipswich 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Asda, Whitehouse Industrial Estate, Goddard Road, Ipswich 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
B&Q, Anglia Parkway South, Bury Road, Ipswich 0.3 0.0 0.0 0.0 0.0 0.0 0.0 0.3
B&Q, Woodhall Business Park, Eastern Bypass, Sudbury 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Banchory, Aberdeenshire 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Basildon 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Beccles 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Bildeston 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Bluewater Shopping Centre, Greenhithe 0.4 0.0 0.0 0.0 0.0 0.0 0.4 0.0
Braintree 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Bristol 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Bury St Edmunds 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Cambridge 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Campsea Ashe 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Central London 0.4 0.3 0.0 0.0 0.0 0.0 0.2 0.0
Chelmsford 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Chester 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Copdock 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Copford 0.3 0.0 0.0 0.0 0.0 0.0 0.3 0.0
Cribbs Causeway, Bristol 0.2 0.0 0.0 0.0 0.0 0.0 0.0 0.2
Eastbourne 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Edinburgh 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Euro Retail Park, Ipswich 1.7 0.0 0.0 0.0 0.7 0.0 0.0 1.0
Fairacres Retail Park, Oxford 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Felixstowe 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Fleetwood 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Freeport Outlet Shopping Village, Braintree 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Futura Retail Park, Ipswich 0.9 0.0 0.0 0.2 0.1 0.0 0.2 0.4
Glasswells Retail Park, Ranelagh Road, Ipswich 0.2 0.0 0.0 0.0 0.0 0.0 0.2 0.0
Hadleigh 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
High Wycombe 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Homebase, Felixstowe Road, Ipswich 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Huntingdon 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Hythe 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Ingatestone 0.1 0.1 0.0 0.0 0.0 0.0 0.0 0.0
Interchange Retail Park, Ipswich 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Ipswich 3.0 0.2 0.4 0.0 0.1 0.0 0.9 15
Junction 32 Retail Park, Glasshoughton, Castleford 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Keswick 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Lakeside Retail Park, West Thurrock 2.4 0.0 0.7 0.2 0.7 0.2 0.5 0.0
Letchworth 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Lincoln 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Long Melford 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Loughborough 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Marks Tey 0.2 0.0 0.0 0.0 0.0 0.0 0.2 0.0
Martlesham 0.1 0.0 0.0 0.0 0.0 0.0 0.0 0.1
Mayflower Retail Park, Basildon 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Morrisons, Sproughton Road, Ipswich 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Nacton, Suffolk 0.1 0.0 0.0 0.1 0.0 0.0 0.0 0.0
Newmarket 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Norwich 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Orwell Retail Park, Ipswich 0.4 0.0 0.0 0.0 0.2 0.0 0.0 0.2
Perrywood Garden Centre, Kelvedon Road, Inworth, Tiptree 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Peterborough 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Pipps Hill Retail Park, Basildon 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Pitsea 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Poplar Nurseries, Coggeshall Road, Colchester 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Ransomes Industrial Estate, Ipswich 0.1 0.0 0.0 0.0 0.0 0.0 0.0 0.1
Romford 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Sainsbury's, Felixstowe Road, Ipswich 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Sainsbury's, Hadleigh Road, Ipswich 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Southend-on-Sea 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Stratford 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Sudbury 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Suffolk Retail Park, Ipswich 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Tesco Extra, Copdock Interchange, Ipswich 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
The Interchange Retail Park, Ipswich 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Thurrock 0.1 0.0 0.0 0.0 0.0 0.0 0.0 0.1
Welshpool 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Westfield Shopping Centre, Stratford City 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
White Cliffs Park, Whitfield 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Whitehouse Industrial Estate, Ipswich 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Witham 0.4 0.0 0.0 0.0 0.0 0.0 0.4 0.0
Woodbridge 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Woodhall Business Park, Sudbury 0.3 0.0 0.0 0.0 0.0 0.0 0.3 0.0
Wyevale Garden Centre, Grundisburgh Road, Woodbridge 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Other 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Internet / delivery

(Don't know / can't remember)

(Don't buy these goods)

SUB TOTAL (OUSTSIDE STUDY AREA) 11.8 0.5 1.1 0.5 2.0 0.4 3.5 3.8
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Table 25: Total comparison goods expenditure 2015

Total Zone 1 Zone 2 Zone 3 Zone 4 Zone 5 Zone 6 Zone 7
Destination Study area Comparison Comparison Comparison Comparison Comparison Comparison Comparison

[ ]
| ]
(£m) (£m) (£m) (£m) (£m) (£m) (€m) [CON |
| ]
| ]

Study Area

Zone 1

Frinton on Sea 17.2 14.8 11 0.3 0.3 0.0 0.7 0.0 2.1
Walton on the Naze 1.8 18 0.0 0.0 0.0 0.0 0.0 0.0 2.1
Kirby Cross 0.2 0.2 0.0 0.0 0.0 0.0 0.0 0.0 0.0
SUB TOTAL (ZONE 1) 19.2 16.9 1.1 0.3 0.3 0.0 0.7 0.0 4.1
Zone 2

Brook Retail Park, Clacton 27.1 2.7 19.6 2.0 2.0 0.0 0.7 0.0 4.1
Clacton Factory Outlet, Clacton 10.0 0.7 6.0 1.2 1.3 0.1 0.7 0.0 4.1
Waterglade Retail Park, Clacton 10.2 0.8 9.4 0.0 0.0 0.0 0.0 0.0 4.1
Clacton on Sea 96.2 16.7 69.9 5.5 3.5 0.2 0.4 0.0 16.4
Bockings EIm 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Clacton Garden Centre, St Johns Road, Clacton 0.1 0.0 0.1 0.0 0.0 0.0 0.0 0.0 0.0
Great Clacton 0.1 0.0 0.1 0.0 0.0 0.0 0.0 0.0 0.0
Hilltop Garden Centre, Clacton Road, Clacton 0.1 0.1 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Holland-on-Sea 0.6 0.0 0.6 0.0 0.0 0.0 0.0 0.0 0.0
Jaywick 0.2 0.0 0.2 0.0 0.0 0.0 0.0 0.0 0.0
Llttle Clacton 0.4 0.1 0.4 0.0 0.0 0.0 0.0 0.0 0.0
St Osyth 0.1 0.0 0.1 0.0 0.0 0.0 0.0 0.0 0.0
SUB TOTAL (ZONE 2) 144.9 21.0 106.2 8.8 6.8 0.3 1.8 0.0 28.7
Zone 3

Harwich Gateway Retail Park, Harwich 10.6 0.2 0.4 8.5 1.2 0.0 0.0 0.3 0.0
Dovercourt 8.3 0.1 0.1 4.4 3.5 0.1 0.0 0.0 21
Harwich 15.0 0.8 1.1 12.0 1.1 0.0 0.0 0.0 21
Asda, Main Road, Dovercourt 0.3 0.0 0.0 0.3 0.0 0.0 0.0 0.0 0.0
Lidl, Parkeston Road, Harwich 0.3 0.0 0.0 0.3 0.0 0.0 0.0 0.0 0.0
Parkeston 0.2 0.0 0.0 0.2 0.0 0.0 0.0 0.0 0.0
Thorpe-le-Soken 0.1 0.0 0.0 0.1 0.0 0.0 0.0 0.0 0.0
SUB TOTAL (ZONE 3) 34.8 1.1 1.6 25.9 5.8 0.1 0.0 0.3 4.1
Zone 4

Manningtree 3.8 0.0 0.0 0.4 2.9 0.0 0.1 0.3 2.1
Ardleigh 0.6 0.0 0.0 0.0 0.6 0.0 0.0 0.0 0.0
Craft Nurseries, Harwich Road, Lawford 0.1 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Elmstead 0.1 0.0 0.0 0.0 0.0 0.1 0.0 0.0 0.0
Great Bentley 0.4 0.0 0.1 0.0 0.3 0.0 0.0 0.0 0.0
Lawford 0.4 0.0 0.0 0.0 0.3 0.0 0.0 0.1 0.0
Brightlingsea 2.2 0.0 0.0 0.0 1.9 0.1 0.2 0.0 2.1
SUB TOTAL (ZONE 4) 7.6 0.0 0.1 0.5 6.1 0.2 0.3 0.4 4.1
SUB- TOTAL TENDRING (ZONE 1-4) 206.6 39.0 109.1 35.4 19.0 0.6 2.8 0.7 0.0 41.1
Zone 5

Wivenhoe 2.0 0.0 0.0 0.1 0.2 1.7 0.0 0.0 0.0
SUB TOTAL (ZONE 5) 2.0 0.0 0.0 0.1 0.2 1.7 0.0 0.0 0.0
Zone 6

B&Q Warehouse, Lightship Way, Colchester 17.8 0.0 0.3 1.0 4.9 1.2 10.3 0.2 0.0
Colchester Retail Park, Colchester 10.4 0.3 1.7 1.3 2.6 0.6 3.9 0.0 0.0
Colne View Retail Park, Colchester 7.5 0.0 0.1 0.1 1.5 0.5 4.7 0.6 0.0
Peatree Road Retail Park, Colchester 3.0 0.3 0.1 0.1 0.9 0.3 1.2 0.2 0.0
The Stanway Retail Park, Colchester 32.4 0.2 1.8 2.1 4.8 0.7 22.3 0.6 0.0
The Tollgate Centre, Colchester 22.9 0.4 1.4 0.0 2.6 0.3 18.2 0.0 0.0
Tollgate Retail Park, Colchester 86.3 0.2 1.6 7.0 4.9 2.5 68.9 1.2 0.0
Turner Rise Retail park, Colchester 9.0 0.2 1.2 0.0 0.4 0.3 6.7 0.3 0.0
Colchester 329.7 11.1 30.0 15.5 43.5 13.0 211.7 5.0 0.0
Aldham 0.1 0.0 0.0 0.0 0.0 0.0 0.1 0.0 0.0
Angora Business Park, Stanway 0.4 0.0 0.0 0.0 0.0 0.0 0.4 0.0 0.0
Asda, Turner Rise, Colchester 0.2 0.0 0.2 0.0 0.0 0.0 0.0 0.0 0.0
Blackheath, Colchester 0.1 0.0 0.0 0.0 0.0 0.0 0.1 0.0 0.0
Cowdray Trade Park, Colchester 0.8 0.0 0.0 0.0 0.0 0.0 0.8 0.0 0.0
Fillpots Garden Centre, Straight Road, Boxted 0.1 0.0 0.0 0.0 0.0 0.0 0.1 0.0 0.0
Fiverways Retail Park, Colchester 0.2 0.0 0.0 0.0 0.0 0.0 0.2 0.0 0.0
Great Horkesley 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Highwoods, Colchester 0.7 0.0 0.0 0.0 0.0 0.0 0.7 0.0 0.0
b St Andrews Avenue, Colchester 1.1 0.0 0.0 0.0 0.3 0.0 0.7 0.1 0.0
Langham 0.1 0.0 0.0 0.0 0.0 0.0 0.0 0.1 0.0
Peartree Business Centre, Peartree Road, Stanway, Colchester 0.4 0.0 0.0 0.0 0.0 0.0 0.4 0.0 0.0
Prettygate 0.4 0.0 0.0 0.0 0.0 0.0 0.4 0.0 0.0
Sainsbury's, Western Approach, Stanway 0.7 0.0 0.0 0.0 0.0 0.1 0.6 0.0 0.0
Severalls Industrial Park, Colchester 0.6 0.0 0.0 0.0 0.0 0.0 0.4 0.1 0.0
Sheephen Retail Park, Colchester 0.3 0.0 0.0 0.0 0.0 0.0 0.3 0.0 0.0
Shrub End 0.1 0.0 0.0 0.0 0.0 0.0 0.1 0.0 0.0
Stanway 1.8 0.0 0.0 0.0 0.4 0.1 1.1 0.2 0.0
Tesco Extra, Highwoods, Colchester 8.0 0.0 0.0 0.0 0.9 0.1 6.5 0.5 0.0
Tesco Superstore, Greenstead Road, Colchester 2.1 0.0 0.0 0.0 0.1 0.1 1.9 0.0 0.0
West Bergholt 0.5 0.0 0.0 0.0 0.0 0.0 0.5 0.0 0.0
Wickes, Clarendon Way, Colchester 0.3 0.0 0.0 0.1 0.0 0.0 0.3 0.0 0.0
Wyevale Garden Centre, London Road, Colchester 1.0 0.0 0.0 0.0 0.0 0.0 1.0 0.0 0.0
SUB TOTAL (ZONE 6) 539.0 12.6 38.3 27.2 67.7 19.7 364.6 8.9 0.0
Zone 7

Bypass Nurseries Garden Centre, London Road, Capel St Mary 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Capel St Mary 0.1 0.0 0.0 0.0 0.0 0.0 0.0 0.1 0.0
Dedham 0.4 0.0 0.0 0.0 0.0 0.0 0.1 0.3 0.0
East Bergholt 0.6 0.0 0.0 0.0 0.0 0.0 0.3 0.3 0.0
Holbrook 0.1 0.0 0.0 0.0 0.0 0.0 0.0 0.1 0.0
The Place for Plants, East Bergholt Place, Mill Road, East Bergholt 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
SUB TOTAL (ZONE 7) 1.3 0.0 0.0 0.0 0.0 0.0 0.5 0.8 0.0
SUB-TOTAL STUDY AREA (ZONE 1-7) 748.9 51.6 147.4 62.7 86.9 21.9 367.8 10.4 41.1
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Outside
Tiptree 0.5 0.0 0.0 0.0 0.0 0.0 0.5 0.0 0.0
West Mersea 0.1 0.0 0.0 0.0 0.1 0.0 0.0 0.0 0.0
Abroad 2.7 0.3 1.3 0.0 0.2 0.1 0.6 0.2 0.0
Alresford 0.5 0.0 0.0 0.0 0.4 0.1 0.0 0.0 0.0
Ambleside 0.4 0.0 0.0 0.0 0.0 0.4 0.0 0.0 0.0
Asda, Stoke Park Drive, Ipswich 0.7 0.0 0.0 0.0 0.0 0.0 0.0 0.7 0.0
Asda, Whitehouse Industrial Estate, Goddard Road, Ipswich 2.8 0.0 0.2 0.0 2.5 0.0 0.0 0.0 0.0
B&Q, Anglia Parkway South, Bury Road, Ipswich 0.6 0.0 0.0 0.0 0.0 0.0 0.0 0.6 0.0
B&Q, Woodhall Business Park, Eastern Bypass, Sudbury 0.1 0.0 0.0 0.0 0.0 0.0 0.1 0.0 0.0
Banchory, Aberdeenshire 0.1 0.0 0.0 0.0 0.0 0.0 0.0 0.1 0.0
Basildon 0.3 0.1 0.0 0.0 0.2 0.0 0.0 0.0 0.0
Beccles 0.2 0.0 0.0 0.0 0.0 0.2 0.0 0.0 0.0
Bildeston 0.1 0.0 0.0 0.0 0.1 0.0 0.0 0.0 0.0
Bluewater Shopping Centre, Greenhithe 1.8 0.2 0.4 0.0 0.0 0.0 1.2 0.0 0.0
Braintree 1.6 0.5 0.0 0.0 0.0 0.0 1.1 0.0 0.0
Bristol 0.3 0.0 0.0 0.0 0.0 0.0 0.3 0.0 0.0
Bury St Edmunds 1.4 0.0 0.0 0.0 0.1 0.0 1.3 0.1 0.0
Cambridge 2.0 0.0 0.0 0.0 0.0 0.0 1.7 0.3 0.0
Campsea Ashe 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Central London 2.7 0.3 0.7 0.3 0.3 0.2 0.5 0.3 0.0
Chelmsford 4.5 0.5 13 0.6 0.0 0.2 1.6 0.4 0.0
Chester 0.3 0.0 0.0 0.0 0.0 0.0 0.3 0.0 0.0
Copdock 1.4 0.0 0.0 0.0 0.0 0.0 1.0 0.4 0.0
Copford 0.3 0.0 0.0 0.0 0.0 0.0 0.3 0.0 0.0
Cribbs Causeway, Bristol 0.3 0.0 0.0 0.0 0.0 0.1 0.0 0.2 0.0
Eastbourne 0.3 0.0 0.3 0.0 0.0 0.0 0.0 0.0 0.0
Edinburgh 0.4 0.0 0.0 0.0 0.0 0.0 0.4 0.0 0.0
Euro Retail Park, Ipswich 5.4 0.0 0.0 0.0 2.4 0.1 0.0 2.9 0.0
Fairacres Retail Park, Oxford 1.1 0.0 1.1 0.0 0.0 0.0 0.0 0.0 0.0
Felixstowe 0.5 0.0 0.0 0.0 0.3 0.0 0.0 0.2 0.0
Fleetwood 0.1 0.1 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Freeport Outlet Shopping Village, Braintree 3.8 0.1 0.5 0.3 0.8 0.2 1.8 0.0 0.0
Futura Retail Park, Ipswich 4.5 0.3 0.5 0.3 0.7 0.0 1.4 1.3 0.0
Retail Park, Ranelagh Road, Ipswich 0.2 0.0 0.0 0.0 0.0 0.0 0.2 0.0 0.0
Hadleigh 0.8 0.0 0.0 0.0 0.2 0.0 0.1 0.5 0.0
High Wycombe 0.1 0.0 0.1 0.0 0.0 0.0 0.0 0.0 0.0
H F Road, Ipswich 0.2 0.0 0.0 0.0 0.0 0.0 0.0 0.2 0.0
Huntingdon 0.2 0.0 0.0 0.0 0.0 0.0 0.2 0.0 0.0
Hythe 0.2 0.0 0.0 0.0 0.2 0.0 0.0 0.0 0.0
Ingatestone 0.1 0.1 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Interchange Retail Park, Ipswich 2.0 0.0 0.4 0.0 0.7 0.0 0.2 0.7 0.0
Ipswich 42.7 1.4 1.1 3.2 6.4 0.4 8.0 22.2 0.0
Junction 32 Retail Park, Glasshoughton, Castleford 0.3 0.0 0.0 0.0 0.0 0.0 0.3 0.0 0.0
Keswick 0.3 0.0 0.0 0.0 0.0 0.0 0.3 0.0 0.0
Lakeside Retail Park, West Thurrock 8.6 0.4 3.1 0.7 2.1 0.6 1.6 0.2 0.0
Letchworth 0.3 0.0 0.0 0.0 0.0 0.0 0.3 0.0 0.0
Lincoln 0.4 0.0 0.0 0.0 0.0 0.0 0.4 0.0 0.0
Long Melford 1.1 0.0 0.0 0.0 0.0 0.0 1.1 0.0 0.0
Loughborough 0.5 0.0 0.0 0.0 0.0 0.0 0.5 0.0 0.0
Marks Tey 0.2 0.0 0.0 0.0 0.0 0.0 0.2 0.0 0.0
Martlesham 0.1 0.0 0.0 0.0 0.0 0.0 0.0 0.1 0.0
Mayflower Retail Park, Basildon 0.1 0.1 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Morrisons, Sproughton Road, Ipswich 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Nacton, Suffolk 0.2 0.0 0.0 0.2 0.0 0.0 0.0 0.0 0.0
Newmarket 0.1 0.0 0.0 0.0 0.0 0.0 0.0 0.1 0.0
Norwich 2.8 0.0 0.3 0.0 0.5 0.2 1.6 0.3 0.0
Orwell Retail Park, Ipswich 1.1 0.0 0.0 0.0 0.2 0.0 0.0 0.9 0.0
Perrywood Garden Centre, Kelvedon Road, Inworth, Tiptree 0.4 0.0 0.0 0.0 0.0 0.0 0.4 0.0 0.0
Peterborough 0.2 0.0 0.0 0.0 0.2 0.0 0.0 0.0 0.0
Pipps Hill Retail Park, Basildon 0.2 0.2 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Pitsea 0.2 0.0 0.0 0.0 0.0 0.0 0.0 0.2 0.0
Poplar Nurseries, Coggeshall Road, Colchester 0.2 0.0 0.0 0.0 0.0 0.0 0.2 0.0 0.0
Ransomes Industrial Estate, Ipswich 0.1 0.0 0.0 0.0 0.0 0.0 0.0 0.1 0.0
Romford 0.6 0.0 0.5 0.1 0.0 0.0 0.0 0.0 0.0
Sainsbury's, Felixstowe Road, Ipswich 1.1 0.0 0.0 0.3 0.3 0.0 0.0 0.5 0.0
Sainsbury's, Hadleigh Road, Ipswich 0.4 0.0 0.0 0.0 0.0 0.0 0.0 0.4 0.0
Southend-on-Sea 0.9 0.0 0.9 0.0 0.0 0.0 0.0 0.0 0.0
Stratford 1.3 0.1 0.2 0.0 0.0 0.0 1.0 0.0 0.0
Sudbury 2.5 0.0 0.0 0.0 0.0 0.0 2.4 0.1 0.0
Suffolk Retail Park, Ipswich 1.1 0.0 0.0 0.1 0.2 0.0 0.0 0.8 0.0
Tesco Extra, Copdock Interchange, Ipswich 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
The Interchange Retail Park, Ipswich 14.6 0.3 3.6 0.8 2.5 0.2 3.2 4.1 0.0
Thurrock 0.2 0.1 0.0 0.0 0.0 0.0 0.0 0.1 0.0
Welshpool 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Westfield Shopping Centre, Stratford City 0.4 0.0 0.0 0.0 0.0 0.0 0.3 0.1 0.0
White Cliffs Park, Whitfield 0.3 0.0 0.0 0.0 0.0 0.0 0.3 0.0 0.0
Whitehouse Industrial Estate, Ipswich 0.5 0.0 0.0 0.0 0.2 0.0 0.0 0.3 0.0
Witham 0.4 0.0 0.0 0.0 0.0 0.0 0.4 0.0 0.0
Woodbridge 0.1 0.0 0.0 0.0 0.1 0.0 0.0 0.0 0.0
\Woodhall Business Park, Sudbury 0.4 0.0 0.0 0.0 0.0 0.0 0.4 0.0 0.0
Wyevale Garden Centre, Grundisburgh Road, Woodbridge 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
SUB TOTAL (OUTSIDE ) 130.6 5.2 16.4 7.0 21.9 3.0 37.7 39.5 0.0
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Table 26: Estimated (baseline) capacity for new comparison goods provision within study area

Table 26a: Estimated 'capacity' for comparison goods fa
Total Turnover of Existing Available Study Area
2

Study Area Inflow - £Em  Surplus Expenditure

Stores - £m* 2 Expenditure - £m
2015 247.6 206.6 41.1 0.0
2020 276.1 23.5% 250.6 45.5 19.9
2025 304.2 23.5% 304.3 50.6 50.7
2032 349.4 23.5% 398.8 58.9 108.3

Notes:

1. Comparison goods turnover efficiency as set out in Table 4b of Experian's Retail Planner Briefing Notes 13 (October 2015)
2. Assumes constant market share throughout the period

2014 prices

Table 26b: Quantitative need for additional comparison goods floorspace in Tendring District

Comparison Goods

Surplus Floorspace Requirement
£m Min® Max*
2015 0.0 0 0
2020 19.9 3,580 5,960
2025 50.7 8,260 13,760
2032 108.3 15,970 26,610

1. Average sales density assumed to be £5,000 per sq.m which WYG considers to be towards the higher end of what could be achieved in Tendring district
2. Average sales density assumed to be £3,000 per sq.m which WYG considers to be towards the lower end of what could be achieved in Tendring district
3. Allows for increased turnover efficiency as set out in Table 4b Experian Retail Planner 13 (October 2015)

2014 prices

Table 26¢: Net quantitative need for additional comparison goods floorspace in Tendring District

Comparison Goods

Surplus Commitments Residual Floorspace Requirement
£m £m Min' Max?
2015 0.0 20.5 -20.5 -4,090 -6,820
2020 19.9 22.8 -2.9 -510 -850
2025 50.7 25.1 25.6 4,170 6,940
2032 108.3 27.7 80.6 11,880 19,800

1. Residual calculated by subtracting turnover of commitments (sourced from Table 26d) from surplus expenditure (sourced from Table 26a)
2. Allows for increased turnover efficiency as set out in Table 4b Experian Retail Planner 13 (October 2015)
2014 prices

Table 26d: Extant Comparison Goods Commitments in Tendring

Estimated
Destination Reference Proposal Gross Floorspace (sq.m) Dl ez Fre | Sl iy Comparison  gpapyg
(sq.m) (£/s9.m) Turnover
/£
approved.
Demolition
works already
Clacton Factory Shopping Village 14/01445/0UT Factory outlet extension 2,340 1,638 3,500 5.7|underway
Demolition of existing buildings and
construction of replacement
Bull Hill Road 14/00537/FUL foodstore. 3,406 1,362 8,511 11.6|approved
70 - 84A Connaught Avenue Frinton
On Sea Essex CO13 9PT 14/00693/FUL Retail units 271 190 3,500 0.7|approved
Land Site at Martello Caravan Park
Kirby Road Walton On The Naze
Essex CO14 8QP 15/00666/FUL Foodstore 1,672 334, 7,379 2.5|approved
3,524/ 20.5

1 Clacton Factory Shopping Village, net increase of floorspace of 2,340 (paragraph 6.11 of planning committee report) . Assumed 70 per cent is the net comparison floorspace. Sales density is WYG estimate
2. Asda foodstore at Bull Hill Road, net comparison goods floorspace is taken from planning committee report.
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Table 26: Estimated (baseline) capacity for new comparison goods provision within study area

Table C26a: Estimated 'capaci in Clacton

' for comparison goods faciliti:

Surplus Expenditure - £m

2015 150.9 . 144.2 6.7 0.0
2020 168.3 . 174.9 7.5 14.1
2025 185.4 . 2124 8.3 35.3
2032 213.0 . 278.4 9.7 75.1

Notes:

1. Comparison goods turnover efficiency as set out in Table 4b of Experian's Retail Planner Briefing Notes 13 (October 2015)
2. Assumes constant market share throughout the period

2014 prices

Table C26b: Quantitative need for additional comparison goods floorspace in Clacton

Comparison Goods

Surplus Floorspace Requirement
£m
2015 0.0 0 0
2020 14.1 2,530 4,210
2025 35.3 5,750 9,580
2032 75.1 11,070 18,450

1. Average sales density assumed to be £5,000 per sq.m which WYG considers to be towards the higher end of what could be achieved in Tendring district
2. Average sales density assumed to be £3,000 per s.m which WYG considers to be towards the lower end of what could be achieved in Tendring district
3. Allows for increased turnover efficiency as set out in Table 4b Experian Retail Planner 13 (October 2015)

2014 prices

Table C26c¢: Net quantitative need for additional comparison goods floorspace in Clacton

Comparison Goods

Surplus Commitments Residual Floorspace Requirement
£m £m £m Max?
2015 0.0 17.3 -17.3 -3,470 -5,780
2020 14.1 19.3 -5.2 -940 -1,560
2025 35.3 21.3 14.0 2,290 3,810
2032 75.1 23.5 51.6 7,600 12,670

1. Residual calculated by subtracting turnover of commitments (sourced from Table 26d) from surplus expenditure (sourced from Table 26a)
2. Allows for increased turnover efficiency as set out in Table 4b Experian Retail Planner 13 (October 2015)
2014 prices

Table C26d: Extant Comparison Goods Commitments in Clacton

Estimated
Destination Reference Proposal Gross Floorspace (sq.m) Net Comparison Floorspace  Estimated Sales Density Comparison  giapyg
(sq.m) (£/sq.m) Turnover
7
approved.
Demolition
works already
Clacton Factory Shopping Village 14/01445/0UT Factory outlet extension 2,340 1,638 3,500 5.7[underway
Demolition of existing buildings and
construction of replacement
Bull Hill Road 14/00537/FUL foodstore. 3,406 1,362 8,511 11.6|approved
3,000 17.3

1 Clacton Factory Shopping Village, net increase of floorspace of 2,015. Assumed 70 per cent is the net comparison floorspace. Sales density is WYG estimate
2. 70-84A Connaught Avenue, assumed 2/3 of the open Al floorspace is for comparison and then 70% is net sales area. Sales Density is WYG estimate
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Table 26: Estimated (baseline) capacity for new comparison goods provision within study area

Table F26a: Estimated 'capacity' for comparison goods fa in Frinton

LTy Areza Study Area Inflow - Em  Surplus Expenditure
Expenditure m
2015 18.0 . 17.2 0.8 0.0
2020 20.1 . 20.9 0.9 17
2025 22.1 . 25.3 1.0 4.2
2032 25.4 . 33.2 1.2 9.0

Notes:

1. Comparison goods turnover efficiency as set out in Table 4b of Experian's Retail Planner Briefing Notes 13 (October 2015)
2. Assumes constant market share throughout the period

2014 prices

Table F26b: Q itative need for iti comparison goods floorspace in Frinton

Comparison Goods

Surplus Floorspace Requirement
£m Min® Max?
2015 0.0 0 0
2020 1.7 300 500
2025 4.2 690 1,140
2032 9.0 1,320 2,200

1. Average sales density assumed to be £5,000 per sq.m which WYG considers to be towards the higher end of what could be achieved in Tendring district
2. Average sales density assumed to be £3,000 per sq.m which WYG considers to be towards the lower end of what could be achieved in Tendring district
3. Allows for increased turnover efficiency as set out in Table 4b Experian Retail Planner 13 (October 2015)

2014 prices

Table F26¢: Net quantitative need for additional comparison goods floorspace in Frinton

Comparison Goods

Surplus Commitments LESLITE] Floorspace Requirement
£m £m Min' Max*
2015 0.0 0.7 -0.7 -130 -220
2020 1.7 0.7 0.9 170 280
2025 4.2 0.8 3.4 550 920
2032 9.0 0.9 8.1 1,190 1,980

1. Residual calculated by subtracting turnover of commitments (sourced from Table 26d) from surplus expenditure (sourced from Table 26a)
2. Allows for increased turnover efficiency as set out in Table 4b Experian Retail Planner 13 (October 2015)
2014 prices

Table F26d: Extant Comparison Goods Commitments in Frinton

Estimated
Net Comparison Floorspace  Estimated Sales Density Comparison

Destination Reference Proposal Gross Floorspace (sq.m) (sq'm) (£/sq.m) = Status
2 - urnover

yree

70 - 84A Connaught Avenue Frinton
On Sea Essex CO13 9PT 14/00693/FUL Retail units 271 190, 3,500 0.7|approved

190 0.7

1 Clacton Factory Shopping Village, net increase of floorspace of 2,015. Assumed 70 per cent is the net comparison floorspace. Sales density is WYG estimate
2. 70-84A Connaught Avenue, assumed 2/3 of the open A1 floorspace is for comparison and then 70% is net sales area. Sales Density is WYG estimate
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Table 26: Estimated (baseline) capacity for new comparison goods provision within study area

Table D26a: Estimated 'capacity' for comparison goods facilities in Dovercourt and Harwich

Market share of Study Area Available Study Area
5 m Surplus Expenditure - £m
Expenditure - £m
2015 36.8 B 34.5 23 0.0
2020 41.0 B 41.8 26 34
2025 45.2 B 50.8 29 8.5
2032 51.9 . 66.6 3.3 18.0

Notes:

1. Comparison goods turnover efficiency as set out in Table 4b of Experian's Retail Planner Briefing Notes 13 (October 2015)
2. Assumes constant market share throughout the period

2014 prices

Table D26b: Quantitative need for additional comparison goods floorspace in Dovercourt and Harwich

Comparison Goods

Surplus Floorspace Requirement
£m Max
2015 0.0 0 0
2020 3.4 600 1,010
2025 8.5 1,380 2,290
2032 18.0 2,650 4,420

1. Average sales density assumed to be £5,000 per sq.m which WYG considers to be towards the higher end of what could be achieved in Tendring district
2. Average sales density assumed to be £3,000 per s.m which WYG considers to be towards the lower end of what could be achieved in Tendring district
3. Allows for increased turnover efficiency as set out in Table 4b Experian Retail Planner 13 (October 2015)

2014 prices

Table D26c¢: Net quantitative need for additional comparison goods floorspace in Dovercourt and Harwich

Comparison Goods

Surplus Commitments Residual Floorspace Requirement
£m Min* Max
2015 0.0 0.0 0.0 0 0
2020 3.4 0.0 3.4 600 1,010
2025 8.5 0.0 8.5 1,380 2,290
2032 18.0 0.0 18.0 2,650 4,420

1. Residual calculated by subtracting turnover of commitments (sourced from Table 26d) from surplus expenditure (sourced from Table 26a)
2. Allows for increased turnover efficiency as set out in Table 4b Experian Retail Planner 13 (October 2015)
2014 prices
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Table 26: Estimated (baseline) capacity for new comparison goods provision within study area

Table B26a: Estimated 'capacity' for comparison goods fa: s in Brightlingsea

LTy Areza Study Area Inflow - Em  Surplus Expenditure
Expenditure m
2015 2.3 . 2.2 0.1 0.0
2020 2.6 . 2.7 0.1 0.2
2025 2.9 . 3.3 0.1 0.5
2032 3.3 . 4.3 0.1 1.2

Notes:

1. Comparison goods turnover efficiency as set out in Table 4b of Experian's Retail Planner Briefing Notes 13 (October 2015)
2. Assumes constant market share throughout the period

2014 prices

Table B26b: Q itative need for it comparison goods floorspace in Brightlingsea

Comparison Goods

Surplus Floorspace Requirement
£m Min® Max?
2015 0.0 0 0
2020 0.2 40 70
2025 0.5 90 150
2032 1.2 170 290

1. Average sales density assumed to be £5,000 per sq.m which WYG considers to be towards the higher end of what could be achieved in Tendring district
2. Average sales density assumed to be £3,000 per sq.m which WYG considers to be towards the lower end of what could be achieved in Tendring district
3. Allows for increased turnover efficiency as set out in Table 4b Experian Retail Planner 13 (October 2015)

2014 prices

Table B26¢: Net quantitative need for additional comparison goods floorspace in Brightlingsea

Comparison Goods

Surplus Commitments LESLITE] Floorspace Requirement
£m £m Min' Max*
2015 0.0 0.0 0.0 0 0
2020 0.2 0.0 0.2 40 70
2025 0.5 0.0 0.5 90 150
2032 1.2 0.0 1.2 170 290
1. Residual calculated by ing turnover of i (no i in Brightlingsea) from surplus iture:(sourced from Table 26a)

2. Allows for increased turnover efficiency as set out in Table 4b Experian Retail Planner 13 (October 2015)
2014 prices
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Table 26: Estimated (baseline) capacity for new comparison goods provision within study area

Table M26a: Estimated 'capacity' for comparison goods fa

ies in Manningtree

LTy Areza Study Area Inflow - Em  Surplus Expenditure
Expenditure m
2015 4.0 . 3.8 0.2 0.0
2020 4.4 . 4.6 0.2 0.4
2025 4.9 . 5.6 0.2 0.9
2032 5.6 . 7.3 0.3 2.0

Notes:

1. Comparison goods turnover efficiency as set out in Table 4b of Experian's Retail Planner Briefing Notes 13 (October 2015)
2. Assumes constant market share throughout the period

2014 prices

Table M26b: Quantitative need for additional comparison goods floorspace in Manningtree

Comparison Goods

Surplus Floorspace Requirement
£m Min*
2015 0.0 0 0
2020 0.4 70 110
2025 0.9 150 250
2032 2.0 290 490

1. Average sales density assumed to be £5,000 per sq.m which WYG considers to be towards the higher end of what could be achieved in Tendring district
2. Average sales density assumed to be £3,000 per sq.m which WYG considers to be towards the lower end of what could be achieved in Tendring district
3. Allows for increased turnover efficiency as set out in Table 4b Experian Retail Planner 13 (October 2015)

2014 prices

Table M26¢: Net quantitative need for additional comparison goods floorspace in Manningtree

Comparison Goods

Surplus Commitments LESLITE] Floorspace Requirement
£m £m Min' Max*
2015 0.0 0.0 0.0 0 0
2020 0.4 0.0 0.4 70 110
2025 0.9 0.0 0.9 150 250
2032 2.0 0.0 2.0 290 490
1. Residual calculated by ing turnover of i (no i in Mannii from surplus iture (sourced from Table 26a)

2. Allows for increased turnover efficiency as set out in Table 4b Experian Retail Planner 13 (October 2015)
2014 prices
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Table 26: Estimated (baseline) capacity for new comparison goods provision within study area

CAEIEREIGY Areza m Surplus Expenditure - £m

2015 .

2020 2.2 0.1 0.2
2025 2.7 0.1 0.4
2032 3.5 0.1 0.9

Notes:

1. Comparison goods turnover efficiency as set out in Table 4b of Experian's Retail Planner Briefing Notes 13 (October 2015)
2. Assumes constant market share throughout the period

2014 prices

Table W26b: Quantitative need for additional comparison goods floorspace in Walton

Comparison Goods

Surplus Floorspace Requirement
£m Min* Max?
2015 0.0 0 0
2020 0.2 30 50
2025 0.4 70 120
2032 0.9 140 230

1. Average sales density assumed to be £5,000 per sq.m which WYG considers to be towards the higher end of what could be achieved in Tendring district
2. Average sales density assumed to be £3,000 per s.m which WYG considers to be towards the lower end of what could be achieved in Tendring district
3. Allows for increased turnover efficiency as set out in Table 4b Experian Retail Planner 13 (October 2015)

2014 prices

Table W26c: Net quantitative need for additional comparison goods floorspace in Walton

Comparison Goods

Surplus Commitments Residual Floorspace Requirement
£m Min'
2015 0.0 2.5 -2.5 -490 -820
2020 0.2 2.7 -2.6 -460 -770
2025 0.4 3.0 -2.6 -420 -700
2032 0.9 3.3 -2.4 -350 -590

1. Residual calculated by subtracting turnover of commitments (sourced from Table 26d) from surplus expenditure (sourced from Table 26a)
2. Allows for increased turnover efficiency as set out in Table 4b Experian Retail Planner 13 (October 2015)
2014 prices

Table 26d: Extant Comparison Goods Commitments in Walton

Estimated
Destination Reference Proposal Gross Floorspace (sq.m) CEHEEmEEsn AEsisnE - | Erm ey Comparison

Status

(sq.m) (£/sq.m) Turnover
7y
Land Site at Martello Caravan Park

Kirby Road Walton On The Naze
Essex CO14 8QP 15/00666/FUL Foodstore 1,672 334 7,379 2.5[approved

334 2.5
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